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Success stories f? om the retail indu ur:v—

TAIL REPQE

“At Bretton’s, people said the shoes weve gorgeons and
asked wivich ones were the most comfortable. At the
orthopedic store, people said the shoes were comfortable
baat wanted better styles. The idea of fusing the two
together was an obvious one.”

=Ron White, CED and creative director
of his namesake retadl chain
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Ron White

ashionable

m 1993, Ran White was a voung ran in his 208 living ina

bascrnent apamment and wing Vies cash advances and small
Farmily boars oo et his busings off the ground. Todsy, ehe
ruamse Ron Whize resonaes with Canadians and Americans
alike a5 the plice v go and the person o see (Fvoe wang your
bt v ol Bxshionaldy wonderful,
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Six Frecseanding bousiques and 2n
onkine e-bouthque, as well a3 310 mal-
i 3 yesr i revenue, suppore thas
pepertation and dlusraee the compary's
standing as the go-to shoc sore in
Canads with shoos for both men and
women that pleise the cyve and the
berwer bk, The perfectedd blanding of
thiese characteristics came froim Wi
EXTETIAINT SN pamacinds within the dhos
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Comfort

This Canadian-based creative

s director blends the best of
Wi healthy and happy feet with
high-fashion shoe designs.

Fresh out of college, White starved wocking in the shoe depart-
mierit of Breroon's, which was eyving o be the Canadian version
of Pyordstrom, cipecially in the shoc department. After gemng
b ke thee fashion side of the shoe indisery, White then
memved o work st an orthopadie shoc mone with a podiams
and a chimopodise.

Alfter leaming alsout orthohes, blomedhanics, and foot and
gkt anabysis for two years, White decded oo pue his overall
expertiie together, making a name for himadlf and ansowering
o the calll of the many consumen he'd vome into contact with

oFver the year.

“Ar Brcteom's, pcuﬂ-c s thhe shoes wore TR and asked
which onc were the most comboetalle,” said Whise, CECE and
arcaive dircctos of his namesike retsdl chusn, “A the l\.lrtl:n.l'l.'lrdh.'
AL, [ 1}4-: saibkd the shoes wiore vomiorable but wanbod beeer
'-Lj.ic'-. The dea l.ll-h;u:ng the two I.l-1.:\:liu.'r WA A cleAes R
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"I Canada, I've musde myself the amhority on shos over o
borg period of e said Whize, “1'm the go-to gy becaise
I've gt thie biomechanics and omhotie background mined
with peoving o proophe Ive got a Baddon prodic dhar s an-

Eing odge.

More than fashion

Ron White's prodisce mix ranges in peice from $99 1o 3530
und inchudes Ron Whares new collectson called Al Disy
Hecls, which b eollisg our chis August. Hansdgickesd by Whize
cach scason, the new line of dhoos has enabled the enerepee-
tscuir tos expand upon the kessons he's learnsed From Samos
deigners such a1 Smare Weitzmun and Donakd Mincr ineo a
product thae White belicves will change the lives of women
cvervwhere

“All Day Heels is mory spoctadey, sadd White, " The line basically
ashs i chere is much a thing a5 2 carcer paimp, and i there 2 bl
that women can woar From day ingo evenlag and ot have 1o
kill thair fecr? We think che anwwer i yes”

Buat post a1 with his shoes, White underzands tahdon n'
overything: combort counti past 2 mach. 5o when costomen
walk ineo a Ron White store, they re not only eakon i by the
stvhes available but ako the stmosphere Whie has perfocied
wwer ithe vear

I'he chammpagne and vanill-sripod walls ane acomped with
chocalate brown panclang and a chooolate brown cmoos
Seowe anc carpebed in borbier and inchade custoem leacher ooudhes

SJULY ARUEUST 2000

I addzrion, there are oy pilkars of vhe busknes the make it
meccesstul: people, produce, PR. and social responsibilizy

Froem thie people sandpoine, all emploves mise go dirouggh
WL, R Whine University, which begins with 2 65-page
eraining giside potevial emplovess mise study afver poing
ehrotgh 3 endmimnum of four interviews and being choswen

ro comainoe. Dhuring the six-maorth TW U traindig period,
ermiphyoes go theough three levels of waining, from |asic

ro advancad o footwear specialiae ersining,

“Chnce you pacs the trakndng and the 1est ax ehe end of each of
these mrsining milesrones, you become 3 foorwear spectalise”
sabd Whie, "W don’t heve wles associares woeking in ous
mare; we e people wise can recommend the lstest, greaen,
Tt amd Fashionalsle shies based on vousr pecific reqisermsens.

Emplivecs aren't ehe only onas going thaough interviows,
however. Cospomers stan out by siring in the gee-to-know-
cach-other chair where they are served with Bon Whice hoaary
water ane ereatod o 2 shisrso foot masager—completing the
#pa cxprercnce thar warts with cach sorcs déoos. Emplovocs s
respomnaibile for finding ous where costomen” aches and pains
are, any foot of loweer adlments chey have, and chen finding ehe
righs shoe for their fashion and phyvsical neods

“Char prroducts focns on Fashion chag feels wonderful!” sikd
W hdpe. “Ohar peophe focus an dinccting our custormens 1o the
g pale ol shiscs b ensire cach porson walks ot of o
wono mslersanding thar aghine

Giving back

The third anc fourth pillars of the Ron Whire busines arc PR
anel socal responsibiliey and arc both headly mfhacnced Ly
White s upbringing, On che PR side, Whise's active response
por s Inaquiries bed himm g Canadas nissber one moming

AETAIL MERCHAMDISER



members. “Even when | oouldn’t affond iz, | was ﬂnn.'-.:iu.l: shout
how | coudd give back?” he said.

It sgareed wich 2 shoc drive thar hos over dhe past 15 vears
turmed it the L|r|_.-;|:l.1: ihoe drive in Cansda. Bvery winter,

28 RETAIL MERCHAMDISER

malk show where he edicared die masses an how oo fuse bio
mechunics with fachion,

He's ofven on "Entcrmainment Tonight Cansda”™ oo comment
on selebrity fashion, and he'’s recenaly been contacred o do his
oam shoe-based TV show., "1 couldn't abways affoed o run full
page ads in magarines when | fing got going, 5o [ leamed how
pov e arvention o mw swores by word of mouhy sid Whice.
*These appearances have driven more oraffic wo our soee”

Thie toarth pillar began when Whire was sill living i cher
Tuisrisrit .||u||;|||.-_-.||.:.E|-'¢'nm‘|r¥|1h:||u::. from Vi Jn.Jrin-_-In_.-

“Distribu Tech's Direct Marketing leadership
has Aeiped us relain our chents and grow
our business”™ - Ron Wihite

DistribuTech

1800 351 S804

g=mal: infofidstriboisch.cn
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Ron White gathen gemdy worm winoer shoes and
bosotx, eleans thomy, and distribustes them
o womens znd homeles sheleer. To
date, the compary has given away
180000 pairs of shoes,

Ir recene years, Whine has added the
Whice Knight Caaly eo his st of socia
ponoribumons and has been selling a beeast cancer-inapired hand
bag for 12 vears ro honor his sunt, whio was one of the fing
family membens 1o fund his enterprise, bur also w honor his
fomul: customiens and the soruggies they have with the discas.,

Linlzke maost other retailers who only offer a percengage of the
lm'-m-:h!-n froum dheir brease cancer AWLTETHET IVEINTYE, TP
of the ]m'uu:edl. from each Blon Whine breas cancer |:.Jru:i'|=.|!.;
Bo oo thic cose, 50 whechser i dm‘u;—g]l. F Hl.lh.‘:l'inlﬂ |1n1‘|u.':, A
l.i'u-]lh' M- SE0Te -:l:jh.'ri.n:ru'o,nr 3 Bzaheinnalde pinl: |:|.L;.;, the wic
s of the Flon Whine business hax beeny ]h:rwhl-: e oo g
foscus on l;:'l.'ini_.: ek, o e 3 3 i
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