
RESULTS
For the 12 months 
to 31 March 2020



The 2020 financial 
year saw Blis continue 

to deliver on its objective of 
sustainable profitable growth. 

We have continued to strengthen our 
revenue base with solid growth across 
our existing markets and consolidation 

of key new markets for our 
BLIS® finished product range in 
Australia and on the Amazon 

USA online platform.



ElitePRO™: Developed in collaboration with High 
Performance Sport NZ, ElitePRO™ is based on the 
science behind TravelProtect and goes through an 
additional step of being tested for banned substances. 
ElitePRO™ is certified by Informed Sport as safe for 
athletes. During 2019 ElitePRO™ has become part of the 
health and wellbeing regime of many of New Zealand’s 
national sports teams.  Most notably the Highlanders 
are utilising BLIS Probiotics to support their immunity 
(including during lockdown) and recently the Ascot Park 
Southern Steel netball team have embraced ElitePRO™ 
as part of their wellbeing program.

DailyDefence™ & DailyDefence Junior™: Everyday 
immunity support for the entire family from six months onwards. 
Preparing the immune system for winter.  

TravelProtect™: Specific dosing of BLIS K12™ 
to help boost your immunity and help defend your 
immune system against airborne ailments when 
travelling.   

BLIS K12™ is well known for its ability to support the immune system 
by helping protect the gateway to the body, but to deliver a broader 
immunity proposition we have  combined BLIS K12™ with gut probiotic 
strains that had strong evidence in  immunity.  The Dupont strains 
Bifidobacterium lactis  HOWARU® Bifido HN019 and Lactobacillus 
acidophilus La-14® have been included into the BLIS probiotics lozenge 
format for their ability to provide immune support in the gut.

UltraBLIS™ is focussed on optimising the microbiome in the gut as 
well as in the oral cavity providing unique immunity support.

New Product Launch: 
UltraBLIS™: Probiotic Immune Support 
for Optimal Performance

Soaring interest in 
immunity products.
Our portfolio of products are well positioned to provide 
immune support through periods of high need including:

	 Winter	 Travel

	 Intensive sport and exercise 	 Back to school

	 Busy and stressful lifestyles 



Validation of 
alternative 
second supplier 
of probiotics 
ingredient

Key regulatory approvals

BLIS M18™ US GRAS 
No Objection status

BLIS M18™ Health 
Canada approval

BLIS K12™ Health 
Canada expanded 

approval

Covid-19
Response

Find out more at  
Covid19.govt.nz

Be kind. Check-in on the 
elderly or vulnerable. 
Make a difference by: 
•  checking-in on any elderly or vulnerable people you know 
•  dropping supplies to those at home sick.  

•	 Free product provided 
to Pharmacy and GP 
frontline staff

•	 Essential Business 
supplying the 
Pharmacy channel

•	 Increased production 
to meet demand

New senior management 
appointments

Commercial 
Director

Science Manager 
– Research

Senior Science 
Manager  

- Development

FY20 Operational Highlights.

Continued strong sales 
growth on the Amazon US 
online platform

Launch of UltraBLIS™



up 320%

Reported profit 
for the year

$1.6m
EBITDA

$2.1m
up 130%

Revenue

$10.6m
up 29%

Working capital 
at year end

$4.1m
up $1.8m

FY20 Financial Performance.

	 	 FY19	 FY20	 Change	 Change	 	
		  ($000)	 ($000)	 ($000)	 %	
Revenue		  8,239	 10,642 	 2,402	 +29%

Net Surplus before interest expense, tax, 
depreciation and amortization (EBITDA)	 922	 2,119	 1,197	 +130%

Net Surplus		  381	 1,602	 1,221	 +320%



5 Year 
Growth Trend.
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Balance Sheet and 
Working Capital Position.

	 	 2020	 2019	 
		  ($000)	 ($000)
As at 31 March

Current assets		  5,746	 3,966

Current liabilities		  1,642	 1,651

Working capital		  4,104	 2,315

Non-current assets		  1,312	 1,235

Non-current liabilities	 360	 129

Net assets		  5,056	 3,421

Share capital		  37,424	 37,380

Share option equity reserve	 26	 37

Retained earnings/ (deficits)	 (32,394)	 (33,996)

Total equity		  5,056	 3,421

(FY19 $2.3m)

(FY19 $0.6m outflow)

(FY19 $0.9m)

(FY19 $0.8m)

Increase 
in working 
capital to

Operating 
cash inflow 
of 

Cash and short-
term deposits held 
at 31 March 2020

Total borrowings of

$4.1m

$3.2m

$3.2m

$0.1m



FY20 Regional  
Sales Performance.

$3.0m
+142% 

North 
America

•	 Strong growth of BLIS branded ingredient 
sales to North America

•	 Distribution partner, Stratum Nutrition 
continued to expand the customer base 
through new customer launches

•	 Customers cover a range of sales channels 
including retail, direct selling and on-line

•	 Amazon platform delivered five-fold sales 
growth in FY20. 

•	 Continued refinement of knowledge on how 
to maximise future growth opportunities 
within this channel



•	 Steady growth in existing markets

•	 Newer markets showing strong sales 

•	 Year on year growth delivers a solid return

•	 Bluestone Pharma (BSP) strategy continues 
to focus on launching consistent value 
propositions to health professionals

FY20 Regional  
Sales Performance.

$4.0m
+33% 

Europe/
Middle East



•	 Revenue declined by 8%. Excluding Australia, revenue up 31%   

•	 Prior year comparison skewed by one-off pipeline fill to 
support the Australia launch at very end of FY19. 

•	 FY20 Australia sales in line with expectation 

•	 iNova driving ongoing success in Australian market

•	 New Zealand revenue up 39% to $1.7m 

•	 In NZ, ThroatGuard Pro ™ continues to be best selling throat 
lozenge in pharmacy. 

•	 Japan also continued to experience solid growth.

FY20 Regional  
Sales Performance.

$3.7m
-8% 

Asia
Pacific



FY19 Product 
Revenue $8.1m

FY20 Product 
Revenue $10.4m

BLIS Ingredient Revenue

$7.3m$5.0m

$3.1m
$3.1m

Strong performance of both BLIS 
branded finished goods and ingredients.

BLIS Finished Goods Revenue



Outlook
•	 COVID-19 environment presents both risk and opportunity for the company

•	 Current plan is to build a stronger brand through acceleration of our market 
presence to tap into consumer interest in solutions to maintain health and 
wellbeing

•	 Our on-line sales presence and capability will be utilised to respond to anticipated 
changes to consumer purchasing behaviours

•	 Significant international growth potential for Blis products will be addressed 
through further development of relationships with partners capable of resourcing 
and driving international scale

•	 Key new growth opportunities for the company in FY21 include Canada and the 
China cross border e-commerce market 

•	 Growth opportunities with our existing distribution partners will be prioritised 
together with our on-line channels.

•	 Our objective of sustained profitable growth remains 

•	 A further update will be given at the AGM



Information
The information in this presentation is an overview and 
does not contain all information necessary to make an 
investment decision. It is intended to constitute a summary 
of certain information relating to the performance of 
BlisTechnologies Limited ("Company" or "Blis"). The 
information in this presentation is of a general nature and 
does not purport to be complete. This presentation should 
be read in conjunction with the Company's other periodic 
and continuous disclosure announcements, which are 
available at nzx.com.

Not financial product advice
This presentation is for information purposes only and is 
not financial or investment advice or a recommendation 
to acquire Blissecurities, and has been prepared without 
taking into account the objectives, financial situation 
or needs of individuals. The Company, its directors and 
employees do notgive or make any recommendation or 
opinion in relation to acquiring or disposing of shares. In 

making an investment decision, investors must rely on their 
own examination of the Company, including the merits and 
risks involved. Investors should consult with their own legal, 
tax, business and/or financial advisors in connection with 
any acquisition of securities.

Future performance
This presentation may contain certain 'forward-looking 
statements', for example statements concerning the 
development and commercialisation of new products, 
regulatory approvals, customer adoption and results of 
future clinical studies. Forward-looking statements can 
generally be identified by the use of forward-looking 
words such as, 'expect', 'anticipate', 'likely', 'intend', 'could', 
'may', 'predict', 'plan', 'propose', 'will', 'believe', 'forecast', 
'estimate', 'target', 'outlook', 'guidance' and other similar 
expressions. The forward-looking statements contained in 
this presentation are not guarantees or predictions of future 
performance and involve known and unknown risks and 
uncertainties and other factors, many of which are beyond 

the control of the Company and may involve significant 
elements of subjective judgement and assumptions as to 
future events which may or may not be correct. There can 
be no assurance that actual outcomes will not materially 
differ fromthese forward-looking statements. A number of 
important factors could cause actual results or performance 
to differ materially from the forward-looking statements. 
The forward-looking statements are based on information 
available to the Company as at the date of this presentation. 
Except as required by law or regulation (including theNZX 
Main Board Listing Rules), the Company undertakes no 
obligation to provide any additional or updated information 
whether as a result of new information, future events or 
results or otherwise.

No representation
This presentation may contain information from third-
parties believed to be reliable, however, no representations 
or warranties are made as to the accuracy or completeness 
of such information.

Disclaimer.


