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WE’RE HERE TO ELEVATE 

THE EXPERIENCE OF HEALTHCARE.
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We’re a group of adventurists and neat freaks. Dreamers and doers. Horseback riders, runners, first 

timers and old pros. We banded together and took a giant leap to make a product for the bleeders, the 

believers, the give it a try-ers. Oh yes, we’re hatched in Minnesota with partners all over the world. Our 

HQ is in Minneapolis, overlooking all the adventure Minnesota has to offer. 

We are also on the path to B-Corp certification, so doing social good is built into our DNA with a culture 

that reflects the friendly, optimistic and health minded values of the brand. Our goal is to build a uniquely 

special company and brand that we will make us all proud! We are focused on making a diverse, 

inclusive environment from who we bring into the Welly world, the product we make and even the 

trainings offer for our Wellies.  All Wellies are reviewed on their positive impact to the environment & 

communities where we live, work & play.

Launched in 2019, Welly leapt onto the scene by disrupting a rather beige category. We have already built a $20MM + company with 

over 30 products sold nationwide at retailers including Target, CVS, Amazon. We got off to a fast start and have already been 

recognized as a successful, transformational brand in the first aid category with major product expansions coming soon. We have 

continued to grow our retail partnerships across channels and plan to crush even bigger goals in 2021. So we need the A-team to 

help us on our path. 

Welly is a fast-growing consumer products company working to bring simplicity and delight to the world of 

healthcare. Yes, boring stuff like first aid and medicine.  Except Welly products are never boring as we look 

to elevate the experience of helping you stay healthy through great design and intuitive products that 

transform something you need into something you want. 

Welly is for everyone that was afraid to fall down, fail, get bumped, get scratched and did it anyway. Welly is 

for the wellness in all of us, however that looks, and for being prepared for whatever comes our way. We 

wear our bandages like badges of honor for a life fully lived. We’re super passionate about the work that we 

do and we’re on the hunt for a fellow self-starter to join our ambitious bunch.
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LET’S TALK ABOUT YOU

BUT ENOUGH ABOUT US

KEY RESPONSIBILITIES
• Lead the company performance dashboard, monitoring and analyzing performance for Welly and competition by 

product, segments, retailer, and key pulse periods

• Lead brand volume forecasting and brand financial plans.

• Keep a pulse on competition and new launches to assess impact to business

• Monitor industry trends and perform research on competitive products, brands, and categories

• Assist in identifying and addressing unmet or under-served consumer, shopper, and/or customer needs and/or 

segments

• Assist in customer specific product development needs

• Collaborate with broader Brand team on qualitative and quantitative research

CAPABILITIES + REQUIRED SKILLS + RESPONSIBILITIES 
• 2+ years experience in brand or data insights role in the CPG industry (Healthcare is a plus)

• Strong analytical skills and experience with category analysis, forecasting and P&L management

• Experience working with syndicated and shopper data such as IRI or Nielsen

• Ability to change information into insights for actionable growth

• A true "Team Player" who can work cross-functionally to achieve results

• Strong fundamental business skills as well as a passion for disruptive innovation

• Knowledge and experience in working with all customer channels (including e-commerce)

• Energy, passion and a strong desire to build a transformational brand in today's marketplace

• An analytical thinker with a strong "Can Do!" attitude

• Strong written and verbal communication skills

• Strong ability in presentation development and storytelling in PowerPoint and analysis in Excel

• Ability to multi-task and thrive in a dynamic, deadline driven environment

• MBA a plus, but not required

THE DETAILS
LOCATION: Minneapolis, MN (Zoom for now) 

HOURS: Full time, salary + benefits 

MANAGER: Brand Director

CONTACT: lindsey@getwelly.com

THE ROLE: ASSOCIATE BRAND MANAGER
We are searching for an Associate Brand Manager to lead business analytics and insights for our First Aid business while helping with product, 

brand, and category research. You are passionate about business insights. You're not afraid to dive into the data, interpreting numbers and 

translating them into actionable insights. You are a strategic thinker, but also someone who can execute the day to day plan. You're looking for a job 

where no two days are the same and you want to grow with a company. You like to solve problems and you want to work as an integral part of a 

team that makes great things happen!


