
Plan ahead
You may have given careful thought to the merits of exhibiting your business at a trade show. 
Be assured that it is one of the most rewarding forms of marketing and well worth all the e�ort. 
Success comes from well thought out planning, an inspiring strategy and a comprehensive 
budget allowing for all the variables involved.

Step-by-Step

A simple rule of 
thumb for budgeting

Start with a 
spreadsheet
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1. Exhibition

2. Services

3. Shipping

4. Promotions

5. Sta�ng

6. Contingencies

1. Exhibition space

2. Design

3. Large Format Print

4. Lighting

5. Sound

6. Furnishing

7. Flooring

Budget Breakdown

Communicate with
your audiences

Contact us

In terms of forming an overall budget for the 
event, take the amount you plan to spend on your 
exhibiting space and multiply it by three. For 
example, if you are paying £5,000 for space at a 
trade show your budget for the entire show 
should be around £15,000.

Building a detailed spreadsheet will not only make 
life simpler but also ensure you don’t miss any 
costings along the way. As a starting point, try 
dividing your total budget into the following 
categories

Exhibitions are a great way to communicate with 
your target audiences and raise brand awareness. 

By carefully formulating a budget and sticking to it, 
you’ll ensure you don’t make an exhibition of 
yourself! Read our blog post more in-depth 
information.

The exhibit expenses include all the parts of your final display at the show, from rental of floor 
space or booth, design and printing of graphics and banners, to lighting, sound, furnishings, 
flooring and additional supporting items. These costs comprise the largest part of your trade 
show budget, around 40% and need to be covered regardless of the size of the show or 
attendance figure.

Service costs incorporate all set up and dismantling services; electrical, forklifting, carpentry 
and warehousing services, approximating 20%.

Costs for shipping your entire display can take up 10% of the spend and again require careful 
thought and substantial planning.

Around 5% of your budget should be allowed for promotional material as it plays a key part in 
visitor education and engagement.

Sta� need to travel to and from the venue, stay-over if necessary and to eat with regularity and 
these costs tend to escalate. Allow 20%

A contingency budget is crucial. Money is set aside in reserve as insurance to cover these 
unforeseen costs – we recommend 5% of the total budget.

If you’re keen to chat through your ideas for a 
successful business exhibition, we are always 
ready to o�er help. And if you’re looking for 
advice on the content or style of roller banners or 
exhibition stands, please do contact us.


