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An outdoor furniture staple in almost every Kiwi home that has 

stood the test of time.

Matthias Strickett came across the DEVON brand, when he was 

searching for a way to sell and rejuvenate the outdoor furniture 

scene. Not only did he know the brand well but he knew he could 

grow this well-known brand and take it back to its former glory.

The brand had been neglected during a period of offshore 

ownership, losing its core DNA. 

So, Matthias set about refreshing and revitalising the brand. 

Obviously, imagery was the first step as a picture paints a thousand 

words, so he tracked down one of the original owners and sat 

down to learn the history of the brand. Finding out pearls from 

Howard Sneddon like how the Baron of Wartnaby, purchased three 

sets for each abode! He also shared that after the passing of the 

original designer, it was then that the brand started to decline and 

so did Sneddon’s passion, hence the offshore sale .

Working with Chris Sisarich, a well-known photographer, they 

strategized how to recapture the soul of a brand and set about 

creating the new brand blueprint.

IT’S IMPRESSIVE. AT 27 YEARS OF AGE, THIS YOUNG MAN HAS LIFTED AN ICONIC KIWI BRAND 
FROM THE ASHES! NOT EVERYONE WILL KNOW THE DEVON BRAND NAME, BUT YOU WILL KNOW 
THE PRODUCT.

He feels New Zealand has its own credibility of design and is very 

driven by purpose-built furniture rather than what’s on the market 

‘at the moment’, which is a very European approach. The goal is 

to take it back to be a Global brand showcasing New Zealand’s 

design prowess and not the other way around.

Matthias’s brand ethos is  ‘devoted to the beautiful outdoors’ This 

was essential to allow customers to reconnect to the brand and 

understand that in today’s market, it’s not enough to just make 

incredible quality furniture or even for that matter great looking 

furniture – that’s a given. The challenge is to make it more eco-

friendly and part of your living environment. Beautifully designed 

furniture, that captures the essence of outdoor life.

Their source is a plantation specifically planted for this market 

as apposed to taking from existing forests. Nature doesn’t waste 

anything, so they build furniture to last not to throw away every 

year, yet uncompromising in design to reflect the Kiwi lifestyle and 

the surrounding nature.

So where to now? A new showroom that will be open at the 

end of April on Garfield street in Parnell. This will be the creative 

THE PRODIGAL SON RETURNS 
HOME TO GIVE DEVON FURNITURE 
A FACELIFT

hub where both customers and Interior Designers can come 

to imagine products in their own space. Plus, there are new 

ranges coming out. The lounge settings are incredibly popular, so 

Matthias is designing new lifestyle pieces for actual outdoor living, 

with seven new textured fabrics for a more personalised feel, plus 

new features like rope, aluminium and ceramic surfaces for table-

tops and coffee tables.

See pictured, the almost ‘second lounge’ outside where families 

and friends can gather by the fireside to eat, laugh, snuggle and 

entertain as if indoors. Gone is the stigma of seasonal furniture 

and now its an all year-round living space.

So, with a new look and new showroom, Matthias’s call to Kiwis 

is to not just buy a wooden table or something to sit on outside, 

invest in a lifestyle and exquisite Kiwi design. I asked him for the 

last word:  “I want Kiwi’s to enjoy their outdoor life as much as they 

do inside their homes and feel they own a slice of kiwi history and 

the future too!”      
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