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|designer spotlight

House of Nomad

Kelley Lentini and Berkeley Minkhorst co-

founded House of Nomad a few months ago af-

ter just a year of friendship. The dynamic team 

is working to bring fresh personality and design 

to Charlotte area homes. Minkhorst brings the 

creative marketing experience to the table and 

Lentini brings the design experience. Together, 

the duo is passionate about the brand they are 

forging through their like-minded love for both 

home and travel.

WHAT BOUND US 

TOGETHER WAS TRAVEL, 

AND WE WOULD LOVE 

NOTHING MORE THAN 

TO TRAVEL AND CURATE 

A COLLECTION OF 

FURNITURE AND ART.”

“

by Bethany E. Starin

Q: How did you two meet?

Lentini: “I was a designer at Restoration Hardware, 

and Berkeley and her husband Diek came in while 

they were working on a renovation of their Myers Park 

bungalow.”

Minkhorst: “She talked us into a few pieces, and as 

we chatted we had an incredible connection. We real-

ized we had studied abroad in Italy at the same time 

at the same school, even though we went to different 

colleges. Diek, Kelley and her husband Brad all lived 

in Shanghai—which is obscure. It was just all these 

things. All four of us went out to dinner, and Diek and 

Brad had to pull us out of the restaurant.”

Q: How did your friendship turn into launching a 

successful design business?

Minkhorst: “My Dad has always owned his own busi-

ness, and my mom was so creative, always making pil-

lows and designing—so I’ve always been entrepreneur-

ial. I worked in creative marketing for Coca-Cola and 

then Mythic in Uptown, but I was feeling stuck and, 

like, what’s the next step? Each position was leading to 

this monumental moment. As Kelley and I talked, we 

both wanted to do interior design. So we said, ‘Why not 

do this?’”

Lentini: “In January 2017, we officially filed for our 

business license.”

Q: What’s the story behind your branding—House 

of Nomad?

Lentini: “Berkeley and I just love to travel. That’s 

what bound us together.”

Minkhorst: “We talked about being a nomad. It’s an 

oxymoron—a nomadic designer. Someone who loves 

home and travel, who has a place that reflects their 

travels. We love the nomadic mindset and the goal of 

pulling out of people what’s important to them.”

Q: Describe your design process.

Minkhorst: “Our goal is to bring to life and pull as 

much of the client’s personality as we can into their 

home design. To do this, we have to get to know them. 

We love to dig deep and reflect on aspects of their 

home that’s really them. It’s us creating those spaces 

we know you will love, making it personal and your 

home—telling your story.”

Lentini: “We then always offer them options for their 

design—a design that is a little more risky and pushes 

their design style and then a safer look we know they’ll 

be drawn to as well. We are surprised by how many 

times they pick the risky option.”

Q: How do you describe the House of Nomad style?

Minkhorst: “We are not your mom’s designer. We 

are for those people looking for a fresh approach; we 

are not into frills. We love mixing the old with the new. 

Eclectic.”

Lentini: “We love to mix materials—textiles and wood 

and metal and some marble to help balance it out.”

Q: What are your business dreams?

Lentini: “A fabric line and eventually a furniture line. 

My husband Brad is in the furniture manufacturing 

business, so we hope he could help us there.”

Minkhorst: “What bound us together was travel, and 

we would love nothing more than to travel and curate a 

collection of furniture and art.”

— Berkeley Minkhorst,  
        co-founder of House of Nomad

P
h

ot
os

 b
y 

La
u

ra
 S

u
m

ra
k 

/ 
C

ou
rt

es
y 

of
 H

ou
se

 o
f 

N
om

a
d



Now A<liated With Ivester Jackson
Christie’s International Real Estate

• Staging & design oIered complimentary to sellers.

• I have a vast understanding of people & their needs.

• Privy to new developments, trends, & the changing market.

• I provide a one-stop business which will provide interior design
& staging options, the buying, & selling of real estate, property

management, as well as renovation assistance.

Liza Caminiti

704.526.6695

Liza@IvesterJackson.com

3610 Columbine Circle

$2.249 M

12900 Westmoreland Farm Road

$1.575 M

8406 Eagle Glen Way

$4.150 M
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1. Queen of Spain by Schumacher

Lentini: “Queen of Spain is a black and white textile with organic-looking dots—

like someone dragged their finger through paint.”

Minkhorst: “We love it on anything and everything.”

2. Passports

Minkhorst: “I get weird if I don’t have my passport nearby.”

Lentini: “That’s our happy place, when we have a trip planned.”

3. Design Assistants

Lentini: “We love our assistants—our furry friends Shelby, a Springer Spaniel,

and Oliver, a Doll-Face Persian.”

4. Modern Light Fixtures

Lentini: “We love lighting that is a little unexpected and makes a statement—like

the Sputnik in our office!”

5. Kelly Wearstler

Lentini: “From her wallpaper to amazing lighting we adore anything by designer

Kelly Wearstler. Her work is dreamy.”

Minkhorst: “We are obsessed with her. To me, her work is unexpected.”

Five of Minkhorst and Lentini’s
must-haves for inspiration:

Light fixtures with attitude / arteriorshome.com


