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THE STORY



In ancient times, the children 
born in India were wrapped in 
yellow colour cloth. No, that 
was not a superstition. Yellow 
colour of that cloth came 
from dyeing it in Turmeric 
which had properties good for 
child’s wellbeing. This was one 
of the ways how Indians dyed 
their clothes before it all 
changed with coming of 
hazardous chemical dyes.

GIBIE Towels embodies Ayurvedic Dyeing 
Techniques where the fabric is dyed in 
ayurvedic herbs that are known to provide 
numerous benefits. 

Through this patented herbal dyeing method, 
we’re delivering a healthy and sustainable 
answer to today’s hazardous chemical intensive 
textile production processes. It is a step towards 
a healthier lifestyle.

Every towel colour embodies its own unique 
feature from its corresponding Ayurvedic herbs 
and dyes.



Elevating 
modern living 
with the finest 
natural bath 
linen. 

AT GIBIE TOWELS, WE’RE REDEFINING THE MODERN 
LUXURY WITH OUR METICULOUSLY CRAFTED 
BRAND OF AYURVEDIC DYED BATH LINEN. BY 

COMBINING THE BEST OF MODERN DESIGN AND 
AYURVEDIC DYEING PROCESSES, WE’RE ELEVATING 

EVERYDAY LIVING AND BRINGING THE FINEST 
NATURAL BATH LINEN INTO YOUR HOMES. 

WE’VE POURED OUR HEART AND SOUL INTO 
CAREFULLY CRAFTING EACH PIECE OF ‘GIBIE 

TOWELS’ NATURAL BATH LINEN. 



The truth about synthetic chemical dyes.

Synthetic chemical dyeing is currently one of the most common and most environmentally polluting 
and harmful processes in the world. Toxic wastewater from fabric dyeing factories is often released 
into the environment, due to inefficiencies and lack of proper dye removal and water treatment 
processes. This gives rise to a myriad of health and environmental problems, especially for the 
surrounding communities and animal populations.  

Synthetic chemical dyes may cause skin rashes and other problems, as your skin is in constant 
contact with the dyed fabric. In serious cases, synthetic chemical dyes in clothing may even lead to 
skin cancer. When you realize that commercial chemical dyeing processes use over 8000 chemicals 
throughout its manufacturing stages, it’s no wonder they have such sobering consequences on our 
health and environment.



Our herbal 
dyeing methods 
are 
environmentally 
friendly and 
100% chemical 
free.

AT THE CORE OF OUR BRAND LIES THE MAGIC OF 
AYURVEDIC HERBS. OUR FINE BATH LINEN IS FREE 

FROM THE HARMFUL CHEMICAL DYES THAT 
PLAGUE THE TEXTILE INDUSTRY TODAY. AS AN 
ANSWER TO TODAY’S OUTDATED, CHEMICAL 

INTENSIVE AND ENVIRONMENTALLY HARMFUL 
TEXTILE PRODUCTION PROCESSES, WE’VE CHOSEN 

TO FOCUS ON USING OUR PATENTED HERBAL 
DYEING METHODS THAT ARE 100% CHEMICAL FREE. 

THESE HERBAL DYES ARE AN ANCIENT INDIAN 
TRADITION THAT HAS BEEN PASSED DOWN FROM 

GENERATIONS BEFORE US. NOT ONLY ARE OUR 
NATURAL HERBAL DYES ENVIRONMENTALLY 

FRIENDLY AND HYPOALLERGENIC, THEY ALSO HAVE 
A POSITIVE IMPACT ON YOUR OVERALL WELLBEING, 
THANKS TO THEIR PROPERTIES. EACH COLOUR HAS 
ITS SPECIFIC BENEFITS AND SIGNIFICANCE INSPIRED 
FROM THE TRADITIONAL INDIAN WAY OF HEALTHY 

LIVING.



We begin with 
nature, and 

end in modern 
luxury. 

GIBIE Towels harness the amazing benefits of natural fibers and 
traditional dyeing methods, and integrate them with the latest 
manufacturing technologies. Thus, we’re delivering the softest 
and finest luxury bath linen that brings together the best of 
modern and traditional styles. Here are some of the amazing 
qualities of our luxury bath linen:

• Bacteria Resistant

• Super soft & Shiny

• Odour Resistant

• Quick Drying

• More Absorbent

• Devoid of harmful chemical dyes.

• Eco-friendly

• Skin Friendly



OUR MISSION 
STATEMENT



There are three words that define us

QUALITY

We make sure quality is never 
compromised even in the slightest 
way. We have best manufacturers 
across India and we are ready to put-
in that extra effort to provide the 
best that can be. That is why our 
yarn is spun in specialised factory in 
South India, fabric is developed in 
North India and Dyed in West India.

INNOVATION

Innovation forms the core of our 
existence. As a company, we aspire 
to be most innovative bath linen 
company that relies on nature to 
find innovation rather than today’s 
often harmful ways of innovating. 
Our innovations will always be good 
for our environment.

NATURE

We do what we do because of our 
love for the Nature. Our every 
process and every innovation is 
based on ways to preserve the best 
asset humanity has and that is the 
nature. This is why is we exist and 
this why we are passionate about 
our work.



OUR PROCESS



STEP 1: Fibres are spun in the specialised unit in South India. We use 16/1 Bamboo Yarn to make piles of the towel while organic cotton 

yarn for the base of the towel. These yarns are then sent to weaving unit in North India.

We have very carefully selected every bit of our supply chain to make sure it stands 
with our values of Quality, Innovation and Nature. Our process can be divided into 4 
main steps:

STEP 2: Our factory in North India is among very few units that specialise in making terry fabric using bamboo yarn. This is because 

bamboo yarn when spun in 16/1s is very delicate and a set of expertise is required to deliver required output with quality and durability. This 
terry fabric is the sent to Ayurvedic Dyeing unit.

STEP 3: In this final and most crucial step, the towels are dyed using ayurvedic herbs. These herbs have been carefully chosen to provide earthy 

colour and properties to the towels inspired from 5000-years-old Indian practice of Ayurveda.

STEP 4: All the waste after dyeing is used as natural fertilizers in the fields. The waste water can be directly discharged into the rivers or any 

other water body as there are no chemicals involved at any stage of dyeing.



FDA 
COMPLIANCE 
PROTOCOL



Pursuant to the Food, Drug & Cosmetic Act, the FDA and FTC require that we follow a very specific 
and detailed protocol about what we can say about our products online, over the phone and in 
person. 

Anyone working for GIBIE must adhere to this protocol to ensure that our company maintains good 
standing with the FDA and other regulatory agencies. As a team member, you are responsible for 
what you say about our products to others— more so than someone who is just a customer. What 
you say could affect our standing with the FDA, so if you’re not sure if you can say something, please 
ask and we can help clarify. 

In this document, you’ll discover what you can say and what you can’t—as well as our complete FDA 
Compliance Protocol. 



WHY IS FDA 
COMPLIANCE 

SO 
IMPORTANT? 

Essentially, they can and will shut down any 
company that makes drug-like claims or 
“structure-function” claims for their products. 
This includes claims made by any team member 
on our website, over the phone or in person. 
Many companies continue marketing their 
products by making illegal claims. Comparisons to 
what others may claim is not helpful, and in fact, 
can put our company in jeopardy. 



WHAT ARE CLAIMS? 
Suggests that the product is intended for use in the “diagnosis, cure, mitigation, treatment, or 
prevention of disease” 

WHAT CLAIMS CAN BE MADE? 
• Cleanses skin 

• Promotes skin wellbeing 

• Alters or reduces or minimizes the appearance of 

• Exfoliates 

These are general examples, but as long as the claim falls into one of these categories, you should be safe. If 
you’re unsure, please ask the FDA Compliance lead. 



CUSTOMER 
SUPPORT, IN-

STORE 
SUPPORT AND 

FDA 
COMPLIANCE 

Whether you’re writing an email, on the phone or in a chat session, you must 
adhere to FDA compliance. Please make sure you use the appropriate claims in 
the documents when talking to a customer about their skin. 

Also, when someone asks about a skin condition, like acne, rosacea, 
hyperpigmentation and others, here’s how you can respond. 

“The FDA considers these diseases, so I can’t give specific product or ingredient 
recommendations based specifically for those conditions. What I can tell you is 
that there are some products that [insert approved claims.] Would you like to 
hear about them?” 

If in email, you can just continue with the products. 

Instead of “Would you like to hear about them?” 

you can say, 

“These are...” 

The FDA Compliance lead is always available to assist you with what you can 
and cannot say. Please discuss any claims or situations you have questions 
about with her to determine if the situation is/was appropriate. 



WEB COPY, SOCIAL MEDIA, COPYWRITING, 
BLOG WRITING AND FDA COMPLIANCE 

When writing for the public, we must be extremely 
careful not to make any illegal disease treatment or 
structure-function claims. So all emails, testimonials 
and blog articles that promote products must be 
reviewed by the FDA Compliance lead. 

Please keep in mind that anything we choose to 
publish containing claims on our web channels could 
potentially violate our FDA compliance program and 
place the company in jeopardy of FDA or FTC legal 
action—this includes comments, testimonials, 
questions, videos, Facebook Live, or someone else’s 
article. So if a testimonial claims that the customer got 
rid of their acne using the product, we cannot publish 
that aspect of the testimonial—since it implies that you 
can use that product as a drug to treat a disease or 
condition (acne.) Anything our customer claims in a 
testimonial is ours. If we “like”, publish or link to a 
testimonial, the company is responsible for making 
that claim. 



social media 

MAKE SURE CUSTOMERS ARE NOT POSTING 
REVIEWS WITH CLAIMS. IF SO, PLEASE EITHER 

REMOVE THE POST COMPLETELY, OR CUT OUT THE 
PART OF THE CLAIM THAT IS IN VIOLATION OF THE 

FDA REGULATIONS. 

DO NOT LIKE A CUSTOMER TESTIMONIAL—ON 
THEIR PAGE OR OURS—THAT HAS AN ILLEGAL 

CLAIM IN IT. THIS ENDORSEMENT COULD IMPLY 
THAT WE AGREE THE PRODUCT CAN DO THE THING 

THAT THEY HAVE CLAIMED. 



video 
production 

REVIEW ALL SCRIPTS BEFOREHAND 
FOR CLAIMS. 

REVIEW THE VIDEO AFTER EDITING 
AND MAKE EDITING ADJUSTMENTS IF 

THERE ARE ILLEGAL CLAIMS. 



blog writing 

We can talk about ingredients and 
what they do, but they must have 
the same “no structure and 
function” claims as the products. 

If we want to talk about the 
products in a blog post, we cannot 
have any structure-function 
claims regarding that product in 
that post at all. 

Please note that illegal claims 
cannot be made in the URL for the 
blog post as well. 

Example: 
www.annmariegianni.com/cures-
cancer.html 



Replace the 
words with 
acceptable 

ones:

• In place of Heals, Cures

Positive effect/Natural effect/Herbal effect

• In place of Removes Toxins

Removes Impurities

• In place of Medicinal Herbs

Ayurvedic Herbs



PRODUCT GUIDE



Size: 35cm x35cm
GSM: 500-550
Colour: Burnt Grey

Size: 35cm x70cm
GSM: 500-550
Colour: Burnt Grey

Size: 75cm x150cm
GSM: 500-550
Colour: Burnt Grey
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Burnt Grey Colour

Burnt Grey colour comes from a combination 
of Pomegranate, Alum and Iron Earth. 
Pomegranate has been used as traditional dye 
in India for ages. 

Fact: Pomegranate is considered as Cardiac 
Tonic, an Appetizer and Constitutive. 



WASH CARE

GENTLE MACHINE 
WASH SIMILAR TO SILK 

OR WOOL

DO NOT BLEACH OR 
SCRUB

DRY IN SHADE

USE MILD DETERGENT WASH SEPARATELY AVOID CITRUS 
CONTENT



BRAND GUIDELINES



LOGO AND TAGLINE

THE LOGOMARK

PRIMARY LOGO

SECONDARY LOGO



LOGO VARIATIONS

TAGLINE

NATURAL . FUNCTIONAL . AYURVEDIC SCIENCE

NATURAL . 
FUNCTIONAL . 
AYURVEDIC SCIENCE.



BRAND PALETTE



ICONS 
AND 
SYMBOLS

BACTERIA RESISTANT UV RESISTANT SKIN WELLBEING

CHEMICAL FREE DYEING

AYURVEDIC HERBS

QUICK DRYING



THE TEAM



HITESH 
ANAND
Hitesh has been conceptualizing and working 
on the product development from start. He is 
the one looking for innovative product 
features, testing product for quality, 

consistency and durability. A perfectionist by 
heart and loves taking challenges thrown 
towards him. He is avid lover of financial 
markets and world economy and would never 
shy discussing them with you.

ANAND 
PRAKASH
Anand has worked at many cooperate offices 

before finally deciding to do something he 

values and loves the most. He looks after the 

day-to-day operation of the business and 

makes sure the company functions with 

utmost smoothness. He is a health freak. Has 

run many marathons over the year and ready 

to break his personal best again this year.

SAURABH 
MISHRA
Saurabh is a MBA and worked with many 
corporates before joining with other co-
founders to start GIBIE. He has been involved 
in many startups in the past. He is an 
ambitious entrepreneur, impeccable marketer 
and a delight to talk anytime of the day. He is 
responsible for devising the marketing 
strategies for GIBIE.
When not working, Saurabh loves to engage 

in startup talks and relationship building. 

ADITYA 
SINGH
Aditya was an software engineer before he 
decided to quit his monotonous job and 
rather do something to save the world. Aditya 
is responsible for client acquisitions and he is 
certainly very good at it. He heads our sales 
team and no doubt is expectational salesman. 
You can never get away without being 
dragged into a very in-depth political 
discussion when talking to him.



SOCIAL MEDIA LINKS

https://facebook.com/mygibie
https://twitter.com/mygibie
https://pinterest.com/mygibie
https://instagram.com/mygibie


DOWNLOAD LINKS

PHOTOGRAPHY

LOGO

FEATURE ICONS

http://www.gibie.co/press/photography/
http://www.gibie.co/press/gibie-logo/
http://www.gibie.co/press/feature-icons/


Testimonials

“I have never seen such a texture and softness in 
any towel and best part is it stays forever. My 
GIBIE Towel is a part of  gym and sauna sessions.”  

- Honey Singh (CEO PR & Content - ARM DIGITAL)

“I have been practising Ayurveda for many years,  
Ayurvedic textiles has power to change our world 
in many ways. It is the best way to get rid of 
chemicals from our system.” 

-Arun Baid (Founder, Aura Herbal)



THANK YOU
www.gibie.co | press@gibie.co

http://www.gibie.co/
mailto:INFO@GIBIE.CO

