Disclaimer

The presentation (the “Presentation”) has been produced by Xplora Technologies AS (the “Company”) for information purposes only and does
not in itself constitute, and should not be construed as, an offer to sell or a solicitation of an offer to buy any securities of the Company in any
jurisdiction. The distribution of this Presentation may be restricted by law in certain jurisdictions, and the recipient should inform itself about,
and observe, any such restriction. Any failure to comply with such restrictions may constitute a violation of the laws of any such jurisdiction.

This Presentation includes and is based, inter alia, on forward-looking information and contains statements regarding the future in connection
with the Company’s growth initiatives, profit figures, outlook, strategies and objectives. All forward-looking information and statements in this
presentation are based on current expectations, estimates and projections about global economic conditions, the economic conditions of the
regions and industry in which the Company operates. These expectations, estimates and projections are generally identifiable by statements
containing words such as “expects”, “believes”, “estimates” or similar expressions. Important factors may lead to actual profits, results and
developments deviating substantially from what has been expressed or implied in such statements. Although the Company believes that its
expectations and the Presentation are based upon reasonable assumptions, it can give no assurance that those expectations will be achieved
or that the actual results will be as set out in the Presentation.

The Company is making no representation or warranty, expressed or implied, as to the accuracy, reliability or completeness of the Presentation,
and neither the Company nor any of its directors, officers or employees will have any liability to you or any other persons resulting from your
use.

This Presentation speaks as at the date set out on herein and will not be updated. The following slides should also be read and considered in
connection with the information given orally during the Presentation.

This Presentation is subject to Norwegian law, and any dispute arising in respect of this Presentation is subject to the exclusive jurisdiction of
Norwegian courts.
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Q3 23 at a glance

Group revenues
NOK 190 m
+37% Vly

Gross earnings
NOK 86 m
+45% yly

Recurring services
NOK 56 m
+30% Vy/y

Reported EBITDA
NOK 8 m
+NOK 24 m y/y

Subscriptions
226 K (194+32K)
+54% yly

Cash balance
NOK 117 m




YD 23 at a glance

Group revenues
NOK 477 m
+48% V/y

Gross earnings
NOK 233 m
+40% y/y

Recurring services
NOK 150 m
+35% Vy/y

Reported EBITDA
NOK 22 m
+NOK 35 m y/y

Subscriptions
226 K (194+32K)
+39% Vy/y

Cash balance
NOK 117 m




~ocus 2023

Outlook

¢ Categcry expected to grow 15% CAGR” which we
find reasonable to assume

¢ Increased corfident to celiver 2 mirimum of

Key Success factors and R,

based on initial cost reduction initiatives streamlining
processes and embrace new technology

d ‘ " " f : !O: !: ; - ¢ Hemain very focused cn profitab lity in )23
e |Ve r | eS O r ] ¢ Explore options tor future tamily 1C T growth

Proficiort Market naghas
Un My B0 N0 0500 A K41

V" Profitability (turn-around from neg. NOK 33m 2022)

v Still showcase growth (Market expected15% CAGR)
v Focus on ARR from SIM and VAS (175K subs)
v Reduce costs (OPEX and CAPEX target) @ + ncrsasac RRP win o newporictie |

* From4 to 9 SIM marksts to Increase ARPU

v Laser focus (9-3-2 strategy) e « 020 OPEX eduction

* Imeroved vendor and logistic deals

Slides from CMD 2023 and Q1



Some key takeaways from Q3 report

v Break through with 3 Revenue sharing
deals with telcos

v 48% Growth in INiNg en ,,
8% Gro a declining end g
consumer tech market S REPOR

GLOBAL CONNECTIV
N OPERATIONALIMBRR

Restructuring

& efficiency
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OVEMENTS.

v 13%-points reduction in Marketing &
2 e other OPEX (% of revenues)

PREMIUM SERVI
N OPERATIONAL IMPR C

v Increased HW margin (realized price
increase to end consumer)
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Y TD revenue growth of 48%
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Y& 23% Y ID unit growth

Device sales in units Device activations per country in Q3 2023
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@ 30% growth In services revenue y/y

Subscription growth Service revenue Q3 2023
250 000 \
200 000 w
Finland
150 000 12%

100 000 I
Sweden
50 000 23%

2019 2020 2021 2022 2023
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€ Q3 23 Profit & Loss

e Revenue of NOK 190m, up 37% y/y Amount in NOK millions Q3 23 Q3 22

« Device sales of NOK 134m, up 41% yly

_ _ _ _ Device revenue 134 95
« 38% increase in average sales price per unit (ASP) y/y, from Service revenue - 43
NOK 780 to NOK 1,072
. . N T T NI e LS 0
* Service sales of NOK 56m, up 30% yly TotalRevenue o ...190 139
« @Gross margin of 45% in Q3-2023, 41% in Q3-2022

: : Cost of sales 104 79
° Strateglc prOdUCt mix TR s
Gross Profit 8 60

« Operational expenses as percentage of revenue down from
55% t0 419% Payroll expenses 34 23
Marketing expenses 17 27
* Payroll for the quarter was at NOK 34m Otheroperatingexpenses 28 25
* Includes non-cash option cost of NOK 4m, as well as bonus EBI DA 8 . -16

accrual

. D iati d tizati 14 13
° Marketlng WaS dOWn 390/0 y/y, and down aS a percentage epreclalonarT ..... amorlza|0n .........................................................................................................................................
o o Operating profit / EBIT -6 -29
Of revenue from 20 /O to 9 /O y/y .............................................................................................................................................................................................................
« Positive EBITDA of NOK 8m, an improvement of NOK 24m  Other finance cost 6 0
over last year Finance (income)/expenses - net 2 1
Profit (loss) before tax -10 -30

» Depreciation of Xplora Mobile acquisition makes up the
majority of NOK 14m in Q3 23 Income tax 0 1



Y& Q3 23 Balance

e NOK 6.5m increase in inventories and NOK 13.2m Amount in NOK millions Q32023 Q22023 Q32022
Increase in other receivables

o , _ Fixed Assets 2 2 2
« To meet anticipated seasonally higher demand in Q4 23 Goodwill o 148 159
* Net working capital of NOK 119m Customer Contracts 28 32 46
Intangible Assets 46 44 37
» Exiting Q3 23 with NOK 117m in cash Other long-term receivables S S 5
(increase of NOK 17m) Total Non-currentassets 224 231 249
* Xplora opened an LC arrangement and started to utilize Accounts receivable 33 36 e
this instrument in December 2022 Inventories 97 90 109
« LC financing reduced and therefore the cash tied up in Other receivables 56 42 77
inventory enables more flexibility Cash &equivalents 117 99 70
Total Currentassets 302 . 268 313
Total Assels e 525 .. 500 . 562

250
500 Total Equity 326 338 378
Debt to credit institutions 0 0 10
150 Other long-term debt 17 19 25
100 Total long-term debt 17 19 35
Short-term debt to credit institutions 69 43 3
50 Accounts payable 49 47 80
0 Other current liabilties 65 52 66
Ql 22 QZ 22 Q3 22 Q4 22 Q]_ 23 QZ 23 Q3 23 TotaIShort-termdebt ................................................................................................. 182 ................. 143 ................ 149

m Cash Net financed Inventory Total Equity and debt 525 500 562



Y& Q3 23 Cash balance

» Started the quarter with NOK 99m in cash Q3 2023 Cash Flow
140,0
« Working capital change
Increased inventory of NOK 7m and other receivables of NOK 1200 73 0 117
13m ’

Offset by an increase in deferred income of NOK 7m and
other short-term debt

« Capex of NOK -7m (-18m YTD), in line with guided NOK

100,0

80,0

20-25m forecast £
O
« Change in debt due to LC financing of paid goods not = 60,0
received
« Exiting Q3 23 with NOK 117m in cash 40,0

« (Cash flow from operating activities at NOK 37m YTD 50.0
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Operational success factors for 2023

v 2022: Set up 5 new MVNOs >> 2023: Launch and monetize
- g =

v 2022: Piloting Activity platform >> 2023: Launch and monetize

v Explore Telco revenue share model

v Manage OPEX reduction in % of revenue



Our Mobile services footprint

* 2022: Expanded from 4 to 9 markets
* Partnering with the best telco networks:

r(telenOf e&sa. n . Alai (=] Secure
orange’

T Mobile

=

&t

* 2023: Scaling up sales:
» Q3 '23: 189,000 mobile subscriptions
* 42,000 net growth Q3°23 y/y

* 21,000 subscriptions outside of Nordic

* NOK 56m recurring service revenue
« 30% growth Q323 y/y

* 82% gross margin



Our Premium Service roll-out

* Monetize VAS (value added services)

* NOK 25 ARPU incremental per subscription

* Sales bundled with mobile subscription plans
* 20 - 30% conversion rate (mobile subscriptions)

* Sell through the Xplora app

Activity Platform Premium Content

'HALLOWEEN-ERBJUDANDE



ARPU growth over time

- Monetizing Premium service and price optimization

A

ARPU development Q3 2020 — Q3 2023:
ARPU growth over time +18% (Q3 20 - Q3 23)

4q rolling ARPU ) o | | | |
* ‘Smart” price plans with Basic and Premium option

100

- o4 *  Premium service introduced from Q1/Q2 2023
90 * Country specific price adjustments

ae * Telcos in general show flat or declining ARPU,
80 Xplora’s ARPU increases

™ Xplora Basic Xplora Premium

70

Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 =
2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2023 2023 -~




X Telco revenue share model
a Third Telco deal with revenue share secured in Q3 23

* Previous: NOK 300 smartwatch margin on
smartwatch sales to telcos

* Now: NOK 1 500 smartwatch and recurring
revenue share margin

 (Other benefits: Extensive TV commercials
iIncreasing Xplora’s brand position

Jan. 2023 Aug. 20235=  Signed Q3, E=
launch Q4 2023 ® HW margin ® HW margin - extra

Revenue share ® Premium

NOK 1 500




Cost efficiency program — OPEX excl. personnel cost
- NOK 8m absolute reduction and 14%-points of revenue reduction

A

60

Marketing, Other Opex 40 % Marketing, Other Opex in percent of revenue
| 37 %
NOK 52m

45

NOK 44m

30 %

23 %

30

NOKm
Precent

15 10 %

0 %
Q3 2022 Q3 2023 ’ Q3 2022 Q3 2023

Marketing and Other OPEX reduction:

 NOK 8m reduction; from NOK 52m to NOK 44m
14%-points reduction, from 37% to 23% of revenue

Improved marketing efficiency - NOK 9m absolute cost reduction
25 different cost items with annual cost reduction of each NOK 150k to NOK 3m



We deliver on our 2023 operational targets

‘ Telco operations in five new markets contribute to strong Q3 net subscriber growth:

I B
] | N E—

Mobile
subscriptions

Telco revenue
share model

>

a Opex optimization

a Value Added Service

37%

\23%

Xplora Basic Xplora Premium

=)
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:‘5 25 ¢ Steps: 11360

3 New products
XGO3, XoPlay and X6Pro

9 Core Markets
With Mobile subscriptions

8 Key Strategies for growth in 2023

Xplora Premium

Xplora Basic

Fremaum C_/D' — <'\
PN Ddaragtier vty GN Gubsogban vmidy
muitsd D Unlrritc Dita Xplora Premium kids ﬁ i
U e e U berdiey evoems o0 walk 5,93'“.9‘ |
¥phoa's Actty Mathham Xpbea's Aetey Matbemn .
. han those v
e o ther et pou Prnid gy iusssiad ol more t = :n_—. [V f y N
trdal e atares Snurnat-h feutarne without ume ® L C_:'H
* = ad =
€749/ Vo o £10.68, Merth ey R~ wij
Jnlcck unfimitec accens sc Xplora's Actvity Pletform!
f
1045 ) Month 12 Monta: Jofra @ Adraisrs Lo v n bt vman wsies o m wis yrved o bon!
\ f.:: Arcade - vy mavy nare & eoncler purren!
ﬁ' Auctios - B o1 mo exchave baret
{1066 /) Menth & Montn: Jotra

‘a Wateh Laces £ Bngroses - Mundrce shood seadsanionds
oy moh!

T Goanen Adwass sy maes artisles, $Rosins & vederdl
L1159 ) Month Mandhly (£°1.99)

* Clower & Laars - Huncreck of scuvadanal stided!
® LAROSIGTS - MI0% TWIN 200 NS 10 00 200
= wBwub <Cond etusin wived wvenivwine pou veen!
o Udee A whibe aalogie ol wdes comtent forbdi
* Coloarngdn. Torme of wdourn) § dotdc-com tarcia

TN DA Tt BIOW D P T XTI D OT N Wb gtinrd,
ard ve growisn adeciptive. Moy 32

SIM w 2 price points
To increase ARPU



Sales Performance - smartwatches

Revenue:

Q3 2023 NOK 134m +41% yly

Q3 2022 NOK 95m

ASP development + split (Average Selling Price)
Q3 2023 ASP NOK 1072 89% new generation

Q3 2022 ASP NOK 780




Sales Performance - services

Aplora Connect

- —
=/

Mobile and Service Subscriptions

2023 Target for Subscriptions

Q2 2023 Reported Subscriptions

New Subscription target

Q3 2023 Reported Subscriptions

Annual Recurring Revenue (ARR)

2022 ARR comparison

175K

189k

220K

226k (of which 32k premium)

NOK 222m

NOK 172m

(Gross margin of 82%)



1.8 Million

app accounts
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Chat messages

sent in September
Xplora Premium kids walk
P— 5,938 steps more than

‘ those without

| Premium Xploxs R

every day!* (&

kids use the watch monthly!
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Septem bel’ 2023 ; *Statistics from Xplora smartwatches with a Premium subscription,

compared to those with a Basic subscription. Data retrieved in May 2023.
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Cash
NOK 117 m in the bank

+ Inventory net value
of NOK 69m

EBITDA

Major EBITDA turnaround
from negative NOK 13m
positive NOK 22m YTD

ARR

Annualized Recurring
Revenue of NOK 222m
with 82% margin

Growth

Qutperforming the market
with YTD 48% growth
IN revenue.




30

e Xplora was top 2!!! of all wearables in Germany
N September. (From being #5 in March

e X6Play number one selling device in Germany

e \Nearables has declined 26%™*. We continue to grow

o Kids smartwatch category still seem more resilient

GfK (September 23) Germany
e September Y/Y £

CORE WEARABLES Distributors DE Jan 22-Sep 22 - Sep 22 CORE WEARABLES DE Distributors Sep 23

Sales Unils % Sales Units Sales Value FUR Price FUR wo VAT
e oy e as s No. DRAND ITCM CATCGORY Sales Units Sales Value CUR Price CUR wo. VAT
TOTAL TOTAL 107.562 27.194.509 212
W FIT8I7 XPLORA XH PLAY CCAR % 13 54F ' ETT 05F a8
FITRT CHARGE 5 path ane Finrss Triehor 133N ! 438 ATH 9
APLORA, XGOS SLCMers 7550 GO7 A6C G/
APFLE WATCK SERIES £ 2EMM Iwislhes no SIM 7o 3107 30C 373
APTFLE WATCH SERIES § a1MM metweithes no SIM 5754 2942 615 366 »
APFLE WAICHFULIRAZLIE dmatwaiches SIM 2005 4634580 6Y6
HUSVWEI BEAND ¥ Hesalith anc s riseke 210 244 607 .
SUUNTU APFLE WATCH SERIES SE 40MM Ema-twaiches no SIM 2137 10691913
ST APFLE WATCH SERIES SE 43WM Sma-twaizhes no SIM J.az2e 975002
XIAOMI ANIO ANIOS _ucalcis 208 747
oo HUAWEN WATCH GT 4 41NV Wrist Sport Computer 659.06%
W ‘ HUAWEI WARICHEFI ZNCNFC satwaithes no SIM JU4 240
DENVER FITRT VEREA 4 Ermatwaithes no SIM ’ t ang ‘a2
GEOG!E HUAWNEI WATCH GT 2 4NV Smatwaizhes no SiM 1,902 353.'41
’ ) APFLE - SERIES § 1iMNM LTE 3ma twaidhes SIM 1.7~ 910.537
REDMI FITEIT SENS s 1o SIM 1 8 325 50
AAAZFIT SANSLUNG CALAXY WATCH 5 SM-P915 S4MM LTE stweiches SIM 1,48 313,014
ANIC R APHLE WA ICHSERIES § 21MM LIE iwhat SIM 1% 5 E11.4r2
QPP APHF CHSFRIFS SFAOMMILTE Emna-twiithes SIM 1
' HONOR TCL OVETIME MT40 _ccaters
v APFLE SERIES B 11MNM Sma twaldhes no SIM
HUAWEI WATCHGT 2 42NNV Emetweithes no SIM )
- APFLE HSERIES SE 44UMM LTE smatwaiches SIM 2 268,097
ALCATEL &V pl APHFLE NG { MM LIE S bwislihies SIM 5 B4 351
«Tradohrand APFLE LY i R 8 welthes SIM ] 567.'03
& Exclus Ve SANSUNG GALAXY WATCIH SK-RE6D <00 1hés no SIM £ 100.551
OTHERS QODGLE PIXE L WATCH atches 0o SIM . 102 945
: " APHF WATCH SFRIFS & 2IMM | TF whes SIM X 40 29
HUA'WEI WAICHEFI Sk s twaithes no SIM 49 202
HUSAWEI WATCH GT 3 PRD 46MI Srme waldhes no SIM 32 160.02C
CTHERS OTHERS 37 3136.°8C
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Category expected to grow 15% CAGR* which we find
reasonable to assume. Objective to beat the market!

We have already reached 226K subscriptions (from
target 175k) and expect a net increase in Q4

We have realized marketing and other opex reductions
of 14% points of revenue. FTE reduction from 132 to
112. Capex aligned with budget (NOK 20-25m)

Remain very focused on profitability in 2023

—xplore options for future family IOT growth.
Focusing on two specific verticals/opportunities
(Senior/SaaS)

Proficient Market Insights
Mon, March 13, 2023, 10:23 AM GMT+1






