
CES 2022, LAS VEGAS
Spanish startup MYHIXEL takes its revolution for male sexual

health to CES 2022.

● The company, one of the four spanish startups present in Las Vegas, attends the
event with the claim of being "the only natural solution for ejaculatory control Made in
Spain".

● In three years, this Andalusian company has managed to export an average of 500
units per month to more than 42 countries.

● Since the launch of its first product in mid-2019, MYHIXEL has invoiced more than
one million euros, with much of the revenue coming from the United States.

MYHIXEL, the Spanish startup focused at improving male intimate well-being, is after 2021,
strengthening its presence at the Consumer Electronic Show (CES) in Las Vegas, the
world's leading consumer electronics trade show. From tomorrow, January 5, until January 9,
technology firms will present the most awaited innovations in the sector to investors. As one
of the four emerging companies that will represent Spain, MYHIXEL will be presenting its
new MYHIXEL Clinic service and favorable financial results in the last fiscal year.

Since the launch of its first device MYHIXEL I (FDA registered and CE marked as a medical
product), and the solutions MYHIXEL MED for the treatment of premature ejaculation, and
MYHIXEL TR, for the improvement of climax control, the international presence of the
Sevillian startup has grown in these four years of existence. In 2021, they sold more than
8,000 product units that have been distributed in 42 countries around the world. With
established markets in the United States and Central Europe, the average monthly sales are
500 units and the company has recently hired more than 20 employees in Spain. In the
midst of expansion, the company plans to reach 10 million euros by 2025.

All these figures are in addition to the closing of several rounds of financing recently. This
scenario is promising for a company that was born in 2018 with the mere economic support
of friends and family of its CEO and founder, Patricia Lopez.

New service MYHIXEL Clinic

The main objectives MYHIXEL as a business has for 2022, are focused on expanding
distribution channels in the United States, Europe and Asia as well as the improvement of its
technology that will allow an optimization of its application and its new device that will see
the light in the coming months.

In Las Vegas, MYHIXEL will be present with its new services in favor of male sexual health
such as its MYHIXEL Clinic service, which transcends the therapeutic dimension of its
device and solutions through direct attention to professionals in the sector. Based on three
areas of expertise - Clinical Consultations, Sexual Coaching and Nutrition & Sport focused
on sexual health - the new Clinic platform offers users online consultations with sexologists,
urologists, therapists, nutritionists and personal trainers to address any of the needs of men
to achieve full sexual health. Treatments are 100% personalized and confidential.



This milestone is a step forward in the brand's commitment to improve men's sexual health
and help raise awareness of its importance.

Booming sexual wellness market

According to the results of the 1st MYHIXEL Sexual Health Barometer in Spain, 48% of men
in Spain think there’s no need to go to a professional to address their sexual dysfunctions.
Despite the fact that 31% of men between the ages of 16 and 56 suffer from premature
ejaculation, 85% of whom prefer to silence their concerns out of shame or fear of being
judged. Thus, the sexual wellness industry is one of the fastest growing markets in recent
years. It is estimated to reach 108 billion euros by 2027, with a CAGR growth of 4.62% per
year.

After the development of clinical trials in more than 2000 men with favorable results
published in The Journal of Sexual Medicine, the startup presents at CES the title of being
the only natural solution for ejaculatory control Made in Spain. With the development of its
MYHIXEL Play app, the company has patented a gamified methodology that allows men to
improve their sexual health through their smartphones. This solution is combined with
MYHIXEL I, a therapeutic device developed by the brand that simulates real penetration to
optimize program results. According to corporate figures, this device has been tested in
medical practices with 2,000 Spanish men during 2021.

After a turnover of €89,000, MYHIXEL closes 2021 with sales of half a million euros,
reaching a year-on-year growth of 480%.

In addition, thanks to this novel idea and the work of the MYHIXEL team, they have achieved
prestigious awards such as being one of the 5 winners of Startup Andalucía RoadShow
2021 and being named Best New Company 2020 by Sign Magazine Awards.

Profile Patricia López Trabajo, founder and CEO of MYHIXEL

After working for the erotic industry, Patricia realized that what many men really demanded
were products more related to health than to the recreational aspect. Especially those with
which to solve problems related to premature ejaculation. So after finding out what this
problem really meant, he founded MYHIXEL and developed a technology scientifically
endorsed by health professionals and with the FDA and the Spanish Agency of Medicines
cataloging it as a health product.

Note to the editor

To meet Patricia Lopez Trabajo and see a demonstration of how the MYHIXEL method
works, visit booth #8067 at the North Hall - Las Vegas Convention and World Trade Center
(LVCC).



About MYHIXEL
MYHIXEL is a Spanish startup founded in 2017 with the mission to improve male sexual
wellness. Pioneers in patenting a new method, scientifically proven, that helps men and their
partners to control the duration of their relationships and thus reached a new level in their
sex life.


