
GERBER CHLIDRENSWEAR LLC  

MINIMUM ADVERTISED PRICE POLICY 

Gerber Childrenswear LLC (“Company”) is proud of the brand recognition and loyalty it has developed 

for its products. We recognize that our retailers invest significant time and resources to deliver an 

extraordinary customer experience. To support your efforts, further enhance our brands’ status and 

customers’ retail experience, and ensure we meet the quality and service expectations consumers demand, 

the Company has decided to implement this Minimum Advertised Price Policy for retailers selling 

Subject Products (defined below) in the United States (the minimum advertised price, the “MAP”; the 

MAP Policy, the “MAPP”). 

Unilateral Policy 

The MAPP does not constitute an agreement between you and the Company.  The Company is not 

seeking a response from you.  The MAPP applies only to retailers and advertised prices, is not negotiable, 

and will not be modified for a retailer on a case-by-case basis.  The Company recognizes that retailers 

unilaterally set the retail prices at which they sell our products.  The MAPP does not, and is not intended 

to, obligate retailers to set a minimum retail price for Subject Products – even if the Company provides a 

suggested retail price, or MSRP – or influence in any way the price at which retailers sell our products. 

Official Policy and Guidelines 

 

1. Company products subject to the MAPP are bodysuits and sleepwear (“SNP”) sold under any 

brand owned or licensed by the Company (bodysuits and SNP together, “Subject Products”).  

2. Subject Products may not be marketed at a retail price that is less than $1.99 per unit for 

bodysuits and $4.25 per unit for SNP.  A unit is an individual bodysuit or SNP, regardless whether sold 

individually or in a package with other units.  For example, bodysuits sold together in a package of five 

may not be advertised for sale at less than $9.95. 

3. The Company reserves the right to update or modify the MAPP at any time.   

4. Advertising any Subject Product below the MAP will violate this MAPP. 

5. This MAPP applies to advertisement of Subject Products in any media (excluding in-store 

signage), including advertisements broadcast via websites, mobile applications, e-mail, and social media. 

This MAPP also applies to automated features, such as “bounce back” pricing e-mails, display of Subject 

Products on web pages and mobile applications that display the item’s price before the item is placed in a 

shopping cart, and all similar features that are initiated by the retailer rather than the customer. This 

MAPP also applies to the display of prices for any Subject Products as the result of a search on any search 

engine or shopping comparison website.  Each retailer is responsible for the pricing and related data it 

feeds to any such website, and any display of a price for a Subject Product below the MAP as a result of 

the data provided by the retailer will violate this MAPP. 

6. With respect to internet, mobile media, and similar advertising, this MAPP does not prohibit 

“click for price,” “display on gesture,” “view in cart,” “view before order confirmation,” “call for price,” 



“email for price” or similar features whereby consumers can initiate a request to individually receive or 

view the retailer’s price for Subject Products, even where such prices are below the MAP. 

7. It will not be a violation of this MAPP for a retailer to advertise generally that it has “the lowest 

prices” or will match or beat its competitors’ prices, or to use similar phrases, so long as the 

advertisement does not include a reference to any Company brand or any advertised price below the MAP 

for a Subject Product. 

8. From time to time, the Company may permit retailers to advertise Subject Products at prices 

lower than the MAP, subject to certain limitations set by the Company at the time.  In such a case, the 

Company may modify the MAPP with respect to the Subject Products and allow advertising below the 

MAP.  The Company may also in its sole discretion suspend application of the MAPP altogether for one 

or more Subject Products for a specified period of time or indefinitely.   

9. Retailers shall not advertise:  (i) storewide or sitewide sales, friends and family events, 

promotions, etc., that specifically refer to Subject Products; or (ii) additional discounts, coupons, gift 

cards, or incentives specific to Subject Products, where the advertisement’s effect would be to reduce the 

price of any Subject Product below the MAP.  

10. The determination whether an advertisement or practice violates this MAPP will be made by the 

Company, in its sole discretion. 

11. Under this MAPP, retailers must not use, advertise, or promote any Company products in an 

illegal or deceptive manner, as such actions would have a negative impact on the Company’s brand image 

and products.  The Company will have the right to respond to any such retailer advertisement or 

promotion by taking any of the actions outlined below for other violations of this MAPP.    

12. In the event of a violation of this MAPP, the Company may: (a) suspend or terminate retailer’s 

status as an authorized Company retailer; (b) cancel existing orders and/or refuse to accept new orders for 

a period of time; and/or (c) take such other action as the Company, in its sole discretion, deems 

appropriate, including sending a warning letter reminding the retailer of this MAPP and the consequences 

of violating it.  

13. This MAPP applies to retailers located in the United States that advertise the sale of Company 

products. 

14. This MAPP is void wherever prohibited by law.  

15. COMPANY SALES PERSONNEL HAVE NO AUTHORITY TO MODIFY OR GRANT 

EXCEPTIONS TO THIS POLICY.  All questions, comments or concerns regarding this MAPP may only 

be directed to the Company at snorris@gerberchildrenswear.com. 


