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Since we started in 1997, E.C._One has

A WorD From VV t"- b b continuously had a posifive influence on the

jewellery industry. We were forerunners in

OUR 'FO‘UNDE&S = ethical diamonds; gold recycling, and the first
B EYO N D L company in the world to make and register |
- | Fairtrade Jewellery. We are proud of our '
achievements but want to go further -

| B E I OND | eventually creating fully traceable jewellery. |
i L ~ After 25 years, we had planned to spend some ’n
2

i
- time reflecting on the journey we have been on.

However, the continued growth and numerous
projects we hjd taken on meant, once again, we
had to keep up the momentum. So, whether
remodelling the shop, ereatinginew designs,
going online with our bespoke work, completing
a Master’s in Sustainability, or visiting gemstone
miners in Sri Lanka, the company (and the
i i | founders) have been on themgve. On .
' - =1 ~ reflection, the most significant achievement by
—— * far was our B Corp recertification, with an
B E YO N D increased overall BIA score from 87.7 to 104.6. '
> b . |

This uplift reflects our commitment to

positively impacting people and the planet.
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; b B E YO N D Nevertheless, much more work remains to be
e ¥ | { - done as we try to use our business for good.
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PuRrPoOSE

We exist to create beautiful, lasting pieces of jewellery
while upholding the highest standards of craftsmanship,
sustainability, and transparency.
Our purpose is to provide customers with jewellery that
embodies beauty, integrity, and a positive impact on
both people and planet.




M1SS510N

EC One envisions a future where craftsmanship thrives
within a Sustainable and progressive jewellery industry. We
want to help lead this transformation by setting the standard
for jewellery; that is expertly hand-crafted and ethically
sourced. We strive to create a world where these standards
are deeply ingrained in the industry, empowering responsible
consumers to wear unique jewellery while positively
impacting the world.




We are dedicated to bringing positive change for people and
planet through balancing exceptional craftsmanship,
sustainable practices, and transparency. We are committed
to celebrating the art of goldsmithing, training the next
generation of craftspeople and leading in responsible
sourcing and production.

Through our jewellery, we aim to inspire and connect with a
community that values quality, craftsmanship, and
conscious consumerism.
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OUR JourNEY To CERTIFICATION
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However, in recent years, our focus
has been more on our creativity,
our team's skills and how we can
have a positive social and
environmental impact through our
actions. Through initiatives such as
conflict-free diamonds and
Fairtrade Gold, this newfound
direction culminated in B Corp
certification in 2019. The EC One
team embraced the model of 'using
business for good' and has found
new ways to work that reflect our

values. Sustainability and '
transparency have been put at thg
core, as we constantly try to 8

reimagine old practices and
systems to reduce our carbon
footprint.







OUR JourNEY To CERTIFICATION

Our position within the jewellery industry is far

greater than our company size. Although we are a
small business with only a single store, the company
has become known as a leader in sustainability within
our trade. Because of his passion for sustainability
our founder Jos is often called upon to give advice,

\ speak on panels, write articles and help other

businesses on their B Corp journey.




OUR JourNEY To (CgRT

Finally, our refined direction has had a positive
impact on sales. Over the past 5 years our sales
have increased by 62% and more importantly
our profit has tripled. Although this was not
part of our strategy, the financial uplift has
meant we are able to make greater positive
changes to our business.




B Corp ImPACT RECERTIFICATION

(QVERALL BImPACT
SCORE

@ 10466 OVERALL B IMPACT SCORE
® 90 (UALIFIES For B (ORP CERTIFICATION J

50.9 MEDIAN SCORE FOR OROINARY

¢ BUSINESSES



OUR  JERIFIED B-CORP |MPACT ScorE PREAKDOWN
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THE UN's SusTAINABLE
DevelopmenT G0ALS

The 17 Sustainable Development Goals
(SDGs) are an urgent call for action by
all countries - developed and
developing - in a global partnership.
They recognize that ending poverty and
other deprivations must go hand-in-
hand with strategies that improve
health and education, reduce inequality,
and spur economic growth - all while
tackling climate change and working to
preserve our oceans and forests. As @
company we have identified the
following 5 goals as part of o
commitment to making &

2



Ouk gpg  GOALS

Goal 4. Ensure inclusive and equitable
quality education and promote
lifelong learning opportunities for all

Goal 5. Achieve gender equality and
empower all women and girls.

Goal 9. Build resilient infrastructure,
promote inclusive and sustainable

industrialization and foster
innovation

Goal 12. Ensure sustainable
consumption and production
patterns

Goal 13. Take urgent action to combat
climate change and its impacts
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WHAT WE'RE WoRKING 0ON

EC One has three guiding commitments to Craft, Materials
and Transparency. In the following pages we will
outline what these commitments mean and how we are

working to fulfil them.




(CRAF
 Weare committed to creating beautiful, handcraf

jewellery in our workshop and in doing so keep the Goldsmith’s skills
alive. Who makes our jewellery and in what conditions matter to us
and that is why we have a workshop located in our store, so we can
ensure that all our jewellery brings maximum benefit to those who
make it, and skills are preserved and progressed.
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DiAmonNDS

We use 80% natural diamonds and 20% lab grown
(by combined carat weight)

We want to go above and beyond this with all our
suppliers so that we can be more transparent about
where our diamonds are from. We know that as a
jewellery business there is more that can be done and
are excited to be at the forefront of working with
suppliers to bring more transparency and




At EC One, we oant to work with
fully transparent suppliers. We don't
assume lab-grown diamonds are the
most ethical choice because they avoid
mining or were created using renewable
energy unless this is independently
verified. To address this, we work with a
US -based lab-grown company with a
fully transparent supply chain and can
guarantee that their lab-grown diamonds
are 100% climate-neutral, backed by
third-party certification.




NATVRAL DiAmonDS

At EC One we know the country of orlgln of 80% of

our natural mined diamonds. Thi




CoLOURED GEMSTONES

At EC One, we take our stone -
sourcing seriously. We know
that getting a supply of
traceable stones is not easy, and
yet it is essential to us. We are
continuing to investigate
reliable stone sources. That
means knowing the country of
origin, exploring the working
conditions and considering how
the stone was mined and cut.
We are constantly looking for
opportunities to buy our stones
from gem dealers who are
choosing to go the extra mile
and source them from places
that encourage fair wages and
safe working conditions.
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We went with one of our suppliers to visit sapphire mines
and cutting facilities in Sri Lanka. This trip gave us valuable
insights into the mining community and good working :
practices in cutting gemstones.







We are passionate about reducing our carbon
footprint. Working with Eight Ver.we

calculated all three of our scopes to
benchmark our journey to Net Zero. We have
spent months detailing the composition,
amount, supplier location, distance travelled,
weight, and cost of every material that comes
through the company, from toilet tissue to
diamonds.

With reasonable accuracy our GHG emissions
have been calculated across Scope 1,2 and 3
for 2020 as follows.



2020 vV 2011

CARBON F 00TPRINT

By thoughtfully considering our design ethos, buying and
changing suppliers in 2021, we achieved a 25% reduction
in GHG emissions despite an increase in sales of 20%.

Tl GHG Emissions (1C0,2)
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AFTER
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DIAMONDS

We gave our largest donation to Resolve (Peace Diamonds), a land restor. J%n .; ]
model that engages local communltles to heal lands left degradedbﬁ%
diamond mining. The initiative responds to the legacy of abandoned dlamond-
mining pits in Sierra Leone. These pits harm the environment, pose serious . -
health hazards, and deprive neighbouring communities of agricultural lands and
economic opportunities. At its core, Peace Diamonds seeks to reverse land
degradation while rehabilitating those sites for sustainable use.

- . :. " : % £ 29




‘The Felix Project is London's largest food redistribution charity. They rescue
" good food that cannot be sold and deliver it direct to charities and schools
serving people in need and reduce waste.
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Both schemes help the planet..by'b;elngfm
sustainable with food and promoting -
respons:i'bl'e;coni',sump_‘n;;,-.g_}n;

Tt
‘
iji
-

B O 0 N 0

SV



WHATS NExT?2

Our Plans for the Next 12 Months r,

i
Investing resources and time into the effective {

l Communication of the impact and change in the industry ?'1

and who we are as a business. "
4

Taking a new work i ess approach and being more

o collectively
le bottom line

ur supply chain,
can trade more

they work. to do
with Gem suppliers to

Expand and promote our repair, remodelling and remaking
service to use more pre-existing materials

Work with our suppliers and the wider jewellery

6 community to bring the change we need to see in
transparency and accountability.

https://www.econe.co.uk hello@econe.co.uk 41 Exmouth Market, EC1R 4QL 32




