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Retailers, it’s time to stop
ignoring menopausal women
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It’s common knowledge that Australia’s population, like much of the developed
world, is getting older. The latest ABS data available shows that the median age
of the Australian population has increased by two years over the last two
decades, now sitting at 37 years. 

One thing that over half of this ageing population will experience between the
ages of 40-60 is menopause. And while every woman may be talking about it,
whether with friends over coffee or on online forums, the retail industry
certainly isn’t. 

Despite the opportunities menopause presents for brands across various
categories, many have been hesitant to tackle this topic, perhaps due to a lack
of understanding or fear of the unknown. 

Change is happening, albeit slowly. Retailers, particularly in supplements,
sleepwear and skincare, are bringing products to market that help alleviate
the symptoms of menopause.

These retailers are proving that there is demand, and other retailers would be
foolish to ignore this segment of society. 

Natural approach
Products that are designed to alleviate the symptoms of menopause often
feature in ranges of supplements and herbal remedies.

Herbal remedies retailer Happy Healthy You includes a Happy Hormones
range that women can use during the transition through each phase of
menopause.  

“Menopause is not a disease and it is important to make this differentiation. It
is a natural process and often the body just needs to be supported to do what it
should naturally,” said Dr Jeff Butterworth, who formulated the range. 

Butterworth told Inside Retail that women present with wide and varied
symptoms throughout each stage. The most typical during the early stage of
perimenopause being mood changes, fluid retention, weight gain, irregular
and heavy periods, fibroids and headaches. During menopause itself, hot
flushes are the most common; however, sleep disturbances, mood changes,
and energy reduction are often experienced, he explained. While post
menopause, if the body is not producing sufficient hormones, women can
experience weight gain, fatigue, sleeplessness, aches and pains and depression.
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“Our approach is 100% holistic. Products are just tools. Education is the key to
teach women how to first understand what is happening in their bodies and
how to take responsibility for their own hormones rather than relying on
medications,” he said. 

As part of this health and education offering, the company provides an online
clinic and online assessment to help classify and understand how symptoms
link to hormonal changes, an online support groups of over 200,000 women
who share and support each other in conjunction with the practitioner team,
and hundreds of hormonally healthy recipes and articles. 

Sleepless nights
Hot flushes are one of the most commonly recognised symptoms of
menopause, but there’s a surprising lack of clothing on the market to support
women through this. 

Back in 2017, Wendy Eade, then in her early fifties, began experiencing the
dreaded night sweats often brought on by the menopause.

“I was one of those unlucky women that was having to get up and change my
nightwear two and three times every single night. And the consequence of
that, of course, is you can’t really function with no sleep,” Eade told Inside
Retail.

“I became really frustrated and annoyed that there was nothing on the market
for women who are going through this.” 

There were a couple of companies in the UK and US catering to this need but
Eade described them as looking like “hospital gowns” and not something that
she would enjoy wearing. 
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Eaden Sleepwear was born out of frustration with lack of innovation in
category.  
Image: Supplied.

She began exploring various fabrics for a more comfortable sleep and
discovered that the moisture-wicking properties in her sportswear top did the
trick.

Despite no prior experience in manufacturing, After two years of quietly
researching these fabrics, she launched a sleepwear range in 2009 specifically
for women going through this life change.

Eade said the response was “overwhelming”. 

What started out as wholesale turned into a direct-to-consumer business,
allowing Eade to forge better connections with her customers. The business
has since drawn male and female customers that experience night sweats for a
variety of reasons, beyond menopause. 
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Hair loss is a common symptom of menopause

Hair loss
Hair loss is another common symptom of menopause, but due to the vast
numbers of people who experience hair loss for numerous reasons, there are a
lot more products on the market.

Hair Folli, a natural hair loss treatment, launched in April this year and made
$800,000 in sales in the first six months. With the addition of more products,
the range is on track to hit between $3-5 million by the end of the financial
year. 

Trung Vien was working as a financial planner but following a stint travelling
in his early twenties, he decided he wanted to set up a business “that can solve
problems”.

Now the products are sold through the company’s e-commerce platform,
through beauty spas and lash parlours and is soon set to move into larger
retailers and pharmacies like Chemist Warehouse and Priceline Pharmacy.
And that’s just in Australia. 

“We’ve got an international distribution to wholesalers all across the world
now in about 10 countries but we were delivering to 20-30 countries around
the world. It’s been a really cool six months,” Vien told Inside Retail.

Response from pharmacies
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Priceline Pharmacy has long catered to the needs of older women. Earlier this
year, the retailer launched a marketing campaign featuring women over 40 in
recognition of this demographic after it found that many older women felt
under represented in the media.

Alexa-Jane King, Priceline Pharmacy’s business category manager of health,
told Inside Retail that the retailer is about supporting women through all
stages of life, including menopause. 

“We stock a variety of vitamins and supplements that assist with relieving
common symptoms such as hot flushes, mild anxiety and night sweats.
Following menopause, women may also need more support for other health
conditions including bone health, weight management and hair loss and as
such we have a range of products to choose from in this space,” King said. 

“Priceline also acknowledges that feminine care is especially important during
this time of transition, so we have ensured that our personal care products in
the feminine hygiene space have an offer that support conditions such as
vaginal dryness and incontinence.”

Priceline’s free in-store Health Stations also allow women to monitor their
vitals during menopause as they are designed to track key health measures
including: blood pressure, BMI, heart age, weight and diabetes risk.

The skincare and supplements range also features products designed to
address ageing concerns, such as collagen supplements for hair, skin and nails
to skincare ranges for mature skin.

Do menopausal women need all of these different products? Potentially not,
but these retailers are showing that a demand is there and that they are
listening to the needs of this demographic.

Marketing pharmacy Priceline Pharmacy product Development

0 Likes

Leave a Reply
Your email address will not be published. Required �elds are marked *

+

https://insideretail.com.au/tag/marketing
https://insideretail.com.au/tag/pharmacy
https://insideretail.com.au/tag/priceline-pharmacy
https://insideretail.com.au/tag/product-development
http://www.linkedin.com/shareArticle?mini=true&url=https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011&title=retailers-its-time-to-stop-ignoring-menopausal-women
http://www.facebook.com/sharer.php?u=https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011
https://twitter.com/intent/tweet?text=retailers-its-time-to-stop-ignoring-menopausal-women&url=https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011
mailto:?subject=IRAU%20Site&body=Check%20out%20this%20site%20https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011


19/11/2020 Retailers, it’s time to stop ignoring menopausal women - Inside Retail

https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011 7/11

Comment 

Post Comment

Recommended by IR

PROFESSIONAL  MANAGEMENT

Retail appointments

PROFESSIONAL

SHOPPING CENTRES & MALLS
Toombul launches revitalised
dining precinct Upstairs

PROFESSIONAL  MARKETPLACE

Accent Group launches online
marketplace Crèmm

PROFESSIONAL  MANAGEMENT

Tommy Hil�ger: “I want to be
a democratic brand”

PROFESSIONAL

FASHION & ACCESSORIES
From the source: Paul El
Sibai, Australian Brand
Alliance Labels

Author's latest articles

NEWS
First David Jones BP opens in
Melbourne

NEWS
Caltex set to �oat 49 per cent
stake in 250 retail sites

SECTORS
Australia’s food waste
problem fueled by meal
delivery services

SUPERMARKETS
Woolworths to “fully defend”
class action over
underpayments

FINANCIAL
Caltex says $8.6bn bid
undervalues business

https://insideretail.com.au/news/retail-appointments-18-201911
https://insideretail.com.au/category/professional
https://insideretail.com.au/category/business/management
https://insideretail.com.au/news/retail-appointments-18-201911
https://insideretail.com.au/news/toombul-launches-revitalised-dining-precinct-upstairs-201911
https://insideretail.com.au/category/professional
https://insideretail.com.au/category/stores/shopping-centres-malls
https://insideretail.com.au/news/toombul-launches-revitalised-dining-precinct-upstairs-201911
https://insideretail.com.au/news/accent-group-launches-online-marketplace-cremm-201911
https://insideretail.com.au/category/professional
https://insideretail.com.au/category/e-commerce/marketplace
https://insideretail.com.au/news/accent-group-launches-online-marketplace-cremm-201911
https://insideretail.com.au/news/tommy-hilfiger-i-want-to-be-a-democratic-brand-201911
https://insideretail.com.au/category/professional
https://insideretail.com.au/category/business/management
https://insideretail.com.au/news/tommy-hilfiger-i-want-to-be-a-democratic-brand-201911
https://insideretail.com.au/news/from-the-source-paul-el-sibai-australian-fashion-labels-201911
https://insideretail.com.au/category/professional
https://insideretail.com.au/category/sectors/fashion-accessories
https://insideretail.com.au/news/from-the-source-paul-el-sibai-australian-fashion-labels-201911
https://insideretail.com.au/news/first-david-jones-bp-opens-in-melbourne-201911
https://insideretail.com.au/category/news
https://insideretail.com.au/news/first-david-jones-bp-opens-in-melbourne-201911
https://insideretail.com.au/news/caltex-set-to-float-49-per-cent-stake-in-250-retail-sites-201911
https://insideretail.com.au/category/news
https://insideretail.com.au/news/caltex-set-to-float-49-per-cent-stake-in-250-retail-sites-201911
https://insideretail.com.au/news/australias-food-waste-problem-fueled-by-meal-delivery-services-201911
https://insideretail.com.au/category/sectors
https://insideretail.com.au/news/australias-food-waste-problem-fueled-by-meal-delivery-services-201911
https://insideretail.com.au/news/woolworths-to-fully-defend-class-action-over-underpayments-201912
https://insideretail.com.au/category/sectors/supermarkets
https://insideretail.com.au/news/woolworths-to-fully-defend-class-action-over-underpayments-201912
https://insideretail.com.au/news/caltex-says-8-6bn-bid-undervalues-business-201912
https://insideretail.com.au/category/business/financial
https://insideretail.com.au/news/caltex-says-8-6bn-bid-undervalues-business-201912


19/11/2020 Retailers, it’s time to stop ignoring menopausal women - Inside Retail

https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011 8/11



19/11/2020 Retailers, it’s time to stop ignoring menopausal women - Inside Retail

https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011 9/11



19/11/2020 Retailers, it’s time to stop ignoring menopausal women - Inside Retail

https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011 10/11



19/11/2020 Retailers, it’s time to stop ignoring menopausal women - Inside Retail

https://insideretail.com.au/sectors/retailers-its-time-to-stop-ignoring-menopausal-women-202011 11/11

Got a news tip or story idea?

Contact our editorial team

About Us
Contact Us
Upgrade
Advertise
Terms & Conditions
Privacy Policy

Inside Retail is an

Octomedia publication

Inside FMCG
Internet Retailing
Inside Small Business
Inside Franchise Business Executive

Copyright © Octomedia Pty Ltd 2020

https://insideretail.com.au/
mailto:irnews@octomedia.com.au
https://www.facebook.com/InsideRetail
https://twitter.com/InsideRetailau
https://www.linkedin.com/company/insideretailoctomedia
https://www.instagram.com/insideretail/
https://www.pinterest.com.au/insideretailasia/
https://insideretail.com.au/about-us
https://insideretail.com.au/contact-us
https://insideretail.com.au/advertise-with-us
https://octomedia.com.au/index.php/terms-and-conditions/
https://octomedia.com.au/wp-content/uploads/2020/01/Privacy_Policy_Manual_Octomedia_Pty_Ltd.pdf
https://octomedia.com.au/
http://octomedia.com.au/
https://insidefmcg.com.au/
https://internetretailing.com.au/
https://insidesmallbusiness.com.au/
https://executive.franchisebusiness.com.au/

