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A heartfelt welcome 
to all our wonderful 
customers. Where has 
the time gone? Although 
these have been strange 
times to say the least, 
we have enjoyed bring-
ing you all that is fashion 
through the season 
- from our wonderful 
photoshoots, which we 
hope inspire you, to our

really fun ‘live’ Instagram’s. Now we have got the 
hang of it there is no stopping us! To brighten the 
lunchtime hour join us on Wednesdays and Satur-
days, and sometimes in between, for some serious, 
focused fashion with Veneta and guests.

Our ‘Back to the Future’ edition is about just that. We 
are looking to the future and excited to embrace it. 
For this season, we have new designers to show-
case, from Marc Pointe to Sara Roka, but we will 
delve into this in more detail with our new designer 
spotlight. More importantly our designers have 
brought their creativity to life in the past 12 months. 
They have used the time wisely in choosing fabrics 
which really consider the impact on the environment 
whilst celebrating the skills and talent which go into 
making each and every garment. 

So, with many of us hidden behind our screens, 
working from home, our designers have been hard 
at work to re think the way we look and feel about 
clothing. We may no longer be working at the office 
or travelling, but we do still need to consider our 
personal presentation and comfort. Creating outfits 
which can work dressed up or down is more impor-
tant than ever. Taking time to consider purchases 
from ethics to wearability is the way forward and we 
are excited to be bringing this to you through the 
pages of ‘Back to the Future’.

With all our love the OM team xxx

Managing Director, Ann Whorrall

Ann
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NEW DESIGNERS 
FOR SS21

What’s new at Olivia May?

Showcasing new designers is what we 
enjoy most at Olivia May and this year is 
no exception.  

From Avante Garde designers Marc Pointe 
and Unnameable to Dea Kudibal and Sara 
Roka our season celebrates creative prints 
and challenges traditional day wear.

Print is the symbol of Sara Roka. Exposed 
to Italian craftsmanship through the fashion 
houses of Italy, Sara has expanded her 
love of shirt structures by adapting the 
tailoring to beautiful print dresses and 
Co-ordinates. Sara believes that some of 
the greatest moments in feminine fashion 
and style history happened when women 
borrowed items from the wardrobe of their 
significant others. Sara took up the chal-
lenge to transform the traditional man’s 
shirt into a fresh, feminine and modern 
must-have, while retaining the quality, com-
fort and finish of the original.

Through the last eleven years in Italy, 
Sara´s exposure to the Italian mills, fabrics 
and factories inspired her to continue this 
passion and to design and produce a col-
lection inspired by the button - down shirt 
but in a dress format.

The luxurious cotton fabrics available in 
Italy, such as poplin and oxford, the won-
derful trims and details, and exceptional 
craftsmanship naturally led Sara to create 
collections which really do stand the test of 
time. 

In a similar way Dea Kudibal, another 
recent addition to Olivia May has found 
her inspiration from exclusive scarves 
and shawls made from vintage fabrics. 
Spring 2008 saw the launch of the first Dea 
Kudibal clothing line with feminine prints, 
playful colours and flattering silhouettes. 
As the brand developed, the stretch silk 

quality has become a signature for Dea Ku-
dibal. The luxury of the quality, along with 
the great durability has made the stretch 
silk an essential part of every collection. 
A fascination for the ethnic culture has 
always been a part of the brands identity, 
hence the exclusive materials and refined 
handmade details such as embroidery and 
beadings. The look is sophisticated, luxu-
rious and feminine but still with eye-catch-
ing details. The collections give you the 
opportunity to create your Dea Kudibal look 
whether it is feminine, edgy or casual. 

Nostalgia is the key to Marc Pointe’s 
inspiration. His imprint is undoubtedly a 
Retro Avant Garde style, as the garments 
and costumes take inspiration from an era 
between the late 1800s and early 1900s 
His obsessive attention to details, cuts 
and colours is Marc Pointe’s signature, 
the fabrics give life to his story telling. His 
collections embrace dark tones, typical 
of the avant-garde mix with patterns and 
colours characterized by dusty tones. 
Marc’s training path is complex, born in the 
world of image and art and then to fashion 
he initially embraced the world of acces-
sories and now in clothing he is working 
with many prestigious boutiques and Italian 
fashion houses.

UN-NAMABLE is an international fashion 
label that produces designer pieces made 
to last. Combining a passion for quality with 
an eye for great design talent and for the 
“unusual”, Unnameable have developed 
their experimental approaches for over two 
decades their women collections are out 
of ordinary: visionary and unconventional 
but, at the same time, tailored and easy to 
wear. 

The hand - made label a signature of the 
brand is a symbol of the individuality which 
this designer brings to each collection. 
From innovative fabrics to creative designs, 
UN-NAMABLE is “out of the ordinary”.
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ENDLESS LENGTHS

THE #1 LOOK OF 
THE SEASON

BETWEEN THE LINES
Is there anything more energising than stripes? 
The bigger, the ballsier, the better, was the mes-
sage on the spring runways, everywhere from 
Burberry to Christopher Kane and Kenneth 
Ize.

DRESS TO IMPRESS
WITH MALIPARMI

D
AY

N
IG

H
T

 MONOCROME MAGIC
In a world with no simple answers 
or even straightforward questions, 
designers showed a predilection 
for black and white – most often, 
together. At Dolce & Gabbana, 
chequerboard patchwork dress-
es utilised archive rolls of fabrics 
from previous collections, while at 
Chanel, crisp layering semaphored 
a new mood of restraint. Mean-
while, at Ports 1961 and Gabriela 
Hearst, black and white dresses 
looked just the kind of elegant, 
no-fuss eveningwear we’ve been 
longing for.
 

    fter a year of socially distancing from our wardrobes and catwalks 
going virtual it was glorious to read in the fashion press a real sense 
of optimism with clothes designed for a post lockdown world. Floaty, 
waterfall dresses, 80s-inspired shoulder padding, gorgeous prints, 
folk inspired jackets and colours ranging from a sea of vibrancy to 
delicate sorbet tones could be seen; whilst for those seeking a simpler 
palette, monochrome also graced the screens with strong shapes.
Plenty of designers also took a closer view on their own practices 
with many opting to upcycle by using deadstock fabrics. Vogue’s 
pages were filled with designers such as Balenciaga who went big 
on sustainability, stating it was an “overarching narrative” of the 
collection with 93.5% of the “plain materials” in the collection either 
“certified sustainable or upcycled” and 100% of the print bases 
having sustainable certifications. Balenciaga’s most notable piece was 
certainly its “shoelace-fur” shaggy coat. Marni used crafty patchwork 
in their outerwear from existing garments whilst Coach took the 
same principle to their reworked 1970s bags. Miu Miu, meanwhile, 
announced its launch of a new upcycled collection, showcasing an 
exclusive capsule of 80 one-off dresses, refashioned from antique 
pieces, carefully sourced from vintage stores and markets worldwide.
Designers who were producing four collections a year cutback to 
two, whilst smaller brands were adopting a batch-production model 
approach. If 45 dresses are ordered then 45 are produced, in the sizes 
needed, so nothing was going to waste. How the times have changed!
These investment approaches have been implemented in one way or 
another by our own unique designers, each one lying within one of 
our five brand segments.
Our segments are at the core of our business and on every buying 
trip we focus on each of these areas to ensure we offer you a wide 
range of styles and independent designers to choose from. They really 
are at the heart of what we do.
For a little explanation, our designers are filtered into either - Avant-
garde, Romantic, Tailored, Casual or Casual Luxury, which you can 
choose by using the drop-down menu - ‘get the look’ section on our 
website. Our head stylist Veneta has picked some of her favourite 
trend-led pieces from each segment to highlight their uniqueness and 
why they are sectioned as they are.
All our pieces are sourced from the very best of unique designers. 
Each one an investment piece, therefore standing the test of time and 
made to enjoy for years to come.

“Matching SS21 trends to my wardrobe is always a favourite of mine. 
Italian designers are the perfect style for me, especially their tailored 
silhouettes and innovative details. I will be styling Beatrice B’s blazer 
and tailored trousers for the perfect chic combination.”

- GEORGINA BAILEY
Ecommerce Assistant / Stylist

NET BENEFIT

WHAT’S THE 
BUZZ?

The stories of the 
season.

EXOTIC PRINTS
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LEFT Rundholz Black Label top 18041, jacket 18025, scarf 18231, trousers 18027. BOTTOM MIDDLE  Rundholz Mainline trousers 18211, pullover 18198, scarf 18229, dress 18070. TOP RIGHT Rundholz Mainline tunic 18136, scarf 18230, coat 18091, skirt 18046, Lofina boots 17673, 
Boks & Baum necklace 17337. BOTTOM RIGHT Rundholz Mainline cardigan 18053, cardigan 18081, trousers 18068, snood 18697, cuffs 18700, lofina boots 17673.

ART OF PRINT
PHOTOGRAPHY Aurelija Karaliunaite  MODEL Bianca Faur  ART DIRECTION / STYLING 

Veneta Markova  LOCATION Oxford

Print has been around for centuries and in 
the 20th Century you can depict each decade 
by the very print you see on a garment.
In the 50’s you instantly think of nipped in 
waists, swishing skirts, polka dots, graphic 
prints and flowers. A rebellion against the 
boring fabrics endured during World War II 
and the celebration of new and different types 
of materials available to the masses rather than 
the elite.

Jump to the sixties and we saw sexual rev-
olution which gave way to rising hemlines, 
large surface patterns and the introduction 
of the leopard print. The space age look was 
defined by boxy shapes and synthetic fabrics 
like nylon, terylene, spandex and lurex adding 
textured and excitement; they were marketed as 
cheap, easy to dry and wrinkle-free. Audacious 
accessories, contrast buttons and the mixing of 
stripes and checks were seen as new and bold.
The 70s saw an explosion of colour and pattern 
with freedom-fighting hippies shouting ‘peace 
and love’ with the flower as their symbol. 
Some wore bohemian-inspired printed dresses; 
whilst others dressed in velvet and corduroy, 
topped off with a patterned headscarf. This was 
also the period of high-octane glamour; style 
icons such as Bianca Jagger and Farrah Fawcett 
spring to mind, dressed to the nines in slinky 
dresses and bell-bottomed jumpsuits adorned 
with capes and sequin embellished designs.
Falling into the 80s, the shirt became the 
piece to express your patterned creativity. This 
decade saw the blurred lines between men and 
women’s clothing. Shoulders went huge and 
prints became geometrical with animal prints 
taking on the whole of the safari, not just the 
leopard; but it was really all about colour. From 
the hair to the make-up to the clothing. All 
OTT, big and fabulous.

Similar trends in one form or another have 
continued throughout the 90s and 2000’s… 
but what is the future of print? And more 
importantly how will we be creating it?
Designers and innovators are exploring the 
use of novel fabrics which use ethical fabric 
creations from sustainable sources such as 
mushroom leather, which is environmentally 
friendly (as it can be treated without using 
polluting substances) and is completely bio-
degradable and compostable. Other avenues 
being explored include sustainably produced 
‘super-strong’ spider silk as some silkworm pro-
duction is far from being ethically produced.

Whilst tech giant, Google ATAP (advanced 
technology and projects) lab is currently 
looking at touch-responsive textiles that are 
made from conductive threads. These fabrics 
will be designed to change colour in relation to 
moods, surroundings or temperatures.
3D printing has been used in fashion for 
some time, but it is ever advancing. There is 
development of colour-changing fabrics using 
‘photochromic inks’ which change colour when 
exposed to certain wavelengths of UV light. 
For texture, pattern and colour the setae jacket 
invented by Stratasys, produced a multi-colour-
ed 3D setae pattern inspired by butterfly 
wings, without using any materials, it really is 
spectacular.

3D printing is also a more sustainable and 
ethical method in clothing production. Textile 
production is part of the global waste problem, 
so it is hoped by using 3D printing, compa-
nies will only make enough material needed 
to make the garments therefore reducing the 
amount of waste.

The 3D field holds an unfathomable number 
of possibilities as does laser produced designs. 
The elemente clemente collaboration with Jane 
Goodall used lasers for their t-shirt designs and 
ripped jeans are being produced by this meth-
od. The normal practice for this desired look is 
labour intensive and see’s textile workers having 
to treat the fabric with chemicals and then use 
sandpaper to achieve the look. Companies now 
use lasers as they are more sustainable and can 
achieve the desired effect in a faster, cleaner and 
safer way.

No matter which production is used, it is 
always down to a creative team or in the case of 
Rundholz, down to one man to come up with 
the design and visualise how it will look. His 
use of bright colours, white lettering and inno-
vative prints used in various scales for the SS21 
collection, has been a welcome distraction to 
the global situation. We wait with excited an-
ticipation to see what comes next, from Studio 
Rundholz.
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lemente clemente is well known for its beautiful sustainable 
collections, commitment to the environment and ensuring

their ensure workers are paid a fair wage… but did you know they 
have a collaboration with primatologist and anthropologist Dr Jane 
Goodall DBE?

We wanted to know more about the brand and this amazing alli-
ance, so we interviewed Clemens Dörr, founder and CEO about his 
business and how this extraordinary partnership came about.

Your connection with sustainability seems to stretch far into 
your family history. Was becoming a designer of sustainable 
fashion an evitable and organic process?
My uncle was one of the first organic farmers in south Germany and I 
always visited him on his farm and saw a different behaviour, where 
animals were treated in a humane way and it got me thinking about 
the massive use of pesticides and fertilisers by others. When I was 18, 
I decided to only consume organic food and meat. Taking care of the 
environment made a big impact on me and became very important. I 
was motivated by my uncle to look at things differently.

My stepfather had a second-hand fashion shop and when I work there, 
I saw lots of styles and fashions, it made me think about using old to 
create new. I started out by buying some old linen sacks from the French 
army, some from the First World War and we used these to create our 
first linen collection for menswear. We started our fashion journey upcy-
cling and recycling, which was not even thought about 30yrs ago!

It really has been quite an organic process then going from one 
key element to another.
Yes… we realised the problem caused by pesticides and materials con-
suming extreme amounts of water like cotton for example. We under-
stood that linen grown in Europe which was harvested in a traditional 
way didn’t need pesticides or extra water, so we understood that linen 
was a very sustainable fibre and that is why we concentrated on linen.

8 years ago, I received information that fashion was the second dirtiest 
industry in the world after petrol. So, I decided from that point on, if I 
wanted to carry on in the fashion industry everything had to be sustain-
able. Our production in Tunisia is now producing 60-80% of its own 
energy using solar and they have been awarded the “AMFORI certifi-
cate” with an “A”-grade for its standards of good working conditions and 
fair pay.

OM MEETS
ELEMENTE CLEMENTE
The meeting of sustainable minds with Elemente Clemente & 
Jane Goodall

E

Do you think the tide is turning in people wanting to wear more sustainable fashion?
For sure it’s coming… we are now more conscious of the food we put into our bodies. Our attitude 
to fashion is changing, it’s at a slower pace, but what fashion is doing to the planet is coming up 
more and more; we feel there is more of a request now for sustainable fashion, especially in the last 
two years.

The pandemic has had a positive impact on fast fashion… sustainable fashion means we have to 
consume less fashion; fashion production must reduce by at least 30%... but we are not there yet. 
The solution is to not only to be more sustainable, but also to reduce the consumption of it.

So how did the collaboration with Jane Goodall come about?
We were thinking about connecting with someone who was well known, who could align with 
our sustainable principles. We wanted to give money raised (through our fashion) to someone who 
would reinvest in a sustainable way. I read an article about Jane Goodall in a newspaper – I 
thought wow! So, I made contact with the CEO of the Jane Goodall foundation in Germany and 
I was lucky that she was a big fan of elemente clemente; so she was open to the idea of us working 
together. We then had the idea of making organic t-shirts and we contacted AMD (Akademie 
Mode & Design München), University whose students had the task of designing graphic t-shirts 
that spoke a clear message of Jane Goodall’s concerns. A highly regarded fashion jury and Jane 
herself selected the five best designs (out of 150 that were presented). We give 5euros of each t-shirt 
sold to her organisation and one euro for each piece we sell in Germany.

What is she like as a person?
She is a fantastic person, very quiet when she speaks to you, but you can see that she lives what she 
says. She really has dedicated her whole life to sustainability. Initially with the chimpanzees but 
then understood she can only save the chimpanzees if she contributes to saving the environment 
also. That is what she does all day long… her entire life, she’s been doing it for 60 years! We are 
hoping to extend the collaboration in a way. Creating a Jane Goodall Foundation collection with 
good basics using linen, recycled polyester and garments like outdoor jackets – basics that you can 
recycle also.

You seem to like cutting edge technology and I was fascinated by your chemical-free 
“negative” printing on the Jane Goodall t-shirts – so you use actual lasers to add the 
graphic on the t-shirts? How does it not burn the fabric?
You can change the intensity of the laser so that it only takes the colour pigments away and the 
material isn’t really touched. You can only do light designs on a dark material; Jane loved the video 
I showed her of it!

So, what does the future hold for elemente clemente?
No idea! (he says laughing). We will continue in our way to help develop sustainable processes and 
try to bring more money to Jane Goodall and other sustainable organisations. We all have to work 
on this (sustainability, the environment) and as Jane says, “each and every one of us can make a 
difference every day”.

To support the Jane Goodall project head to the t-shirt capsule collection on elemente clem-
ente’s shop page.

Interview: Wendy Thomas-Grove

How to be 
W e d d i n g 
Guest        Perfect

      eddings are the perfect excuse to dress up 
and party and with June 21st on the horizon 
where all restrictions on weddings are to be 
lifted there has never been a better time to 
browse for that perfect outfit!

As a wedding guest there are plenty of ‘do’s and 
don’ts’ and ‘what to expect’ when attending a 
lavish affair so we asked award-winning wed-
ding planner Andrea Swift of Fabulous Togeth-
er to share some of her key insights and also 
some of her favourite pieces from Olivia May.
“After over a year of not having much opportu-
nity to dress up and with weddings now back 
on the horizon, it will feel so good to wear 
something fabulous again for these most spe-
cial of occasions. 

So I thought we would provide you with a few 
hints and tips on wedding guest etiquette.

The number one rule, do not wear white lace! 
You would think this would be obvious but it 
does happen and everyone notices and not for 
the right reasons!
Do read your invitation and take note of any 
dress code. Sometimes they can request guests 
wear a specific colour, black tie or hats or 
advise you to wear a certain type of footwear 
due to the location. Keep in mind the type of 
setting the wedding will be taking place in to 
as this can help guide outfit choices.

This is a special occasion, this is someone’s 
big day and everyone should make an 
effort, so jeans really don’t cut the mustard 
and shorts or a miniskirt are definitely not 
appropriate. Also think about whether the 
ceremony is religious, if so you may need to 
have something to cover your arms.

I love to see guests in fabulous statement 
pieces, sometimes it can be a great dress, 
bold jacket or I do think jumpsuits can look 
fantastic as well.

If the wedding is abroad and it is going to 
be hot, then keep this in mind, plus think 
about footwear too, especially if the wed-
ding is taking place on a beach… have you 
tried walking in heels on sand?

Likewise in the UK, we all know we can 
have all 4 seasons in one day, so do watch 
the weather forecast  and if need be take a 
brolly, don’t assume one will be provided, 
plus a wrap or jacket is always useful for 
later even on a lovely summer’s day. If it is 

a winter wedding, layers are essential, as it 
can be cold outside, but hotels are typically 
overly warm.

Another useful accessory if you know you 
are going to be in a garden setting either 
at a stately home or a marquee, are heel 
guards. These handy little things stop your 
heels sinking into the grass; you just have 
to make sure you get the right size for your 
heels.

If your handbag is big enough, it is never a 
bad idea to slip a pair of flat shoes in there 
for later, you can get some tiny pairs that 
won’t mean you need a tote bag to carry 
them!

Here are some of my favourite pieces pieces 
I spotted on Olivia May, perfect for any 
special occasion”. 

To Book a face-to-face or virtual styling appoint-
ment, simply visit www.oliviamay.org or call 
Oxford Boutique on +44 (0) 844 3356323. 

Meet Andrea Swift, luxury wedding 
planner

TOP Malloni jacket 15187. MIDDLE Beatrice B dress 14895. BOTTOM Beatrice B coat 17301.

W
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LEFT Beatrice B trousers 17300, blouse 17308, Rundholz Mainline cardigan 18205, T.ba Life boots 19180, chain belt 19173. RIGHT Privatsachen skirt 17898, Beatrice 
B blazer 17285, T.ba Life boots 19180, chocker 19176

BOAT DIARIES
PHOTOGRAPHY Aurelija Karaliunaite  MODEL Andra Kieswetter ART DIRECTION / STYLING 

Veneta Markova  LOCATION  Pigeon House Equestrian

Focusing on nature and the link between outdoors, animals and wellbeing.  
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MIDDLE TOP T.ba Life coat 19188, blouse 19184, chocker 19174, belt 19178, boots 19180, Rundholz Black Label trousers 18731. MIDDLE BOTTOM T.ba Life dress 19185, boots 19180, Privatsachen jacket 17939. RIGHT TOP T.ba Life chocker 19177, trousers 19183, boots 19180, 
blouse 19182, Crea Concept jacket 17442.



ART & PHILOSOPHY
The Italians really do know how to style an outfit. They seem to glide out of their homes 
oozing pure ‘la bella figura’ with effortless flair. But what is “la bella figura”? It’s been said 
that to understand how to dress like an Italian woman, one must understand the term, it 
literally translates to ‘the beautiful figure’ and its meaning is to dress well and create a good 
impression. And, as each woman is different in their approach to this meaning, we at Olivia 
May have scoured the country for unique Italian designers who certainly allow any of us to 
shine our own ‘beautiful figure’. 
Each of our unique Italian designer labels offering the perfect design aesthetic to those three 
essential words.

Firstly, UN-NAMABLE. A label that showcases pieces fashioned by handcrafted Carpi (a 
well-known fashion district located in Emilia Romagna) artisans who use specially devel-
oped fabrics from Italian suppliers only and avant-garde techniques to create designs that 
are not only unique and timeless, but also experimental and innovative. Their visionary, 
narrative lens allows the freedom of design to flow and their juxtaposition of these contra-
dictions are for those who are not so trend led but want to express their feminine edge in 
an authentic but ‘out of the ordinary’ way. Their latest collection features a relaxed tailored 
affair which celebrated earthy tones, maxi dresses, pleated and ruched detailing and fabrics 
from linen to cotton, perfect for those summer days.

Beatrice B… the smart casual. The sky is the inspiration behind their SS21 collection. An 
ever-changing canvas the sky can be a whole rainbow of colour and light. Their design and 
processes are inherently stamped with ‘authentically made in Italy’ with 99% of its produc-
tion located  in Veneto. Discover pieces that can take you from day to night with ease, such 
as the gorgeous maxi dress in lion cream or for a more boho edge choose the striped lace 
dress in fuchsia.

Mama B is the epitome of comfort and design, all with an Italian twist of course! Muted 
colours and flattering shapes make them perfect for relaxed urban dressing. Plus they also 
use Ecotec Fabrics which is an innovative fabric transforming waste production into new 
beautiful yarns. No chemicals are used and there a reduction of greenhouse gas emissions 
and water consumption! What’s not to love? Pegged trousers, shirt dresses and layered light-
weight knits are our daily go-to’s!

Malloni on the other hand is the place for sophisticated avantgarde tailoring. Thoughtful 
and structured with pleated details and asymmetric and angled shaping, their pieces are the 
perfect antidote to zoom meeting leisurewear.

One designer with a different vibe is Marc Point. An artisanal brand which explores the 
merit of “peasant-wear” yet fits into the contemporary world effortlessly. The designers retro 
avantgarde style is poetic, romantic and deeply Italian, where each of the textures, print and 
shape tells a story. We just love the shirt in white, jumpsuit and maxi overshirt dress.

Sophisticated and elegant each silhouette delivers a little ‘gioia di vivere’, each piece chosen 
for its exceptional cut and fabric choice. The essence of each garment is that it can remain 
a long-term staple in your wardrobe and won’t fade after a few wears. Think consciously 
and buy better, to build a capsule wardrobe of ageless classics, which you can switch up by 
adding a colourful piece to or a contemporary twist.

To shop the full range of un-namable & Marc Point SS21 collections, visit www.oliviamay.org, 
Oxford Boutique or Cheshire Showroom.  

“Art Speaks The 
Soul Of Its Cul-
ture.” – Abby 
Willowroot, Art-
ist And Sculptor

‘The artist sees what 
others only catch a 

glimpse of.’ - Leonar-
do Da Vinci
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PHOTOGRAPHY Aurelija Karali-
unaite  MODEL Martha Scott / 

Eloise Sheffield  ART DIRECTION 
/ STYLING Veneta Markova  

LOCATION Oxford
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LEFT Angela Caputi earrings 17171, 
Xenia Design top 19112, top 19102, 
trousers 19092. RIGHT Balossa shirt 
17268, Beatrice B trousers 17289

Opening up of June 21st
The easing…

It feels like forever since we could attend larger gatherings, family picnics and festivals in the park. Days spent with our 
besties, clinking glasses and diving into the creaking Fortnum and Mason wicker basket brimming with our favourite 
mouth-watering delicacies… and a lovely bottle of something (almost) cold, feels like a distance memory. Laughter, oh 
how we have missed that… and live music and entertainment.

The Government hopes to remove “all legal limits on social contact” from June 21st, but we wait. Until then we can 
only plan… and our biggest question will be “what to wear to these live events and bigger gatherings?” For picnics aim 
for effortless comfort with maximum style… all with a fashion-edge of course! Choose from Magnolia Pearl, Les Ours, 
elemente clemente and Mama B for those perfect relaxed pieces.

Second sentence……..

Alternatively, if your style is more ‘Proms in the Park’ then seek out 
the pieces from Maliparmi or if the races are more your girly scene 
and you want to ‘glam it up’ then twirl and sashay in dresses from 
Sara Roka or Dea Kudibal.

It is within touching distance, there is a twinkling light at the end 
of the narrow dark tunnel. So, however you wish to enjoy our new 
larger gathering freedoms with friends, remember…

“Nothing lasts forever; dreams change, trends come and go, but friend-
ships never go out of style!” — Carrie Bradshaw

@vanitas_life

PHOTOGRAPHY Aurelija Karaliunaite  
MODEL Andra Kieswetter  ART DIRECTION 

/ STYLING Veneta Markova  LOCATION 
Oxford

Accessories can make or break an outfit, but it is all a question of 
balance, scale and personality. Here are our top 3 tips for the perfect 
ensemble.

• Don’t be too matchy-matchy, the days of your shoes matching 
your handbag perfectly are long gone. Add a brightly coloured 
statement bag and pair with a contrast colour or animal print in 
your shoes for a fresh modern look.

• Select some large earrings to dress up a casual or formal outfit. 
They draw attention to your face and can be the perfect conver-
sational piece.

• It’s all about proportions. If you’re wearing an outfit that is big 
and voluminous then consider a less is more approach, if you are 
wearing something more streamlined, you can go a little bolder 
with a chunky necklace or layer it up with various size necklaces 
for a contemporary twist. And you want to feel slimmer then 
select a long necklace, as it draws the eyes down.

To shop the full range of accessories collections, visit www.oliviamay.org, 
Oxford Boutique or Cheshire Showroom. 
 

SPRING
Accessories  
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You may have seen our fabulous new model Olga 
gracing your (web) screens of late so we thought 
that we would dive into her world and see who she 
is and what she loves about Olivia May!

So tell us a little about yourself 
Hi, I’m Olga - psychologist, yoga teacher, mindfulness 
coach and a mum to three wonderful kids. This is my 
first experience of being a model and I’m very grateful for 
this opportunity to look at myself from a far. I like the 
theory of quantum physics in real life, this way I can be 
watching and be the person who is being watched; being 
the observer I can then influence the end result of the ex-
periment. Therefore, what I’m feeling and thinking will 
influence on what’s going on. 

What do you think I can feel when I’m wearing Olivia 
May’s clothes? Of course pleasure, that’s what allows me 
to be natural at the camera.

Which of our designers/pieces are your favourite 
and why?
Rundholz, Mama B, Privatsachen, Crea Concept, Sarah 
Pacini - they aren’t just a fashion trend, it’s a lifestyle 
which takes you to the next level of self-awareness, which 
motivates you to self-fulfilment and makes a statement; 
one that says ‘the owner of this outfit is an extraordinary, 
highly motivated personality who will make the world 
bend for her.’ Asymmetric, multi-layered, natural fabrics 
and attention to detail are just some of the points I love 
about these outfits. 

Who are your fashion style icons?     
Daphne Guinness - I like her admiration to the theatri-
cal outfits, surrealist motives and extravagant haute cou-
ture pieces, which she then mixes with vintage bargains 
from Sunday markets. Nevertheless, as an aristocrat-
ic-, dark- and blond-haired beauty she refuses to wear 
clothes marked as must haves, insisting that all outfits 
must have their own personality. Also, British fashion 
director and muse Isabella Blow. Isabella had a fantastic 
gift to recognise talent. I adore her love to outrage and 
not to be like anyone else. She said: “women love clothes, 
because it means so much more to them - it reminds 
them of the day when they met their lover, got married 
and made love. All of that is in her head and connected 

to the feminine essence. When you’re a pretty woman you 
don’t need clothes, but when you’re ugly like me, you’re 
like a house with no foundations and you need some-
thing, to put yourself together”.

What do you think makes Olivia May so unique? 
I love the variety of the collections. So many fabulous 
designers. There’s always something new and extraordi-
nary. Modern fabrics and funky styles. Here I can find 
what feeds my soul. As you shopped with us as a custom-
er, tell us about your experience? Yes! There’s a comforting 
feeling to come back to, as if we are old friends. We can 
chat about the latest news, get inspired with something 
beautiful. Wonderful Veneta knows my preferences and 
will always offer to me something I really like.

Do you think it’s just as important to have a phys-
ical store to browse around as well as surfing the 
net?
In my opinion it is. Especially now at these unprece-
dented times internet minimises the time we use to find 
something to get inspired by. It’s like to read a fashion 
magazine in the past. However, in order to feel the fabric 
and make sure that the style actually fits me, I would 
prefer to visit the shop. And of course, the real interaction 
is only possible in the shop. 

Do you feel fashion and embracing your own style 
is important at any age?
I would agree! Clothes are like your second skin. The 
comfort of our body and mind also depends on the com-
fort of our clothing. For me, this is my personal style. As 
Coco Chanel said, “fashion changes but style endures”. 
This is a reflection of the human soul, a unique oppor-
tunity to express yourself. Find your own style is to find 
yourself. Why is it important to have your own voice in 
clothing? Not because it will guarantee that I will stand 
out from the crowd. However, for many people it’s a goal 
to be extraordinary and special and of course, there’s 
nothing wrong with it. Having your own style will 
give you more confidence, courage and makes the space 
around you connected with your personality. An added 
bonus is that if you only buy the clothes that you connect 
with and absolutely love, you will end up wearing them 
out more and actually enjoying them.

Where do you go to for fashion inspiration?
Beauty is all around us. I’m inspired by nature, especially 
the Cornish coast. In the spring there is so much renewal 
around; blossom trees and meadows, all shades of green 
and blue and if we get lucky, rainbows. I’m also inspired 
by beautiful architecture. I like to walk along old streets 
and imagine the Middle Ages or other points in time, 
and think about what kind of people will walk here in 
100 years. I like to go to museums and theatres for my 
inspiration too. By the way, I’m going to go to Ashmolean 
Museum to visit an exhibition “Pre- Raphaelites. Draw-
ings and watercolours” so I’m hoping that that will also 
give me some ideas.

For the closest inspiration I love to go to Ashmolean Mu-
seum to visit the Pre Raphaelites exhibition to see the 
drawings and watercolours. I think that will also give 
me some ideas for summer outfits. Thanks for a fasci-
nating insight into your life and your inspirational opti-
mism Olga. As you mention Olivia May do have a large 
selection of styles and tastes which can inspire, reflect our 
individual personalities and empower us all. 

We love working with you... you are a fabulous 
muse!

@oliviamayltd INSTA RECAP
Want to be featured? Share your 
outfits using #OMstyle

A DAY IN THE LIFE OF AN INFLUENCER
Olga Goncharevich

#stayconnect
#staysafestayinspired

“It makes me feel really good 
spending time with people I love 
and having walks in nature. Also 
I make sure I get enough sleep and 
exercise regularly.” - Bianca

HOW THE TEAM DOES  

SELF CARE

Stay up to date on the latest fashion, stories, interviews, styling tips, blogs and videos 
from the sectors of fashion, people and lifestyle brought to you by OM Connecting, for-
merly OM Connected from Olivia May. We’ve remained committed to keeping in touch 
with you through relevant inspirational content and connecting with incredible people. 

To read the full articles and stay up to date with the latest blog posts visit www.oliviamay.org/pages/om-connected-hub 

“I like to try and stay as active as I 
can, be that the gym or getting out 
for half an hour of fresh air a day 
to clear my head. As an Interior 
Design graduate I’m also very into 
my interiors and I’m currently 
spending a lot of my free time 
doing my house up.” - Olivia

“For me it is a combination of 
meditation, going to the gym, 
spending time with family and 
friends and being by the water. I 
visit my favourite beach in An-
glesey as often as I can as this the 
one true place where I feel relaxed 
and able to forget about our busy 
world. Bliss!” - Wendy

“Self-care for me is self-compas-
sion - being kind to your body 
and mind, recognising what’s 
missing and allowing yourself 
time to grow. In my daily routine 
this translates into morning yoga 
routine - it sets a positive backdrop 
for the whole day.” - Aurelija

“I like to spend time outdoors 
each day by walking my dog and 
enjoying the fresh air and the local 
countryside. I find it really helps 
me to feel relaxed and to unwind 
after a busy day.” - Clare

“All starts with the emotional and 
spiritual self-care. Nourishing my 
soul and finding my inner peace 
through meditation, reading, lis-
ten to various podcasts and music, 
dancing and watching a docu-
mentary on a topic I’m interested 
in.” - Veneta

“Nothing I love more than a pam-
per day with my mum and sister! 
Whether that’s full on facials, 
painting nails or even just doing 
our eyebrows, it helps me feel calm 
and more confident. It also helps 
me relax and sleep better.” 
- Georgie

“For me it’s a combination of exer-
cise and reading. It makes me feel 
good if I can be outdoors, walking, 
running, in fact any form of exer-
cise outdoors gives me calm and a 
different perspective.” - Ann
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Shades of Jewel 
Situated near the Ponte Vecchio, in the old town of Florence lies Angela 
Caputi’s workshop. Designing since 1975 she takes her inspiration from 1940’s 
movies, the world around her and the fashion movement. Her collections have 
been exhibited in acclaimed places such as at Museo degli Argenti, Galleria del 
Costume in Florence and the Metropolitan Museum of Art, New York and 
have graced the neckline of many a star.
The designer works with all manner of mediums including coloured plastic 
and synthetic materials, all made in Italy; each distinct piece designed by Ange-
la herself and then carefully assembled in their Italian studio and boutique.
We have a fantastic selection of necklaces, bracelets and earrings in store and 
online, ranging in a kaleidoscope of colours and shapes, so please do take a 
look or pop in store where we would love to show you the range.
These really are unique and beautiful pieces, but don’t take our word for it! The 
lovely Gillian Bowditch-Cooper who won our ‘Win an Angela Caputi neck-
lace” in our Easter Giveaway was certainly very happy with her prize!

S T Y L E  T IP
Bring your outfits to life with our collec-
tion of beautiful jewellery. Style with a 
minimalistic dress and heels to add ex-
tra details.

Don’t take it from us, hear from our customers!
We have been working hard here at OM headquarters on lots of projects to help all 
of you, our lovely customers by providing more information on our pieces and to also 

help inform others of our service.

We joined the wonderful world of Trustpilot to help spread the word of what it’s like 
to be in the Olivia May world and we are delighted with the response so far. Good 
or bad each comment is read by us all and will help us, help you in the future so if 
you have a couple of minutes spare, we’d really appreciate it if you could pop onto 

Trustpilot and send us your review. 

Size matters!
Our designers are all very unique and that is why we love them, however, the cut of 
some of the pieces can look huge on a body, but in reality, they can be quite a small 
fit, especially across the shoulders. Or vice versa! We are listening to you and are 
therefore changing some of the information we are providing on our product pages. 
Some will be in written form whilst others will have video content. We hope in this 

way you can better understand our pieces and order the correct size for you.
For example, SKU 21396S - Rundholz Black Label drop crotch trousers, fit larger 
than the size stated; they have a very wide waistline, so a size small can fit a size 
large! SKU 19767S - Ewa i Walla Organdie tunic, is very loose and oversized and a 
size small can fit up to a size 16, whilst SKU 194942 - Alquema smash pocket dress 
has very stretchy fabric and looks smaller than it is; therefore, a size 2 can fit a size 
14. We understand how confusing this all is, so we aim to improve our information 
and help you make the right choices. We also have Veneta on hand and our helpful 
(and lovely) customer service team to assist with any questions, just phone or send 

an email to customerservice@oliviamay.org.

We stock over 60 designer collections and thousands of products online with a hand picked selection 
in-store. Seen an item online? No problem, simply call us or send an e-mail before your visit and we’ll 

ensure your garment are ready for you to try.

OM NEWS
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