


This presentation and its appendices (together the “Presentation”) have been prepared and delivered 
by SIRE BIOSCIENCE Inc. (“SIRE” or the “Company”). The Presentation and its contents are strictly 
confidential and may not be reproduced or redistributed, in whole or in part, to any other person 
than the intended recipient.

The Presentation is prepared for discussion purposes only. The Presentation does not constitute, 
and should not be construed as, any offer or invitation or recommendation to buy or sell any of the 
securities issued by the Company and does and will not constitute or form or be part of any offering 
material.

The Presentation contains information which has been sourced from third parties believed to be 
reliable, but without independent verification. The Presentation contains certain forward looking 
statements relating to the business, financial performance and results of the relevant issuers and/or 
industries and markets. These statements may contain words as “will”, ”expects”, “anticipates”, ”believes”, 
”estimates” and words of similar import. Any forward looking statements and other information 
contained in this Presentation, including assumptions, opinions and views cited from third party 
sources are solely opinions and forecasts which are subject to risks, uncertainties and other factors 
that may cause actual events to differ materially from any anticipated development. As such by the 
nature of any forward looking statement, relying on such statements involves risk.

This Presentation has not been reviewed or registered with any public authority, stock exchange or 
regulated market place.

No part of this document may be copied or duplicated in any form or by any means or redistributed 
without the written consent of the Company. The distribution of this Presentation is in certain 
jurisdictions is restricted by law, including (but not limited to) USA, Canada, Japan, Australia and 

Hong Kong. Persons into whose possession this Presentation may come are required to inform 
themselves about and to comply with all applicable laws and regulations in force in any jurisdiction 
in or from which it invests or receives or possesses this Presentation and must obtain any consent, 
approval or permission required under the laws and regulations in force in such jurisdiction.

By attending or receiving this Presentation you acknowledge that you will be solely responsible for 
your own assessment of the information herein, the market and the market position of the Company 
and the relevant securities and that you will conduct your own analysis and be solely responsible for 
forming your own view of the potential future performance of any relevant investments. Neither 
SIRE, nor any subsidiary undertakings or any such person’s affiliates makes any undertaking, 
representation or warranty (express or implied) as to the accuracy or completeness of the 
information (whether written or oral and whether or not included in this Presentation) concerning 
the matters described herein. Neither SIRE, nor any subsidiary undertakings or any such person’s 
affiliates accepts any liability whatsoever as to any errors, omissions or misstatements contained 
herein and, accordingly, neither SIRE, nor any subsidiary undertakings or any such person’s affiliates, 
officers, employees, accepts any liability whatsoever arising directly or indirectly from the use of this 
Presentation or the information included herein.

The Presentation speaks and reflects prevailing conditions and views as of the current date. It may 
be subject to corrections and change at any time without notice. Neither SIRE nor any subsidiary 
undertakings or any such person’s affiliates intend to, and neither the delivery of this Presentation or
any further discussions with any recipient shall, under any circumstances, not create any implication 
that the Company assumes any obligation to, update or correct the information herein. Nor is this 
Presentation an implication that there has been no change in the affairs of the Company since such date.
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SIRE BIOSCIENCE INC. 
INVESTMENT OPPORTUNITY

For the multi-dimensional consumer  

TRADING ON THE CSE AS: SIRE



E X E C U T I V E  S U M M A R Y 
SIRE BIOSCIENCE is more than just a company. It’s a premium, 
highly customizable experience for consumers of today and 
tomorrow. It will offer people a way to connect with themselves, 
with others, and with the world around them.

Our vision for SIRE BIOSCIENCE is lofty but achievable: to 
build a profitable, vertically integrated company. We’ll do this 
by leveraging our highly experienced, versatile leadership team 
and by staying flexible at every turn. As a mid-sized production 
company, our capacity to be nimble, adjust, and execute as 
legislation permits will set us apart from the rest.  Driven by 
consumer insights, we will enter the market with a well-rounded 

product portfolio that appeals to a wide range of users. As 
marketing-focused professionals, we will also drive excitement 
and awareness through multiple channels. 

As we move into the next stage of our company development, 
we invite you to seize the opportunity of a growing, sustainable 
investment in SIRE BIOSCIENCE. 

E X E C U T I V E  S U M M A R Y 





OUR  
CONSUMER 

Today’s hemp/CBD consumer isn’t the  
stereotypical tie-dye wearing, couch-potato 
20-something male that popular culture has 
traditionally depicted.

“ the largest hemp/CBD 
consumer base is made 
up of 25 to 29-year-olds. 
However, the average 
customer age is 37.6 
years old” 

He/she is educated, a working professional, and focused on overall 
wellness. In fact, as hemp/CBD has become more accessible than ever 
before, consumption has evolved into a lifestyle choice for all different 
types of consumers – not just the “token” hippie. 

According to recent research, the largest consumer base is made up of 
25 to 29-year-olds. However, the average customer age is 37.6 years old 
– higher than one might expect. While our communication strategy will 
focus on Millennials, paying special attention to Gen Xers and Boomers 
will also drive overall growth. 

As we gain consumer insights and as new market trends arise, we 
will capitalize on these learnings with an aggressive and rich pipeline 
development that puts people first. 
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MILLENNIALS 
AUTHENTICITY  
AND HONESTY  

ARE KEYMillennials prefer to buy brands that are authentic 
and support a cause. 1 in 4 Millennials has been 
actively engaged in a cause or issue in the past year. 

Digital First 
Almost 40% of consumers under the age of 34 say 
that a brand’s social media engagement has  
increased their respect for a brand. 

S P O T L I G H T  O N : 

Millennials are driving the new era of consumption, and they 
purchase brands that help support their lifestyles. 

Experience Over Everything 
Millennials are always on the hunt for new  
experiences, and are willing to spend more  
money on experiences than material goods. 

Personalization Matters 
Millennials expect personalized shopping and  
product experiences to meet their specific needs.
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GEN XERS 
Being Online is Important 
With 90% of Gen Xers using their smart phones 
daily, they are very tech savvy. They take time to 
engage on social media, and they’re quick to adopt 
new technologies. 

They Want to Be Heard 
Gen Xers feel that most marketing attention and 
new products are focused on Millennials, while 
they have more buying power than Millennials.

Gen Xers are at the peak of their career and earning years, 
and share some consumption similarities with Millennials.

Health is Key 
Gen Xers don’t want to be looked at like their 
parents or grandparents, so they are regularly 
investing in new ways to stay healthy and fit.

They’re Efficient 
Gen Xers pride themselves on being self-
sufficient, so they seek out brands that they  
can trust to help them succeed in life.

S P O T L I G H T  O N : 
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BOOMERS  
They’re Young at Heart  
Boomers think of themselves as being as young as 
Millennials, and they want you to treat them that 
way. They also don’t like being referred to as  
seniors. 

Compassion and Optimism  
are Important   
Having high aspirations for the future makes 
Boomers excited about what is to come in their 
lives. 

Underestimated by the rest of the population, Boomers have 
spending power, time and energy to experience more in life. 

They’re More Tech Savvy  
Than You Think 
Boomers are just as likely as the overall 
population to use search engines to gather 
information on products or services before they 
buy them. 

Small Splurges on Quality Are OK 
Boomers are relatively conservative when it 
comes to spending, but they’re happy to make 
small splurges and invest in their future.

S P O T L I G H T  O N : 
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MOTIVATIONS TO 
CONSUME 
INTROSPECTIVE motivations include: 
• To relax, unwind, or sleep 
• To improve mood 
• To increase creativity/expressiveness
• To help with concentration/thinking 
• To meditate/for spiritual reasons  

INTERPERSONAL motivations to consume: 
• To have fun with friends 
• To make activities more interesting 
• To improve sex life 
• To help connect with others

REGARDLESS OF  
THE GENERATION, 
OUR CONSUMERS 
ENJOY HEMP/CBD 
FOR A VARIETY OF  

REASONS.
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WHERE WE  
FIT IN    
SIRE BIOSCIENCE will leverage the growing acceptance 
of hemp/CBD to create brands that appeals to 
consumers young and old, male and female.  
It will address consumers’ unique:  

•  Needs and wants – i.e. related to product 
experience and format

•   Usage occasions – i.e. solo experiences and/or 
ones shared with others

•  Beliefs and behaviours – i.e. regarding its role in 
their lives 

STRATEGICALLY POSITIONED 
AS A “HOUSE OF BRANDS”   
SIRE BIOSCIENCE will act as the masterbrand, with 
a variety of line extensions under it. Each extension 
will deliver a different hemp/CBD experience, while 
laddering up to the same brand umbrella (SIRE).  

Advantages of this masterbrand strategy include: 
•  Easier roll-outs: Since the core brand message 

is already established, future line additions will be 
simpler to develop/market. 

•  Stronger brand building: Each new product line 
will support the overall brand, helping to build overall 
brand equity. 

•  Memorability: A single-minded brand message 
has more staying power than a diversified message. 
It conveys brand strength and will be easier for 
consumers to remember. 

*Packaging is conceptual and will adjust according to regulations
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HOUSE OF BRANDS    
DIFFERENT EXPERIENCES UNDER ONE ROOF



THE PERSONAL  
SIDE OF CONSUMER 
PACKAGED GOODS  
(CPG)
As experienced CPG marketers, we 
understand the buyer’s journey and how 
to boost customer engagement at every 
stage, across multiple channels. We also 
know that making it big in the cannabis 
market requires a CPG strategy that is 
constantly innovating and evolving to 
meet consumer needs.

Over the past few years, “product  
personalization” has been a must-have 
for many shoppers. The one-size-fits-all 
approach simply doesn’t cut it anymore; 
consumers want a product geared to 
them and their unique needs, in that 
unique moment.

Our House of Brands approach brings 
personalization to the forefront of our 
CPG strategy. With a variety of products 
under our SIRE BIOSCIENCE umbrella, 
there’s a customized experience waiting 
for each and everyone. CONSUMERS WANT A  

PRODUCT GEARED TO THEM 
AND THEIR UNIQUE NEEDS, 
IN THAT UNIQUE MOMENT.



THE CPG  
OPPORTUNITY 
With our vision in sight – we will aim to replace black 
market purchases with legal purchases, while exploring 
a variety of CPG offerings. 

To play in the CPG space, we will call on our 25-year marketing experience and 
CPG expertise. Again, flexibility will be key. As legislation loosens and allows 
for new product offerings, we will bring products to market with speed and 
efficiency. 

•  With the CPG opportunity, that number jumps to $500 billion. 

Reference: Cannabis Economy, episode. 371

THE  
OPPORTUNITY
IS HUGE
• EDIBLES
• DRINK INFUSIONS
• PET MARKET DEPLOYMENT
• STRATEGIC BRAND PARTNERSHIPS  
• OTHER DELIVERY TECHNOLOGY

* WE ARE FLEXIBLE ENOUGH TO MOVE QUICKLY WITH 
REGULATIONS AND MARKET TRENDS.

*Packaging is conceptual and will adjust according to regulations CSE: SIRE



TECHCBD
TM

TM
TM

CATEGORY OFFERINGSEXPERIENCE THE DEPTH OF OUR DEVELOPMENT PIPELINE.

OUR BRAND FAM
ILY



OUR BRAND FAM
ILY

CATEGORY OFFERINGSEXPERIENCE THE DEPTH OF OUR DEVELOPMENT PIPELINE.



OUR BRAND  
DIFFERENCE 
In this crowded marketspace, standing out will be key. 
We will do this through: 

Trust: Communicating the authenticity, integrity, 
and value of our product (from the ground up).  

Customization: Providing unique sub-brands to 
support different price points, formats, and usages 
as legalization allows.

Education: Demystifying cannabis for novices; 
helping people make sense of category jargon that 
could otherwise act as a barrier to purchase. This 
includes using accessible language and explaining 
smoking norms. 

Appealing to the Expert User: Speaking to 
existing users who may feel loyal to their current 

dealers . This may mean offering detailed information to 
appeal to users in the know.  

Inspiration: Creating an aspirational lifestyle around 
the SIRE BIOSCIENCE brand. This will entail building 
an engaging online brand presence, since packaging real 
estate will be limited due to government regulations. 

Gender Neutrality: Creating a brand that appeals to 
both genders equally, as recreational cannabis does not 
differ substantially between males and females. 

Flexibility: Being able to quickly and seamlessly 
maneuver behind the scenes; developing new consumer-
focused products as legislation permits.  

WE WANT TO CREATE 
AN ASPIRATIONAL 
LIFESTYLE AROUND 
THE SIRE BIOSCIENCE 
HOUSE OF BRANDS.

CSE: SIRE



O U R  V O I C E
To stand out from the competition,  
SIRE BIOSCIENCE will have a unique  
and own-able voice.  It will be:  

PREMIUM, 
BUT APPROACHABLE

ASPIRATIONAL, 
BUT NOT OUT OF REACH 
INFORMED, 
BUT NOT CONDESCENDING



WHERE OUR  
JOURNEY BEGINS 
The SIRE BIOSCIENCE growing operation is set on 50 acres of  
total farmland near Leamington Ontario, nestled in the “Sun  
Parlour of Canada.” With an average temperature three degrees 
warmer than the rest of the country, the Sun Parlour is widely  
considered the perfect location for high-yield crops. With the  
conversion of an already highly efficient greenhouse operation,  
our revenue generation will be that much quicker. 

14,400

137,088

1,742,400

sq.ft of indoor growth space

sq.ft of greenhouse space

sq.ft of outdoor space

[
[
[

OUR FACILITY  
BOASTS:
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A HOTBED OF  
INDUSTRY  

L E A M I N G T O N

How do we know growing conditions are so ripe in Leamington, 
Ontario? Because over 60% of Ontario’s greenhouses can be found 
here, spanning more acreage than what the entire U.S. greenhouse 
industry has combined. With over 2,000 acres “under cover,”  
Leamington boasts the largest concentration of greenhouses in 
North America.

•  Leamington’s greenhouse industry represents  
$1 billion in farm gate value

•  The broader agribusiness sector is a $3 billion industry 
•  Nearly 8,000 employees and 1,500 growers find their 

livelihood in food and beverage-related business 
•  Key crops include tomatoes, seedless cucumbers and 

peppers, and cannabis 

ALL THIS ACREAGE 
MAKES FOR BIG 
BUSINESS: 

OVER 60% OF ONTARIO’S GREENHOUSES 
CAN BE FOUND HERE“
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LEAMINGTON 
THE SUN PARLOUR

OF CANADA

With over 2,000 acres “under cover,”  
Leamington boasts the largest concentration  
of greenhouses in North America.

Average Rainfall: 863 mm annually
Average Temperature: 9.5C

Source: climate-data.org

Two other companies 
found locally in  

Leamington, Ontario

ONTARIO

LEAMINGTON

AUXLY

APHRIA

SIRE

TORONTO

]



POWER IN  
PARTNERSHIP  
A large-scale licensed producer with greenhouse experts and  
industry pioneers, AgraFlora Organics will aid us in: 

• Optimizing our growing operations
• Generating more revenue
• Improving shareholder value
• Delivering a better consumer product 
• Standing out from our competition 

To strengthen our position in the hemp cannabis space, 
we have strategically partnered with AgraFlora Organics 
International Inc. (CSE: AGRA)  

As the industry continues to take shape in  
Canada, our partnership with AgraFlora Organics will 
ensure we are set to lead over the long-term. 

IN SHORT … 
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Eurofins 
•  Experts in setting up cannabis production 

facilities
• Maintain GMP standards
• Managing applications for Health Canada.

3 Sixty Secure Corp. 
•  Led by industry pioneer David Hyde
•  Security experts to achieve Health  

Canada standards
• Drawing and submission of security plans
• Will ensure a safe and practical facility

InHuis Contrived Inc. 
•  Led by 12 year cannabis veteran  

Ron Burkhout
•  Top consultant in cannabis space  

helping pioneer Colorado industry

•  Will take lead on site layout and  
equipment acquisition

Amico
• Build out of our indoor operation.
• Project management
• Property expansion
• Optimizing site plan layout

OTHER PARTNERS  



C U L T I V A T E . 
I N N O V A T E . 
O P E R A T E  WITH FLEXIBILITY. 
In this quickly maturing and evolving market, adaptability will be key. SIRE 
BIOSCIENCE will be perfectly positioned at the top of mid-sized production 
companies to navigate this space. We’ll be small enough to stay agile, but big 
enough to make an impact. 

OUR STRATEGY

We are primed to take the hemp cannabis 
category by storm through our: 
• Diverse, highly experienced team 
• Vast supply chain experience 
• Deep understanding of the CPG world 
•  Vertically integrated platform – ensuring consistency, quality  

and cost optimization 



O U R  T E A M

BRIAN POLLA

JEFFREY ZANINI  

PRESIDENT

CEO

When you invest in SIRE BIOSCIENCE, 
you are betting on our people to  
successfully navigate the hemp 

cannabis space. 

     

Brian has over 20 years of business management 
experience. He is currently an owner and president 
of a successful manufacturing business that serves 
international clients. Over the years, Brian has developed 
an extensive background in health and wellness.

Jeffrey is an accomplished commercial and operational 
executive with over 2 decades of leadership in private and 
public companies. He has a vast knowledge base with an 
entrepreneurial spirit. An effective change agent, with 
several years of experience and expertise in start-up and 
turn-around businesses with a savvy business sense in 
forming strategic alliances and executing on playbook 
strategies. Also versed in mergers & acquisitions, post-
merger acquisition strategies and building best-in-class 
organizations with a relentless focus on growth and 
profitability.

Jeffrey has global reach with experiences leading projects 
in Europe, Asia and South America during his executive 
tenure at one of the world’s largest logistics and supply 
chain organizations with revenues in excess of $18 billion. 
He is proficient in multi-national business climates and 
is diverse in many facets including sales and marketing, 
operations and technological advancements. Most 
recently, Jeffrey dedicated 4 years to a Canadian multi-
national privately owned company with approximately  
$8 billion in sales implementing their international 
logistics infrastructure, creating successful branding and 
market positioning, while delivering notable top and 
bottom line results which brought about a successful  
spin-off as its own entity.

SEAN McGRATH 
CFO

Sean is a Chartered Professional Accountant (CPA, 
CGA) who has spent the last 22 years providing financial 
management and consulting services. Sean has worked 
in the energy, technology and mining sectors, and he has 
held officer and director roles for several publicly listed 
companies. Sean holds a Bachelor of Commerce (Hons) 
degree from Memorial University of Newfoundland.

BEN PAKULSKI
DIRECTOR OF SCIENCE

Ben Pakulski graduated with honors from the University 
of Western Ontario with a B.S. in Kinesiology. He is 
known for practicing and teaching an intelligent and 
healthy approach to bodybuilding. He teaches seminars 
and coaches aspiring bodybuilders with his education 
in nutrition and exercise science. He is a successful 
entrepreneur with many different business ventures all 
in the areas of health, wellness supplementation and 
nutrition. 

ADRIAN BURKE
DIRECTOR OF MARKETING

Adrian brings 23 years of entrepreneurial and business 
development experience to our team. His previous 
focus in the supplement space and his insight into the 
current state of marketing and distribution will be of 
great value as we position ourselves and differentiate our 
consumer brand offerings. His more notable company 
developments are the 20-year-strong Fusion Nutrition 
brand, and the more recent Furious Formulations.



BERNIE LIMICHAEL LINES

DAVID BARD
BRIAN NUGENT 

JERRY HABUDA 

ADVISORADVISOR

ADVISOR

BOARD MEMBER

DIRECTOR

Bernie has 20 years of experience as an investor and 
entrepreneur. He co-founded a solar energy company that 
grew to over 200 employees and operated across North 
America. He also worked for multiple venture capital 
funds and became an established name in the industry.  

Michael Lines brings 25 years’ experience in the natural and 
traditional consumer-packaged-goods industries. His areas of 
expertise include: Global sales go-to-market, Brand strategy, 
Operations, Customer Marketing, and Building amazing 
cultures and teams (his true passion).

Most recently as General Manager, Wellness Foods Inc. 
(Simply Protein and Atkins Nutritionals), Michael managed 
the full P&L including all manufacturing, marketing, sales, 
supply chain, HR, finance, and R&D. During his time at 
Flow Water Inc., Michael worked alongside the founder to 
scale the Canadian business from 100 doors to 5,500 while 
negotiating initial phase of the US build out. Michael was 
Vice President, Global Sales & Marketing at Taste of Nature 
Foods Inc. where he led numerous branded and private label 
launches in the US, Europe, Asia, and Australia resulting in 
doubling the size of the company over 2 years. Additional US 
experience includes BluDot Beverage Company, Cadbury 
Plc, and Nabisco while also spending time consulting for a 
global firm. He has held executive roles in Sales, Brand and 
Customer Marketing, and Retail Operations

Michael received his Bachelor of Commerce, Economics 
and Finance at the University of Guelph including time at 
the London School of Economics. He is married to his lovely 
wife Christina and two boys Adam and Carson.

David Bard is an entrepreneur, business leader, consultant 
and author. He has over 20 years of leadership experience 
in life sciences commercialization and has held senior 
roles in marketing, sales, and training at leading life 
sciences companies across North America.

He is the President and Founder of EMREACH which 
provides services to life sciences companies by partnering 
with electronic medical record (EMR) providers. 
EMREACH improves access to medications utilizing 
the digital capabilities of EMRs. By working with EMR 
providers and the life sciences industry, EMREACH 
delivers enhancements to the physician EMR experience 
to ease patient access to medications.

Dave is also the President of Pharmability Inc. an 
e-learning training company serving education needs of 
life sciences industry professionals, including marketers, 
sales people and those seeking to start their career in the 
pharmaceutical industry.

Brian holds Bachelors of Science in Multi-National Business 
Operations. With an entrepreneurial spirit he quickly rose to the 
ranks in Tampa Bay Buccaneers organization as the Operations 
Manager in 1997 through 1999. He then co-founded Vitality 
Systems Animal Health which he sold in 2008. He then founded 
Stratford Pharmaceuticals where he was CEO and strategically 
grew the company and sold it early in 2018. His depth of 
experience will greatly assist our team as we aggressively scale.

Jerry enjoyed a long and distinguished career with the Toronto 
Police Department and has over 35 years of experience in law 
enforcement and specialized units. During his tenure, he was 
assigned to the Major Crimes Unit, investigating robberies 
and home invasions. He has since retired. Jerry has also been 
a director of AgraFlora Organics International Inc. (formerly 
PUF Ventures Inc.) (“AgraFlora”) (CSE:AGRA) since May 2016. 
AgraFlora will assist with the growth of SIRE BIOSCIENCE. 
Jerry’s past experience and current role as a board member will 
enhance our direction in the medical marijuana space.

CHRIS HORNUNG

Chris has over 20 years of experience as an executive and 
board member for various family-owned businesses in the 
manufacturing industry. He is a board member of a publicly 
traded company that is in the process of becoming a licensed 
grower of cannabis in the Canadian market. He also has 
previous experience with the construction and setup of a 
facility for cannabis growing.    



LUCA MASTRONARDI:  
MASTER GROWER 
Luca’s love of agriculture stems from a generational 
farming family of Villa Canale, Italy. He was born in 
Leamington; the “Sun Parlour of Canada” and the 
location of our 50 acre facility. His family was the first 
pioneers of large scale greenhouse operations in North 
America of which he started working on as a child. 
As he honed his craft so did he develop his intuitive 

approach to growing that can only come from passion and experience. Now 20 
years as a Master Grower and at 51 years of age he has held true to his mantra: 
integrity in craftsmanship.

RENO VESPA:  
GROWING SUPERVISOR
Reno is the most recent in a 5 generation lineage of farmers originating in Torino, 
Italy where he was born. He began farming at age 5 and aside from being a 
commercial pilot at Air Canada for 8 years, has always been engaged nurturing 
and caring for a variety of crops. His broad experience in a variety of vegetable 
varietals has helped him empathetically develop an attitude of stewardship 
towards vegetation. Now working 21 years as a greenhouse supervisor his 
systematic management approach is a perfect pairing with a high yield facility 
such as ours.

MASTRONARDI MAGIC
a generational farming family



INTELLECTUAL 
PROPERTY FOR 
OWNABILITY  
We are currently in the process of securing  
trademarks for our ingredient combinations.  
These trademarks will: 

• Help solidify our uniqueness in the competitive marketspace 

• Protect our products from being replicated/exploited

• Provide our consumers with a unique experience 

• Convey innovation and cutting edge to our customer base 

• Help protect your investment in SIRE BIOSCIENCE 

WE CURRENTLY HAVE  
15 TRADEMARKS IN 
THE FILING PROCESS  
WITH THE CIPO

CSE: SIRE



O U R  P O T E N T I A L  
G R O W T H  I S  
S U S T A I N A B L E



HIGH DEMAND. EXCITING TIMES.

THE TIME  
IS NOW

THE TIME  
IS NOW
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WHY SIRE  
BIOSCIENCE?

VALUE THROUGH  
INNOVATION & ADAPTATION 

In every stage of our process, we are committed to going above and beyond the 
competition to help you reap the best rewards. Your investment will be optimized 
through:  

CUTTING-EDGE OPERATIONS 
Our farming applications use less water, provide more predictable outcomes, and 
allow for maximum growth in less space. This equates to greater profitability for all 
our valued shareholders. 

LOW COST, HIGH RETURNS  
Our operating efficiencies allow us to offer a more cost-effective investment than 
the market standard. As the industry continues to grow, your initial, low-risk 
investment will yield great returns. 

EXPERTISE & FLEXIBILITY 
Our extensive supply chain experience gives our team a crucial edge in navigating 
the ever-evolving cannabis space. As new industry regulations come to light, we 
will be able to hit the ground running far faster (and more efficiently) than less 
experienced providers. 



THE CSE (CANADIAN  
SECURITIES EXCHANGE)  

SIRE BIOSCIENCE INC. will be listed 
on the Canadian Securities Exchange 
(CSE), further enhancing the value, 
prestige, and awareness of our brand. 

With our vast experience in product 
production, sales, marketing, and 
more, SIRE BIOSCIENCE is poised to 
capture a large segment of the market. 
This will be coupled with a dependable 
product experience that turns first-time 
customers into repeat buyers. As our 
brand success grows, so will our stock value. 

Projections are Promising 
According to a recent study by Deloitte, 
Canadians are expected to increase their 
recreational cannabis consumption by 
up to 35 percent now that the drug is 
legalized in Canada. Deloitte predicts that 
Canadians will spend as much as $4.34 
billion on legal cannabis in 2019 alone.* 

Investing in SIRE BIOSCIENCE today 
– at a great price, in the market’s infancy 
– will ensure higher returns in the long 
term. In short, the best time to invest is now. 

Canadians will spend as 
much as $4.34 billion on 
legal cannabis in 2019 
alone.* 

Source: https://www.cbc.ca/news/canada/ottawa/cannabis-market- 
canada-research-deloitte-1.4690533 

THIS OPPORTUNITY WILL NEVER EXIST AGAIN IN YOUR LIFETIME
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EMBRACE THE OPPORTUNITY    
We invite you to join us now in capitalizing on a market that offers: 

Exceptional growth potential 

LET’S BUILD A LONG-TERM SUSTAINABLE HEMP CANNABIS COMPANY TOGETHER.




