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Coolperx is committed to operating an ethical, socially responsible, and sustainable business, helping our corporate clients 
achieve their own environmentally sustainable missions and goals by providing them with marketing products, consulting and 
services that meet our three values: environmental sustainability, ethics, and covetability. It’s our mission to connect more 
businesses with their stakeholders and encourage quality, long-term relationship building.

This means we stake our profitability on products and events that uphold our values. We do not sell items that have a high 
likelihood of going straight into landfills. The negative environmental impact of the SWAG industry is notoriously huge. We 
know that being a sustainability resource in the sector can dramatically reduce this impact.

Choosing sustainable, long-lasting, and covetable products over cheap plastic knock-offs, focusing on relationship building 
with stakeholders, and rejecting greenwashing are important first steps, and we help clients along this path.

Yet we go even further. We created an end of life recycling program, created a carbon-neutral shipping program, and have 
recently transitioned our business operations to 100% renewable energy.

As a leader in social responsibility and environmental sustainability in the corporate gift market, Coolperx upholds our values 
by embracing them at every level. In 2019, we incorporated as a Washington State Social Purpose Corporation (SPC). We 
created a means to improve access to sustainable and covetable products to more people in our simple to use website, 
partnered with several woman-owned business suppliers and made several donations to organizations like Plymouth 
Housing, Goodwill and Hopelink. And in 2020, we became certified as the first and only carbon-neutral Social Purpose 
corporate gifting agency. Our efforts continue to be reflected in our reported and transparent carbon footprint and social 
initiatives.

This is not far enough, though. Coolperx is setting an example by helping businesses make changes that will reduce our 
overall greenhouse gas emissions and dramatically reduce the current rate of greenhouse gas emissions and plastic 
pollution in an effort to slow global warming. For decarbonization, carbon-neutral missions from a few companies won’t alter 
the trajectory of climate change. We must implement carbon-negative strategies by the majority of businesses. We are 
committed to being part of the solution and doing our part.

For our part we are committing to:

Current
• Detailed GHG (greenhouse gases) Accounting & Reporting  
• 100% Carbon Neutral Business Operations 
• 100% Clean Renewable Energy  
• Verified Carbon Offsetting 

2020
• US Clean Energy Investment 
• 100% Carbon-Neutral Shipments  
• GHG Shipments Reporting 

2022
• 100% Carbon-Neutral Products 
• 100% Carbon-Negative Orders 
• 100% Carbon-Negative Shipping 
• 100% Carbon-Negative Operations 

Seth Cysewski 
Director of Sustainability 
Coolperx

/Letter
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/Highlights
100% Renewable Electricity 

(Business Operations)

100% Carbon-Neutral 
(Business Operations)

900,000+ Carbon-Neutral  
Miles Shipped 
(2020, Year-To-Date)

15,395 kg CO2e Offset 
(2020, Year-To-Date)

1st
Carbon-Neutral Agency 
(Corporate Gifts & Branded Merchandise)

Social Purpose (SPC) Agency 
(Corporate Gifts & Branded Merchandise)

Certified
Social Purpose Corporation 
Carbon-Neutral 
Woman-Owned 
Minority-Owned 
Veteran-Owned
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Coolperx, including it’s employees, contractors, board members, and vendors shall be conscious of the 
environmental and social impacts of our (what type) pursuits.  

• Climate: We are committed to active carbon reduction, removal, and a carbon-negative 
marketplace for all corporate gifts. 

• Zero Waste: We are committed to eliminating wasteful gifting, including items with short working 
lives, unwanted gifts, unnecessary packaging, and non-sustainable materials. 

• Renewable: We are committed to ending the promotion and sales of products that do not have the 
ability to be reused indefinitely. 

Specifically, we shall adopt the following policies and practices:

Operations and Sales

• Utilize the most environmentally friendly options available, including those related to our energy, 
water and natural resources in our facilities, operations and transportation. 

• Maintain Gold Standard climate-neutral certification. 
• Adopt and employ a less-is-more mindset with distribution of samples in sales efforts in order to 

eliminate incidental waste from shipping or production of unnecessary products. 
• Make it easy for clients to order products that reduce their overall waste while creating a large ROI. 
• Offset carbon for all emissions related to necessary business actions. 

Purchasing 

• Commit to purchasing products and services that uphold our three core values: environmental 
sustainability, ethics and integrity, and covetability though strategic partnerships with suppliers 
who prioritize carbon reduction in materials, design, and manufacturing. 

• Commit to engaging in business with vendors who uphold our values and are making tangible 
strides to become carbon-negative themselves, either through our assistance or through their own 
channels. 

• Prioritizing diverse and local suppliers. 

For more information see the Purchasing and Supply Chain Policy.

Education

• Promote environmental and sustainability education to our employees, vendors and clients. 
• Find and create opportunities to represent and advocate for environmental sustainability and 

ethics in the corporate space through marketing and PR efforts.

/Impact Policy

https://docs.google.com/document/d/17q4Tozq7yn1y6PiqpoPQrM7NsRAUuwJn6WF9oPnEmKE/edit?ts=5f2480d4
https://docs.google.com/document/d/17q4Tozq7yn1y6PiqpoPQrM7NsRAUuwJn6WF9oPnEmKE/edit?ts=5f2480d4
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/Climate

Overview 

ClimatePartner GmbH („ClimatePartner“) has calculated the Corporate Carbon Footprint („CCF“) 
for Coolperx for 2019 based on the standards defined in the Greenhouse Gas Protocol Corporate 
Accounting and Reporting Standard (GHG Protocol).  Coolperx’s CCF covers all of its operational 
GHG emissions. 

The Corporate Carbon Footprint is an important component for the development of a climate 
protection strategy. By analyzing the carbon footprint, it is possible to identify reduction 
potentials, develop appropriate measures and define climate protection goals.  

This report provides an overview of the calculated emissions for the company’s business 
activities in 2019. 

Overall Result (kg CO2)  

2019 11,652.26

Carbon Footprint 2019 

The company’s business activities generated a total of 11,652.3 kg CO2.  

947.7 kg CO2 (8.1%) are direct emissions (Scope 1). Indirect emissions from purchased energy (Scope 
2) amount to 829.6 kg CO2 (7.1%). Other indirect emissions (Scope 3) generated 9,874.9 kg CO2 

(84.7%).  

The largest source of emissions is flights (81.6%). The second largest item is electricity at 7.1 %. In third 
place are emissions from heating with 5.2 %.  

Table 1 is an overview of Coolperx’s Corporate Carbon Footprint. 

We are committed to active carbon reduction, 
removal, and creating the first carbon-negative 
marketplace for corporate gifts.
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/Climate
Table 1

Emissions Source kg CO2  % 

Scope 1 Heating 607.7 5.2

Vehicle Fleet 340.1 2.9

Subtotal Scope 1 947.7 8.1

Scope 2 Electricity 829.6 7.1

Subtotal Scope 2 829.6 7.1

Scope 3 Flights 9,508.6 81.6

Upstream emissions of electricity 139.7 1.2

Upstream emissions of heating 90.6 0.8

Upstream emissions of fuel 78.1 0.7

Train trips 57.9 0.5

Subtotal Scope 3 9,874.9 84.7

Total 11,652.3 100.0

Notes 

When offsetting emissions, a safety margin of 10% is applied to the carbon footprint. This covers 
uncertainty in the data used for calculating the carbon footprint, which occurs naturally through 
database values, assumptions and estimations taken. This approach ensures that all emissions are 
compensated within the defined system boundaries. The quantity of carbon emissions to be offset 
amounts to 12,817.5 kg CO2. 

Flights made up a substantial portion of our 2019 CO2 emissions due primarily to our trip to the 
Maison Object show in Paris, France, the New York Gift Show in New York, New York. We foresee 
future aviation emissions as the substantial portion of our corporate operations footprint as we 
continue to seek out new products for our clients, globally.  
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What We’re Doing 

We know that to meet the Intergovernmental Panel on Climate Change’s target to limit global 
warming to 1.5 degrees celsius, carbon offsetting alone will not suffice. At Coolperx we take action in 
combating rising carbon emissions that consist of: 

• Carbon Reduction - by strategic sourcing to find suppliers and products that prioritize carbon 
reduction in materials, design, and manufacturing. This is accomplished in numerous ways 
including: utilization of recycled materials, sustainable material choices, elimination of plastics - 
especially virgin plastics, reduction in packaging, and transparency in manufacturing. 

• Carbon Offsets - Funding carbon offset credits to offset our operational CO2e emissions only 
through verifiable projects using the Gold Standard VER. We undertook a thorough review of the 
certification and verification standards before choosing the Gold Standard, which is considered 
the most rigorous climate standard by many NGO’s, including the WWF.   These carbon offset 
projects support local communities & ecosystems, globally, and contribute in measurable ways 
to the UN Sustainable Development Goals. 

• Renewable Energy Investments - Funding solar projects in the United States in partnership with 
Clearloop. Electricity is one of the top polluters in the United States, and by investing in solar 
energy infrastructure and capacity in the middle of the country with the dirtiest grid, we are 
best able to replace fossil fuel energy generation with clean renewable energy and support our 
economy with new, green jobs.  In addition, 100% of our electricity usage for business operations 
is renewable. 

• LCA Product Analysis - We’re partnering with trusted supplier & manufacturing partners to 
assist in product carbon footprint analysis (cradle-to-grave), CO2e reduction, and offsetting to 
accelerate our transition to a carbon-negative marketplace. 

Where We’re Heading 

We are transitioning to a completely carbon-negative company, facilitating and ensuring that all of 
our clients’ purchases are verifiably carbon neutral, or negative, including the products’ entire life 
cycle - from extraction to waste management - and all transport from the manufacturers, to any 
decorators, to the end users. We have launched an internal program and hired environmental 
studies interns from the University of Washington to help assist with our efforts. 

We will be carbon-neutral on all shipping by the end of 2020, and plan on all products themselves by 
2025 at the latest.  

/Climate

https://www.goldstandard.org/
http://wwf.panda.org/index.cfm?uNewsID=126700
https://sdgs.un.org/goals
https://clearloop.us/
https://www.goldstandard.org/
http://wwf.panda.org/index.cfm?uNewsID=126700
https://sdgs.un.org/goals
https://clearloop.us/
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Description of Methodology 

In the following sections the procedure and underlying principles for calculating a Corporate 
Carbon Footprint in accordance with the guidelines of the GHG Protocol Corporate Accounting and 
Reporting Standard ("GHG Protocol") are described.  

Reporting Standard 

It defines five fundamental principles for the calculation of carbon footprints:  

• Relevance: The principle of relevance requires that all major emissions sources be considered in 
calculating a company’s carbon footprint, and the report should be useful for internal and 
external decision making.  

• Completeness: The principle of completeness means that all relevant emissions sources within 
the boundaries must be respected.  

• Consistency: To facilitate the comparison of results over time, accounting methods and 
boundaries must be documented and maintained in the following years. Any changes in 
methodology and boundaries must be mentioned and justified. 

• Accuracy: Distortions and uncertainties should be reduced as much as possible so that the 
results offer a solid basis for decisions by stakeholders.  

• Transparency: The results should be presented in a transparent and comprehensible manner.  

Process Steps 

The following steps are necessary to calculate a carbon footprint:  

• Definition of goals 
• Definition of boundaries 
• Data collection 
• Calculation of the carbon footprint 
• Documentation of results  

Goals 

The Corporate Carbon Footprint serves to identify the largest sources of emissions within the 
company and along the upstream and downstream value chain. It thus forms the basis for the 
development of a climate protection strategy in which targets, measures and responsibilities for 
the reduction of greenhouse gas emissions are defined. In subsequent years, it serves to check 
whether the goals have been achieved, in which areas progress has been made, and in which 
areas there is a need for action to reduce CO2. 

/Climate
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Data Collection and Calculation  

For the calculation, consumption data and emission factors are translated into carbon emissions. 
The data collected and evaluated are classified as primary and secondary data.  

Primary data are data that are collected in direct relation to an object of investigation. Secondary 
data represent data obtained by the processing and modeling of primary data.  

For the conversion of consumption data into carbon emissions, primary as well as secondary data 
from lifecycle analysis databases (e.g. ecoinvent or GEMIS) are used.  

Disclosed Greenhouse Gases  

The present Corporate Carbon Footprint discloses all emissions as CO2 equivalents (CO2e). This 
means that in addition to CO2, the calculation also includes the six other greenhouse gases 
regulated by the Kyoto Protocol: methane (CH4), nitrous oxide (N2O), sulfur hexafluoride (SF6), 
hydrofluorocarbons (HFCs), perfluorocarbons (PFCs) and nitrogen trifluoride (NF3). These gases are 
all converted into the global warming potential of CO2 and thus represent CO2 equivalents (CO2e). 
For better legibility, the emissions are simply referred to as carbon emissions or “CO2”.  

Definitions 

• CO2 - Carbon Dioxide 

• CO2e - CO2 equivalents (see Disclosed Greenhouse Gases section for more information, pg 11) 
• GHG - Greenhouse Gas 
• Scope 1, 2, 3 - See Definition of Boundaries section (pg 12) 
• CCF - Corporate Carbon Footprint 
• LCA - Life Cycle Assessment 
• NGO - Non-Governmental Organization 
• Cradle-to-Grave - From creation to disposal; throughout the life cycle

/Climate
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Definition of Boundaries 

The Carbon accounting requires a clear determination of the inventory boundaries. This includes 
organizational and operational boundaries.  

The organizational boundaries describe the organizational unit and the timeframe to which the 
Corporate Carbon Footprint refers. The system boundaries may be drawn according to operational 
or financial control 1 or according to equity share.  

The operational boundaries describe the emissions sources that are considered within the 
organizational boundaries. For the classification of different emissions sources, the Greenhouse 
Gas Protocol differentiates between three categories (“Scopes”), which are the basis of each 
Corporate Carbon Footprint:  
 
Scope 1 

Scope 1 includes all carbon emissions that can be directly managed by the accounting corporation 
(direct carbon emissions). This includes emissions generated by the combustion of fossil fuels 
(mobile and stationary), chemical and physical processes, and the use of refrigeration and air 
conditioning equipment.  

Scope 2 

Scope 2 represents indirect carbon emissions from purchased electricity, steam, district heating 
and cooling. All emissions that are caused by fossil fuel combustion by external energy providers 
are listed here. The identification in a separate category avoids double counting when comparing 
CO2 emissions from different companies.  

Scope 3 

All remaining carbon emissions that cannot be directly managed by the company belong to Scope 
3 (other indirect carbon emissions). This includes all carbon emissions that are related to products 
and services used or processed by the accounting corporation. Carbon emissions that are 
associated with the use of sold products and services are also included if direct carbon emissions 
are generated.  

According to the Greenhouse Gas Protocol, the calculation of carbon emissions is mandatory for 
Scope 1 and Scope 2 but voluntary for Scope 3.  

/Climate
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/Climate
Supply Chain GHG (Greenhouse Gas) Emissions Visual 

This is an informational infographic illustrating the GHG (greenhouse gases) emissions for the 
entire supply chain,   including both upstream, and downstream.   This is important to understand 
the true cost of company purchases and why they need to be accounted for in order to accurately 
report, reduce, replace, and offset these emissions on a successful path to decarbonization.

http://www.ghgprotocol.org/sites/default/files/ghgp/standards/Scope3_Calculation_Guidance_0.pdf
http://www.ghgprotocol.org/sites/default/files/ghgp/standards/Scope3_Calculation_Guidance_0.pdf
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/Climate
Product Life Cycle 

The product life cycle is an important aspect of emissions to take into account as our world works 
towards decarbonization. While companies’ power usage and travel is easily accounted for, 
products that companies produce, purchase, and use are often left out of GHG Scope 3   reporting. 
However, these emissions make up a substantial portion of global emissions. Coolperx is 
committed to all products we sell be carbon-neutral, accounting for all of their “cradle-to-grave” 
emissions. The product life cycle and emissions sources are represented in our infographic below.

10%

12%

22%

27%

28%

Transportation
Electricity
Industry
Commercial & Residential
Agriculture

Raw Materials

Refining

Manufacturing

Use

Disposal

Greenhouse Gas Emissions 
(United States - 2018, by Economic Sector)
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/Climate
United States GHG (Greenhouse Gas) Emissions 

By Economic Sector, 1990-2018

 

Source: EPA.gov

https://www.epa.gov/ghgemissions/inventory-us-greenhouse-gas-emissions-and-sinks
https://www.epa.gov/ghgemissions/inventory-us-greenhouse-gas-emissions-and-sinks
https://www.epa.gov/ghgemissions/inventory-us-greenhouse-gas-emissions-and-sinks
https://www.epa.gov/ghgemissions/inventory-us-greenhouse-gas-emissions-and-sinks
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/Zero Waste

• “Even with immediate and concerted actions, 710 million metric tons of plastic 
waste cumulatively entered aquatic and terrestrial ecosystems. To avoid a 
massive build-up of plastic in the environment, coordinated global action is 
urgently needed to reduce plastic consumption” 

- Science 

• In the United States, 77% of greenhouse gas emissions are related directly to 
transportation (28%), electricity (27%), and industry (22%). These are the three 
primary categories in the production and transport of corporate gifts.  

- EPA 

• 93% of all promotional products ‘lose their value’ to their recipients and are 
disposed of. 

- 2019 PPAI Consumer Study - Report 

• The average promotional product is kept for only 6.6 months.  
- PPAI (Promotional Products Association International)

We are committed to eliminating wasteful 
gifting,  including items with short working lives, 
unwanted gifts, unnecessary packaging, and 
non-sustainable materials.

https://science.sciencemag.org/content/early/2020/07/22/science.aba9475?rss=1
https://www.epa.gov/ghgemissions/inventory-us-greenhouse-gas-emissions-and-sinks
https://ppai.org/members/research/
https://ppai.org/members/research/
https://science.sciencemag.org/content/early/2020/07/22/science.aba9475?rss=1
https://www.epa.gov/ghgemissions/inventory-us-greenhouse-gas-emissions-and-sinks
https://ppai.org/members/research/
https://ppai.org/members/research/
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What We’re Doing 

Waste is a huge issue. Only ~25% of goods in the United States are recycled, and that numbers 
lowers considerably for materials such as plastic - which only 9% is recycled. Waste creates 
greenhouse gas emissions from transporting, incineration and off-gassing. In addition, landfills 
leach toxic chemicals called ‘leachate’ back into the ground contaminating drinking water and soil 
that is used for our agriculture.  This is just the managed waste, mismanaged waste ends up in our 
oceans and environment as well. However, the largest issue with waste, is that it is unnecessary 
almost 100% of the time in the corporate gifting industry. Less than 10% of gifts are kept, making 
more than 90% waste. This is a huge amount of waste, and worse, pollution from the life cycle (LCA) 
of these products including the extraction, manufacturing, transport, and disposal of them.

We are combatting waste on our goal toward zero waste by: 

• Strategic Sourcing - Our core values are of sustainability, ethics, and covetability. Sourcing 
products that are coveted and built to be used and loved for a long time is key to avoiding 
waste. We do not sell products that have short working lives, are of inferior quality, or are 
blatant copies of others hard work. We intentionally search out the highest quality and 
sustainable products. We intentionally search out social companies (ex. B-Corps) to work with 
as opposed to companies who are not aligned with our core values. We intentionally search 
out products that have better design and functionality to increase the likelihood of continued, 
long term usage - this results in happier gift recipients as well. 

• Reduced Packaging - We are constantly sourcing products and suppliers who are actively 
eliminating unnecessary packaging and plastics. We also actively request and lobby 
suppliers we work with to modify their packaging to meet our requirements resulting in less 
packaging. This includes requirements around using paper vs plastic and no individual plastic 
bags when possible. 

Where We’re Heading 

We are working now on an internal system to assign ‘keepability’ ratings to products to help in 
reducing our our gift offerings that have high potential to become waste, we plan to launch in 2021. 
Additionally, we are working to eliminate all products that currently utilize unnecessary packaging 
such as shrink wrapping, individual plastic bags, and plastic clamshells. Lastly, any products that 
cannot be easily recycled will be prioritized for removal from our offerings and replaced with 
comparable products that can minimize their negative wasteful impact. 

/Zero Waste
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/Zero Waste

Source: PEW

https://www.pewtrusts.org/en/research-and-analysis/articles/2020/07/23/breaking-the-plastic-wave-top-findings
https://www.pewtrusts.org/en/research-and-analysis/articles/2020/07/23/breaking-the-plastic-wave-top-findings
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/Renewable
We are committed to ending the promotion and 
sales of products that do not have the ability to 
be reused indefinitely.

What We’re Doing 

We are actively working to promote circular usage in the corporate gift industry by: 

• Donation Program - We have partnered with Goodwill in markets we serve to make sure that 
the products we sell, if no longer wanted by the recipients, can be donated and reused again.  
We have worked with Goodwill to establish successful product categories and decoration 
guidelines that assure the highest probability of positive impact for the underserved in our 
communities, and our environment. Our program ensures our partner clients that we will help 
them return and reuse any unneeded products they have accumulated no matter where they 
originally purchased them.  

• Strategic Sourcing - Our core values are of sustainability, ethics, and covetability. Sourcing 
products that are coveted and built to be used and loved for a long time is key to avoiding 
waste and promoting circular usage. We do not sell products that have short working lives, 
are of inferior quality, or are blatant copies of others hard work. We intentionally search out 
the highest quality and sustainable products. We intentionally search out social companies 
(ex. B-Corps) to work with as opposed to companies who are not aligned with our core values. 
We intentionally search out products that have better design and functionality to increase the 
likelihood of continued, long term usage - this results in happier gift recipients as well. 

Where We’re Heading 

We are working to scale our donation program with other NGOs and non-profits so we can expand 
the items we can accept, and make sure they provide value assistance either in usage or in 
financial support for our communities and our environment. 

https://www.goodwill.org/
https://www.goodwill.org/
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/Certifications

We Are Certified As: 

• Social Purpose Corporation 
- The State of Washington Secretary of State 
- UBI # 604 253 197 

• Climate Neutral 
- by ClimatePartner 
- Certification # 14850-2007-1001 

• Minority Owned 
- Washington State Office of Minority & Women's Business Enterprises 

(OMWBE) 
- Certification # M4F0026770 

• Woman Owned 
- Washington State Office of Minority & Women's Business Enterprises 

(OMWBE) 
- Certification # M4F0026770 

• Veteran Owned 
- Washington State Department of Veteran Affairs  (DVA) 
- Certification # qNJfTC8j
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Certificate
Partner in Climate 
Protection

coolperx
Climate neutral company 2020
This certificate confirms the offset
of carbon emissions by additional
carbon offset projects.

CO2-equivalents
12,818 kg
Supported offset project
Clean Drinking Water
Nationwide
Cambodia
ClimatePartner-ID
14850-2007-1001
Issued on
20.07.2020

Use the following URL for more
information about the offset and the
supported carbon offset project:

climatepartner.com/14850-2007-1001
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Phone: +49 89 1222875-10 
Fax: +49 89 1222875-29 
o!set@climatepartner.com 
www.climatepartner.com

VAT No.: DE247312129 
Court Amtsgericht München, CR nr. 181521 
Managing Directors: Moritz Lehmkuhl, 
Tristan A. Foerster

ClimatePartner GmbH 
St.-Martin-Str. 59 
81669 Munich 
Germany 
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June 29, 2020 
 
 
Coolperx, SPC DBA Coolperx 
10400 NE 4th Street, Ste 500 
Bellevue, WA 98004 
 
Dear Britney Cysewski, 
 
Congratulations! Your firm has been certified by the Washington State Office of Minority and Women’s
Business Enterprises (OMWBE) as a/an Minority/Women Business Enterprise (MWBE). Information
about your business is published in the OMWBE Directory located at http://bit.ly/2uu4zH2. 
 
Certification Number: M4F0026770 
Anniversary Date: June 29, 2023 
 
Please review each of the following: 

Every three years before your anniversary date, you must submit an "Affidavit of Continued
Eligibility." This form confirms there have been no changes that would affect your firm’s ability to
remain certified, such as changes in ownership, control, size, management responsibility, scope of
work, or personal net worth. OMWBE will send you an email 75 days before your anniversary date.
You must inform the OMWBE in writing within 30 days of the any of the changes listed above by
loggin into our system at http://omwbe.wa.gov/certification. Failure to notify our office of these
changes may affect your firm’s eligibility for the program.
This certification shall remain valid unless and until it has been removed in accordance with
procedures set forth in WAC 326-20-172.

We are pleased to certify your firm and wish you much success. If you have any questions or need
assistance, please contact us at (360) 664-9750. 
 
Sincerely, 
 
 
 
Tom Zvirzdys 
Certification Analyst  



 
 

I, KIM WYMAN, Secretary of State of the State of Washington and custodian of its seal, hereby issue this
 

CERTIFICATE OF CONVERSION
 

From
 

COOLPERX LLC , a/an WASHINGTON LIMITED LIABILITY COMPANY
 

to
 

COOLPERX SPC , a/an WASHINGTON  SOCIAL PURPOSE CORPORATION , effective on the date 
indicated below.

 
 

Effective Date:  10/21/2019
UBI Number:  604 253 197

 

 

Given under my hand and the Seal of the State 
of Washington at Olympia, the State Capital 

Kim Wyman, Secretary of State

Date Issued: 10/21/2019
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Coolperx 
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Copyright 
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