
 
 

 

 
Marketing Operations Specialist 
 
Who is Gemplers? 
Gemplers is a family-owned, fiercely independent Farm and Home Supply Store with a 
collection of professional-grade, problem-solving tools, equipment and gear that helps 
America’s hardest-working outdoor pros – farmers, landscapers, construction workers and 
more -- work faster, smarter, safer and more comfortably. We carry some of the best brands 
you know (Carhartt, DeWalt, YETI, Patagonia, Columbia, Makita) and some that you should. No 
big boxes here. Just a bunch of hardworking folks, winning over one customer at a time as they 
find our problem-solving products our website or over the phone talking to one our 
knowledgeable, friendly customer service folks. We’ve been taking care of hardworking folks 
since 1939, but we’re a bit like an 82-year-old startup with an ambitious, growth-oriented 
mindset, and we’re looking for team members committed to joining Gemplers in the exciting 
next chapter of our growth. 
 
Where do we need help? 
We are looking for a Marketing Operations Specialist ideally with B2B experience to join our 
team. If playing to win is your default mode, and continual pursuit of excellence and a relentless 
commitment to the customer are among your passions, this role might be a fit for you. We offer 
more than 35K products across multiple categories from landscaping and growing, to safety, 
auto and tractor, and we serve hundreds of thousands of customers who depend on us to 
deliver the goods they need to work smarter, faster, safer and more comfortably.  
 
What are we looking for? 
A high-energy and driven Marketing Operations Specialist who knows the lingo, has exceptional 
attention to detail, likes to try new things that will drive the business and better serve our 
customer. We need someone who is willing to roll up their sleeves and do day-to-day planning 
and operations. We’re a lean team that runs like a small business – not a big corporation – so 
tasks trump titles all day long, and we hold our plans and our job descriptions loosely in favor of 
getting our customer what they need. 
 
If you have an entrepreneurial spirit, strong organizational and technical skills, and love building 
a brand through ecommerce, we want to talk with you! What are we looking for? Well, not to 
put too fine a point on it, but a Rockstar who wants to be part of making Gempler’s the best 
version of itself every day. Someone who wants to be a part of creating something special. No 
jerks allowed. 



 
 

 

 
Job Responsibilities: 
 
• Execute day-to-day operational tasks managing our email marketing program using both a 

traditional ESP and CRM tools, from defining content and cadence, to QA, customer file uploads, 
deployment, and reporting. 

• Identify, track and implement meaningful tests to improve results of marketing emails and 
marketing automation drip campaigns and B2B digital sales funnels 

• Manage efforts to keep email files clean and updated 
• Work closely with the merchandising team on email merchandising. 
• Manage paid and organic social media channels. Work with marketing team to ensure campaigns 

are pulling through these channels. 
• Manage social media agency in campaign execution 
• Develop and execute organic social media posting schedule by working with the Technical Team and 

Brand Manager 
• Closely partner and collaborate with marketing and sales teams  
• Track performance of programs and build out reporting, including sales revenue generated from 

email marketing efforts and social media channels 
• Work with Digital Marketing Manager to grow the email file through various acquisition tactics. 
• Stay up to date on the newest tools and tactics in email marketing and social media 
• Execute all promotional codes and programs on the web 

 
Education & Experience 

• 1-3 years of experience in email marketing, focus on B2B a plus! 
• Familiar with a major email marketing platforms such as Klaviyo, SalesForce, HubSpot, etc. 
• Experience making data-driven decisions using analytics, A/B testing, and campaign reports 

and dashboards  
• Google Analytics experience 
• Salesforce experience is a big plus 
• Experience with Facebook paid advertising platform 
• Understanding of email marketing best practices both B2B and B2C 
• Shopify experience is also a big plus 
• Working knowledge of HTML  
• Excellent organizational skills and attention to detail 
• Bachelor’s degree 


