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HOW LONG HAVE YOU BEEN 
DESIGNING JEWELLERY? IN 
WHAT MEDIUM DO YOU WORK?
Alison Macleod (Alison Macleod 
Jewellery, Dumfriesshire, Scotland)
I work with 9K and 18K single-mine-origin 
(SMO) gold with diamonds and coloured 
gemstones: tourmalines, diamonds, 
emeralds, rubies and aquamarines.  
I’ve been in the trade for twenty years, 
and it’s been an incredible journey.  
I graduated from Edinburgh College of 
Art in 2003. Initially, I started creating 
mixed-media jewellery, but around 12 
years ago, I began working extensively 
with gold. This marked a significant 
turning point for my brand and brought 
about wider recognition for my work. 

Over the past two decades, I’ve honed my 
artistic skills and learned the intricacies 
of the business side of things.
 
Claire Skelton (Belfast)
I focus on transforming heirloom gold 
into contemporary pieces. I work with 
clients to create bespoke jewellery 
pieces; often this means transforming 
sentimental items, such as their mother’s 
gold-and-diamond engagement and 
wedding rings, into a new contemporary 
statement ring. Favourite recent pieces 
featured sapphires, diamonds and 
gold of various colours and fineness. 
I studied Contemporary Applied Art: 
Silversmithing and Jewellery, graduating 
from the University of Ulster (with a  

year spent in Finland) in 2016, and 
launched my business in 2018. Any 
training since has been through  
short courses or through a mentor.
 
Esme Rogers Evans  
(Duxford Studios, South Wales)
I have worked at my craft for five years, 
primarily using an ancient process 
called lost-wax casting, in which a metal 
object is cast from a mould made from 
an original wax model. I use ethically 
recycled sterling silver, gold vermeil, 
Fairtrade gold and recycled and ethically 
sourced gemstones. I was awarded a 
first-class degree in Fine Art Sculpture 
from the Bath School of Art and Design. 
I then went travelling and did a short 
course in jewellery making in New 
Zealand. I continued to teach myself wax 
carving and jewellery-making skills while 
living in Vietnam. After that, I moved 
back to the UK to start Duxford Studios.
 
Fei Liu  
(Fei Liu Fine Jewellery, Birmingham)
I received training as a silversmith from 
the School of Jewellery in Birmingham 
and have been in the trade since 2004. 
I love all coloured stones, as they mirror 
the vibrant spectrum of the rainbow. 
Platinum, in particular, holds a special 
place in my heart, for it possesses the 
magical ability to produce the best 
jewellery pieces. Moreover, I love to 
incorporate wood and rock into my 
designs, as they lend their distinct 
characters, making the creations even 
more interesting.

TALKING WITH 
INDEPENDENT 
JEWELLERY
DESIGNERS 
AROUND THE UK

Ten artists from different parts of the United Kingdom 
spoke to Jennifer-Lynn Archuleta about what it is like 
to be a contemporary jewellery designer.

T
he country currently known as the United Kingdom has a long history of 
jewellery, with the Mesolithic-era Star Carr pendant found in Yorkshire and 
jet necklace beads known from the Bronze Age. Over the millennia, multiple 
trends have had their starts in the British Isles, such as mourning jewellery 

and the Arts and Crafts jewellery movement. It is no surprise that today, so many 
jewellery-related artisans call the UK home.

 Ten independent designers took the time to share their thoughts about what it 
means to have a jewellery practice in the UK (or, in one case, in a Crown Dependency) 
in the twenty-first century. We enjoyed learning about different aspects of their 
creative approach and how they promote themselves; they also shared with us 
the different challenges they face and the ethical practices they have embraced. 
Becoming more familiar with these talented artists, and their work, was a pleasure;  
we look forward to seeing what they accomplish in the future. 

Fei Liu’s Ruby ring features a 10.00 ct unheated 
gemstone from Mozambique, with 5.00 tcw 
hand-cut white diamonds set in 18K white gold. 
Photo courtesy of Fei Liu Fine Jewellery.
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Jenny Gordon  
(Jenny Gordon Goldsmith,  
County Down, Northern Ireland)
I studied Foundation of Art and Design 
at the University of Ulster. I then 
obtained my BA (Hons) in Silversmithing, 
Goldsmithing, Jewellery Design and 
Manufacture from Kent Institute of Art 
and Design. I graduated and entered the 
trade in 2002, working with precious 
metals, stones and vitreous enamel.
 
Jordane Symington
(Isleware, Isle of Skye, Scotland)
I graduated from the Glasgow School 
of Art’s Jewellery and Silversmithing 
programme in 2014, and I established 
Islewear, a silver-and-gold retail line, 
in 2017. I work mainly on bespoke 
projects for fine jewellery, on weddings, 
engagements and remodelling of 
heirlooms. I use silver, gold and platinum 
in my work; most of the time, the 
gemstones I work with are sapphires  
and diamonds. I also use lots of pearls 
within my designs.
 
Lucy Crowther (Minka Jewels,  
London and Wiltshire, England)
I create fine jewellery using precious 
metals set with top-quality gemstones; 
we use mostly sapphires, tourmalines 
and diamonds, but we are open to 
using other gemstones. I work between 
London and Wiltshire, often designing 
in the countryside and having the 
pieces made in London. My first job in 
jewellery was with a designer called Kiki 
McDonough, then I spent six months in 
Buenos Aires training with a silversmith. 
I then worked in Jaipur, India, for 
Munnu Kasliwal of the Gem Palace for 

nearly two years. When I returned to 
England I attended Gem-A and then 
I worked for G.F. Williams in Hatton 
Garden. It happened pretty organically 
that I started to design, and there was 
a goldsmith in the building; after a few 
years I was brave enough to go it alone.  
I have never looked back.
 
Rhiannon Lewis (Rhiannon Lewis 
Jewellery, Birmingham)
I work with silver, 9K and 18K gold and 
platinum at my studio workshop. I’ve 
been in the industry for eleven years; 
I started with a degree in Jewellery, 
Silversmithing and Related Arts 
at London Metropolitan University 
and shortly after was accepted into 
a business incubation scheme in 
Birmingham Jewellery Quarter. After 
setting up my business I earned a  
Gem-A Gemmology Diploma at 
Birmingham City University.

Sarah Heulwen Lewis (Heulwen Lewis 
Bespoke, Harpenden, England)
I create bespoke fine jewellery through 
sketching, gemstone/diamond sourcing 
and computer-aided design (CAD).  
I work alongside a workshop that  
performs 3D printing, finishing and setting. 
I predominantly use silver, gold, platinum, 
diamonds and other gemstones in my 
work. I have been in the gem and jewellery 
trade for eighteen years; I trained for an 
MA in Applied Art: Jewellery at North 
Wales School of Art, which was then 
followed by an MA: Fashion Artefacts  
at London College of Fashion.
 
Victoria Liddell (Victoria Liddell 
Jewellery, Bailiwick of Jersey)
I have been making jewellery for thirteen 
years now. I work from my garden studio 
at home on the beautiful Island of Jersey. 
I create pieces using recycled sterling 
silver, gold and rose gold. I work with all 
gemstones, especially birthstones. 

WHAT DO YOU THINK 
MAKES YOUR JEWELLERY 
IDENTIFIABLE WITH YOUR 
REGION OF THE UK? 
AM: The incorporation of texture and 
colour sets my jewellery apart and makes 
it identifiable to Scotland. Rural Scotland, 
with its rich and diverse landscapes, 
provides a constant source of inspiration. 
This region holds a special place in my 
heart, not only due to its historical 
significance but also because of my 
personal connection to it. The land and its 
people evoke a sense of home for me, and 
this emotional attachment is reflected in 
the jewellery I create. The textures and 
colours in my pieces often mirror 
Scotland’s natural beauty and cultural 
elements, encapsulating the joy and deep 
connection I have with this region.

Rhiannon Lewis of Birmingham created a 
gemstone necklace in which the first letter of 
each gemstone spells out the word DEAREST 
(Diamond, Emerald, Aquamarine, Ruby, Emerald, 
Sapphire and Tourmaline). The gems are 
delicately claw-set in a 9K yellow-gold minimal 
curved pendant. Each natural gemstone stone 
measures 2mm in width. Photo courtesy of 
Rhiannon Lewis Jewellery.

“The pandemic posed a challenge to my  

processes and to my customer outreach, but I  

was very fortunate with my clientele in that  

they actively wanted to support me.”

Victoria Liddell created this tube-set birthstone 
ring in sterling silver. using one 3-mm peridot, one 
4-mm aquamarine and one 3-mm Swiss topaz. 
Photo courtesy of Victoria Liddell Jewellery. ➙
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CS: Possibly a lack of ostentation and the 
desire to story tell.
 
FL: What makes my jewellery identifiable 
is its emphasis on colour and three-
dimensionality — each piece of 
jewellery is created to sparkle from all 
perspectives. My designs draw inspiration 
from everyday life, incorporating vibrant 
colour palettes that reflect the diversity 
of the UK. Additionally, we take pride in 
creating pieces that are not only visually 
striking but also possess a tangible 
sculptural quality, representing the 
beauty of individual perspective.

JG: I live beside the beautiful Strangford 
Lough in County Down. I take a lot of 
inspiration from the sea and surrounding 
countryside. Whether through themes or 
colours within my work.

JS: My jewellery is identifiable with 
Scotland, and the Outer Hebrides in 
particular, due to the natural source 
material I use within my processes. My 
designs originated with my immediate 
local environment, which is particularly 
exposed to harsh elements. I use 
natural objects that feel particularly 
rooted in the culture and heritage of my 
surroundings. For my retail pieces, I use 
natural material such as rock textures, 
which I relate to the local environment 
by using Lewisian Gneiss and Scottish 
marble. I use native Scottish wildflowers 
known as machair, and I even use 
seaweed both to inspire and to actually 
shape the design. 

WHO ARE YOUR CUSTOMERS? 
WHY DO YOU THINK THEY  
SEEK YOUR JEWELLERY OUT?
FL: I create jewellery for both 
commercial collections and bespoke 
collectable pieces. Those interested in 
my silver work are individuals seeking 
everyday wear and relishing the 
experience of the adorning themselves. 
Meanwhile, my private clients view 
jewellery not only as an investment  
but also as a form of decorative art.
 
LC: Our customers are a bit of a mix, 
women buying for themselves — milestone 
jewellery and remodelling, engagement 
rings and repeat customers, typically 
husbands buying for their wives for 
birthdays and Christmas. I think the reason 
they love our jewellery is because of the 

quality and the individuality. Each stone is 
sourced for its beauty and sheer quality.  
 
RL: All of my jewellery is made to order or 
bespoke, and so I encourage my customers 
to get in touch and feel free to adapt 
designs to their own specification; for 
example, using a different metal or different 
gemstones. I like to open the conversation 
up to other design possibilities that make 
each piece of jewellery a sentimental one 
off for that person.
 
SHL: My customers are those seeking a 
unique piece that meets all of their needs 
and desires. The age range tends to be 
30–70. I have found that there seems to 
be a shift in expectation, timing-wise, for 
major life events, with a trend towards 
people getting engaged and/or married 
later in life. People in this age bracket 
also tend to inherit jewellery that they 
either won’t or can’t wear, and therefore 
are looking to repurpose. I believe 
customers seek to work with me due  
to the quality of design and service, 
which is reflected in the presentation  
of the final product.  

Two pieces from the Kiss Hug collection of Jenny Gordon of County Down, Northern Ireland.  
Left: Silver Kiss Hug gem-set bangle bracelet, in which X ‘kisses’ alternate with blue sapphires and 
aquamarines as hugs. There are fifteen round stones in the bracelet in total. Each stone weighs 0.10 ct.  
Right: 18K yellow-gold fine openwork hoop earrings. Each earring features delicate kisses alternating 
with four round white diamonds in rub-over settings as hugs (0.24 tcw in each earring).
Photos courtesy of Jenny Gordon Goldsmith. 

A look at Victoria Liddell’s sketchbook, which 
shows new ocean-inspired designs. She 
explained, “I want to capture the graceful 
movement of ocean waves.” The jewellery will 
be set with a blue stone, probably aquamarine 
to represent the colour of the sea, and 9K 
gold granules. This will be a collection of rings, 
bangles and pendants. Photo courtesy of  
Victoria Liddell Jewellery.

“Rural Scotland, 

with its rich and 

diverse landscapes, 

provides a 

constant source of 

inspiration.”
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CAN YOU DESCRIBE YOUR 
CREATIVE PROCESS IN A  
FEW SENTENCES?
CS: I begin a project by listening to my 
clients’ wishes and their story. When 
designing, I find visualising is more 
important for me than drawing on paper. 
I usually like to restrict myself to certain 
rules such as, ‘use every speck of gold 
dust’ or ‘must echo the original piece’ 
because it helps me find reasons for 
using one technique over another. I find 
it's easier to be creative if you first give 
yourself boundaries.
 
ERE: My jewellery serves as records 
of personal experiences and traces 
of being in the world. Drawing on my 
contemporary artistic grounding, 
my work enables me to explore the 
ephemerality of life from birth to death 
and celebrate humanity’s place in the 
universe. As a contemporary British 
jewellery designer, it is important to 
me that each piece represents an 
idea, or an intangible feeling, and 
my custom commissions serve as 
exciting collaborations between me 
and my clients. I hope to make timeless 
heirlooms that draw your attention, 
wake your imagination and are 
treasured for generations.

 

RL: I often sketch ideas whenever they 
come to me and will sit with them for a 
while, developing other design elements 
that may work together. I like to move 
into 3D fairly quickly. I like to have 
something tangible to work with so will 
start working with stones, checking the 
placement and arrangement and how 
well the sizes work together.
 
VL: All jewellery is handmade by me. My 
family birthstone rings are made to order, 
and I work with the customer to see what 
birthstones or style of band they prefer. 
I make the rings with silver wire and will 
often personalise the inside of the ring 
with a date or name using metal stamps 
and a hammer. I make the settings using 
tube and cut a seat with burrs. I like 
to make my customers feel that they 
are getting a personal experience by 
choosing handmade jewellery. 

HOW DO YOU PROMOTE 
YOURSELF? HOW DO YOU 
COMMUNICATE WITH  
YOUR CLIENTELE?
AM: Social media, especially Instagram, 
is vital for showcasing my creations 
and connecting with my audience. My 
reputation in the industry, cultivated 
over two decades, plays a significant 
role in my promotional efforts. 
Word-of-mouth and positive reviews 
from satisfied customers have been 
instrumental in enhancing my brand’s 

visibility and attracting new clients. As 
for my clientele, it’s a diverse mix of both 
domestic and international customers. 
I’ve reached a global audience, and 
international clients usually discover my 
work through online platforms, social 
media or recommendations from others 
who have experienced my jewellery.
 
ERE: I mainly sell within the UK at the 
moment, but would like to continue 
to grow my international audience 
over time. I have a presence on social 
media and am passionate about 
my contemporary jewellery blog 
(duxfordstudios.com/blogs/news), where 
I share industry tips and advice on all 
things jewellery with my customers. I 
also do a range of pop-up events in cities 
around the UK, and I’m a member of the 
Makers Guild of Wales.
 
VL: I would say my website is my main 
source of traffic for my business. I also 
use Facebook and Instagram to reach 
customers globally. 

GIVE OUR READERS SOME 
INSIGHT INTO ONE (OR MORE) 
OF YOUR COLLECTIONS.
ERE: My flagship collection is called 
Memento Mori, which is the name for the 
Latin theory and practice of reflection on 
mortality and the transient nature of life. 
Inspired by life, death and the journey 
along the way, each piece depicts a part 
of the human body which has played a 
role in how our species have evolved 
over time.

Memento Mori is at the heart of all 
of my jewellery. I want to celebrate the 
uniqueness and beauty of humanity. 
Although for some people, death is 
something that’s painful to think about, 
many cultures celebrate life through 
recognising the inevitability of death.  
For me, death is an equaliser to us all  
in a world of difference and inequality. 
We all live, we all die, and we should  
all cherish the time we have.
 
FL: The Whispering collection that has 
become a signature for my brand. This 
collection captures the subtle beauty 
of nature, with pieces that exude a 
delicate charm and feminine silhouettes 
of the orchid flower. In addition to this 
collection, I’ve created a few bespoke 
pieces that truly capture the essence 

The Tooth pendant and earring (shown here in 
18K gold vermeil) are part of Duxford Studios’ 
Memento Mori collection, which is inspired by 
parts of the human body that have played a role 
in how our species have evolved over time. Photo 
courtesy of Duxford Studios.

In the Machair II pendant from Islewear (located 
on the Isle of Skye), foraged flowers and stems 
have been pressed and preserved using 
signature techniques and are transformed into 
precious metal; in this case, 9K yellow gold. 
Photo courtesy of Islewear. 

➙
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of my design ethos. The one-of-a-kind 
pieces that have garnered acclaim 
include the Waterfall neckpiece, the 
Poppy brooch and the Ruby ring.
 
JS: Landscape is my signature collection. 
Each of the designs are imprinted with 
Scottish rock textures. I record these 
using casting techniques to get a true 
impression from the source material. 
Another collection is called Machair, in 
which I preserve Scottish wildflowers; 
then, with the process of lost-wax 
casting, I use the flowers to embellish 
and decorate my designs.
 
VL: Of my four main collections, the 
two most popular are called Meaningful 
and Coastal. A lot of my local customers 

love anything to do with the sea, as 
we live on a small island. I take a lot of 
my inspiration from the natural world. 
Being surrounded by the sea, I’m always 
fascinated by the movement of the waves 
and the deep colours of the ocean. 

HOW HAS BUSINESS BEEN  
OVER THE PAST FIVE YEARS?
CS: Starting out about five years ago was 
very promising, though the effects of the 
COVID-19 pandemic shortly thereafter 
were difficult. The most positive thing 
to come out of those times was the 
continued interest in bespoke jewellery. 
My portfolio grew for the better, 
particularly after focusing on learning 
more stone-setting techniques.
 
JG: Business has been consistent both 
in terms of sales from collection pieces 
and bespoke commissions. We have had 
returning customers while gaining some 
new ones.
 
JS: The pandemic posed a challenge 
to my processes and to my customer 
outreach, but I was very fortunate with 
my clientele in that they actively wanted 
to support me. Since then my work within 
the wedding and engagement industry 
has continued to grow organically.
 
RL: Business has been good, with 
positive growth for my collections  
and bespoke work; in particular, there 
has been a large growth in word-of-
mouth recommendations from  
previous customers. 

WHAT ETHICAL PRACTICES 
HAVE YOU EMBRACED IN  
YOUR BUSINESS?
AM: My business operates with a 
steadfast commitment to ethical 
practices. I conscientiously evaluate 
every facet, from our processes to the 
materials we use and the partnerships 
we cultivate. Embracing Fairtrade  
Gold has been a cornerstone of our 
ethical approach, aligning seamlessly 
with our principles. However, as we 
encountered rising costs, increased 
administrative demands, and  
rigorous audits, we sought  
alternative solutions.

This led us to adopt single-mine-
origin (SMO) gold. SMO gold offers 
complete traceability back to its 
source. It also involves substantial 
investments in the well-being of mining 
communities, encompassing aspects 
like environmental sustainability, 
healthcare and education. This transition 
reflects our unwavering commitment to 
responsible and ethical sourcing.

Kamila’s Ring, by Belfast-based designer Claire Skelton, features a sapphire weighing approximately 
0.34 ct and a diamond of about 0.40 ct mounted in 9K and 14K rose gold (incorporating metal that 
has been repurposed from the client’s mother's engagement ring). Photo courtesy of Claire Skelton.

The Whispering Long earrings of Birmingham 
jeweller Fei Liu use 18K gold, two green amethysts 
weighing 15.00 ct each and 0.20 ct. diamond-set 
curl detail with black rhodium plate in their 
composition. Photo courtesy of Fei Liu  
Fine Jewellery.

The Mermaid ring by London- and Wiltshire-
based Minka Jewels is inspired by the shape 
of that mythical creature’s tail. The piece is 
composed of a 5.30 ct ocean-green tourmaline, 
3.39 tcw Santa Maria aquamarines, 0.32 tcw 
diamonds, and 18K yellow gold. Photo courtesy 
of Minka Jewels.
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CS: My focus on remodelling the 
heirloom jewellery of clients ensures we 
know the provenance of the materials 
used and reduces the environmental 
impact of jewellery making.
 
RL: I registered with Fairmined gold a 
couple of years ago and use recycled 
gold where available. I also only produce 
and buy what I need when I need it, not 
keeping stock and reducing the amount 
of waste.

SHL: I have become known in my area 
as the ‘remodelling lady’! With each 
new design, I try to use all diamonds, 
gemstones and metals that my client 
presents to me. I will even check with 
them whether they have any chains 
that they can upcycle for any pendant 
designs. With pieces that are designed 
or sourced from scratch, all metal used 
is recycled and I always try to source 
traceable gemstones and diamonds. 
All pieces are manufactured in the 
UK, where I can ensure that working 
conditions are fair and just. 

WHAT HAS BEEN YOUR BIGGEST 
CHALLENGE IN ESTABLISHING 
YOURSELF AS A JEWELLER-
DESIGNER? WHAT CHALLENGES 
DO JEWELLER-DESIGNERS 
GENERALLY FACE?
FL: My most significant challenge 
has been building a reputable brand 
and gaining recognition in a highly 
competitive market. The industry, as a 
whole, faces several challenges.  
One is market saturation. The jewellery 
market is crowded with established 
brands, making it challenging to stand 
out. Another is changing consumer 
preferences; meeting the ever-evolving 
tastes and preferences of consumers 
requires constant adaptation and 
innovation. Finally, protecting  
intellectual property and designs from 
counterfeiting and imitation is an 
ongoing challenge. Navigating these 
challenges while maintaining creativity 
and craftsmanship is essential for both 
individual designers and the jewellery 
industry as a whole.
 
JG: All my pieces are handmade by me; 
even if it’s cast I will finish the piece. 
I have a price point that reflects that. 
However, I am competing with bigger, 
more well-known brands who get their 
pieces made or finished in foreign 
countries and therefore can charge less 
for each piece. Also, visibility can be a 
problem; it’s hard to compete against big 
brands that advertise a lot.  
 
SHL: My biggest challenge has been 
finding funding and support; there is a lot 
I would like to design – and steps I would 
like to take – to enhance my business. 
When making big business decisions as 
a sole trader and designer, it would be 

great to have someone or somewhere I 
could go to for help.
 
VL: I definitely think word-of-mouth is 
key in establishing yourself and also 
doing markets is great at getting yourself 
out there; relying on social media isn’t 
enough. Customers want to see that you 
are a real person behind the brand. 

WHAT KIND OF FUTURE, OR 
GROWTH, DO YOU HOPE TO 
SEE FOR YOURSELF, YOUR 
COLLECTIONS, YOUR CREATIVE 
PROCESS AND YOUR BUSINESS?
AM: In the near future, I’m focused on 
growing my brand and creative process 
through exciting collaborations like 
the one I had this year with Edinburgh 
jewellery store ætla, which has been 
truly enriching, taking part in a trunk 
show and putting together a collection 
to show in store. These opportunities 
allow me to connect with a broader 
audience and showcase my work beyond 
traditional craft and jewellery fairs. While 
my location and personal commitments 
as a parent may sometimes make me 
feel hidden, I've found value in the 
conversations and interactions at these 
events. Gradually building my network is 
a priority, and I'm determined to expand 
my reach. Identifying partnerships and 

This handmade sterling silver shell necklace 
by Victoria Liddell, a jewellery designer living 
and working on the island of Jersey, is inspired 
by the beauty of the ocean. The shell has been 
cast from a real shell found on the beach. 
The centrepiece of this necklace is the 3-mm 
aquamarine set in 9K gold.  Photo courtesy of 
Victoria Liddell Jewellery.

The Pink Sapphire Triple Facet Ring by 
Rhiannon Lewis of Birmingham features nine 
pink sapphires that are grain-set into the ideal 
stacking ring or alternative wedding band.  
The gemstones are mounted in 9K yellow gold. 
Photo courtesy of Rhiannon Lewis Jewellery.

This 18K gold wedding-and-engagement ring 
set from Heulwen Lewis Bespoke incorporates 
tsavorite and diamonds into its design.  
The wedding band has 0.16 tcw tsavorites and 
0.25 tcw diamonds, while the engagement  
band has a 2.56 ct pear-cut tsavorite with  
0.65 tcw diamonds. Photo courtesy of  
Heulwen Lewis Bespoke.

➙
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places where I envision showcasing my 
work, such as ætla and Tom Foolery, has 
been a significant step forward.

Additionally, I’m looking forward to 
opening my new atelier in early 2024. 
This space represents a fresh start and, 
more importantly, a significant growth 
opportunity for Alison Macleod Jewellery. 
It will provide a platform to further 
develop my creative process and expand 
my business, allowing me to continue 
creating meaningful and beautiful 
jewellery for a growing audience.
 
CS: I hope to see my portfolio grow  
along with my skillset. I want to be 
constantly learning and experimenting 
with my materials.

ERE: I’m currently on a journey of 
teaching myself how to set stones. 
 I love making jewellery that people  
build relationships with, so breaking  
into the wedding industry is something  
I definitely see in my future!  
What’s more important to someone  
than their engagement ring or  
wedding band?

 I see myself running my business 
full-time with a thriving range of ethical 
collections and bespoke service. As well 
as this, I would love to partner with 
universities and design a curriculum to 
support creatives with starting their  
own thriving businesses. While studying 
for my Fine Art degree, there was no 
focus on the business side of pursuing  
a creative career, and I feel that gap 
slowed me down in progressing my  
own business as quickly as I’d have  
liked. I would love to work to ensure  
that budding artists have the tools  
they need to hit the ground running 
when they leave education. It can be  
a tough industry to break into, but  
less so if you’ve gone through the  
right preparation!

FL: I hope to continually evolve and 
refine my creative process. I aim to 
explore new techniques, materials, and 
design concepts to push the boundaries 
of my craft. One aspect I particularly 
enjoy is crafting versatile pieces that 
can be worn in various ways, offering my 
clients more value and flexibility.
 
JG: I’d like to take the time to explore and 
improve some of my existing skill set.  
I would enjoy learning more specialised 
setting techniques and acquiring other 
skills, such as hand engraving. I want to 
invest more in my workshop, to have the 
equipment to enable me to do more myself. 
Sometime in the near future I’d like to hold 
an exhibition of one-off pieces. Regarding 
my collections, I really want to develop 
some of my existing themes in more depth.

Alison Macleod’s Catkin rings.  
From left: Three round sapphires measuring  
1.2 mm in diameter set in 9K single-mine-origin 
(SMO) gold; an oval aquamarine (0.350 ct), one 
brilliant-cut champagne diamond (0.025 ct),  
and a round sapphire measuring 2.2mm in 
diameter mounted in 9K SMO gold; an oval 
emerald (0.475 ct), alongside a brilliant-cut 
champagne diamond (0.080 ct) seated in 14K 
SMO gold; a pear-cut tourmaline (0.125 ct) with a 
brilliant-cut champagne diamond (0.030 ct)  
in 14K SMO gold; an oval tourmaline (0.38 ct) and 
two brilliant-cut champagne diamonds (0.080 
tcw) set in 18K SMO gold; a pear-cut aquamarine 
(0.13 ct) and two brilliant-cut champagne 
diamonds (0.045 tcw) mounted in 9K SMO gold. 
Photo courtesy of Alison Macleod Jewellery.

At her South Wales-based Duxford Studios, 
Esme Rogers Evans works with ethically sourced 
sterling silver and 18K gold vermeil, as seen in 
the Mihi bracelets shown here. Photo courtesy  
of Duxford Studios.

Also from Minka Jewels’ Mermaid line, this  
20” necklace comprises white and Tahitian 
pearls with 18K yellow gold. Photo courtesy  
of Minka Jewels.

“I love all coloured 

stones, as they 

mirror the vibrant 

spectrum of the 

rainbow.”
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JS: I’d like to develop my CAD work and 
discover how this could be combined 
with the organic source material. I would 
also love to explore working with source 
material from other environments to see 
where that could lead, particularly as I 
am developing my London workshop.  
I have ambitions to continue to grow my 
wedding and engagement collections, 
working more within bridal, and explore 
how best to market this to my customers. 
I’ve got lots of dreams and ambitions 
for the Islewear brand and am planning 
behind the scenes to make these 
ambitions a reality. I’d love to have the 
designs become more recognisable  
and increase brand awareness.

LC: Next year we are opening a 
showroom and office space in Mayfair. 
Something small, but a place where 
our clients can come for private 
appointments to try on our jewellery  
and or pick out beautiful gemstones.  
The ten-year plan is to expand into 
various countries, be a global and 
household name would be wonderful and 
to have made some exceptional pieces 
that are really recognised for the design.
 
RL: I would like to have a bigger 
international customer base and  
have developed a collection of more  
one-off pieces using larger and  
more unusual gemstones.
 

SHL: I hope to move to a slightly 
bigger studio premises and employ a 
few members of staff, such as a design 
assistant, apprentice and administrator. 
This will give the much-needed support 
to ensure Heulwen Lewis Bespoke 
continues to grow whilst still offering  
a very personable design experience.
My ten-year plan would be to continue to 
grow but to maintain my position as the 
head designer — being able to make a 
difference and be a part of each client’s 
journey is what I truly adore! I would also 
really love to be able to design limited-
edition fine jewellery collections. It would 
be a privilege to have the opportunity 
to really show both my fashion and 
jewellery background, whilst maintaining 
the importance of creating pieces that 
are remembered through time.  ■

Islewear’s Sealeaf Studs are crafted using real Hebridean seaweed; they are shown here in yellow gold. 
Photo courtesy of Islewear.

Claire Skelton’s Current Pendant (detailed view on left) features a diamond (~0.20 tcw) set in 18K gold (from rings) hanging from an 18K  
white gold chain (right). Photo courtesy of Claire Skelton.

The Green Moissanite Ring, by Heulwen Lewis 
Bespoke, comprises a 2.99 ct oval green 
moissanite with 0.35 tcw diamonds and  
9K yellow gold. Photo courtesy of Heulwen  
Lewis Bespoke.


