
In partnership with

COLOUR
Q&A’S

SACHA
MASCOLO-
TARBUCK

GLOBAL CREATIVE
DIRECTOR
BRAND 

JO
O’NEILL

INTERNATIONAL
TECHNICAL EDUCATION

DIRECTOR
EDUCATION 

FRANCESCO
FONTANA
INTERNATIONAL

TECHNICAL ARTISTIC
DIRECTOR

TECHNICAL 

Q: What role does colour play 
within the brand?

Colour has become an
integral part of the TONI&GUY 

brand with four out of ten clients 
requesting colour services and

90% of them expecting a
consultation beforehand.

As we look to grow our colour
business with the support of our 

partners, L’Oréal and Wella,
we recognise that increasingly our 

clients identify colour as a
contributor to their individuality. 
So, whether it’s the latest trend 
or a fresh set of highlights, the 
colour of your hair now says as 

much about who you are
as the latest style of cut.

Q: Why was the TONI&GUY
Colour Menu created? 

We wanted to develop something 
for the client where our core
colour techniques could live.

Our Technicians have the
education and knowledge but 

they didn’t have a visual tool that 
illustrated all of our
brilliant colour work.

This beautiful booklet helps the 
Technicians to guide the client 

through their free consultation so 
that together they can decide on 

the most suitable colour or
technique. It takes the guesswork 
out of result, time, commitment 
and price, and is not something

I’ve seen done in the industry yet. 

  

Q: How will the colour menu be 
translated through education and 

the courses taught at the
TONI&GUY Academy?

The courses taught at the TONI&GUY 
Academy continue to push creative 
boundaries and offer education on 

every level. Designed to address new 
fashion trends in hair,

the Creative Cutting and
Colouring course demonstrates the 

skills needed to learn each
technique on the Colour Menu from 
Root Stretch to Tint to Highlights and 
continues to be the perfect vehicle 
for learning new ground-breaking 

techniques taught by the TONI&GUY 
International Artistic Team.

Create a natural looking texture with 
a gradual lighter effect on the ends 

and at the front hairline, 
giving a contoured, luminous finish.

Q: What was the inspiration
behind the techniques and why 
were they specifically chosen?

The eight techniques found in the 
new TONI&GUY Colour Menu were 

inspired by the education taught 
throughout our UK and

international academies.

Our aim was to create a visual aide 
for students, technicians and clients 
alike to make understanding colour 
and techniques simple. It’s a tool to 
learn from, to be a guide during an 

in-salon consultation,
and most importantly to redefine the 

colour conversation for the client 
by offering clear cues around time, 

commitment and cost.

Q: How has the colour
conversation changed between 

Technician and client?

Clients still perceive colour as a way 
to express themselves.

However, with the rise of social
media, the options open to a client 
have increased, which is great, but 

can also be confusing.

The new TONI&GUY Colour Menu 
takes the guesswork out of colour 

and techniques whilst offering
practical ‘advice’ around time,

commitment and cost.

A lot of clients will come into the 
salon with a picture from Instagram 
and say, “I want this” but what they 
don’t realise it to achieve that colour 

it may have taken the entire day! 

Our new Colour Menu helps the
stylist or Technician work with the
client to come up with the most
suitable option depending on

hair type, face shape, how much 
time they have that day and to
keep it up and if they want to

spend the money.
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