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Introduction 
Boozhoo, Aniin, Tansi, Hello! 

We begin our first Annual Impact report by 
acknowledging that the Manitobah headquarters 
(HQ) in Winnipeg, Manitoba is located on 
Treaty 1 Territory, the home and traditional 
lands of the Anishinaabe (Ojibwe), Ininiw (Cree), 
Anishininew (Oji-cree), Dakota, Dene, and the 
homeland of the Red River Métis. We would also 
like to acknowledge the strength of our ancestors 
for protecting and keeping our culture, teachings, 
and traditions alive.     

Chi-miigwech 

 

 

Manitobah began with a vision: a vision to create 
a global brand that could have positive impacts in 
Indigenous communities. Today, we continue to 
honour our roots through numerous social 
impact commitments and initiatives. We invite 
you to walk with us, join us on our journey, and 
support us on our mission. Together we can 
make a difference, while sharing the beauty, 
function, and comfort of Indigenous footwear. 

 

 

About this report 
In this report, we bring together a summary of 
Manitobah’s 4 Pillars of Social Impact and overall 
ESG (Environmental, social, governance) 
practices, including goals, accomplishments, and 
challenges over the last fiscal year spanning April 
1, 2022 - March 31, 2023. Throughout this 
report we will refer to our last fiscal year as 2023. 
Manitobah is proud of our community's efforts to 
bring Indigenous representation to the forefront 
of the footwear fashion industry. This includes 
Manitobah employees, board members, suppliers, 
consumers and most importantly, the Indigenous 
artisans we work with.  

In 2023, Manitobah made more significant 
positive impacts in Indigenous communities than 
ever before through our 4 pillars (Art in Action, 
Education for Change, Trade for Community, 
and Sovereignty through leadership). We 
collaborated with a greater number of Indigenous 
artists, sharing their art and stories through our 
core products. The Storyboot School witnessed 
the highest number of graduating students since 
its inception. Our Indigenous Market, an online 

e-commerce platform, hit new records         
with money earned by participating      
Indigenous artisans.  

2023 was a historic year for Manitobah and     
one we are happy to use as the benchmark for    
future success. 

We have always been dedicated to growing a 
strong Indigenous presence in the footwear 
industry as well as contributing to Indigenous 
economic empowerment. Over the years, our 
efforts have amplified and taken shape     
enabling us to continue our mission. We          
are excited that you have taken the time to  
review our impact report.
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Two-Eyed Seeing Approach  
Our Impact report is grounded in the Two-Eyed 
Seeing approach coined by Mi’kmaw elder Albert 
Marshall in 2004. The Two-Eyed Seeing 
Approach embraces the strength of both 
traditional and western knowledge systems to 
share and measure our impact. This means 
readers will be presented with both quantitative 
and qualitative data. 

Indigenous knowledge systems are shaped by 
their relationship with the environment, land, 

and community. Indigenous storytelling is a way 
traditional knowledge is often passed down from 
generation to generation. This is important as it 
honours the individual's experience, feelings, or 
perspective, and is a great way to build 
relationships.  

Below is a diagram of the benefits of applying the 
Two-Eyed Seeing approach to our impact report.
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Our Origin Story 

As a young Métis entrepreneur, Sean McCormick 
began Manitobah with the vision of creating a 
successful company while benefiting his 
community. Today we continue that vision on a 
larger scale as a global brand making positive 
impacts in Indigenous communities across  
North America. 
Sean spent much of his childhood in northern 
Manitoba and started selling leather and fur 
while still in high school. In 1990, he established 
a trading post where Indigenous artisans traded 
handmade mukluks and moccasins for tanned 
leather, skins, and furs. During this time, Sean 
saw an even greater opportunity to connect 

members of his community to the growing 
demand for authentic Indigenous footwear. In 
1996, after completing the Manitoba Aboriginal 
Youth Entrepreneurship Training Program, Sean 
created the business plan and framework that 
would become Manitobah. 

Established in 1997, by 2008 Manitobah had 
begun global operations with employees and 
customers world-wide. Despite the rapid success 
and growth of the brand, Manitobah remains 
connected to its roots and continues to provide 
authentic, Indigenous-designed products that 
return value to Indigenous communities.

Our Purpose 

As a company rooted in Indigenous culture,                
our vision is to build a vibrant global brand that            
makes a positive impact in Indigenous Communities. 

Our Core Values - The 7 Sacred Teachings 

Love 
Caring for the earth and each other with          
the tenderness of a grandmother. 

Respect 
Honoring our past by being what our      
ancestors dreamed us to be. 

Bravery 
Facing these times with passion, honor,          
and self-reliance. 

Truth 
Telling our authentic story through art,        
craft, and beauty.

Honesty 

Striving for excellence through clear vision      
and pragmatic action. 

Humility 
Making sure our feet always touch the ground. 

Wisdom 
Sharing the knowledge and values that        
enable radical change.
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From Our Founder | Sean McCormick  
Tell me about your current role as the Chief Impact Officer 

(CIO).  
Last year (2022) I brought on partners to help take Manitobah to the 
next level. This has allowed me to focus on what is nearest and dearest 
to my heart – Indigenous Social Impact.  

As Chief Impact Officer my role is to set ambitious Indigenous Social 
Impact goals for Manitobah and then work with our new Impact Team 

to create the strategies and tactics to achieve those goals.   

Tell me about Manitobah’s Social Impact Mission? Why is it 
important to you? 

Manitobah’s Impact mission is based on a very simple concept. Manitobah owes a debt to the 
Indigenous community, a debt that we must always attempt to repay through our Impact initiatives. 
Manitobah did not invent the footwear we make and sell, the Indigenous community did. That 
community grants us a license to do our work as long as we continue to repay our debt. This 
fundamental truth must always guide our beliefs and actions. It is important to me that we     
always honour this agreement and the Indigenous community who are our partners in it.

What are some of the successes during this last year? 
After establishing a dedicated Impact Team and implementing new measures and systems, we 
immediately saw our impact grow. I am happy with the record sales in our Indigenous Market    
and loved seeing our Storyboot School move into the new HQ, but I am most proud of the steps 
we have taken as an organization toward building and measuring future impacts. This is our      
first-ever impact report and a true cumulation of all our efforts this year, I can’t wait to share it  
with the world. 

What are some of the challenges you experienced this last year?  

The biggest challenge was adapting to my new role. Going from CEO and wearing a lot of hats,    
to CIO and being able to focus on Impact was a big change but one I am really enjoying.                

What do you envision for the future of Manitobah’s Social Impact Mission?  

I envision Manitobah continuing to lead the way as an example of what can be accomplished when 
Social Impact and respect for the Indigenous community are combined as a foundation in how we, 
and all business, operates.    
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UNDRIP and Sustainable Development Goals 
The United Nations Declaration on the Rights 
of Indigenous People was adopted by the UN in 
2007. In 2021, Canada passed a law committing 
to implement its provisions. UNDRIP provides   
a framework to address the core matter of       
self-determination and affirms the rights of 
Indigenous Peoples as distinct and sovereign 
nations. This also includes protecting cultural 
traditions, customs, spiritual rights, land, 
language, resources, and art. The declaration   

also includes rights to self-determination in      
key areas such as the legal, health, and   
education system.  

Manitobah is committed to addressing the 
following UNDRIP Sustainable Development 
Goals: Quality Education, Decent Work and 
Economic Growth, and Climate Action.   
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QUALITY EDUCATION | UNDRIP GOAL NO. 4    
Quality Education is to ensure inclusive and 
equitable quality education and promote lifelong 
learning opportunities. Manitobah possesses both 
internal and external initiatives to support 
ongoing learning to promote professional and 
personal growth.  

Internally, we want to create a work environment 
that encourages and supports Indigenous 
employees' ongoing learning. Externally, our goal 

is to pass on the traditional art of mukluk and 
moccasin making to the next generation of 
artisans. We hope that our efforts can support 
traditional knowledge systems.  

Manitobah is dedicated to providing quality 
education opportunities that are culturally 
relevant to Indigenous Peoples through our 
partnership with the Storyboot School.  

 

DECENT WORK AND ECONOMIC GROWTH | UNDRIP GOAL NO. 8 
To address decent work and economic growth is 
to promote sustained, inclusive, and sustainable 
economic growth, full and productive 
employment, and decent work for all. 
Furthermore, the agenda reiterates, in different 
sections, the need to generate employment for 
vulnerable groups, specifically women, urban 
poor, unemployed rural labour as well as         
low-income urban residents. 

Manitobah is committed to making a positive 
impact within Indigenous communities by 
creating various employment opportunities both 

internally and externally. Internally, we choose to 
prioritize Indigenous vendors whenever possible, 
such as suppliers, Indigenous artisans, creators, 
or other various organizations.  

Externally, we support Indigenous artisans and 
entrepreneurs, helping to scale their businesses 
through the Indigenous Market. This allows 
artisans to live anywhere while supporting      
their livelihoods through the traditional  
practices that have sustained Indigenous     
People for generations.  

 

CLIMATE ACTION | UNDRIP GOAL NO. 13 
UNDRIP's goal to address Climate Action is: 
Take urgent action to combat climate change and 
its impact. For thousands of years, Indigenous 
people across the world have respectfully been 
the innate caretakers of their lands, waters, and 
resources. Indigenous elders have always been 
taught the importance of maintaining a healthy 
relationship with all living things to maintain 
ecological balance. Sustainability is at the core   
of all Indigenous worldviews and knowledge 

systems. However, we all have a collective 
responsibility to leave the world in a better    
place for future generations.  

Manitobah is proud to share that we have 
committed as signatories to join the Climate 
Pledge community. We are dedicated to tracking 
and monitoring our company's carbon footprint 
and becoming fully carbon-neutral in our supply 
chain by 2040. (For more info see page. 25-26)
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4 Pillars of Impact  
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The Way We Work   
Manitobah’s social mission can be 
reflected in “The Way we Work” which 
mindfully applies the 4 principles of 
Belonging, Mastery, Independence, and 
Generosity to our 4 Pillars of Impact 

(Art in Action, Education for Change, 
Trade for Community and Sovereignty 
through Leadership). We are committed 
to creating an environment that reflects 
our values and social mission.
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1. Art in Action 
Manitobah provides a showcase for authentic 
Indigenous art that encourages pride, changes 
lives, and helps keep traditions alive. Indigenous 
art is the foundation of our work – Indigenous 
artists create and inspire all our core products. 

Through Manitobah, we promote the work of 
Indigenous artists, sponsor Indigenous thought 
leaders, and support artistic business capacity in 
all the Indigenous communities we work with. 

Manitobah wants to be an industry leader when 
it comes to appreciating and valuing Indigenous 
art. We believe we play a crucial role in terms of 
respectfully working with Indigenous artisans, 

providing a platform to celebrate Indigenous 
artwork, and empowering the voices behind the 
artwork to share their authentic selves.  

Indigenous artwork is a reflection of the land, 
culture, and overall identity of the people who 
created it. For thousands of years, artwork has 
told many stories, passing on traditional 
knowledge, customs, and traditions for 
generations. Manitobah is proud of our effort to 
highlight the beauty of Indigenous culture and 
ways of knowing. We hope our efforts to 
highlight Indigenous artisans lead to a lifetime   
of opportunities to share their work throughout   
the world. 

 
KPI Story | Art in Action 
In 2023, Manitobah worked with more artisans than in 
any other year we have operated as a company. During 
this time, we successfully reached our goal to ensure 
that 80% of all Manitobah’s products sold benefitted an 
Indigenous artist or the Indigenous Community. This means 
products produced either benefitted an Indigenous 
artisan through monetary compensation or supported 
Indigenous youth to engage in traditional art.  

Manitobah worked with a total of 11 new artists, 
representing 12 nations during the last fiscal year (one 
artist identified with two nations). We found that 475 
out of 534, or 89% of products supported our 
commitment to the social mission. This fiscal year, 
Indigenous artisans that worked with Manitobah 
earned a total of $176,030 through their collaborations. 
A total of $76,175 were associated with one-time design 
purchases, while $99,855 were earned from royalty 
agreements. On average, artisans earned $16,002 
through engaging with Manitobah. However, 
individuals' earnings may vary based on the type of 
projects and/or design agreements. 
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Future Goals  
We sincerely value the contributions made 
through the various collaborations with 
Indigenous artists but have come to learn the 
challenges associated with this as well. Working 
with numerous artists during the design process 
proved to be very complicated and difficult to 
execute as well as we wanted. Every artisan we 
work with is important and we will dedicate more 
time during the collaboration process to honour 
and develop meaningful relationships. 

 

 

Artist Story | Tiffany Vanderhoop  
Tiffany Vanderhoop is a Haida artist currently residing in Aquinnah, 

Massachusetts. In 2022, Manitobah released a series of accessories 
featuring designs by Tiffany. We interviewed Tiffany to better 

understand how our artist collaborations are perceived and 
how they could be improved for future artists.   

Tell me about yourself? 

Thank you for inviting me to this interview. My name is 
Tiffany Vanderhoop, my Haida name is S’idluujaa, which 
means Huckleberry Woman. Residing in Aquinnah, 

Massachusetts, on the island of Martha’s Vineyard, my father 
is Aquinnah Wampanoag. My mother is Haida of Gaw Git’ans 

Masset inlet Eagle Clan, from Old Massett, Haida Gwaii, British 
Columbia. I live on the same land where my ancestors have lived 

since time immemorial.  

Tell me about what your Artwork means to you? 

On my mom's side of the family, we have strong cultural connections to weaving. Both of my 
Aunties weave cedar and spruce root baskets and hats, and even clothing. My mom is the textile 
weaver of the traditional Naaxiin which was formerly called Chilkat weaving and depicts the art of 
the Northwest Coast. This form of weaving is practiced by only a few Indigenous Northwest Coast 
tribes. We use Ravens Tail which is the more geometric type of style of weaving. Raven's Tail 
stopped being practiced for nearly a century until a revival in the 1980s. So, when I started my art 
when I was 19, I asked my sister because she had been learning the Raven's tail for a long time. I 
asked her to teach me, and so I did little pieces here and there. I then went on to study under my 
mom, and I did that for a long time. During this time, I was living in Masa, which is kind of the 
wild on the West Coast, Northwest Coast. I decided to make this big move back to my dad's 
homelands, moving my whole family from the West Coast to the East Coast. I had to kind of figure 
out what I was going to do to sustain my family in our new home. At this point I was already used 
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to trading my weaving, even using it to pay rent when I was on the West Coast. I didn’t want to 
send my weaving back to the West Coast for trades, I felt like I needed to connect with my dad's 
homelands. So, I started beading, and it just felt really nice. Just like weaving it was something I 
learned as a child but didn’t take any interest in until now. I was just doing like freehand like fringe 
earrings because my significant other had acquired some deer from his father. The more I did the 
more I enjoyed making earrings, necklaces, and bracelets. I slowly began incorporating some more 
form into the craft, but it didn't really click for me until I started adding the Ravens tail designs 
into my beadwork. And that felt like an amazing balance between my dad's culture and my mom's 
culture. It really means so much to me that I can sustain my family by practicing traditional art and 
sharing it in a more contemporary way with the broader population. It means the longevity of this 
design, and to me these designs are not my designs. They are developed from my ancestors, and I 
just get to carry on the life of this design.  

How do you feel when engaging in your craft? What is important for readers to know? 
(How long? Where did you learn etc.) 

It feels good, and it feels good that I see a lot of other people also engaging in it. That makes me 
feel good that I can encourage other people to also engage in the practice and with respect to other 
people. I grew up really practicing a lot of traditional language and songs, and I feel I'm not as good 
as my parents. So at least I can show my kids that I still am connected. But I feel like I should do a 
better job with like singing songs and stuff, but at least I have this thread that hasn't been broken. 

Share About how you got involved working with Manitobah? Why? 

I’ve always admired and looked up to the Artisans that Manitobah had worked with in the past.  
So, I was a bit surprised when they initially reached out to me. I was contacted through Instagram 2 
days before my birthday, so it was like an early birthday gift. I’ve always loved the brand, its 
products, and the fact they support our communities. Shortly after, we scheduled a meeting but 
overall, the onboarding process was enjoyable.  

Tell me about the impact and/or opportunities provided through Manitobah Social 
Mission? (Ex. Storyboot, Indigenous Market, production) 

Well, for a long time, I have been admiring different artists and brands who have had success at a 
level that, 10 years ago wouldn't have ever thought that I could access. So, I've been watching all 
these different Indigenous artists within the fashion movement, and it's been very inspiring. 
Manitobah has been one of those brands that have always inspired me, and I really admire how 
they put individual artists at the forefront of their brand. I really appreciate how they provide 
economic growth for Indigenous communities and families, adding to this amazing commerce   
that we've created. 

What would you share with any Artisans thinking about joining the Indigenous Market, 
or working with Manitobah? 

I think it's an incredible opportunity. For me, before I had contracts with Manitobah, my main 
income was beading and that's really time intensive and I love it. It's a gift to be able to do it but it 
can become overwhelming when you have a lot of orders and you're spending all your time on the 
orders but you're also still not able to make ends meet. So having this opportunity to work with 
them, designing something that they manufactured and, getting that out there into the world was 
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really important. It's something that I always wanted to do but didn't know how to facilitate on my 
own. I was really happy to work with Manitobah and they did a really amazing job because I don't 
have, computer skills, I don't have any of the digital graphic software or anything like that. So they 
translated my job into my designs digitally and did an amazing job. I was really happy with that. I 
could just draw it and then they digitized it. 

How do you feel about the future of Social Impact initiatives, Storyboot School & 
Indigenous Market? 

I love that. They're growing their Indigenous Market, and there is a demand for all this beautiful, 
handmade work that's one of a kind. Manitobah is using its platform and its market to really set the 
monetary value that it's worth. It’s been so long since native art, especially beadwork, has been 
valued as it should be. 

Any final thoughts or comments? 

One thing. During a period of time, we were made to feel ashamed of our art. And it carried forth 
to so many generations, and it feels really good that now there's so much. I don't think pride is the 
word but something like pride in having a part in revitalizing our amazing art. 
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2. Education for Change 
In 2013, we founded the Manitobah Mukluks 
Storyboot School, which brings Indigenous 
Knowledge Keepers together with students from 
across Canada. The courses are free for 
Indigenous youth and help pass on time-
honoured innovations and traditions to the next 
generation. This program transfers much more 
than craft. In addition to passing on valuable 
skills, it encourages respect, expands awareness, 
and builds our collective cultural competency. 
We share community knowledge to support 
Indigenous culture and to advance the goal of a 
better society for everyone.  

We have a responsibility to honour our ancestors 
by creating a space for the next generation of 
Indigenous youth to maintain cultural art 

practices. We believe the Indigenous-led 
workshops will assist in preserving the art of 
mukluk, and moccasin making. Our goal is to 
empower and instill pride in Indigenous youth by 
offering educational opportunities that reflect the 
individual and align with our mission. Creating a 
community of support for inspiring artisans to 
engage in practices that have sustained 
indigenous people for generations.  

Indigenous art often tells a story of the  
individual life, land, responsibility, or identity. 
Understanding that connection and the 
importance of passing on traditional art to 
maintain these historical relationships. These 
inclusive, non-judgemental, safe spaces invite all 
walks of life to learn about Indigenous Artwork.

 
 

"My people will sleep for one hundred years, 
but when they awake,  

it will be the artists who give them their spirit back."  - Louis Riel  
 

 
 

KPI STORY | Education for Change 
This year was one for the record books! During 
the pandemic, Storyboot classes were put on 
hold, which greatly affected the ability to host in-
person workshops. This encouraged a new way of 
interacting with Storyboot students. Throughout 
the year we hosted in-person and online 
workshops, which enabled us to connect with 
more students than ever before.  

We are most proud of the environment we create 
that invites students to build new and re-establish 
old relationships. Students can expect to meet 
others with shared interests and develop long-
lasting friendships. Another common reason for 

attending Storyboot workshops is to build 
connections or honour a loved one. Workshops 
and events offer instruction on Indigenous ways 
of knowing and promote healing and 
reconciliation among Indigenous and non-
Indigenous people.  
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Future Goals   
Despite the success the Storyboot School 
experienced, we want to continue to improve the 
program for students. In fiscal 2023, we finished 
the year with a 57% retention rate and have 
come to learn that we can do better. We plan to 
address the retention rate by improving the 
student experience, with a focus on educational 
materials. By adding video instructions along 
with the history and resources, students can 

expect to have an enhanced understanding of 
various techniques. We want to ensure that art 
continues to pass on traditional knowledge and 
continues to sustain us through opportunities 
such as the Indigenous Market.  

Storyboot School goals for the next fiscal 2024 
include: Launching the Storyboot School website 
that will connect people around the world to the 
traditional art of moccasin, mukluk and gauntlet 
making. Our Storyboot School website will offer 
Instructional videos led by First Nation, Metis 
and Inuit knowledge keepers. This feature will 
allow aspiring artisans to learn at the pace of their 
choice and serve as an “online school.” We will 
also continue to offer in-person workshops with 
the goal to revise educational content to help 
improve overall retention rates.  

 
Artist story | Trip Charbs, Storyboot Instructor 

Trip Charbs is an Anishinaabe Artisan from Minegoziibe or commonly 
known as Pine Creek First Nation. Trip began with Manitobah as a 

student in the Storyboot School, then as an artisan selling his work in 
Manitobah’s Indigenous Market. Today Trip continues his journey as 
both a Storyboot instructor and an Indigenous market artisan.  

As a child, Trip always identified as an artist and enjoyed spending time 
engaging in various art projects. Throughout middle and high school, he 
lost touch with his artwork and started to follow whatever was trendy at 

the time. At 22 years old, Trip was working in the healthcare system when 
he lost his older brother due to diabetes. Trip realized life is short and 

decided to dedicate himself to what he loved. Using his Artwork as an outlet 
during the healing process, Trip started to paint again and follow his heart. “I know 

my art is where I need to be because it keeps lifting me when I need it the most” or feeling down or 
needing to relax. “This is when I grab my beads or my paintbrush”. 

Tell me about what your artwork means to you.  

My artwork is like a web. A connection of energy that links all those who enjoy a piece of my art. 
This web provides me with a very important support system. Today, I create to honour my brother 
and others because our grandparents never got to do this, it’s a gift and a blessing for us to be able 
to sit and create. Even when poked with a needle, I say thank you because I am grateful to be able 
to continue my practice. I remember struggling to wake up to go to EA classes just across the street 
from me. Now I am excited to get up at 5 am and drive hours back and forth to my Storyboot 
classes. I have discovered what drives me.  
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How do you feel when engaging in your craft? What is important for readers to know?  

When I'm engaging in my craft, I'm relaxed, I am at peace. When I finish any piece of artwork, I 
am overcome with just excitement and jitters. Every customer I have ever had I call my friend, and I 
really enjoy seeing them wear my work. It is a fantastic process going through the trials of creating a 
piece of artwork. I go through ceremonial practices, asking for direction and honouring my art, I 
am seeking assistance and giving thanks constantly. Through this process, my art becomes a piece of 
me, I refer to them as ‘they, them, he or she’, as I build a relationship with the spirit of my work. 
Eventually, I will have to let my completed work go, giving a piece of myself away and allowing me 
to form a strong spiritual connection with each of my friends and customers. 

Tell me about the impact and/or opportunities provided through Manitobah Social 
Mission. 

It’s been like magic working with Manitobah, and I have loved every part of it. Manitobah has 
helped me in meeting new friends and developing long-lasting relationships. Today I can work from 
home and support my homestead lifestyle within my own community. Through Manitobah, I have 
been able to follow my passion for sharing knowledge as I travel to various First Nation 
communities. Manitobah also offered me the opportunity to collaborate on their own product 
designs, we created a mukluk named after myself featuring beadwork I designed, and that product 
was sold internationally. Working with Manitobah has felt like working with family. 

What would you share with any Artisans thinking about joining the Indigenous Market? 

Use my story as an example! I encourage anyone interested in learning Indigenous art to sign up for 
our Storyboot classes, and any existing artisans to join Manitobah’s Indigenous Market. As the 
Storyboot school continues to grow nationwide, there are opportunities for everyone.  

How do you feel about the future of Social Impact initiatives, Storyboot School & 
Indigenous Market? 

I love what the Storyboot School and Indigenous Market are currently doing and I’m excited to see 
future opportunities created for Indigenous artisans. The Indigenous Market allows for Indigenous 
artists to get appropriate prices for their work and gives them the flexibility to work from home 
doing what they love. Manitobah has truly broken barriers for the Indigenous Fashion Industry, 
and I hope they continue to do so.  
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3. Trade for Community 
Through our Indigenous Market, we help 
connect Indigenous artists to a larger audience. It 
is our web-based platform that helps Indigenous 
artists share their stories and products with 
customers from around the world. We host 
original, Indigenous-made, functional art on our 
site and return 100% of the profits to the artists. 
Artists are also supported with mentoring, 
marketing, and business-to-business networking. 
Many Indigenous Market artists have used the 
project to launch their own businesses. 

For generations, Indigenous art practices have 
promoted the transfer and conservation of 
cultural knowledge. Today, the Indigenous 
Market supports artisans to continue traditional 

practices that have sustained our people since 
time immemorial. The Indigenous art world is 
vast and growing, we want to utilize our resources 
and expertise at Manitobah to allow for      
greater access, visibility, and reach for  
Indigenous Artisans.  

Our focus has always been to support Indigenous 
artisans/entrepreneurs to start and grow their 
businesses, even in the most remote 
communities. The Indigenous Market provides 
an economic opportunity for Indigenous artisans 
to earn a steady income that honours traditional 
practices. We ensure all Indigenous Market 
artisans are appropriately compensated for their 
knowledge and unique skill set.  

 
KPI Story | Trade for Community
We are grateful for the opportunity to work 
alongside Indigenous artisans to share their talent 
with the world. This past year, we worked with a 
total of 61 artisans that represented 21 nations 
across Turtle Island. Of the 61 Indigenous 

Market artisans, 56 lived in Canada, while the 
other 5 lived in the United States. In 2022, the 
Indigenous Market generated $110,125 for 
artisans with a goal to increase sales by 50% over 
the following year.  
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In 2023, The Indigenous Market (IM) 
experienced 112% sales growth over the last year 
and provided a total of $233,019 back to IM 
artisans. In Canada, sales were up 86% ($110,000 
to $173,000), while US sales grew a tremendous 
254% over last year ($16,800 to $59,500). On 
average, Artisans earned approximately $345 each 

sale on a total of 647 items sold, earning 29% 
more over the prior year ($267). Throughout the 
year, we regularly analyze, sales data and 
strategically look at ways to improve our impact 
through the Indigenous Market.   

 

 
Future Goals  
To better benefit and provide support to the 
artisans we work with, we plan to offer 
professional development opportunities to share 
best practices to grow their business. In 2023, 
Indigenous Market artists will receive quarterly 
market insight reports that will include sales 
trends and market data. This will provide artisans 
with important insight to know seasonal 
consumer behavior. Our goal is to assist artisans 

to understand best business practices, strategies, 
and transfer knowledge to be successful.  

In 2024, We will distribute surveys to Indigenous 
Market artists to better understand their 
Individual business aspirations, goals, and 
desires. Professional development workshops will 
be based on feedback to ensure alignment and 
reflective of needs.  

 

Market 2022 Sales 2023 Sales Growth Artists 
Canada $93,320 $173,515 86% 56 
U. S $16,805 $59,504 254% 5 
Total  $110,125 $233,019 112% 61 



20 
 

Artist Story | Anne Bell  
Share about yourself, family etc.?   

I was born and raised in the northern community of Fort St John, 
BC. I’m of South Slavey (Dene) ancestry and am a proud member 
of Fort Nelson First Nation. Wife, mother (2 sons and 1 daughter), 
grandma (grandson) 

My husband and I wanted to raise our family in a rural setting, so 
we purchased a ranch in the Charlie Lake area where we raise 

commercial and purebred Gelbvieh cattle.  I also am a beekeeper and 
make holistic salves and soaps. 

Who or what inspires you? 

My momma is my biggest inspiration because I just watched her craft as I grew up and learned 
everything, I know from her. She helped our family pay the bills as well. My dad was in the oilfield, 
and when the oilfield crashed and he was injured, it was my mom’s crafting that helped get us 
through. 

How would you describe your process? 

Very disorganized! It looks like complete chaos. I have multiple projects going on at any given time, 
and they’re all over the house. If I’m sitting passenger in the truck, I’ll be sewing. If we’re out 
visiting, hunting, fishing, or camping, I’ll be sewing. There’s no set way I do things, it’s just 
multiple projects always on the go. 

My mood, weather and season affect my inspiration and colours. If it's a rainy, gloomy day or a 
blizzard, I want boldness in my work. Fall time fall colours, springtime pastels. 

 I am always learning and trying new things because of the vast and seemingly endless options for 
showcasing my ancestral knowledge and artistry. 

Tell me about what your Artwork means to you? (How long? Where did you learn etc. 
How do you feel when engaging in your craft? What is important for readers to know) 

Beading and moccasin making is a therapy. I like how sewing keeps my mind calm and always busy. 
I have difficulty sitting still and not accomplishing something with my day.  Plus, it’s very gratifying 
to be able to take a pile of materials and create a finished product for others to enjoy. I feel very 
grounded, connected to my ancestors, and inspired to create new and boldly coloured artwork. I do 
put a contemporary flare on most of my pieces but still like to offer more traditional designs and 
colours too. The possibilities are endless, and I am only limited by my imagination and time. I love 
how there are so many different items I can create so I never will be bored in my work. Constant 
growth and learning is an important part of keeping the tradition alive. 
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Beading and moccasin making has been passed down for as long as I can remember in my family. 
We’ve always been creating works of art for our family or for others to enjoy. My grandma Mary 
Needlay once said, "If you know how to sew, you'll never go hungry." I am honoured that my 
momma Ruth Klemola passed down the traditional knowledge to me and I'm able to carry on our 
traditional art. I too have passed down the knowledge to my own daughter and fellow Indigenous 
Market artisan Jennifer Bell. I love that she values our traditional art and is creating her own works 
of art. 

My earliest memories are of my momma Ruth Klemola – And she’s always sewing in them.  To this 
day whenever I smell or see smoked tanned moose hide, I am instantly taken back to my childhood. 
As soon as I could manipulate the needles, I was sewing alongside her and my aunties who lived 
nearby. So, my childhood was filled with lots of visiting aunties, crafting and stories from the past. 
It’s just what we did. My mom and dad have always encouraged me and to this day are my biggest 
cheerleaders. 

Share about how you got involved with the Indigenous Market. Tell me about the 
impact and/or opportunities gained through the Indigenous Market? 

I first heard about the Indigenous Market through my cousin Amber Lloyd. We are a talented 
family!  She suggested that I reach out and apply to be an Artisan. I was accepted and so happy as 
Manitobah valued our work and traditional knowledge. Sadly, our moccasins and other traditional 
crafts have been undervalued locally for as long as I can remember. Our time, knowledge and 
artistry were not reflected in the pricing.  Indigenous Market Artists are encouraged to incorporate 
their time, skills, and cost of materials to come up with accurate pricing for today's market. I believe 
Manitobah has opened the doors and is encouraging more artists to continue learning traditional 
art. Their platform is helping feed families and keep our traditional knowledge alive. Personally, I 
have regained so much pride in my ancestral knowledge and skills via the Indigenous Market 
platform. 

Tell me about the impact and/or opportunities gained through the Indigenous Market. 
How do you feel about the Indigenous Market Going forward? 

The Indigenous Market has helped expand my knowledge and given me confidence in my artistic 
abilities to try new things in my creations. Their platform has also helped grow my social media 
audience on Facebook and Instagram @wildercreations871. 

I enjoyed partnering with Manitobah to create the geometric design for the Revival Collection.  I 
can not wait to one day work with them on designing again. I look forward to continuing to have 
items showcased on the Indigenous Market site for the world to enjoy. Our traditional moccasin-
making knowledge is quickly becoming a lost art. Manitobah is going above and beyond to help 
retain and regain that knowledge for our people. 

What would you tell an Artisan thinking about joining the Indigenous Market? 

I would tell any Artisan contemplating joining the Indigenous Market to stop pondering and start 
applying now. They won't regret it.  
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4. Sovereignty through leadership 

Manitobah is a pathfinder for Indigenous 
business, an ongoing example of how Indigenous 
values, ethics, and culture can find success in the 
global marketplace. We help develop economic 

independence by prioritizing Indigenous 
suppliers, employment, and equity ownership, 
while making no compromises when it comes to 
beauty, craft, and performance.

KPI Story  
The Sovereignty through leadership KPI Story is 
unique and unlike any other of our Pillars of 
impact. This section of the annual impact report 
delves into our unwavering commitment to 
empowering Indigenous Individuals and 
communities. Manitobah fosters Indigenous 
excellence and is dedicated to Indigenous 

representation, professional development, and 
leading by example in terms of Economic 
Reconciliation. We are excited to share our 
efforts addressing the TRC Calls to Action, DEI, 
Employee Engagements, Community Giving, and 
our Workforce Development Program.  

 
 
 
 
 
 

 

 

 

Governance & Culture 

Truth and Reconciliation Commission  
of Canada: Calls to Action 
The Truth and Reconciliation Commission of 
Canada (TRC) was officially launched in 2008 as 
part of the Indian Residential School Settlement 
Agreement. The multi-faceted agreement was 
intended to compensate survivors for the harms 
they suffered in residential school, and to work 
towards a more equitable future for Indigenous 
people. The TRC Calls to Action is a foundation 
for lasting reconciliation across Canada for all 
sectors to take action.  

We are committed to adopt the Truth and 
Reconciliation Calls to Action #92 under the 
corporate section. It is crucial that everyone does 
their part to address the continued systematic 
discrimination and oppression of Indigenous 
people in Canada and around the world. As a 
business rooted within Indigenous Culture, we 
have the responsibility and opportunity to use 
our platform as a tool for positive change. (TRC 
Call to Action #92 Below) 
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i. Commit to meaningful consultation, 
building respectful relationships, and 
obtaining the free, prior, and informed 
consent of Indigenous peoples before 
proceeding with economic    
development projects.  

ii. Ensure that Aboriginal peoples have 
equitable access to jobs, training, and 
education opportunities in the corporate 
sector, and that Aboriginal communities 
gain long-term sustainable benefits from 
economic development projects. 

iii. Provide education for management and 
staff on the history of Aboriginal peoples, 
including the history and legacy of 
residential schools, the United Nations 
Declaration on the Rights of Indigenous 

Peoples, Treaties and Aboriginal rights, 
Indigenous law, and Aboriginal–Crown 
relations. This will require skills-based 
training in intercultural competency, 
conflict resolution, human rights, and 
anti-racism. 

Manitobah is reconciliation, we strive to offer as 
many opportunities as possible for Indigenous 
professionals, suppliers, and stories to be 
authentically told. We demonstrate our 
dedication to fairness, equity, diversity, and 
inclusion in our operations, hiring practices, and 
community initiatives. Consequently, it can 
create a more sustainable and inclusive impact 
that goes beyond just profit-making. Overall, it is 
a meaningful way for Manitobah to show respect 
for Indigenous peoples and contribute to 
building a more just and equitable society. 

 

 

 

At Manitobah, one of our key initiatives within 
our workforce is through our hiring practices. We 
are proud to share that 55% of our employees are 
Indigenous, this includes employees from the 
frontline to executive management. We recognize 
the historical marginalization of Indigenous 
communities and work to address the social and 
economic realities, we are committed to creating 
employment opportunities for Indigenous 
candidates in support of the TRC Calls to Action 
to advance economic reconciliation.  

As a company with Indigenous roots, we strive to 
provide meaningful employment, training, and 
business opportunities to Indigenous peoples to 

enable economic empowerment. It is important 
we stay true to our social mission and everything 
we do to make a positive impact within the 
Indigenous community. 

As a company that specializes in Indigenous 
footwear, it is imperative to have a workforce that 
reflects the communities we represent. Hiring 
Indigenous employees allows for authentic 
cultural representation, which is essential for 
preserving and promoting Indigenous traditions, 
knowledge, and arts. We value and encourage 
Indigenous voices in the decision-making process 
to ensure that our products, marketing strategies, 
and business practices are culturally sensitive and 
appropriate.  

We are dedicated to Indigenous capacity building 
as a means of benefitting the Indigenous 
community long term. This commitment extends 
beyond employment opportunities, it also 
encompasses a genuine investment in the growth 
and development of our Indigenous staff. We 
recognize the immense value and potential that 
lies within our team members and are dedicated 
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to nurturing their skills, knowledge, and talents. 
We provide comprehensive training, mentorship 
opportunities, and access to resources that 
empower our Indigenous Staff to excel in their 
roles and beyond. Whether they choose to 
remain within our company or bring their 
newfound expertise back to their respective 

communities, we fully support their personal and 
professional growth. By investing in our 
Indigenous Staff, we hope to create industry 
experts that can be role models to the youth, 
their community, and the next generation of 
Indigenous entrepreneurs. 

 

 

Diversity, Equity, and Inclusion 
As a company with Indigenous roots, we are 
passionate about promoting Indigenous cultural 
values, practices, and knowledge. We are 
committed to building partnerships with external 
agencies that support opportunities for 
Indigenous people. We recognize that our 
employees and customers come from different 
backgrounds, experiences, and perspectives, and 
we value and respect those differences. 

At Manitobah, we believe that diversity, equity, 
and inclusion are critical to our success as a 
business, as well as to the well-being of our 
employees, consumers, and communities. We 

strive to create a work environment where 
everyone feels valued, respected, and empowered 
to contribute their unique perspective and 
talents. We are proud to share that 100% of our 
full-time staff are paid a living wage and wages are 
reviewed annually.

 

Employee Engagement 
We are grateful for and appreciate the dedication 
of every single staff member in supporting us as 
we endeavour to make a positive impact within 
Indigenous Communities. Employee engagement 
is critical to the success and growth of 
Manitobah. Employee engagement goes beyond 
just having a satisfied workforce; it includes 
cultivating a positive work environment that 
nurtures creativity, productivity, and motivates 
individuals to contribute to organizational goals.  

At Manitobah, we strive to build a culture that 
values every employee’s input, knowledge, and 
experience. We believe that by listening to and 
acknowledging our employee’s feedback, we 
create a space where each individual feels heard 
and included. We measure engagement by 

conducting quarterly employee satisfaction 
surveys where results are shared and discussed 
throughout the organization.  

Visual Employee Feedback & 
Satisfaction Results (NPS Score) 

• Q1 Score 84% 
• Q2 Score  84% 
• Q3 Score  82% 
• Q4 Score  84% 
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Employee engagement plays a crucial role in 
fostering innovation and growth by creating 
platforms that encourage employees to share their 
ideas and take ownership of their work. This 
approach provides opportunities for      
employees to participate in decision-making 
processes, providing a sense of belonging         
and accountability. 

Our workplace culture is built on honesty, 
transparency, and trust as a hybrid company. We 
understand that sometimes life happens— parents 

need to pick up their children from school and 
accidents or other unexpected emergencies occur. 

A hybrid work environment offers employees the 
flexibility to choose where they work, helps 
improve work-life balance, and can reduce stress. 
Working hybrid, reduces our carbon footprint 
and eliminates costs associated with commuting 
and travel. This model also offers the opportunity 
to diversify our workforce by hiring remote 
employees from various locations and nations. 

 

Workforce Development Program 
Workforce development program is fundamental 
for the success of any organization, and we 
recognize the importance of investing in the 
professional and personal development of our 
workforce. Providing opportunities for employee 
growth and development not only benefits the 
individual but also contributes to the overall 
success of the company.  

We believe that by investing in the    
development of our Indigenous and non-
Indigenous employees, we can help create a 
stronger, more vibrant community. By providing 
training and development programs, employees 
are better equipped to take on new roles within 
the company and contribute to its growth       
and success.  

Moreover, investing in the professional 
development of Indigenous Employees helps to 
close the gap between the Indigenous and non-
Indigenous employment rates. This alignment of 
workforce participation can result in a more 
diverse and inclusive organization which 
enhances creative problem-solving. In 2023, 
100% of our staff participated in at least two 
professional development workshops offered 
throughout the year. Manitobah invested 

$61,417.60 for a total of 1,150 training hours. 
Educational Workshops offered were selected 
based on the feedback from our quarterly 
Employee engagement survey.  

Personal development is just as important as 
professional development, and Manitobah 
recognizes this. As a company, we provide various 
opportunities for personal development such as 
walking groups, peer support, and Indigenous 
cultural teachings. These programs assist with 
enhancing the well-being of Indigenous people 
who have faced intergenerational trauma, 
allowing the company to promote and support 
healthy living within their communities.  

Our skills-based intercultural competency 
approach is centered around human rights, 
conflict resolution, and anti-racism. Annual 
workshops cover topics such as Indigenous 
Rights, Treaties, Indigenous Law, and 
Indigenous-Crown relations. Programs offered 
aim to address the Truth and Reconciliation 
Commission Calls to Action #92 iii. under the 
Business Sector. “Provide education for 
management and staff on the history of 
Aboriginal peoples, including the history and 
legacy of residential schools….”
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Community Giving  
Manitobah is a purpose-driven company 
dedicated to our social mission to make a positive 
impact within Indigenous Communities. We 
support the Indigenous community through 
partnerships with various Indigenous-led 
initiatives and organizations that align with our 
mission and values. In 2023, Manitobah donated 
a total of $121,135.00 to support Indigenous 
charities along with various annual cultural 
events, educational workshops, and other 
initiatives that foster and support Indigenous 
culture and traditions.  

Manitobah is proud to support our on-going 
charitable partner the Storyboot School to ensure 
the traditional art of moccasin, and mukluk 
making are around for generations. We also 
support the on-going learning of Indigenous 
students and professionals through our annual 
bursaries provided to graduating students from 

the Centre for Aboriginal Human Resource 
Development Inc. (CAHRD). Our goal is to 
support Indigenous excellence through education 
and cultural practices through restorative actions.  

We also encourage Manitobah staff to get out 
and make a difference in their own communities. 
Through our community engagement program 
that launched in early 2023, between January and 
March, Manitobah staff contributed a total of 
91.5 hours of volunteer time. This year, most of 
our volunteer time accumulated through the 
Storyboot School which saw us open our HQ two 
days a week to host workshops. Here Manitobah 
staff were able to participate in the workshops 
and develop meaningful relationships with 
instructors and students. Going forward, we will 
plan volunteer group events to have the 
Manitobah staff get out and make a       
difference together.

Future Goals 
In Summary, we are committed to the 
implementation of the TRC Calls to Action 
directed at the corporate sector. TRC Calls to 
Action, #92, emphasizes the need for meaningful 
consultation, and equitable access to jobs, 
education, and training opportunities. We 
understand our responsibility to collectively 
contribute to the advancement of Reconciliation 
in the corporate sector and beyond. We will 
continue to provide employment opportunities to 
Indigenous professionals and suppliers, ensuring 
equitable access and long-term sustainable 
benefits. Next year We will maintain a minimum 
of 40% Indigenous representation throughout 
the organization.  

In 2024, Manitobah will develop an Indigenous 
Advisory Council consisting of artisans, 
entrepreneurs, and knowledge keepers from 
different nations across Turtle Island. The 

council will meet on a quarterly basis to provide 
insight and recommendations regarding 
Indigenous issues, economic reconciliation, and 
product development. The council will consist of 
First Nation, Metis, and Inuit members with a 
common goal to foster Indigenous excellence and 
entrepreneurship. 

Manitobah recognized the importance of 
workforce development and committed to 
investing in the professional and personal growth 
of employees. Manitobah hopes to create industry 
experts who can serve as role models within their 
communities. As a commitment to the 
community, we are currently exploring 
partnerships with educational institutes that align 
with our values and support economic 
reconciliation. With a goal to create a mentorship 
program that provides students with hands-on 
experience and learning from industry experts.
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Jaime Lepine|Director of Operations 
What attracted you to work at Manitobah? 

In 2011 I was working in the retail industry and heard through a 
friend that Manitobah Mukluks was looking for someone with 
Customer Service experience and that they try to prioritize Indigenous 
hires when possible as part of their social mission.  At the time, 
Manitobah as a brand was not nearly as well-known as it is today, so 
after doing some research online, I was able to learn more about the 
product, brand, and social mission overall.  As a Metis person, it was 
exciting to hear about a brand whose mission was to make an impact 
in the Indigenous community and that I had an opportunity to apply 
and be a part of it. When I was hired, I initially started in the 

Customer Service department and eventually grew into the position I am now (Director of 
Operations).  Manitobah is a company that is built on Indigenous culture and still prioritizes hiring 
First Nation, Metis, and Inuit candidates when possible – which I think is super important and 
what I have to thank for the opportunity to work here. 

Share about the work environment and your experience as an employee? 

When I started with Manitobah it was a really small company – it’s nostalgic to look back on and 
compare it to where we are today.  There was always a close-knit family feeling and even though the 
company has grown exponentially, that feeling is still here today.  Many of the people that I worked 
with when I started, stayed with Manitobah for years and some are still here today.  I think the 
social mission is a big reason why employees stay with the company for so long – the people who 
really succeed and grow within the company are the ones that are passionate about the work we’re 
doing in the community and connect with the social mission of the brand.  The social mission has 
always been the root of the brand and the driving force behind what we do.  Even in departments 
like mine – where a lot of my day-to-day role is working on things like systems & integrations, 
which seems far removed from social impact overall, I still feel like I’m contributing towards 
growing the company and the goal of building a vibrant global brand that makes a positive impact 
in Indigenous communities. 

How has Manitobah supported your professional and personal growth? 

Professionally, since I started with the brand I was always encouraged by my mentor, and founder 
of Manitobah, Sean McCormick to continue to further my education and grow my skills.  He 
personally drove me to continue to develop my skill set and pursue further post-secondary 
education.  Throughout the years I’ve been able to continually go to school, while also working full 
time at Manitobah learning various departments and gaining a wealth of experience.  I personally 
was not in a position where I could go straight to university after high school, but always planned to 
return eventually.  Working at Manitobah allowed me to further my education while making a 
living, and over the years grow into the position I’m in today. 

Personally, I was lucky enough to join one of the first classes that the Storyboot School offered.  
The Storyboot School aims to revive the traditional arts by offering mukluk and moccasin classes.  I 
had no prior experience beading, but always wanted to learn – and working at Manitobah allowed 
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me direct access to attend one of the first classes.  I fell in love with bead working, and throughout 
the years was able to learn new techniques and sharpen my skills. I’m super excited to say that I 
recently was able to join Manitobah’s Indigenous Market as an artisan and just recently sold my 
first piece.  Looking back now, Manitobah has brought me so many opportunities I wouldn’t have 
had otherwise and really supported me in a way that I don’t think many companies would. 

Tell me a bit about the company’s social mission and what it means to you? 

Manitobah’s social mission of making a positive impact in Indigenous communities is why I’m here 
and why I’m in the position I’m in today. The fact that they prioritized Indigenous people seeking 
employment is what got my foot in the door and what I have to thank for my many years of 
employment and growth here.  I get to see the behind-the-scenes things that Manitobah does to 
support the community – things that aren’t necessarily celebrated publicly and know that at the 
end of the day, I’m part of a company with a greater mission (and one that also sells beautiful 
product!) 

What would you tell someone interested in working at Manitobah? 

I would say if you are somebody who is looking to work for a company with a purpose, Manitobah 
is right for you.  There’s a mission at the core of what Manitobah does that’s important and it’s one 
of the main reasons that I’ve been with the company for so long. Manitobah’s also a fast-growing, 
and fast-paced company with so many opportunities to learn and gain experience.  Working at 
Manitobah offers opportunities to grow both professionally and personally, and I feel I’m an 
example of that! 
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Environment 

As a company that celebrates Indigenous culture 
and traditions, we have come to understand the 
intrinsic link between economic prosperity and 
environmental sustainability. Indigenous 
communities have always been closely   
connected to the natural world and upheld the 
principles of sustainability for generations. We 
recognize our role and responsibility to protect 
Mother Earth and take measures to reduce our 
environmental impact.  

Being environmentally responsible not only 
aligns with our values but also creates an 
opportunity to reduce operational costs while 
mitigating potential risks associated with 
environmental harm. By reducing waste, 
conserving energy, and using sustainable 
materials, we minimize our impact throughout 
our supply chain. We understand the significance 
of protecting the environment and preserving 
Mother Earth for future generations. This ethos 
is reflected in our brand, with sustainable 
practices and eco-friendly materials being at the 
core of our business operations.  

This year we hope to demonstrate our 
commitment to sustainability by implementing 
measures to track and reduce our environmental 
impact (see stats below). We are excited to share 
that we have joined The Climate Pledge 

community and are committed to becoming 
carbon-neutral by 2040. This is extremely 
important as climate change affects all of us and 
we have a collective responsibility to do our part 
to preserve Mother Earth for future generations.  

Being environmentally responsible is not only the 
ethical thing to do but also serves as a practical 
and economic advantage for business. By 
promoting and sharing environmentally 
responsible practices, we hope to meet consumer 
expectations while setting an example of 
responsible behavior that benefits both the 
environment and the bottom line.

 

Climate Pledge 
In 2023 we were 
excited to publicly 
announce our 
joining the Climate 
Pledge community 
and to assert our 

commitment to protecting Mother Earth. 
Manitobah is proud to be a part of a network of 
environmentally conscious companies doing their 
part to protect the planet for future generations. 
Reducing our carbon footprint is critical to our 

commitment since greenhouse gas emissions have 
contributed to climate change—a phenomenon 
that affects all of us. Being a member of the 
Climate Pledge community will provide us with 
an understanding of how we compare against 
other companies, and most importantly, it will 
offer opportunities for our team to learn about 
and adopt innovative and environmentally 
friendly approaches that we can apply to our  
daily operations. We understand our 
responsibility to do our part and have begun to 



30 
 

explore various ways of tracking and reducing our 
carbon footprint.  

This year we contributed 11,900 MT of 
greenhouse gases into the environment as a result 
of our operations. It is important to note that 
this calculation is not from a full year’s worth of 
data and may have some discrepancies. Our goal 
next year is to present a full year of accurate data 
using a carbon calculator that we trust. In 
addition to tracking our carbon emissions, we 
have begun purchasing carbon offsets for any 
necessary corporate travel.  

We have committed ourselves to becoming 
carbon neutral by 2040 which is ten years sooner 
than the Paris Agreement. Although we are not 
yet experts in this field, we are happy to have 
started our journey to understand our 
environmental impact.  

Being our first year, we have yet to collect a full 
year of carbon data to create a baseline and goal 
to measure against. Once a baseline is known, we 
will attempt to reduce our carbon emissions by 
2% every year, along with purchasing carbon 
credits to reach our goal.  
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Summary  
In 2023, Manitobah experienced successes, 
challenges, and learnings, and I would like to 
thank you all for taking the time to review our 
first Impact report. We appreciate your ongoing 
support and for walking with us as we strive to 
continue to make positive impacts within 
Indigenous communities. We believe that by 
sharing our progress on ESG issues, we can drive 
positive change within our organization and 
beyond.  

We are proud of the amount of impact we made 
and the support we received from stakeholders to 
push our 4 Pillars of Impact: Art in Action, 
Education for Change, Trade for Community, 
and Sovereignty Through Leadership. This past 
year we worked with more Artists than in any 
other year, saw the highest number of Graduates 
through the Storyboot School, and grew the 
Indigenous Market sales by 112% over the prior 

year. We successfully facilitated a total of 
$431,680 back to Indigenous artisans through 
collaboration with the product and sales on the 
Indigenous Market.  

Our report highlights our commitment to our 
social mission but also sustainability in areas such 
as responsible sourcing, ethical production, and 
climate action. The past year has been exciting 
and filled with newness from joining the Climate 
Pledge to beginning our application to become  
B-Corp Certified.  

We know that there is always more work to be 
done and we are committed to continuing to set 
ambitious goals for ourselves, and to work with 
our partners to make a meaningful impact. Our 
success would not be possible without the 
support of those who share our values and 
believe in the importance of ESG considerations.  

Chii-Miigwech 

 

 

Thank you for walking with us. 
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