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Emma Lewisham was founded to create a new vision of beauty. Our mission is to create luxury,  
science-led skincare that has a positive impact on our skin, well-being and planet. We are dedicated 
to leading an industry wide movement towards circular, carbon positive and transparent beauty,  
with our Sustainability Strategy serving as our roadmap to making incremental and ongoing change. 

As we near the end of 2022, I am proud to share our annual Sustainability Progress Report, which 
we consider an essential part of our commitment to accountability and transparency as a business. 
We are acutely aware of the significant environmental and social challenges we face as a global 
community, and the immediacy in which these must be addressed. The beauty industry has a 
responsibility to play its part in mitigating the climate crisis. We intend on doing all we can to 
minimise negative impacts, maximise positive impacts, and influence meaningful change within  
our industry at the speed required by science-based targets. 

This report outlines every target we’ve set ourselves to achieve by March 2023 and how we are 
tracking. Directly aligning with our strategy, it is organised under three key pillars: Circular Beauty, 
Planet Positive Path and Transparency. 

It has been a significant year for Emma Lewisham and we’re proud of the pioneering efforts we’ve 
made within the sustainable beauty space and our contribution to shifting the dial towards a  
carbon-free and circular economy. Some of our milestone moments over the year have included 
becoming the world’s first climate positive certified and 100% circular designed beauty business, 
with our refillable packaging reducing our products’ inherent carbon footprint by up to 74%; 
becoming a certified B Corporation, meaning we meet the highest standards of social and 
environmental performance; opening our first Australian warehouse which in turn reduced our 
shipping carbon emissions for this market by 68%; and an industry first endorsement from iconic 
environmentalist Dr Jane Goodall. In addition, through our circular Emma Lewisham Beauty Circle 
initiative we’re saving an average of 1 tonne of carbon emissions every month. Finally, we’re proud to 
already have 100% traceability of the origin and sourcing for every ingredient in our products, and are 
now working to further improve the percentage of regenerative ingredients with our supply chain.

While we are proud of these achievements, we are committed to continuous improvement. We are 
also passionate about continuing to place collaboration over competition, sharing our learnings with 
the wider beauty industry, in the hope that we can help accelerate the transition to a circular,  
carbon positive and transparent beauty industry. 

Warmest,

Letter from Emma 1 November 2022
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CLIMATE POSITIVE 

• We are Toitū Climate Positive
certified as a business and 100% of
our products are also climate positive
certified (meaning we offset more
emissions than we emit). We have a
displayed carbon emissions score to
let customers know the climate impact
of their purchase.

• 100% of our product box/paper 
packaging is produced in New Zealand 
using 100% renewable energy. 

• Our Emma Lewisham office operations
are powered by 100% renewable
energy. 

• Our laboratory uses 100% renewable
electricity, and is working towards
100% renewable energy across their
operations. 

• Sea freight is always used as our
first preference where possible, to
minimise carbon emissions.

BUSINESS AS USUAL 
PRACTICES. 

• Staff travel for business is carbon
offset through our Toitū Organisation
Climate Positive Certification.

TRANSPARENCY 

• We publicly disclose 100% of our
ingredients and their origin and
extraction methods.
https://emmalewisham.com/blogs/
sustainability/ingredients-1 

• We publicly disclose 100% of the
packaging materials we use.

• We use ingredients that are natural,
nature derived or natural identical.

• None of our ingredients or products
have been tested on animals and we
are PETA certified cruelty free.

• We do not manipulate the skin, face,
or figure of models that appear in our
imagery. 

• 100% of the palm oil extracts we use
are RSPO certified.

Below are our actions / policies / initiatives relating to sustainability that we have already 
undertaken, or continue to undertake as part of our business as usual practices.  

CIRCULAR DESIGN 

• We are a circularly designed beauty
brand which operates with the
circular ethos of ‘reduce, reuse,
recycle’ rather than the linear model
of ‘take, make, waste’.

• 100% of our products are available
with a refillable option.

• We accept back all our packaging at
no cost to our customer to be refilled
and any packaging that needs to be
retired for recycling, we pay to ensure
it is recycled through Terracycle.

• 87.5% of our packaging can be
sterilised and refilled (the only
packaging we can’t sterilise and refill
currently is our refill pouches).

• 100% of our boxes and tissue are FSC 
certified card, and also have no laminate
used, meaning they are recyclable.

SOCIAL / COMMUNITY 

• We are proud to be a B Corp Certified
business, meeting the highest
standards of social and environmental
performance. In joining the global B
Corp community, we are solidifying
our promise to always balance
purpose and profit, and consistently
use our business as a force for good.

• We provide equal pay for all staff of
comparable roles and are a Living
Wage accredited employer.

• 85% of our workforce and 30% of our
board members are women, we also
have a female CEO.
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KEY 
ACHIEVEMENTS.
We’re proud of the results we’ve achieved this year 
across many areas of our business. 

CIRCULAR DESIGN 

Transitioned 100% of our 
products to refillable and 
reusable packaging.

SOCIAL / COMMUNITY  

B Corp  
Certified  
Score = 90 

We continue to be living  
wage certified. 

All of our carbon offsets go to 
community projects: 

• Puhoi Forest Reserves (New Zealand)

• Gyapa Cook Stoves (Ghana)

• Wind Power Project (Maliya, India) 

We’ve also supported the Cancer 
Society, Zonta, Malala Fund, Auckland 
City Mission, The Orangutan Project, 
Project Zero, Wildlife Conservation 
International. 

100%

CLIMATE POSITIVE 

World’s first climate positive certified 
and 100% circular designed beauty 
brand.  Endorsed by environmentalist 
and United Nations Messenger of 
Peace, Dr Jane Goodall. 

Carbon emissions across our  
product range reduced by -16.25%  
from 2021 to 2022*. Any remaining 
carbon emissions were offset by 125%.

68%
68% reduction in carbon emissions  
by opening an Australian warehouse. 

Emissions saved through our refills  
and Emma Lewisham Beauty Circle: 

37,000  
refills purchased since October 2021. 

29,415kg  
of carbon emissions saved. 

1 tonne  
of carbon saved  
on average every month. 

TRANSPARENCY 

100%
100% traceability of ingredient sourcing, 
including country of origin, harvesting/
processing methods, organic status, 
certifications, no animal testing,  
GMO-free status, vegan-free, gluten/
nut/soy/alcohol/dairy inclusions. 

PACKAGING

Implemented a range of packaging 
improvements to further reduce  
carbon emissions:

• Smaller product boxes & shipping 
boxes 

• Removal of extraneous sleeves on 
product boxes 

• Reduced number of seals required 

• Reusing tissue paper and shipping 
boxes that are returned as part of our 
Emma Lewisham Beauty Circle

• Biodegradeable packing tape 
introduced 

–16.25%

*excluding new products launched this year, due to no comparative data. 
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CIRCULAR 
BEAUTY GOALS. 
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GOALS – ACHIEVE BY MARCH 2022 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED 

Create a circular design checklist. 

All new products to be available in refillable packaging. 

Launch and maintain communications to encourage our customers to 
purchase and return the refillable packaging. 

Engage an Australian based 3rd party logistics (3PL) provider to distribute 
products and receive returned packaging from Australian customers. 

Engage a UK based 3PL to receive returned packaging from the UK customers 
as part of our Emma Lewisham Beauty Circle.

Produce and display visual communications showing how the refillable pods 
are retrieved, sterilised, and refilled. 

Collect data on the number of refillable packaging units we sell, retrieve, 
sterilise, and refill. 

Collect any tissue paper and shipping boxes returned to us in an acceptable 
condition, and provide the option to our customers to reuse these. 

Continue to innovate and research packaging options to ensure the smallest 
possible use of resources and prioritise the use of recycled, or reused materials. 

Collect data on the volume of virgin fossil fuel feedstock we use in our 
packaging, then reduce this percentage. 

GOALS – ACHIEVE BY MARCH 2023 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED 

Maintain communications to encourage our customers to purchase and 
return the refillable packaging. 

Continue to innovate and research packaging options. 

Increase the percentage of packaging that can be sterilised and 
refilled to 95% (currently 87.5%)

Set targets for the following year for the refillable packaging units we sell, 
retrieve, sterilise, and refill.

Notes 
Of the total units our customers purchase, on average 33% of these are refills. 
Of these refills, around 5% are currently returned.  Please note, there is a lag 
in our refill data as we ask that our customers collect 4 for return at a time to 
further reduce carbon emissions. We’ve also been working on expanding the 
ways customers can return refills, such as through increased drop off points. 
We collect refills to do sterilisation and refilling runs in bulk across multiple 
products.

There is not currently a sterilisation and refillable option for our refill pouches 
available due to the design and construction of these, but we are pushing our 
suppliers to find a solution and are working on improving our pouches where 
possible. Keep an eye out for an exciting innovation in this space.

Our Australian warehouse opened in September 2021, and as a result 
we have seen a 68% reduction in carbon emissions on shipping to our   
Australian customers.

Impact Packaging

Our Goal(s) 100% of our packaging to be refillable and a return service made available to all customers globally.

Why this is 
important to us

An estimated 120 billion units of packaging are produced every year by the beauty industry and 
contribute the largest portion of carbon emissions. Emma Lewisham is leading a paradigm shift for 
one of the largest markets in the world.

Packaging improvements made over the last year to reduce carbon    
emissions include: 

• Removed the need for plastic seals on our refill pods in our main boxes. 
This was achieved by having a fully assembled jar + pod in the box, rather 
than these coming separately in the box to be assembled by our customers.

• Decreased the size of our product boxes and removed extraneous sleeves.

• Decreasing the size of our product boxes has meant we’ve been able to 
decrease the size of our shipping boxes – we can now fit the same number
of products into a smaller shipper. 

• Reusing tissue paper and shipping boxes that are returned as part of our
Emma Lewisham Beauty Circle.

• Biodegradeable packing tape introduced.
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CLIMATE POSITIVE 
PATH GOALS.    
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GOALS – ACHIEVE BY MARCH 2022 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

All our products to be certified carbon positive.

Achieve the Toitū climate positive business certification.

Launch and maintain communications to encourage our customers to 
purchase and return our refillable packaging.

Continually advocate for a decarbonised world through all our 
communication channels.

Gain visibility of all our suppliers’ initiatives to reduce carbon emissions and 
increase their usage of renewable energy, and work with them to achieve 
those wherever possible. 

Establish staff training to ensure all procurement decisions support the 
reduction of carbon from our suppliers.

Produce information packs for our staff on how they can reduce their 
individual GHG emissions.

GOALS – ACHIEVE BY MARCH 2023 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Develop a carbon reduction plan to halve our products’ carbon footprints  
by 2023, and cut them to virtually zero by 2030 as much as we possibly can. 

Develop a distribution checklist to ensure we are taking all possible steps to 
minimise emissions. 

Continue to map and disclose our emissions to a product level. 

Prioritise packaging suppliers who use renewable energy, and set a target 
to achieve all packaging suppliers powered by 100% renewable energy.

Impact Greenhouse Gas Emissions  

Our Goal(s) Lead and influence the beauty industry towards creating a decarbonised world.

Why this is 
important to us

We are in a climate crisis and we need to change how business is done. 

Notes 
• We haven’t finalised our distribution checklist, but have already 

implemented improvements whilst we’re finalising this. For example, 
we’ve introduced biodegradeable packing tape, set up a new Australian 
warehouse to reduce carbon emissions, and we’re already re-using tissue 
paper when returned to us, where possible.

• Our emissions mapping will happen annually to enable us to track our 
progress in reducing carbon emissions to virtually zero (as much as 
possible) by 2030. We have achieved a -16.25% reduction in  carbon 
emissions across our product range from 2021 to 2022.

• We have scoped packaging suppliers who use renewable energy, and this 
is a complex undertaking due to the different energy grids that exist within 
countries such as China and the lack of manufacturers that offer this option 
(while also producing circular packaging options too).  Currently, we are 
unable to achieve this goal but will keep monitoring and working towards 
this as our ideal state.
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IMPROVED  
CARBON EMISSIONS  
Year-On-Year as at September 2022      
PRODUCT CARBON FOOTPRINT 2021 CARBON FOOTPRINT 2022 

Supernatural  
Face Crème Riche 

28.31 kgCO2e/litre 20.44 kgCO2e/litre 
This is -27.81% decrease compared to 2021

Supernatural  
Face Crème Riche  
– Refill

9.0 kgCO2e/litre 6.74 kgCO2e/litre 
This is -25.11% decrease compared to 2021

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 67%. 

Skin Reset Serum 29.97 kgCO2e/litre 28.12 kgCO2e/litre 
This is -6.17% decrease compared to 2021

Skin Reset Serum  
– Refill

9.88 kgCO2e/litre 7.12 kgCO2e/litre 
This is -27.94% decrease compared to 2021

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 74.7%.  

Supernatural  
Face Oil

21.07 kgCO2e/litre 21.5 kgCO2e/litre 
This is +2.02% increase compared to 2021

Supernatural  
Face Oil  
– Refill

7.95 kgCO2e/litre 7.89 kgCO2e/litre 
This is -0.80% decrease compared to 2021

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 63%.   

Illuminating  
Cleanser

13.27 kgCO2e/litre 13.69 kgCO2e/litre 
This is +3.18% increase compared with 2021

Illuminating  
Cleanser  
– Refill 

5.35 kgCO2e/litre 5.12 kgCO2e/litre 
This is -4.22% decrease compared to 2021

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 63%.   

Illuminating  
Exfoliant

16.82 kgCO2e/litre 15.91 kgCO2e/litre 
This is -5.42% decrease compared to 2021

Illuminating  
Exfoliant  
– Refill 

7.68 kgCO2e/litre 6.55 kgCO2e/litre 
This is -14.67% decrease compared to 2021 

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 59%.  

Illuminating  
Brighten Your Day 
Crème

31.60 kgCO2e/litre 24.13 kgCO2e/litre 
This is -23.65% decrease compared to 2021
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Illuminating  
Brighten Your Day 
Crème  
- Refill

14.57 kgCO2e/litre 8.51 kgCO2e/litre 
This is -41.61% decrease compared to 2021

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 42%.   

Skin Shield  
Face Crème SPF 30 

32.24 kgCO2e/litre 21.37 kgCO2e/litre 
This is -33.72% decrease compared to 2021 

Skin Shield  
Face Crème SPF 30  
- Refill

14.56 kgCO2e/litre 6.91 kgCO2e/litre  
This is -52.55% decrease compared to 2021  

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 68%.  

Illuminating  
Face & Body Oil

N/A 14.82 kgCO2e/litre   

New product, will have carbon reduction figures for this in 2023.  

Illuminating  
Face & Body Oil 
– Refill 

N/A 7.45 kgCO2e/litre   

By choosing to buy this refill instead of a new bottle, you’ll 
reduce your carbon footprint by 50%. 

New product, will have carbon reduction figures for this in 2023.

Skin Reset  
Eye Crème 

N/A 36.77 kgCO2e/litre

New product, will have carbon reduction figures for this in 2023. 

Skin Reset  
Eye Crème  
– Refill

N/A 13.52 kgCO2e/litre  

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 63%. 

New product, will have carbon reduction figures for this in 2023. 

Supernatural  
Sleeping Mask  

N/A 23.81 kgCO2e/litre   

New product, will have carbon reduction figures for this in 2023. 

Supernatural  
Sleeping Mask    
– Refill 

N/A 7.78 kgCO2e/litre

By choosing to buy this refill instead of a new jar, you’ll reduce 
your carbon footprint by 67%.   

New product, will have carbon reduction figures for this in 2023. 

The Emma Lewisham 
Essentials 

N/A 25.23 kgCO2e/litre 

Note: 2021 is our forecast base year. When we calculate our carbon emissions again next year, the calculations will be able to be based on actual sales figures.
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GOALS – ACHIEVE BY MARCH 2022 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Review our existing usage of water within our formulations to identify 
whether we can reduce our usage.

GOALS – ACHIEVE BY MARCH 2023 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Review our existing suppliers of ingredients and packaging to gain full 
transparency of their water use, and continually encourage our suppliers in 
working towards closed-loop water systems.

Add a clause relating to the highest standards of water management to our 
Supplier Code of Conduct.

• Our box packaging supplier is already ISO certified to 
monitor their water usage. Our laboratory also has a 
project in the pipeline for water reduction that they have 
shared with us. We are currently working on getting 
visibility on water use from our vessel suppliers as well.

Impact Water

Our Goal(s) To practice the highest standards of responsible water use.

Why this is 
important to us

2.2 billion people around the world do not have safely managed drinking water services,  
4.2 billion people do not have safely managed sanitation services, and 3 billion lack basic  
hand-washing facilities. 

Notes 
• At an ingredient level, we’re assessing each and every one of our 

ingredients’ sourcing information to understand how much water is used 
in growing the plants and in the production process itself. This will help us 
to establish what improvements should be made at a supplier level. 

• Our box packaging supplier is already ISO certified to monitor their water 
usage. Our laboratory also has a project in the pipeline for water reduction 
that they have shared with us. We are currently working on getting visibility 
on water use from our vessel suppliers as well.
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TRANSPARENCY 
GOALS.   
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GOALS – ACHIEVE BY MARCH 2022 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Every formulation to undergo our due diligence to trace all ingredients.

We always prioritise the sourcing of ingredients that we can prove are from 
organic, regenerative, and ethical sources. 

Continue to publicly disclose every ingredient we use and the traceability we 
have over them by updating our ingredients list with any and every change 
we make or new ingredient we source.

GOALS – ACHIEVE BY MARCH 2023 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Reduce the number of ingredients without effecting the efficacy of our 
formulations.

Review the ingredients we use to ensure we are not having any unintended 
impacts on biodiversity or environmental restoration. 

Become a B-Corp certified business. 

Notes
• We have done an audit of all our ingredients to establish which ones are 

regenerative and for those which are not, whether there are regenerative 
alternatives. 43% of suppliers (who supply 88% of our ingredients) have now 
responded to our information request.

• Significant evaluation and development work has been done on our 
formulations in 2022 to assess efficiency of ingredient selection with the 
goal of minimising our carbon emissions. This process identified new 
technology that can increase bioavailability and provide multiple actions 
within the skin, allowing us to achieve equivalent or higher efficacy from 
fewer ingredients.

Impact Traceability

Our Goal(s) To achieve 100% traceability of our ingredients right back to source.

Why this is 
important to us

We care deeply about our supply chain and want to ensure everyone is championed  
within this.
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GOALS – ACHIEVE BY MARCH 2022 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Align all our products with the more stringent EU legislation.

Continue to engage with the Environmental Protection Authority (EPA), asking 
that the list of banned ingredients be updated. 

Use our social media platform to educate our followers.

Notes
• Emma Lewisham formulates all products according to EU Commission, 

Regulation (EC) No. 1223/2009 which is the key European legislation 
governing finished cosmetics products in the EU. The European Union’s 
framework of chemical and cosmetics regulations are binding on all 
Member States Regulations and are enforced at the national level. 

• We have published information about our engagement with the 
Environmental Protection Authority (EPA) on our website here: https://
emmalewisham.com/blogs/journal/beauty-regulation-changes   

Impact Regulations

Our Goal(s) Bring about change to New Zealand Beauty banned ingredients list.

Why this is 
important to us

The New Zealand Beauty Standards allow over 272 ingredients that are banned in the European 
Union but unregulated in New Zealand.
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GOALS – ACHIEVE BY MARCH 2022 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Providing funding to charitable causes, who support and empower equality.  

Use our social media platform to consistently discuss achieving pay equity 
for all people. 

Ringfence products to be used for charitable causes, who support and 
empower equality for all people.

Notes
• We’ve aligned our communications campaigns with our core mission to 

lead an industry wide movement towards circular, carbon positive and 
transparent beauty – however, imagery used in the beauty industry is still 
very important to us and this is something we will bring into more focus in 
the future.

GOALS – ACHIEVE BY MARCH 2023 ACHIEVED UNDERWAY  
YET TO BE 
ACHIEVED

Identify a charitable trust that we would like to have a long-term 
relationship with.

Create and deliver a communications campaign relating to the imagery used 
in the beauty industry.

Impact Inequality and People

Our Goal(s) To help achieve gender equality and empower all people.

Why this is 
important to us

We believe in the equal treatment of everyone, regardless of their gender or ethnicity. 
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THE YEAR 
AHEAD.   

CIRCULAR DESIGN 

1. Continuous improvements to
our circular designed packaging,
including a world leading innovation
in refills.

2. Provide pre-loved/reuseable
packaging option to our customers
on emmalewisham.com

Below are our key sustainability actions as a business, 
for the coming year. 

CLIMATE POSITIVE 

1. Emma Lewisham Beauty Circle
process refinements and significant
increase in the number of collection
points. 

2. Target 103% increase in refills sold.

3. Continue work on gaining visibility
of all our suppliers’ initiatives to
reduce carbon emissions and
increase their usage of renewable
energy, and work with them to
achieve those wherever possible.

4. Re-measure our carbon emissions
to halve our products’ carbon
footprints by 2023, and cut them to
virtually zero by 2030 as much as we
possibly can.

5. Continue to review our existing
suppliers of ingredients and
packaging to gain full transparency
of their water use, and continually
encourage our suppliers in working
towards closed-loop water systems.

TRANSPARENCY 

1. Continue to improve the organic
ingredient percentage in our
product range.

2. Continue to push suppliers for
regenerative ingredient alternatives
to improve the regenerative
ingredient percentage in our
product range.

3. Continuous improvement for our
formulations in 2022 to assess
bioavailability and provide multiple
actions within the skin, allowing
us to achieve equivalent or higher
efficacy from fewer ingredients.

SOCIAL / COMMUNITY 

1. Publish updated ingredient sourcing
information including treatment
of workers in supply chain,
regenerative status of ingredients,
and impact of ingredients on
biodiversity. 



emmalewisham.com
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