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Hey friend, I’m Erin, the owner of  Product Powerhouse. My design agency works with shop owners 
and product-based businesses to design and optimize high-converting online stores. We know how 
much of yourself you’ve poured into creating or curating amazing products and we want to help you 
get them in front of the right people.

I created this guide after consulting on almost one hundred shops and seeing so much of this critical 
(not to be too dramatic) info missing from shop after shop. I’ve kept this simple this because I know 
you don’t want to be spending all your time worrying about keywords, and honestly, it doesn’t need 
to be an anxiety ridden task. With just a few tweaks you will see results. I’ve seen it happen time and 
time again. 

After making some of these changes, I had one client see her sales improve from a handful of 
purchases a week, to having sales every single day. And seriously, she didn’t even implement all of 
these suggestions.

Here’s my goal for you, sit down with this guide and the checklist at the end and make sure you 
go through every task on the list. Some will be quick, 5-minute tasks and others will be longer 
depending on the number of products you have. Once you are done, you’ll have a solid system for 
creating new listings that are optimized without even trying!  YOU GOT THIS!
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Alt-Text - Is a text description you add to 
your photos to describe the image. Alt-text is 
important for two reasons, done right it will help 
your page be more SEO friendly and it shows 
up for people using screen readers making your 
website more accessible. Alt-text should be 
descriptive and use keywords. 

Descriptions - This is your page description, 
product listings or collection descriptions. 
This information will typically be in the same 
place as your page meta description unless you 
change it. It’s important to use keywords in your 
descriptions. 

Duplicate Content - This refers to using the 
same large section of content in multiple places 

(think more than a sentence.) This usually 
happens when you copy and paste the same text 
in multiple places. It dilutes the effectiveness 
your website content and gives you less chances 
to show up on search engines. Every description 
should be different, even if it’s just the same 
words in a different order, that’s enough to be 
unique. 

H1 Tag - An HTML tag that says “this is 
a heading”. Headings represent a piece of 
important content. This is one of the most 
important places to use keywords. On most 
websites, the page title is set as an H1. Which 
means, sometimes you need to name your pages 
so they are keyword driven. There should only 
be one H1 tag per page. If you want to use other 

GLOSSARY
These are some vocabulary words you need to know to feel confident 

optimizing your site on your own. 
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Search Engine Optimization (SEO) - Means you are optimizing your website and content so 
it’s search engine friendly. Doing the things in your power to make sure your website is easy to 
find on search engines.

Particularly, this guide helps with on-page or on-site SEO. For the most part, everything 
is website centric. We talk about things you can improve on your website, with some easy 
suggestions for off site things that can improve your ranking. It’s NOT insanely technical nor 
does it require any background knowledge. This is SEO Simplified! 



headings, you can use H2, H3, etc. 
Image titles - Image titles are what your images 
are named when you upload them to your 
website. This really isn’t the most important 
aspect of making your site SEO friendly, but it’s 
a good thing to do correctly if you are starting a 
new site or redesigning your site. 

Keywords - The words or phrase you use to 
describe your products and business. What we 
are really referring to here are the words that 
people will be using to look up your products. 
How do people describe your product? What are 
they searching for when they are trying to find 
you or what you sell? You want to be as accurate 
as possible and think like the consumer. 

Long tail keywords - Keyword phrases that 
consist of 3-4 words. Long-tail keywords help 
you be more specific with your descriptions and 
are often times easier to rank for because there 
is less competition. 

Meta Data - Hidden data that tells what your 
site/page/product is about. This is typically the 
same as the description of the page, collection, 
or product but you can change it so that’s is 
more SEO friendly, if needed. Every page, 
collection/category, and product needs a meta 
data description. 

Page Titles - A page tag that tells what the 

page is about. Typically this is the same as your 
product title or blog post title, and you can use 
this to your advantage on supporting pages like 
your About page. You want titles to be fairly 
short and descriptive using keywords, it’s more 
important to be descriptive than short. 

Redirect - This is like telling the post office 
you’ve moved. You want to create a redirect to 
tell people who have the old address where to 
find that page now. The ability to add redirects 
is built-in to Shopify and on Wordpress, we can 
use a simple plugin. 

Rank - You might see this mentioned if you start 
to learn more about SEO. Ranking or rank just 
means you are showing up on Google’s search 
listings. 

Short tail keywords - This phrase isn’t used too 
often, but it’s just referring to a single keyword 
as opposed to a phrase.

Example: “sweater” is a short tail keyword, 
whereas “women’s red knit sweater” would be a 
long tail keyword.  
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Let’s breakdown google results, also called SERP (search engine results page), just so you can see 
how these different things show up. 

Site Title Site description

Page Title

Page description

Words in bold are matches for 
the search terms

Hint: the page title for the Dresses page in this example is really great. It’s an actual sentence that I 
can understand want to read. The others are just keywords with nothing else. Create page/collection 
descriptions the dresses, not like the others. 
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BEFORE YOU GET STARTED 
Random things that don’t really fit anywhere and are important to know.

Your website is for real people. Even though we are optimizing your site so that it shows up well for 
search engines, you have to remember to put the people first. 

Keyword stuffing is huge no, no. You never want to list out words just in hopes of getting found. Use 
complete thoughts or sentences. Remember, real people!

Don’t put all your eggs in the SEO basket. This is just one way to get traffic to your store and build 
your visibility. SEO is awesome because the potential is limitless. Just don’t forget about promoting 
your business too. 

Including your location can be fantastic for increasing your visibility, even if your business ships 
everywhere. 46% of all searches have local intent, meaning the person is looking for something near 
them. Even narrowing down to just your state or county can give you good results. 

Adding location specific keywords doesn’t exclude your shop from other searches and it really 
bumps up local traffic.

Our design agency gets inquiries from local businesses every month because we added some targeted 
keywords about our region. Even thought we are located in a town with less than 10,000 people and serve 
clients globally. 

Anytime you change a URL, you must create a redirect so that any existing links on the Internet 
(like old email newsletters or that one time you tried Pinterest) can still find the right page. This is 
built into Shopify. Yes, there are how-to videos in the library for both platforms.
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KEYWORD RESEARCH
Before we jump into changing settings we need to chat about how to do keyword research. This is 
the most important aspect of SEO. No one can find you if you aren’t using the same words they are 
using to try and find you. Try to think like a shopper. 

Keep a running list of good keywords in a note or spreadsheet so you have a starting off point. No 
need to re-invent the wheel everytime. 

HOW TO DO 
KEYWORD RESEARCH

QUICK NOTE:  All of the videos from the course are saved in this folder on Loom. 

GO TO VIDEO LIBRARY

https://www.loom.com/share/755d3a70dba44119bc906211c9b10406
https://www.loom.com/my-videos/Simplified%20SEO%20
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OTHER FUN WAYS TO DO KEYWORD RESEARCH

Look at your reviews and testimonials for specific words that customers are using. Those are the 
same words that other people will be searching for when they are looking for you.  Here’s a great 
example of a testimonial with good keywords. The keywords are highlighted. 

Listen to what people are saying at your shows! Or anytime you are chatting with customers. People 
drop little nuggets about when they use your products, how they make them feel, etc. Always be 
listening to your actual clients. 

Ask someone! I love doing this, chatting with a friend or a really good customer who is familiar with 
your business and has some of your products can be really enlightening.  This is also a great way to 
start conversations on social media. You can literally ask someone, “How would you describe this 
product?” It really works!  

Answer the public - This is a really cool website that gives you questions based around the topic or 
keyword you’ve searched. This is really great for finding good blog topics, newsletters or social media 
content that can add value to your products. 

KEYWORDS EVERYWHERE 
CHROME EXT.

Now, here’s a peek at our favorite 
keyword tool ever! This is how we 
get the data we need for our client’s 
sites. It makes doing this research 
go 10x faster. 

https://answerthepublic.com/
https://www.loom.com/share/95cb1639f62644789beb93a7269f32db


SITE SETTINGS FOR 
SHOPIF Y

SITE WIDE SETTINGS
There are two things you’ll want to update for your site wide settings. These are also the homepage 
settings but in some cases, the site wide settings will override the homepage data. 

1 | Site Title.  Currently, your site title is most likely your business name, but a better use of the 
space is to include keywords in your title along with your site name. You have around 50-60 
characters for your site title. Make use of those by adding some very specific keywords after your 
business name. 

2 | Site Description.  This is the meta description for your site as a whole. You’ll hear this over and 
over but your descriptions need to include keywords. Who are your products for? What are they 
made of? What makes your products special? Go back to the keyword research and find the place 
where your products fit. 

Where you change these things on your site depends on your platform so pick the video tutorial 
that fits your site. 
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OPTIMIZING YOUR COLLECTIONS
Your collections or categories is one place where you have a huge opportunity to increase your 
reach with well thought out descriptions and titles. Optimizing your collections is pretty easy.  
Nearly everyone skips this step. 

1 | Collection titles should be short and descriptive. A lot of times shops have really creative 
collection names that aren’t descriptive. For example, a jeweler might label a collection “Rosey” 
instead of “Rose Gold Engagement Rings.” The plain boring name is actually better for SEO. 

People are looking for “Rose Gold Engagement Rings” while “Rosey” means nothing to a customer 
without context. 

2 | All collections need to have good accurate descriptions. What do the products in the collection 
have in common, what are they made of, and who wants them? This is a great place to use broad and 
general keywords as well as specific phrases.
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If you don’t like the placement of the collection descriptions within your theme you can have your 
designer or developer change it for you. They can always code something to be a little different and 
work the way you want.

On Shopify, you can also put your description in the page meta data in the Search Engine Listing 
preview box, under the description, so it doesn’t show up on page, but it’s still built into the code on 
the back-end of your site.  

You can also change the Page title in the Search Engine Listing preview box so that’s changed on the 
back-end of your collection, but something different shows on the actual collection title. 

The Shopify SEO box for editing. 
Use that bottom checkbox to create a redirect!! 
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3 |  Edit your URL and handle. The URL of the collection is another place that can be optimized. 
By default, it will fill with your collection title, which is normally fine, but you can do a few things to 
make it even more effective. Take out words like “the, and, or, of” anything that takes up space but 
isn’t really important. You can also add words that are more generalized and/or specific depending 
on the way you’ve named your collection. 

Let’s say you’ve named your collection “The Sapphire Ring Collection” - you can change up your 
URL to “handcrafted-gold-sapphire-rings.” This is more keyword driven, but might not work well as 
the title.  This is the only place where you can use keywords without using a complete thought.

You don’t need to include words like “collection” or your business name in your collection URL 
because they are already included so remove those too. If you do change the URL, create a redirect!
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OPTIMIZING OTHER PAGES
Everything that was optimized on your collection pages, needs to be optimized on all of the 
additional pages of your website. Pages like About, Contact, Shipping Policies, etc. 

Every page needs a good title, a descriptive keyword description and an optimized URL. 
Sometimes you want your page to say something different than what will show on the page, so this 
is a good time to use the Search engine listing preview box. This allows you to have something on the 
back-end of your site while displaying something different on the page customers will see. 

If you do change the URL, create a redirect!

On pages that are less specific than your collections or products, try to use more broad range 
keywords. The key is thinking of more creative ways to say the same thing. 

Examples of SEO Driven Page Titles 
• About our custom engagement ring design process (custom work)
• Stop by our shop on your next visit to St. Croix (contact ) 
• Find a wine store near you (contact or retail locations)
• Meet the artist behind our handmade gifts (about) 
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OPTIMIZING PRODUCT LISTINGS
Optimizing your products is the most time consuming but also the most important. Most of your 
website is made up of product listings and most likely to be the thing people are searching for. If you 
never implement anything else from this course, at the very least optimize your new product listings 
before publishing and you will see results. 

1 | Product titles must be descriptive. You need to include the actual words people are using to 
title your products. Often shop owners will call their products cute, names like “The Ashley” - 
that doesn’t mean anything to anyone except you and no one is using that phrase to look for your 
product.

Good Product Titles- 
• Grey and cream striped cardigan
• Rose gold sapphire ring
• Black ampersand zipper bag

2| Your product description needs to include the same keywords you used in your product title. 
Typically within the first sentence or two so that if the description gets truncated by Google the 
keywords are still in the description. You also don’t need to use the keywords in the same exact 
order as the title, this can help it seem a little bit less repetitive. Keep in mind it only seems too 
repetitive to you and to customers it will seem natural. 

3| The same keywords need to be in your product URL. If you wrote a good product title, this will 
be easy, you can just use the same title but take out filler words like “and, to, of, etc”.  If you do 
change the URL of an existing product, create a redirect!

4| All of  your product images need to have alt-text with those same keywords. The alt-text can 
also include your business name at the end, if you want. Alt-text should be descriptive of the photo. 
For example you might say “Woman wearing rose gold sapphire ring.”  There’s a whole section on 
photos later in the course, read that before you jump in. 
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TIPS FOR PRODUCT LISTINGS

You want unique content on your own site. Never copy titles or descriptions from somewhere 
else, including your own site. Even if two products are nearly identical, you need to write unique 
descriptions for each one. If you do have two products that are the same, you might consider 
using a variation of a product instead of having multiple listings. You also want to avoid using the 
descriptions, titles or photos that your suppliers or wholesellers use on their own website. 

Speaking of variations, sometimes the opposite is true and it would be better to have your products 
listed individually instead of as variations. This allows you to be more specific and targeted with your 
keywords.

Example: A shop we worked with recently, sells rings that are the same design and style but in 
different metal types like sterling silver and solid gold. The people who are searching for a $200 
sterling silver ring are very different than the people who are searching for a $2000 solid gold ring. 

Be sure to consider your target market when determining what is best for your shop. 

Avoid using industry words and jargon. You really have to consider what your ideal audience knows 
about your products and use the words they are using. If you are unsure go back to the different ways 
we talked about doing keyword research!

If the idea of optimizing all of your product listings make you feel panicky, start with your most 
popular products but dont forget to create a redirect!
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OPTIMIZING BLOG POSTS
Blogging for your product based business is a really powerful way to increase your SEO and it’s 
also a really amazing way to provide value to your customers. Think about a home decor store that 
teaches their clients how to style a room. Your customers might love a mirror but they don’t know 
where or how to hang it, or where to put it in their home. Anytime you can help customers solve a 
problem you are winning. And it’s really good for your SEO. 

Seriously, not enough product-based businesses take advantage of the power of blogging. 
All of your blog posts need the following:

1 | Keyword driven headline. Just like everything else you want to title your blog so that it’s 
something people are actually looking to find. We also always use the Headline Analyzer tool from 
CoSchedule to make sure our blog titles are on target. 
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2| Include your keywords and main topics in the first paragraph of your blog post. It doesn’t have 
to be word for word exactly the same. Google is smart. Think about how you learned to write an 
essay in the fourth grade. The first paragraph is like an introduction to what the post is about. 

3| Write naturally! Remember, we are writing for humans. Keep in mind humans like things to be 
easy and scan-able! Here are some tips for writing your blog posts. 

•  Use headings and subheadings (not H1, but H2 or H3 work great!) 
•  Add words in bold or italics for emphasis
•  Add bullet points or numbered lists when applicable
•  Try to use simple vocabulary 
•  Write short paragraphs

4| Include links to other pages to your own site. This is called an internal link. It helps keep people 
on your site longer. You can link to relevant products, page or blog posts. 

5| Link to other websites. You need at least one link to a reputable website or an “external” link. You 
don’t have to link to Forbes, but just make sure links you include is a good quality article. Linking to 
other website helps build your domain authority and helps give your reader more context.

When it comes to link building either internally or externally you want to be mindful of the types of thing 
you are linking to. Adding a ton of irrelevant or repetitive links will annoy your readers.

(Bonus points: If you want to go above and beyond, email the other website and tell them that you found 
their blog post helpful and that you included their link on your post, and give them the link to your blog 
post. They might share your post with their own community.) 

6| Include images, videos, and gifs. These make your posts fun and interactive. They also help break 
up text so your post flows better. An embedded video YouTube is really powerful for keeping people 
on your page longer. Plus Google owns YouTube so they love you promoting their stuff. Be sure to 
add alt-text to your photo with a description of the photo and your blog post title.
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7| Always include a call to action. What do you want the reader to do now? Usually the best thing 
here is to join your email list. If they’ve enjoyed a few blog posts or found your info to be helpful, 
the next natural step is for them to join your email list. Add a newsletter sign up to the bottom of 
your post to make it really easy!

8| Suggest other posts they should check out. This might be a widget at the bottom of your post 
that displays related posts or something you have on your sidebar. This goes back to trying to keep 
them on your site longer. 

If your theme doesn’t have a place to include related posts you can use the free app called Related 
Posts.

9| Optimize your post URL. Use those same keywords, remove unimportant words...sound familiar? 
And of course, if you do change the URL of an existing blog post, create a redirect!

10| Promote your post everywhere. Getting your post found on Google, that takes time. Promoting 
your post gets instant results! Promote your post on all of  your social media channels, and do it 
often. (The exact schedule depends on how many posts you have and how often you post.)

Often business owners only promote their posts immediately after they’ve been published, which 
gets limited results. You need to promote your post all the time and on every place you can. Your 
email list, Facebook, Instagram, Instagram stories, Pinterest, Linked In, Twitter.... wherever you have 
a profile share it there. 

The good news is that there are several different types of scheduling tools for all platforms so 
establish a system and make it happen. 

To promote our blog posts we use Tailwind for Pinterest*, Planoly for Instagram*, and use the 
Facebook schedule tool on our business page.

*Referral link. No extra cost for you, and we get a little bonus. Thanks for using our links! 
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OPTIMIZING IMAGES
Ah photos. Optimizing your photos alone can be a bit of beast, so they deserve their own section in 
this course. There are few things that matter when it comes to your photos. 

1| Image Size. Images that you take on your camera or even your phone are massive. This is so they 
are crisp and clear when you print them. For the web and viewing on a screen, they are way too big. 
These really big photos make your site load super slow. Humans (and Google) really love websites 
that load super fast! We have no patience. 

Have no fear, compressing images is really easy. 

Prior to uploading photos to your site, you can use something like Photoshop or even Lightroom to 
compress them. If you aren’t familiar with those programs then you will probably love my favorite 
tool called Tiny PNG. It’s a free web based program, upload your images and it magically smooshes 
(yes, that’s the technical term) your images. 
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If you’ve already added your images to your site or this sounds like a lot of work then an app or 
plugin to do this for you is the answer. (This is what we do too. Hello, fast and easy.)

Another photo size tip - your image type matters! JPG images are smaller sized than PNG images, so 
unless you need transparency in your images save them as JPGs. Especially, your product images. 
Since you have so many product images on your site, you want to save space as much as possible. 

2| Image Names. The names of your images do show up in the back-end of your site, which means 
they matter. You can simply name your images the same at your product titles. 

If you haven’t done this previously, stay tuned for some cool apps/plugins to help do this! 

3| Add alt-text to your photos! The alt-text is the meta description of the image, and by now we’ve 
talked about those enough. Your alt-text can be a short sentence or two that describes your product 
using keywords. 

If you are thinking, oh crap, it’s going to take forever to optimize all of my photos. Stop stressing 
and grab a La Croix ...“there’s an app for that.”

Our favorite Shopify app for images is Bulk Image Edit by Hexom. These apps have some free 
features but you’ll probably need to use the upgraded versions to finish your to-do list. They are 
worth paying for to save hours of work. 

I have no shame in telling you that when I do a client SEO Overhaul, we pay for a single month to do 
all the changes we need in one go, and then cancel the subscription and just use the free version moving 
forward. This saves hours (and hours) of work.

If you’ve never added alt-text manually and don’t even know where it goes, we’ve got your back with 
a blog post here.
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Bulk Image Edit adds alt-text for free and you can compress 50 images per month for no charge. 
You can also change image names and covert images from PNG or JPG using the paid version. It’s 
absolutely worth the cost and they aren’t paying me to say that.
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SUBMIT A SITEMAP TO GOOGLE
After you’ve optimized and completely finished all of your updates, it’s time to send google a 
message and let them know you’ve made some changes. 

This is probably the most technical step of all the things we’ve talked about. 

The first thing you will need is a Google Search Console account. It’s free! 

You might have to verify your account. This can be tricky for some. If you don’t feel confident, ask 
your developer or designer to help you with this step. 

From there you will click on the sidebar tab that says “Sitemaps”  

On the bar there you will just type in (or copy and paste this): sitemap.xml 

And hit submit and your good to go. 

This can help speed up the process of Google crawling your site and getting your freshly optimized 
content to show up sooner. 
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CHECKLIST
SITE SETTINGS
� Add site title
� Add site description

COLLECTIONS 
� Collection title
� Collection description
� Update meta description (if needed)
� Update URL/handle (if needed)

PAGES
� Page title
� Correctly format page content
� Add image alt tags
� Meta description (if needed)
� Update URL/handle (if needed)

PRODUCTS
� Product title
� Product description
� Meta description (if needed)
� Update URL/handle (if needed)
� Add your tags

BLOG POSTS
� Blog post title
� Post content
� Include a link to another page of your site
� Included a link to a different website
� Add images
� Blog post excerpt
� Meta description (if needed)
� Choose category (Wordpress)
� Add tags (On Shopify, as needed on    
     Wordpress)

AFTER YOU’VE FINISHED 
EVERYTHING ELSE
� Bulk edit alt-text (blog, collections, and   
      products)
� Bulk compress images
� Rename images

� Submit sitemap to google

REMEMBER! If you change the URL to an existing product, collection, blog post, or 
page, you must create a redirect for the old link! This ensures any lingering links back to 
your site from other websites still work. 

THIS IS SUPER IMPORTANT! CAN YOU TELL?
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FAVORITE SEO TOOLS

KEYWORDS EVERYWHERE - For only 
$10 for 100,000 searches, it will tell you 
related keywords without you having to do all 
the digging yourself. Totally worth it. You’ll 
probably never use all those credits! It shows 
you keywords that are related to the phrase you 
search. 

TINY PNG - Web based app that compresses 
images with the click of a button. We usually 
compress photos in groups by product. So do all 
of product A, download the folder, refresh the 
screen then do all about Product B. Helps keeps 
you super organized! 

ANSWER THE PUBLIC - This is a really 
cool website that gives you questions based 
around the topic or keyword you’ve searched. 
This is really great for finding good blog topics, 
newsletters or social media content that can add 
value to your products and website. 

CO-SCHEDULE HEADLINE ANALYZER 
- We use this for EVERY blog post we write. 
It’s not for SEO but does help you write more 
effective blog post titles or even newsletter 
subject lines. 

SHOPIFY APPS

BULK IMAGE EDIT - Hands down our 
favorite app for optimizing images. It adds alt-
text, compresses images, and changes the image 
title. Worth the price. 

RELATED BLOG POSTS - A free app for 
showing related posts at the end of blog posts. 
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One quick reminder, that SEO results take time. You will not show up on the 
top of Google today or tomorrow or even next month. 

However, the work you’ve done in this course will help you gain more 
visibility, more sales and show up more often. You will see results, it just 

takes time.

NOW WHAT?

Our signature program, DIY Shop(ify)! was designed to help you create a Shopify website 
that stands out from all the same lame templates out there. We teach you how to really make 

the most your choosen template and some professional tips and tricks. As a thank you for 
buying Simplified SEO for Shop(ify) (aka this workbook) here’s a code to save $100 off DIY 

Shop(ify)! - just use simplified100 at checkout!

DESIGN + SEO = BFF 4 EVER

“I honestly had no idea that I could manage pages other than the home page! I feel I’ve done pretty 
well in the last two years running my Shopify site with the equivalent of a bucket over my head 
and oven mitts on my hands, so I can hardly wait to see how my new and “Erin-improved” website 
does!!! Thank you!!” -Synthia M.

CHECK IT OUT NOW!

https://loom.com/share/folder/7115476557764937869e04c86fafd33a
https://www.productpowerhouse.co/pages/diy-shopify


Product Powerhouse is a web design agency for product-based businesses. They 
help shop owners build, grow and scale their online shops with the power of Shopify.

We know much you’ve poured yourself in creating or curating amazing products and 
we want to help you get them in front of the right people.

And we love teaching everything we know on the  
Product Powerhouse podcast and YouTube Channel!

LET'S BE FRIENDS! 

http://www.productpowerhouse.co/podcast
https://www.youtube.com/channel/UCqf5XlFWZxvt5410_YiIVag?sub_confirmation=1
https://www.facebook.com/productpowerhouse
https://www.instagram.com/product.powerhouse/
https://www.pinterest.com/ProductPowerhouse
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