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In today's environment, consumers are looking for companies to step in to fill 
the void left by the government and larger institutions. Brands and Business 
Leaders - from large organizations to small ones - are facing growing 
pressure from consumers to take action. At a time when the media focuses 
on what divides us, we can proactively choose a different path.

Brands and consumers can and are making significant strides towards 
positive change. H. Honeycup is a values-driven brand that embodies this 
philosophy.

In this 2023 inaugural Social Impact report, we bring you research and 
analytics previously only available to large corporations. The brands we work 
with are setting the standard for using business as a force for good.

 - Larry (Helm ESG) and Bri (buyVerde)
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Founder's Message
From the start, H. Honeycup has been
intentional in selecting ingredients, packaging
and manufacturing that helps individuals live a
clean lifestyle while being kind to the planet.
Skincare can be very effective without harsh
chemicals.
Our commitment has led to four of our nontoxic
body care products being MADESAFE® Certified,
which means consideration is given to human
health, animals, the ocean, and the
environment.
As a family affected by addiction, we donate
plant-based products to those in recovery to
help them heal both body and mind naturally.
Supporting the recovery community is at the
core of who we are. I like to say, “When you give
back in your own way, you create a unique
energy that inspires generosity in others."

- Cindy Barberes, Founder + CEO

Our philosophy
is: Treat your
body like you

care



Go beyond what's legally required to assess, manage, and eliminate harmful
chemicals from products.

01.  Clean Ingredient and Chemical Safety

02.  Giving & Governance
Support local community involvement through sustainable, social, and
community impact programs. Demonstrate adherence to integrity and
governance through responsible business practices.

03.  Planet Friendly
Natural resource conservation through Improvement in operations, product
design, and sustainable sourcing. Contribute to biodiversity through habitat
enhancement, education, and research. Reduce waste production and limit
waste to landfill.
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H. Honeycup Values Profile

Market Impact Themes
We have selected the top 3 market themes deemed most important by consumers 
when purchasing a product, based on hundreds of thousands of data points from Helm 
ESG research. We want to say thank you to our loyal customers for supporting these 
values with your H. Honeycup purchases.

H. Honeycup's Values Profile shows what our brand stands for at a glance. In 2022 we 
joined buyVerde, a platform dedicated to matching consumers with brands that 
share their values. Our values and certifications have been vetted by buyVerde's 
Standards Board to ensure transparency and prevent greenwashing.
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H. Honeycup continues to evaluate products in development, so they
meet the MADESAFE® certification requirements. We are also committed
to the Conscious Beauty Collective, a group of over 30 clean beauty and
wellness brands with similar philosophies of transparency, responsible
ingredients, and giving back.

Contact
H. Honeycup Cindy Barberes, Founder + CEO

info@hhoneycup.com

Bri, CEO and Founder

briana@buyverde.com

Larry, CEO and Founder

LawrenceSchack@HelmESG.com

In 2022, we continued our commitment to use
ingredients that are good for people and the planet by
having products MADESAFE® Certified. In 2023, we will
continue to promote wellness, support small values-

based brands and empower women.
 
 
 
 

H. Honeycup Values

2023 Commitment

buyVerde

Helm

Clean Ingredients Planet FriendlyGiving Back

H. Honeycup’s focus remains
on using recyclable, reusable,

or compostable packaging
materials.

Our donations of clean body
care products to sober living

and recovery centers will
continue. The intention is to

support their clean living
journey.

We will continue to formulate
products according to

MADESAFE® standards, the
highest standard in the

industry for defining clean.


