
Littlest Prince Couture
Brand Representative Agreement

This Brand Representative Agreement (“Agreement”) dated on this ___ day of _______, 20__ (the 
“Effective Date”) is made between Littlest Prince Couture, LLC (the “Company”) and 
_______________________ (the “Brand Representative”) herein collectively referred to as the 
“Parties” for the purpose of setting forth the exclusive terms and conditions by which the Company 
desires to acquire the marketing services from the Brand Representative.

WHEREAS, the Brand Representative agrees to provide promotional and marketing services, 
including the design and implementation of certain promotional campaigns, including but not limited 
to, serve as a brand Representative at physical events, act as an influencer, and actively participate 
in social media and advertising campaigns across various social applications;

WHEREAS, the Company is in the business of e-commerce and sells men’s and boys apparel and 
accessories (“Product or Service”).

NOW, THEREFORE, in consideration of the mutual covenants, terms, and conditions set forth herein, 
and for other good and valuable consideration, the receipt and sufficiency of which are hereby 
acknowledged, the parties agree as follows:

Scope of Services and Brand Representative’s Responsibilities. The Company retains the 
above-named Brand Representative, and the Brand Representative agrees to perform for the 
Company certain marketing services set forth in Exhibit A to this Agreement (the “Services”). The 
Company’s Brand Guidelines are set forth and attached hereto as Exhibit B. Any Service outside of 
the scope as defined in Exhibit A to this Agreement may require a new Agreement for other services, 
including separate promotional or marketing campaigns expressly agreed to by the Parties.

The Brand Representative agrees to engage in the best and commercially reasonable efforts to 
provide the Services to Company in accordance with the terms of this Agreement. The Brand 
Representative further agrees to provide the Services in a professional and diligent manner 
consistent with industry standards and good business practice, using efforts comparable to those 
customarily used in in-person events, promotional social media and various marketing campaigns of 
equivalent value and for similar products or services.

The Brand Representative shall deliver the agreed upon number of posts and/or other relevant 
content as defined in Exhibit A on the agreed upon platforms. The Services provided by the Brand 
Representative shall conform with the instructions and specifications of the Company as detailed in 
Exhibit B and abide by the terms and conditions of the applicable platforms.

If the Company wishes to review the content before the Brand Representative posts the content, the 
Company has a maximum of 7 days to reject any deliverable provided by the Brand Representative in 
accordance with this Agreement and must notify the Brand Representative within 3 days of receipt of 
any supplementary revisions or amendments that are requested by the Company or Brand Affiliates.

Time is of the Essence. The Brand Representative hereby understands and acknowledges that time 
is of the essence with respect to the Brand Representative’s obligations defined in this Brand 



Representative’s Agreement and that prompt and timely performance of all such obligations is strictly 
required.

Consideration and Compensation. In exchange for the full, prompt, and satisfactory performance of 
all Services to be rendered to the Company (as determined by the Company), the Brand 
Representative shall be compensated via a monthly coupon toward free product, as well as additional 
opportunities to earn free product.

Brand Representatives are also able to participate in the Littlest Prince Affiliate Marketing program 
and receive monetary compensation for sales that are a direct result of the Representative’s 
marketing efforts.

Content Requirements. The Brand Representative agrees to create original content that is honest 
and factual. The approval from the Company may be required prior to the Brand Representative 
uploading or publishing the content. The approved content shall be shared by the Brand 
Representative to their agreed upon social media accounts, including but not limited to, YouTube, 
Facebook, Instagram, Blogs and Pinterest.

The Company may request the Brand Representative to incorporate hashtags, links, titles, or other 
relevant information of the media and content being uploaded or published. The Content must be in 
compliance with the terms and conditions of the social media.

Compliance with FTC Guidelines and Material Disclosures. The Brand Representative agrees 
that when publishing content, such as posts, statuses, or anything of the like, that they must visibly 
disclosure their “material connection” with the Company. The Brand Representative agrees to abide 
by the guidelines set forth by the Federal Trade Commission (FTC) This includes the fact that the 
Brand Representative was provided with consideration and was provided with experiences or is being 
paid for a certain service.

The disclosure should be clear and conspicuous made within close proximity to any statements the 
Brand Representative makes about the Company or their Products for Services. Such disclosures are 
required irrespective of any space or character limitations of a medium, where the disclosure can be 
made via Hashtags. For example, on Twitter, #sponsored. The Brand Representative understands 
and agrees that they are to make only honest and factual statements and representations about the 
Company or the Company’s products of which the Brand Representative knows with confidence that 
the statements are truthful and can be verified.

Usage and License. The Company shall cause the Brand Representative to grant to the Company 
and to any Brand Affiliates, a limited, non-exclusive, royalty free, and license and right to feature 
content created by the Brand Representative as part of the campaign, including the Brand 
Representative’s name and screenname(s), on the Company’s and Brand Affiliates controlled and 
owned social media platforms and within third-party digital platforms.

The Company grants the Brand Representative a temporary license to use the Brand Affiliates 
promotional materials and name as necessary to achieve the promotional purpose respecting the 
guidelines herein. The Brand Representative grants an ongoing license to use the Brand 
Representative’s name or appropriate handle in all medical including, but not limited to the Company 



or the Brand Affiliates website and on social media sites. Additionally, applying to all formats of media 
such as digital and print advertising.

Copyright. The Company will own the full and complete copyright to the uploaded media. However, 
both Parties are permitted to share the content subject to this Agreement within their own channels.

Confidentiality. Throughout the duration of this Agreement, it may be necessary for the Brand 
Representative to have access to the Company’s confidential and protected information for the sole 
purpose of performing the Services subject to this Agreement.

The Brand Representative is not permitted to share or disclose such confidential information 
whatsoever, unless mandated by law, without written permission from the Company. The Brand 
Representative’s obligation of confidentiality will survive the termination of this Agreement and stay in 
place indefinitely. Upon the termination of this Agreement, the Brand Representative agrees to return 
to the Company any and all Confidential Information that is the property of the Company.

Further, the Brand Representative shall promptly return to the Company all copies, whether in written, 
electronic, or other form or media, of the Company’s Confidential Information, or destroy all such 
copies and certify in writing to the Company that such Confidential Information has been destroyed. In 
addition, the Brand Representative shall also destroy all copies of any Notes created by the Brand 
Representative or its authorized Representatives and certify in writing to the Company that such 
copies have been destroyed.

No Exclusivity. The Parties subject to this Agreement understand and acknowledge that this 
Agreement is not exclusive. Each Party respectively agrees that they are free to enter into other 
similar Agreements with other parties, unless otherwise stipulated in writing and agreed to by the 
Parties.

Equipment. The Brand Representative, at their own expense, shall furnish their own equipment 
necessary to deliver and complete the Services as defined under this Agreement unless otherwise 
agreed upon by the Parties.

Independent Contractor. Company and Brand Representative expressly agree and understand that 
the above-listed Brand Representative is a contractor hired by the Company and nothing in this 
Agreement shall be construed in any way or manner, to create between them a relationship of 
employer and employee, principal and agent, partners or any other relationship other than that of 
independent parties contracting with each other solely for the purpose of carrying out the provisions 
of the Agreement.

Accordingly, the Brand Representative acknowledges that neither the Brand Representative or the 
Brand Representative’s Employees are not eligible for any benefits, including, but not limited to, 
health insurance, retirement plans or stock option plans. The Brand Representative is not the agent of 
the Company and is not authorized and shall not have the power or authority to bind the Company or 
incur any liability or obligation, or act on behalf of the Company. At no time shall the Brand 
Representative represent that it is an agent of the Company, or that any of the views, advice, 
statements and/or information that may be provided while performing the Services are those for the 
Company.



The Brand Representative is not entitled to receive any other compensation or any benefits from the 
Company. Except as otherwise required by law, the Company shall not withhold any sums or 
payments made to the Brand Representative for social security or other federal, state, or local tax 
liabilities or contributions, and all withholdings, liabilities, and contributions shall be solely the Brand 
Representative’s responsibility. The Brand Representative further understands and agrees that the 
Services are not covered under the unemployment compensation laws and are not intended to be 
covered by workers’ compensation laws.

The Brand Representative is solely responsible for directing and controlling the performance of the 
Services, including the time, place and manner in which the Services are performed. The Brand 
Representative shall use its best efforts, energy and skill in its own name and in such manner as it 
sees fit.

Termination. This Brand Representative Contract may be terminated at any time by mutual 
agreement between the Parties.

This Brand Representative Contract shall be effective on the date hereof and shall continue until 
terminated by either party upon 10 business days written notice.

The Company understands that the Brand Representative may terminate this agreement at any time 
if the Company fails to pay for the Services provided under this Agreement or if the Company 
breaches any other material provision listed in this Brand Representative Contract.

Dispute Resolution and Governing Law. Parties to this Agreement shall first attempt to settle any 
dispute through good-faith negotiation. If the dispute cannot be settled between the parties via 
negotiation, either party may initiate mediation or binding arbitration in the State of Arizona.

If the parties do not wish to mediate or arbitrate the dispute and litigation is necessary, this Agreement 
will be interpreted based on the laws of the State of Arizona, without regard to the conflict of law 
provisions of such state. The Parties agree the dispute will be resolved in a court of competent 
jurisdiction in the State of Arizona.

Legal Fees. Should a dispute between the named Parties arise lead to legal action, the prevailing 
Party shall be entitled to any reasonable legal fees, including, but not limited to attorneys’ fees.

Warranties and Representations. The Parties to this Agreement fully represent that they are 
authorized to enter into this Brand Representative Contract. The obligations and performance of 
either the Company or Brand Representative shall not infringe upon or violate the rights of any third 
party or violate any other agreement between the Company or Brand Representative, any other 
individual, business entity, or formal organization, or interfere with any law and or governmental 
regulation.

Force Majeure. Brand Representative and any of its employees or agents shall not be in breach of 
this Brand Representative Contract for any delay or failure in performance caused by reasons out of 
its reasonable control. This includes, but is not limited to, acts of God or a public enemy; natural 
calamities; failure of a third party to perform; changes in the laws or regulations; actions of any civil, 
military or regulatory authority; power outage or other disruptions of communication methods or any 
other cause which would be out of the reasonable control of the Brand Representative.



No Assignment. This Agreement shall inure to and be binding upon the undersigned and their 
respective heirs, representatives, successors and permitted assigns. This Agreement may not be 
assigned by either party without the prior written consent of the other party.

Counterparts. This Agreement may be executed in counterparts, each of which shall be deemed an 
original, but all of which together shall be deemed to be one and the same agreement. A signed copy 
of this Agreement delivered by facsimile. email, or other means of electronic transmission shall be 
deemed to have the same legal effect as delivery of an original signed copy of this Agreement.

Electronic Signatures. This Agreement and related documents entered into in connection with this 
Agreement are signed when a party’s signature is delivered electronically, and these signatures must 
be treated in all respects as having the same force and effect as original signatures.

Severability. If any term or provision of this Agreement is invalid, illegal, or unenforceable in any 
jurisdiction, such invalidity, illegality, or unenforceability shall not affect any other term or provision of 
this Agreement or invalidate or render unenforceable such term or provision in any other jurisdiction.

Captions for Convenience. All captions herein are for convenience or reference only and do not 
constitute part of this Agreement and shall not be deemed to limit or otherwise affect any of the 
provisions hereof.

No Waiver. No waiver of or failure to act upon any of the provisions of this Agreement or any right or 
remedy arising under this Agreement shall be deemed or shall constitute a waiver of any other 
provisions, rights or remedies (whether similar or dissimilar).

Entire Agreement. This Agreement constitutes the sole and entire agreement of the Parties 
regarding the subject matter contained herein, and supersedes all prior and contemporaneous 
understandings, agreements, representations, and warranties, both written and oral, regarding such 
subject matter. This Agreement may only be amended, modified, or supplemented by an agreement 
in writing signed by each Party hereto.

IN WITNESS WHEREOF, the undersigned have executed this Brand Representative Contract 
effective as of the _____day of ________________, 20__ (the “Effective Date”).

Signatures: 


____________________________________	 	 ____________________________________ 

Applicant (Sign) 	 	 	 	 	 	 	 Company Representative (Sign) 


____________________________________ 	 	 ____________________________________

Applicant (Print) 	 	 	 	 	 	 	 Company Representative (Print) 


____________________________________ 	 	 ____________________________________ 
Date 	 	 	 	 	 	 	 	 Date




EXHIBIT A

Expectations for Brand Representatives

- Monthly coupons must be redeemed within 7 days of issue in order to allow sufficient time to 
complete all other requirements within the month.

- Within 10 days of receiving products, Representatives agree to provide in-depth reviews of each 
product received, via the website review system

- Within 30 days of coupon issue, the Representative agrees to complete the following:
- Post at least 3 unique images on your own social media account, preferably at different times 

throughout the month
- Provide at least 6 unique images via email to Littlest Prince (please use the photo upload form 

in the brand rep portal)
- Post at least 3 instagram stories about Littlest Prince (sharing codes/promotions, outfits, 

positive and honest thoughts about the company)
- Throughout duration of contract, Representatives agree to frequently engage and interact with 

Littlest Prince’s posts on social media through liking and commenting (minimum of 3x per week)

If any deliverables are not of the quality that we expect, we will inform the Representative within 7 
days of receipt to ask for changes, at which time the Representative will have 7 days to make 
corrections and resubmit. Failure to do so will result in being placed on probation from the program, 
and no further monthly coupons will be issued until the Representative is brought back into good 
standing.

These monthly expectations are subject to review and may change at any time. If any changes are 
made, they will be communicated in writing and require additional action on the part of the 
Representative to confirm receipt and acknowledgement. If any Representative does not agree with 
the changes or does not comply with the new expectations, they will be removed from the program. 



EXHIBIT B

Brand Guidelines

Images and social media posts: 

- Representatives are expected to take high-quality, unique images of the product received. Unique 
images are defined as using different products, outfits, styling, settings, etc, not simply the same 
outfit and setting with different poses.

- Use natural lighting and creative settings and stylings
- Use creative and engaging captions, with positive and honest information about the company 

included
- Do not refer to specific prices for products
- Include hashtags #littlestprincecouture and #LPCPrince on all posts, in addition to any other 

relevant hashtags
- Tag @littlestprincecouture in the text and photo

Product Reviews:

- All reviews should be honest and well thought out
- Reviews should include complete sentences and be free of any spelling or grammatical errors
- Reviews should also include an image of the clothing, preferably modeled

Social Media Engagement:

- Representatives are expected to like posts and leave comments that are honest, positive, and well 
thought out

- Whenever possible, Representatives should engage with other commenters, and assist them with 
any questions that they can answer (some questions will need to be handled directly by Littlest 
Prince staff)

These brand guidelines are subject to review and may change at any time. If any changes are made, 
they will be communicated in writing and require additional action on the part of the Representative to 
confirm receipt and acknowledgement. If any Representative does not agree with the changes or 
does not comply with the new expectations, they will be removed from the program. 



Photo Release Form for Minor Children
As a part of the Brand Representative Program with Littlest Prince Couture, I recognize that I will be 
creating and submitting photographs of a minor child or children for use in both print and online 
media. 

I hereby authorize Littlest Prince Couture, hereafter referred to as “Company,” to publish any 
photographs I submit of myself and/or the minor child or children listed below, and our names and 
likenesses, for use in the Company’s print, online, and video-based marketing materials, as well as 
other Company publications. I understand that other publications may extend to use on other third 
party websites with which we are directly affiliated, including but not limited to online marketplaces 
such as Amazon, Etsy, Zulily, and others.

I hereby release and hold harmless Littlest Prince Couture from any reasonable expectation of 
privacy or confidentiality for myself and for the minor child or children listed below associated with the 
images supplied by myself to the Company. Further, I attest that I am the parent or legal guardian of 
the child or children listed below and that I have full authority to consent and authorize Littlest Prince 
to use their likenesses and names.

I further acknowledge that participation is voluntary and that neither I, the minor child, or minor 
children will receive financial compensation of any time associate with the taking or publication of 
these photographs or participation in Company marketing materials or other Company publications. I 
acknowledge and agree that publication of said photos confers no rights of ownership or royalties 
whatsoever. 

I hereby release Littlest Prince Couture, its contractors, its employees, and any third parties involved 
in the creation or publication of of Company publications, from liability for any claims by me or any 
third party in connection with my participation or the participation of the minor children listed below.

Authorization:

Printed Name: ___________________________

Signature: ___________________________ Date: ________________

Street Address: ________________________________________________________________

City: ___________________ State:       _____________ Zip: ________________

Relationship to Child(ren): ___________________________________________________________

Names and Birthdates of Minor Children:

Name: ________________________________________ Birthdate: ________________

Name: ________________________________________ Birthdate: ________________

Name: ________________________________________ Birthdate: ________________  



Littlest Prince Couture Values
Brand Representatives are just that - a representation of our brand. As such, they must agree to 
personify our brand values through the images and content they create and their interactions with our 
brand and our customers both on and offline. 

The Crown Culture 

Passion 
We are ambitious in our pursuit to celebrate boys and their dads. We believe in our brand and our mission and 
our customers can feel our passion through every interaction. We pursue growth and development every day 
through small steps, grand leaps, and everything in between.


Intention 
We work with determination and have clear objectives and goals that we attain daily. We know that everything 
that we do matters. We purposely assign careful and intentional meaning to add value to every action we 
take, from the smallest details of each design we produce to each individual customer interaction.


Authenticity 
We are real, and we are human. We are honest, genuine, and service oriented. We eliminate the fluff and strip 
ourselves of whatever is unnecessary in designing unique and affordable products for our customers. Above 
all, we always do the right thing.


Purpose 
We know that our mission is about more than just clothes. We create memories that are captured forever and 
provide the backdrop for some of our customers’ most important life events. By fostering brand enthusiasm 
through every interaction, we are able to bless the lives of countless infants and youth in need throughout the 
world. 


Brilliance 
We are original and creative. We never settle for mediocrity. We know that to stand out and to be what other 
brands are not, we need to do what other brands will not. We think outside the box and we get results.


The Crown Code 

• Serve, don’t sell.

• Be awesome today.

• If you know you can do better… then do better.

• Be the reason someone smiles today.

• Don’t stop until you’re proud.


P.S. Don’t forget to have a good time! 

I, ________________________________, as a brand representative for Littlest Prince Couture, hereby agree to 
abide by the Crown Culture and Crown Code whenever I am representing the brand, both online and offline. 


	 _________________________________________	 	 	 ________________________

	 	 	    Signature	 	 	 	 	 	 	       Date


