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INTRODUCTION

When it comes to marketing, advertisement, 
and product disclosure, having a positive impact 
on ecosystems means to inspire and empower the 
BRUNA community, enabling customers to make 
conscious decisions through the provision of honest 
and transparent information about our jewels, in line 
with internationally recognised communications and 
disclosure standards; to engage in responsible 
marketing and advertising practices; and to promote 
equity, diversity and inclusion through the development 
of brand campaigns that reflect the diverse beauty 
of our community.

This policy defines our commitments to responsible 
marketing, advertisement, and product disclosure, 
to ensure that practices meet or exceed the highest 
ethical standards.

SCOPE

This policy applies to all employees, managers, 
and directors at BRUNA, as well as contractors 
under BRUNA’s direct supervision. We leverage our 
influence over our value chain to encourage our 
business partners to uphold our commitments. 

OUR COMMITMENTS

PRODUCT DISCLOSURE

We commit to the proper, complete and accurate 
disclosure of all relevant information about our 
jewels, in line with applicable legal requirements as 
well as good practice industry guidelines developed 
by industry and standard-setting organizations. 
These include but are not limited to the international 
standards for product disclosure and representations 
developed by the World Jewellery Confederation 
(CIBJO) as articulated in the CIBJO Blue Books 
and the product disclosure requirements of the 
Responsible Jewellery Council (RJC) Code of 
Practices (COP) Standard and the ISO Standards. 

Ever since the brand was established, 
our vision at BRUNA has been to create jewelry 

with a positive impact on our ecosystems.
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RESPONSIBLE MARKETING & ADVERTISING

We commit to full honesty in our marketing and 
advertising campaigns, including digital advertising. 
This includes but is not limited to: avoiding any form 
of dishonest marketing tactics or false advertising, 
false or tempered reviews and testimonials, and 
inflated analytics; avoiding advertorial advertising; 
and rejecting greenwashing and impact washing.

We commit to permission-based email marketing. 
This includes being GDPR compliant; maintaining 
the trust of email lists by continuing to offer value 
and restricting messaging to content related to the 
original opt-in intent, and always providing the option 
to opt-out. 

We also commit to white hat search engine 
optimization that provides valuable and useful 
content that aligns with what users and search 
algorithms are looking for.

CULTURAL SENSITIVITY, EQUITY, 
DIVERSITY & INCLUSION

We commit to cultural-sensitive marketing and 
advertising that align to our commitment to equity, 
diversity and inclusion, and reflect the diverse 
beauty of our community.

This includes but is not limited to: representing people 
with dignity and respect; avoiding any exploitation, 
appropriation, or stereotyping of under represented 
or historically oppressed people or groups within 
marketing content; and promoting equity, diversity and 
inclusion in the choice of images, partners, narratives, 
and wording in our marketing and advertising 
materials, including but not limited to promoting and 
empowering minorities, women, members of the 
LGBTQ+ community, people with disabilities.

GOVERNANCE

We implement this policy through a robust governance 
system, by taking our accountabilities and responsibilities 
by heart, and by promoting meaningful stakeholder 
dialogue and transparency for the achievement of 
shared objectives.

This policy is reviewed for effectiveness and relevance 
every year and when new circumstances arise by 
the Environmental, Social and Governance (ESG) 
Manager, with the support of all relevant departments 
including: Marketing, Influencer Marketing, Customer 
Happiness, and PR; and it is endorsed by BRUNA’s 
top management. Regular training is conducted on 
this policy and its applications for all relevant team 
members to ensure effective implementation and 
continuous improvement.

In the spirit of transparency, this policy is published 
on our website, and regularly communicated to 
relevant stakeholders.

Aware of the evolving nature of this field, we 
welcome meaningful stakeholder dialogue and 
feedback, which you can provide by contacting 
us at: esg@brunathelabel.com. 

Signature of the CEO
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