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we offeRr sleek and stylish kayaks for an active and conscious lifestyle.
FOR season 2020 and onwadrds we offer The following business models:
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Best suited forR You Who Use OUR PROAUCTS
IN Your day To day business like kayak
Rentals, kayak Travels, test centers,
INSTRUCTORS, guides, Influencers, hotels,
Outdoor villages...

- Discounted products fOR Use in Your day To
day business

- Kickback on every sell To end-customers
- ACCESS TO OUR MARKETING MdTeRIal

- No Risk, no warehouging, no logistics
hassle, and no aftersales handing
(Warranty claims etc)

- A TORWARA Thinking business with nature
and active lifestyle as a key part

- A healthy and Thriving business

- An active and fORWARd Thinking brand
with good digital presence

- Good understanding
STORY and producTs

- Usage of Our products in Your day 1o da
USiNess

- AcTive marketing In line with our brand
guidelines

- Ambition To sell at least 10 kayaks
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OUR Reseller sTRategy is To WORK VER
closely with a few selected and strategic
Resellers in each country, 1o jointly build
The Melker brand story and To success-

fully sell our products on The

oCcaAl Market.

- JoinT go To markeT planning

- Tallored markeTing materials
- IN-6TORE braANdINg
- DIRecT and close supporT
- Education and TRaining

- FasT delivery Times
- SMOooTh WarraNty handiing

- A well known and experienced Reseller
- A healthy and ThrRIVINg business

- An active and foRWard Thinking brand
with good digital presence

STORY and products

understanding of Melker brand

- OUR full product portfalio in store to test
- Detailed product descriptions in digital

channels
- Active In-sTore, digita
ACCORAING TO OUR joINT

& event marketing

DIAN

- Ambition To sell at least 50 kayaks



