
 

 

 

 
 

BRAND MANAGER  
Pip & Nut values a diverse workforce, Women, people of colour, people with 
disabilities and members of the LGBTQ community are strongly encouraged to 
apply. 
 
If there is anything we can to accommodate you to participate fully in the 
recruitment or interview process please email to jacq@pipandnut.com 
 
Built on the foundation that health food should never be boring, Pip & Nut is a rapidly 
growing award winning nut butter brand with big ambitions; in just six 
scaled to over 6000 stores nationwide with listings in high end stores like Wholefoods & 

Morrisons and are the fastest growing 
nut butter brand in the UK. 
detriment of people or planet and profit and as a result 
certified B-corporation.  

We firmly believe that th
nasty hidden inside our nut butters or snacks, just amazing nuts and a few other natural 

a serious amount of momentum & love behind our brand, with fans ranging from 
International athletes to top celebrities and everyone in between.  

The Role 
As the Brand Manager, you must be a proficient marketeer with the ability to deliver on 
all aspects of the marketing mix but with a primary focus in retailer and sampling 
activations.  Depending on the brand strategy, you will also be required to flex your 
broader brand marketing skills to all parts of marketing including but not limited to PR, 
Influencer, Partnerships and Experiential.  
 
Reporting into the Senior Brand Manager  Marketing Director, 
Sales Director, and respective account managers, to create retailer-led and brand-led 
plans ensuring they are delivered on brand and on time with a complete evaluation of 
performance. 
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In a nutshell, you are responsible for: 
  

• Retailer Marketing  Working with the different account managers you will 
align shopper marketing tactics and plans alongside the retailer plans. You will 
be responsible for delivering the plans on time, on spec and on budget and 
producing timely reporting to understand the effectiveness of the activity to 
help inform our future thinking. 
o Gathering input and ensuring that all recommendations are aligned with 

marketing strategy, commercial objectives, retailer promotions and 
media opportunities. 

o Ensure we have annual plans by retailer prepared in September ready for 
the following year and work closely with the sales account manager to 
understand if any changes need to be made as the year progresses 

o Working with the in-house creative, ensure all shopper briefs are on-
brand whilst also delivering the commercial objectives. 

o Ensure the sales and marketing teams align on priorities. This will be 
supported through your management of agenda led, action orientated 
meetings either 121 or larger team sessions when required (weekly). 

o Create immersive brand days for buyers ensuring you manage the input 
of resource (your time and marketing budget) against the commercial 
opportunity for the business.  

o Plan and lead the delivery of trade-focused brand events, such as trade 
shows.  

o Develop and implement launch plans for NPD and new listings that 
retailers and ROS.  

 
• Sampling  With inputs from the Senior Brand Manager and Marketing 

Director you will lead the implementation of a multi-channel sampling strategy, 
ensuring we are targeting the right consumer at the right time with the right 
brand experience. Working with retailers, partners, field sales teams and 
agencies the best-in-class activations should result in a positive consumer 
experience and behavioural shift.  
 

• Corporate and Retailer comms  upport the Senior Brand Manager on 
corporate and retailer comms from managing the linked-in channel to driving 
Trade PR working with the PR agency or responding to in-bound requests.  
 

• Budget management - You will be responsible for actively managing your 
areas within the marketing budget, ensuring you deliver information and 
feedback so the SBM can deliver monthly audit trails on time. 

 
• Measurement & Reporting  actively managing your 

areas within the marketing dashboard ensuring you input all monthly data on 
time. You will also provide analysis on your specialist areas and ensure this is 
translated into action moving forward. 

 
• B Corp  helping Pip & Nut deliver on its B Corp 

commitment of using business as a force for good. For example, looking to work 



 

 

with brands who share similar values, and keeping on top of B Corp 
requirements and opportunities within retail.  

 

Specific knowledge, qualifications, skills & experience required: 
 

• A good understanding of all areas of the marketing mix 
• A creative thinker who shows flexibility to adapt to changing and challenging 

situations, work to tight and changing deadlines in a fast growing business. 
• A results-driven marketer with commercial acumen who can analyse the data, pull 

out the insights and translate them into action  

• Some experience in shopper marketing strategies with retailers and a broad 
understanding of the landscape of shopper media and activity 

• Great at managing projects and events, delivering on time and on budget 
• Experience working with external agencies and creative partners 
• Budget management skills 
• Team player with the ability to work autonomously 
• Demonstrable ability to live and breathe our values; show how you can see an 

opportunity to develop your career with us at Pip & Nut and contribute to the 
success of our company as we grow, showing passion for your role 

 
How to Apply: 
 
Please send your CV and a cover letter  to careers@pipandnut.com with Brand 
Manager  [your name] in the subject title no later than 28th October 2022.  
 
We will then be in touch to let you know if you are to be invited for an interview. 
  
Your cover letter should include why you are excited to work for the business and what 

 It should be no longer than 400 words. 
 
Recruitment Timeline 
CV Submission Closing Date & Time: 26 October, 5pm 
1st Round Interviews Date: w.c. 31st October 
2nd Round Interviews Date: w.c. 7 November 
 
We are happy to reimburse travel expenses to and from the interviews where necessary.   
 
Renumeration 
DOE  

 
Purpose: 
Help people love food, that loves them & the planet 
 
Pip & Nut Company Values: 
Bring the fun  We bring fun, laughter and positive energy to everything we do 
Be Open  We believe in realness, from our people and ingredients to the way we run our 
business 
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Keep it real  We take care to listen and find ways to be accessible to everyone 
Never Settle  tle bit obsessed and will never comprise on quality 
 

 
 
Like our brand, as a team 
tha  a bit of playfulness into our day to day.  As a B-
corporation we also want to ensure that every person in our team has a clear 
understanding of our mission and 
in lots of different ways to support you and the team to do this: 
 

1. Learning & Development- 
something new everyday
each team member with resource to support a personal development plan each 

to pursue areas that they wish to grow more within  
2. Physical and mental health  

why we provide private health care, dental care, critical illness and life insurance, 
as well as monthly coaching sessions. 

3. Free breakfast, a no desk lunch policy and of course unlimited nut butter   
building positive relationships with food is at the core of what we do as a brand so 
we make sure as team we live this value by making sure that we stop to eat well 
throughout the day. All food we buy for the office is also bought from businesses 
that avoid the use of palm oil as we like to support brands who also believe this is 
an ingredient worth avoiding 

4. Giving back to our community and planet - as a brand we want to give back to 
our community which we also give 3 additional days leave for you to volunteer 
with a charity , one day is dedicated to our company charity of the year and the 
other two days can be spent with a charity of your choice 

5. Your birthday off and other Squirrel Days   on top of your 25 days holiday we 
also give every person in the team their birthday off, half days on Fridays in 
August and a half day on Christmas Eve and New Years Eve. 

6. Flexi-working  we know that not everyone works the same and that sometimes 
you need to  4pm 

bird or night owl.  
7. Working from home and anywhere - We also encourage you to work from home 

at least two days a week (Mon & Fri, with Tue-Thur in the Nest) and, if you've ever 
fancied working from a beach house in the Maldives, you are allowed to work 
from anywhere in the world for up to 4 weeks of the year!  

8. Remote Working Equipment  all equipment will be provided including laptop 
and screen(s) 

9. Finally our office is based in Shoreditch London, a great location for food at lunch 
and a drink or two after work. 


