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A note from us
Seeing the brutal consequences of the damage we are collectively 

making to our planet has enlivened us to try and make a change. 

Fashion is a huge contributor, and we simply cannot continue on as 

we are. We want to create a solution that is conscious, accessible and 

friendly to all. In this space we want to educate and learn together, with 

the ultimate goal of aligning to a circular system where neither people 

nor planet are harmed. 

We want to share our plan with you and hope to inspire you in what you 

can do too.
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Our mission
To create fashion that doesn’t cost the earth. To be transparent, 

accountable and, most importantly, respectful to the planet and 

its people.

With this, we hope to inspire you to:

Our report has been split into three main sections:

Section 1

Section 2

Section 3

live, create and shop 

in a better world.

Planet.

People.

Greater Good.
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United Nations 
Sustainable
Development Goals
We have aligned all of our objectives with the United Nations 17 

Sustainable Development Goals, which address the global issues of 

poverty, inequality and climate change, to ensure that we all are working 

towards the same end goal.

You will see the below icons down the right-hand side of the report to 

symbolise what SDG goals align with our objectives.
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Planet
Section 1
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Our objective

Why?

What are we currently doing?

Plan of action

Introduce upcycled garment, 
fabric and accessory deadstock. 

There are so many amazing things already in the world that with a little 

bit of love can become very special pieces.

In contact with accessory and jewellery suppliers for SS21

In contact with denim suppliers to use cancelled lines to upcycle

Reaching out to deadstock wholesalers to see work with them and 

see what is achievable

Contact wholesalers to see what kind and quantity of clothing 

deadstock they have and whether it could be workable

Look into deadstock fabric suppliers for SS21
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06 Planet

Why?

What are we currently doing?

Plan of action

In order to spread our impact and protect biodiversity in the soil and 

nature, we feel it is important to have a carefully selected variety of 

fibres that we use. 

We are currently using FSC certified viscose.

Research into recycled fabric options that work best for our 

designs and end use. 

Research into biofabrics - these are fabrics that work with nature

To never use standard cotton

Look into using Bast (linen, hemp, flax etc.) fibres - they have a lot 

of similar qualities to cotton but are a lot less resource intensive

Our objective

Research new fibre and fabric 
options to diversify our collection, 
with the hope to introduce these 
into the range for SS21. 
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07 Planet

Why?

Plan of action

80% of the garments impact is decided at the design stage- this is our 

opportunity to creatively solve bigger problems.

Continue to develop zero waste garments to be introduced as part 

of the SS21 collection

Upcycling deadstock/ tack back scheme

Our objective

To ultimately work towards a 
circular design system. 

What are we currently doing?

Designing pieces that are as versatile as possible to increase their 

lifespan, nodding to trends whilst not being tied down to a specific 

moment in time

Carefully considering how easily recycled they can be at end of life 

– as much as possible we are avoiding using trims to aid in this and 

using fabrics that are not blended
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08 Planet

Why?
Wherever possible we want to avoid materials and waste ending up in 

landfill. We also want to ensure that the planet and people dealing with it 

are not harmed in any way as part of these processes.

Our objective

To ensure all waste that is created 
in production and at head office is 
dealt with in a safe and responsible 
manner.

What are we currently doing?

The fabric mill we work with separates waste between hazardous 

and non-hazardous. This is then sent to the correct facilities for 

reuse or disposal

They also have undertaken a rigorous zero waste project to 

separate all waste from production

Our mill carries out proactive chemical management in line 

with REACH standards to eliminate hazardous chemicals in the 

production process

At our office we split out all our rubbish to ensure everything that 

can be recycled is recycled

We have offered a take back scheme for clothing to customers
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09 Planet

Plan of action

Talk with all suppliers to work out where and how we can 

reduce excess waste, especially in postal packages. Think about 

introducing reusable bags made from fabric scraps

Research into recycling facilities

Work towards a zero-waste approach in our office – no single use 

plastics allowed

Always ensure soft plastics are disposed of responsibly 

Educate customers on how they can care for their clothes to 

prolong each garment’s lifespan as much as possible

Sustainability Strategy



10 Planet

Why?
Water shortages are becoming a real threat to all life on earth, and so to 

do our part to help we want to use it as little and safely as possible.

Our objective

To practice responsible water 
processes, ensuring no polluted 
water is released and minimising 
our water use wherever possible.

What are we currently doing?

Our fabric mill has been a member of the SRWI since 2016

All wastewater from our fabric mill is treated and discharged in 

accordance with the legal requirements

Plan of action

To ensure these standards remain a constant as we expand our 

supply base. 
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11 Planet

Why?
Carbon dioxide is one of the greenhouse gases that absorbs radiation 

and stops heat from escaping our atmosphere. This in turn creates 

higher average global temperatures, disruptive weather patterns and 

changes to our climate.  

Our objective

To work towards becoming carbon 
neutral certified company.

What are we currently doing?

We send all internal business shipments as carbon neutral through 

our courier service DHL. 

Plan of action

Work out the areas that create the biggest carbon footprint in 

the business

Work out realistically what we can do within our means to prioritise 

and then start off-setting our carbon footprint

Reach out to a 3rd party company who can support and educate 

us on how it will be best to achieve this
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12 Planet

Why?
We can’t manage what we don’t know. For us, traceability is a huge 

key issue in order to make sure all processes and standards are being 

handled in a way that neither people nor planet are exploited.

Our objective

To acquire 100% traceability of our 
garments journey by SS21.

What are we currently doing?

We are currently only working with one fabric mill and one factory, so 

accessing this information hasn’t been too hard to gather. As we grow 

our supply base, we will need to ensure we are asking these questions 

from the beginning. This way everyone that works with us will understand 

that we expect 100% honest and traceable working relationships.

Plan of action

To split down the journey of our garments into the below areas and 

ensure that we are tracing each one going forwards.

We are working on creating a document for all of this information 

that we hope to be able to share with you soon.  

Farmers & forests

Raw material spinning

Raw material weaving

Mills for dying/printing

Garment manufactures
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Why?
We are passionate about producing garments that create as little impact 

to the environment and its people as possible, and we want to make sure 

that our suppliers are on this journey with us too.

Our objective

To create a supplier code of 
conduct (we’ve called it our Partnership Policy) & for 
100% of our supply base to sign 
on the dotted line. The document 
will outline our expectations on 
the sourcing of raw materials, the 
production process & also address 
issues such as gender equality, 
equal pay and living wage (in accordance 

with local government guidelines) for all workers.

Plan of action

Complete Partnership Policy document by mid-May 2020 to send out to 

our suppliers. 
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Why?
It is important for us that workers at all stages of our production process 

work in a safe environment and are paid and treated fairly. 

Our objective

For 100% of our factories to be 
audited by a third-party company 
or, for smaller factories where 
this isn’t a financially viable 
option, a member of the OMNES 
team to carry out an audit within 
recommended requirements. 

Plan of action
Reach out to potential new suppliers for AW2020 for audit 

documentation before placing orders.

What are we currently doing?

100% of our current production has been made with a SEDEX listed 

supplier.
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Why?
We are fully committed to building strong and friendly relationships 

with our suppliers, making sure we build in enough time to talk and 

support them as much as possible. We see the relationship between 

our suppliers more as a partnership, where we can innovate and create 

together. 

Our objective

To carry out responsible buying 
practices with fair payment terms 
for our suppliers.

Plan of action

Continue to have discussions with any new suppliers, to make sure that 

we are all working in a way that is best for everyone involved.

What are we currently doing?

For the suppliers we currently work with, we have agreed transparent 

payment terms that satisfy both parties taking into consideration the 

current climate.
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17 People

Why?
There are more slaves now than at any other time in history- we could 

not believe this statistic. We want to make sure we’re doing our bit to 

not add to this figure. 

Our objective

To work towards ensuring that 
modern slavery does not exist 
at any point throughout our 
supply chain.

Plan of action

We are researching into a possible partnership with a bigger organisation 

who can help support us on this mission.
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Why?
As a sustainable fashion brand, we cannot stand behind this mission if we 

do not stand up for the basic and equal rights for all of the people who 

make up our extremely diverse supply chain. 

Our objective

To be committed to inclusivity 
across all areas of the business, 
irrespective of gender, disability, 
race, ethnicity, origin or religion. 

Plan of action

We will use our platform to learn and educate with our customers, 

as well as ensuring that all company decisions are made with 

inclusivity at the forefront of our minds. 
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Why?
For us, supporting the planet and our people is more than just the 

clothes we design. We also feel passionate about supporting the amazing 

initiatives that are happening in our local community. 

Our objective

To support initiatives both locally 
in London and in partnership with 
our overseas suppliers.

Plan of action

Reach out to our suppliers to see how we can support their local 

communities too

What are we currently doing?

We are commited to the #yearofgivingwater campaign with Drip by 

Drip, pledging a minimum of €15 per month to fund bio-sand water 

filters in Bangladesh. 

We donate the money we would usually spend on staff members 

birthdays to aid the mission of TreeSisters- they are a charity who 

fund reforestation projects and women’s work. Every £1 we donate 

plants approximately 2 new trees.

We are participating in CoppaFeel’s Formal Fridays, donating money 

and spreading the word about the work they do. 



21 Greater Good

Why?
Knowledge is power, and we feel change will not happen without this. We 

need to educate our consumers on everything from fabric to how best 

to care for their garments. It is also essential that we volunteer our time 

to help educate the younger generation, as they will be the future of 

retail. 

Our objective

To share our knowledge with our 
customer community and the future 
generation of retail. 

Plan of action

 We are currently in talks with a London university to volunteer our 

time to talk about sustainable fashion and potentially work on a 

project with them around this. 

 Start planning how we can create exciting content for our 

customer around sustainability.  


