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A  N O T E  F R O M  U S

We are living in a 
critical moment in 
time, faced with the 
very real threat  
of climate catastrophe.
At OMNES we’re determined to do things differently. 

In 2020 we embarked on our mission to change the fashion industry  
from the inside out, creating a brand that is both accessible to all, but also 
environmentally conscious in everything we do – all while demonstrating 
how it’s done along the way. 

In our 2020 Sustainability Strategy we outlined our key objectives for 
embedding ethical and sustainable practices into our business from the  
very outset, holding ourselves accountable and ensuring that every decision 
made was carefully considered to have the best possible impact on people  
and planet. 

A year on, we’re continually learning and evolving to be better, and are proud  
of how far we have come. However, we are also all too aware of the ever-
changing nature of the environmental crisis and are determined to improve 
and expand our sustainability practices this year and beyond. Setting new 
objectives for the year ahead, we will continue to challenge the status 
quo and strive for positive change within the fashion industry. We hope 
to inspire you to join us on our journey towards a better future, moving 
together towards the goal of prioritising the planet and its people. 
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https://cdn.shopify.com/s/files/1/0053/8198/0234/files/Sustainability_Strategy.pdf?v=1596441642


We want to do 
fashion differently. 
We want to  
make it better. 
Together.
To create fashion that doesn’t cost the earth. 

Through transparent practices, accountability, and 
innovative design, we want to create lasting change 
and build an accessible and environmentally conscious 
brand that respects the planet and its people as we  
work towards a better world. 

Our sustainability strategy is focused on three main areas:

01 - Planet

02 - People

03 - Greater Good

O U R  M I S S I O N
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S U S T A I N A B I L I T Y  R E P O R T
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In a Nutshell

OMNES exists to create clothing that is cool 
and considered, so that you can have great 
style, without damaging the planet or your 
wallet. With as much as 80% of a garment’s 
environmental impact determined at the 
design stage, we strive to make the best 
possible choices for our collections right 
from the outset; considering our materials 
& suppliers, how you’ll be able to love and 
wear your OMNES pieces for as long as 
possible, and what will happen to an item 
when you can’t do that anymore. 

But that’s not all. We’ve also thought 
about our packaging and our labels, 
built partnerships that give back to 
environmental and social causes, and  
have even considered how we operate  
at Head Office.

The Finer Detail

At OMNES we strive for continuous learning 
and improvement. Here are some of the 
achievements and practices we set out 
during our launch year:
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As one of the world’s most prolific polluters, 
the fashion industry’s detrimental 
impact on the environment is vast and 
improving the way it operates will make 
a huge, positive difference to the future 
of our planet.  We’ve made the following 
commitments and choices this year with 
the planet in mind.

From the very outset of designing our 
product range, OMNES strives to use the 
most sustainable, innovative materials to 
ensure we are not only creating beautiful, 
high-quality, accessible products, but also 
that we are reducing our environmental 
impact as much as possible.  In our 2020-
21 collections, we used:

Recycled Polyester
Polyester is a man-made fibre, produced 
from crude oil – a non-renewable resource. 
It is not biodegradable, but it is recyclable. 
Recycled polyester provides a more 
sustainable alternative as it does not use 
virgin resource but makes use of consumer 
waste that would otherwise have gone to 
landfill. Our Recycled Polyester is fabric is 
made from post-consumer plastic bottles 
and is certified by the Global Recycle 
Standard.

FSC-Certified or LENZING™ 
ECOVERO™-branded viscose
We use FSC (Forest Stewardship Council)-
certified or LENZING™ ECOVERO™-
branded viscose fibres. LENZING™ 
ECOVERO™ fibres are produced using 
wood pulp – a renewable resource, which 
will eventually biodegrade naturally – that 
was derived from responsibly managed 
forests as raw material.  FSC-certification 
also ensures that the raw material wood 
pulp derives from sustainably managed 
forests. 

Organic or BCI Cotton
Cotton is a natural, biodegradable, plant-
derived fibre, however conventional cotton 
production uses huge volumes of water, 
and is reliant on the use of environmentally 
damaging chemical pesticides, herbicides, 
insecticides and synthetic fertilisers.

We only use Organic or BCI Cotton and have 
pledged never to use conventional cotton. 
Certified organic cotton ensures that the 
cotton fibre has been grown without the 
use of synthetic pesticides and fertilizers, 
with the aim of preserving biodiversity, 
biological cycles and soil well-being.  

The Better Cotton Initiative (BCI) is a global 
not-for-profit organisation, which exists to 
make global cotton production better for 

Materials

01 - Planet
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Circularity

We are constantly striving towards a circular 
design system and always consider the 
following at the initial stages of production.

Recyclability
We hope you’ll love your OMNES pieces for 
a long time to come, but when the time 
comes to part ways, we have considered 
how easy it will be to recycle the garment 
at the end of its life. This is why, wherever 
possible, we have chosen to use fabrics 
that are 100% one fibre (such as 100% 
recycled polyester), and minimised our 
use of trims (for example, using fabric ties 
instead of zips).

Longevity 
We understand the excitement of 
experimenting with the latest fashion 
trends, but we also know that the longer 
you love and care for your clothes, the 
better it is for the planet. While we nod 
to trends, OMNES pieces are designed to 
feel timeless, so you can wear them year 
after year. 

Versatility
Our expert designers also consider the 
multiple different ways an item can be 
worn, transcending trends and seasons, so 
you’ll keep it in your wardrobe for as long 
as possible. 

Recycling Programme
Recycling is very important to OMNES, and 
as only 15% of consumer-used clothing is 
recycled at end of life, we have introduced 
our Recycling Program to help reduce the 
amount of clothing ending up in landfill. 
Through the program, customers can send 
us up to five items, and we will responsibly 
donate, recycle or upcycle them.

01  -  P L A N E T

the people who produce it, better for the 
environment it grows in and better for the 
sector’s future.

Sustainable Apparel Coalition
To obtain our materials, we only work with 
fabric mills that have signed up as part 
of the Sustainable Apparel Coalition – an 
organisation committed to measuring 
and improving social and environmental 
sustainability impacts.

• This means that the mills are audited and 
advised annually on their energy, waste, 
water and emission management.

• Our fabric mills carry out proactive 
chemical management in line with 
REACH Standards to eliminate hazardous 
chemicals in the production process. 

Digital Printing
We use OEKO-TEX Standard 100 and Global 
Organic Textile Standard approved digital 
printers to digitally print our designs.  
Digital printing uses less water and energy 
compared to the traditional rotary screen 
printing method, and through OEKO-TEX 
Standard 100, we ensure that no harmful, 
chemical substances are used in our 
printing process.
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01  -  P L A N E T

Packaging & Labels

100% of our packaging is recyclable.

• Our recyclable card boxes are made 
from an FSC recycled certified mixture 
of wastepaper and wood pulp sourced 
from responsibly managed forests. 

• Our labels are made from 100% recycled 
ocean plastic, which is cleaned, crushed, 
recycled and woven into Control Union 
certified polyester.

• We introduced seeded paper swing 
tickets with embedded wildflower seeds 
on our garments, which can be planted 
at home to promote biodiversity. 

Head Office

Our Head Office operates on a zero-waste 
approach:

• We recycle everything we can.

• Single-use plastics are banned.

• We reuse all incoming post packaging.

https://www.omnes.com/pages/recycling-policy
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OMNES means ‘all’ – and was chosen 
because we are all in this together.  This 
includes the people behind our clothes - the 
textile producers, suppliers and garment 
workers - who we work in partnership with 
to ensure safe, fair and ethical working 
conditions across our supply chain.   We 
are dedicated to ensuring our work does 
not impact the environment or the people 
we work with in a negative way and have 
achieved the following over the past year.

02 - People
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Partnership Policy

Diversity, Equality & Inclusion

We work in close partnership with our mills, 
suppliers and factories, and have built 
positive working relationships with all of 
those producing clothes and accessories 
for us – currently based in Romania, India, 
Turkey and Portugal.  OMNES will never 
work with anyone that doesn’t treat their 
employees fairly.

• 100% of our suppliers have signed 
our supplier code of conduct, our 
Partnership Policy - a document 
outlining our key sustainability and 
ethical values. 

• Most of our suppliers also hold a third-
party audit certification, such as SEDEX, 
except for one much smaller family-

run factory who produce our knitwear. 
However, we work in close partnership 
with the factory, and have carried out 
due diligence to ensure they meet our 
high health and safety, environment, 
business ethics and labour standards. 
Find out more about our producers.

We have a zero-tolerance policy towards 
racism, sexism, homophobia, ablism or 
discrimination of any kind. 

At  OMNES, we are committed to 
contributing to the greater good of our 
planet and its inhabitants through charity 
partnerships and through educating 
our community on sustainable fashion 
practices.

Through our charity partner, Drip by Drip, 
we have helped to raise money to fund 
three bio-sand filters in Bangladesh, in 
order to give back to one of the areas worst 
affected by the fashion industry. 

Through our partnership with Tree Sisters, 
we have funded the planting of over 1,000 
trees to date.

Charity Partnerships

03 - Greater Good

Our product team are experts in issues of 
sustainability within the fashion industry 
and have been actively involved in guest 
lectures at leading universities on this 
topic. 

We have also built a highly engaged social 
media following, utilising our platform to 
share our knowledge and learnings with 
our community.

Education

Bio-sand filters work  
to tackle the 300 - 500m 
tons of chemicals that  
are dumped into waters,  
each year.

Tree Sisters’ commitment 
to reforestation is 
crucial to support better 
biodiversity and  natural 
carbon capture solutions.

https://www.omnes.com/pages/producers
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T H E  U N I T E D  N AT I O N S  

S U S T A I N A B L E  D E V E L O P M E N T  G O A L S

The United Nations 17 Sustainable 
Development Goals are a global 
call for action to achieve a better 
and more sustainable future 
for all, addressing the biggest 
issues affecting people and the 
planet today including poverty, 
inequality and climate change. 
You will see the icons down the 
right-hand side of the report to 
symbolise which SDG goals align 
with our objectives.

01 - Planet
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To always source the lowest  
impact fabrics possible for our 
designs, prioritising natural and 
recycled materials, and continuing 
to diversify our collection with new 
sustainable fibres and innovations.
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P L A N E T

Why?
The production of materials and textiles involves farming and production of raw materials, 
harvesting of resources, water and energy usage, as well as potentially hazardous chemicals 
and dyes.  Therefore, the choice of materials and finishing processes used can have huge 
implications on a garment’s overall environmental impact.  By making responsible textile 
choices, considering not only the quality, feel, and functionality, but also the ethics and 
sustainability of a fabric, we can lessen this impact and help to protect the biodiversity of 
soil and nature.

What are We Currently Doing?
We are currently using FSC-certified viscose, LENZING™ ECOVERO™-branded viscose, 
Organic Cotton, BCI Cotton, Linen and Recycled Polyester in our collections, and are 
constantly researching sources of natural, recycled and biofabrics that reduce production 
waste and promote circularity. 

Plan of Action & Commitments
• Source suppliers of new, natural plant-based fabrics such as Modal and Bamboo fabrics 

for our future collections. 

• We will never use fabrics produced using hazardous and toxic chemicals, such as 
standard cotton.

02
To reduce textile waste sent to 
landfill by incorporating deadstock 
fabric and upcycled/cancelled 
garments to the collection.
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P L A N E T

Why?
According to the Ellen MacArthur Foundation, an estimated 92 million tonnes of textile 
waste are created each year globally. By extending the life of existing garments and fabric, 
we hope to reduce the demand for unnecessary production and subsequently the strain 
on resources and environmental and social damage caused by this demand.

What are We Currently Doing?
We are in discussions with suppliers to source deadstock fabrics and are constantly 
researching new ways of incorporating pre-made fabrics into our garments. 

Plan of Action & Commitments
• Introduce a UK-produced collection using deadstock fabric. 

• Partner with a UK-based charity to collaborate on upcycling garments.
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P L A N E T

Why?
Circular design aims to design out waste and pollution, keeping products and materials 
in use to save precious resources. By creatively tackling potential waste and recyclability 
during the design stage, during which as much as 80% of a garment’s impact is decided, 
we can avoid unnecessary environmental damage. 

What are We Currently Doing?
• When creating new products, our expert designers focus on our key principles of 

versatility, recyclability and retainability. 

• As far as possible, in our pattern phase we aim to minimise fabric waste through 
innovative design.

• We minimise the use of trims that cannot be easily recycled at end of life. 

• We launched and produced two zero-waste pattern tops for SS21, which provided us 
with key insights and learnings for future collections. 

Plan of Action & Commitments
• For future collections, work with supply base to continue developing patterns with 

minimal fabric waste.

• Partner with a UK-based charity to support with upcycling garments.

• Source fabrics that promote environmental regeneration. 

• Encourage community participation in our Recycling Program through promotion and 
education.
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P L A N E T

Why?
Sustainability is part of our DNA of OMNES, and we implement the same rigorous 
environmental standards we apply to production to our Head Office to avoid contributing 
unnecessarily to landfill and waste pollution. 

What are We Currently Doing?
• We ensure that our fabric mills have adequate waste disposal facilities and process 

hazardous and non-hazardous waste accordingly.

• Our fabric mills have also undertaken a rigorous zero waste project to reduce production 
waste and continue to carry out proactive chemical management in line with REACH 
standards.

• We offer a free recycling service for customers to recycle old clothes. 

• We practice a zero-waste approach at head office – no single use plastics are allowed, 
all recyclable materials are recycled, and all incoming postage packaging is reused.

Plan of Action & Commitments
• Introduce education program for customers on how they can care for their clothes to 

prolong the garment’s lifespan.

03 04
To achieve complete circularity. To ensure all production and head 

office waste is dealt with in a safe 
and responsible manner.  



Why?
Water is a vital commodity that all life on Earth relies upon, but water shortages are 
impacting communities around the world. The fashion industry’s use and pollution of 
water is vast – from the irrigation of crops and agricultural run-off from farming and 
textile production; to contamination from the toxic chemicals used in the dying process, 
all the way through to the microplastics released when we wash our clothes. And things 
are only set to get worse, as the fashion’s water consumption is forecast double by 2030 
if current behaviours continue.

What are We Currently Doing?
• Our suppliers are working to ensure that all wastewater from our fabric mills is treated 

and discharged in accordance with legal requirements.

Plan of Action & Commitments
• We will ensure these standards remain a constant as we expand our supply base. 

• We will continue to carefully select materials that rely on less water to produce, and 
utilise digital printing for our collections as much as possible

• We will focus on educating our consumers on garment care to minimise microfibre 
release during the washing phase.
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P L A N E T
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P L A N E T

Why?
Excess carbon dioxide is responsible for rising global temperatures, disruptive weather 
patterns and changes to our climate.   

What are We Currently Doing?
• We avoid transporting products by air in favour of road and sea. 

• We have partnered with Tree Sisters, which plants trees and funds reforestation 
projects to help reduce CO2 levels.

Plan of Action & Commitments
• Enlist a third-party company to identify the areas creating the biggest carbon footprint 

in the business and provide recommendations for reducing our carbon emissions, and 
off-setting any that cannot be cut.

05 06
To practice responsible water 
processes and minimise our 
water use as much as possible.

To become a Carbon Positive 
certified company.
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P L A N E T

Why?
 There are countless steps involved with the production of a garment and traceability and 
transparency throughout the supply chain is essential to ensuring we continue to adhere 
to our core sustainability values at all stages of production.

What are We Currently Doing?
As a garment passes through so many different hands before it reaches the customer, 
this has been one of the more challenging objectives to fully achieve, however by using 
certified fabrics and audited factories, we have been able to increase transparency and 
traceability.

Plan of Action & Commitments
We are working to break down a garment’s journey into the below areas to ensure 
transparency and accountability at each step:

• Farmers & forests

• Raw material spinning

• Raw material weaving

02 - People

• Mills for dying/printing

• Garment manufactures

07
To acquire 100% traceability of 
our garments’ journey by SS22. 
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P E O P L E

Why?
People are behind every item of clothing made, and we have a responsibility to ensure 
that all those employed in our supply chain are treated fairly and equally.  It is imperative 
that our suppliers share these values so we can work collectively towards a more positive 
fashion industry. 

What are We Currently Doing?
• 100% of our suppliers have agreed to our Partnership Policy, which acts as a supplier 

code of conduct outlining our expectations on sourcing raw materials and issues such 
as gender equality, equal pay and living wage (in accordance with local government 
guidelines) for all workers.

• The majority of our suppliers have been third-party audited, except for one smaller 
family run factory that produces our knitwear.

Plan of Action & Commitments
• 100% of our factories to be audited by a third-party company or, for smaller factories 

where this isn’t a financially viable option, a member of the OMNES team to carry out 
an audit within recommended requirements.

• Ensure all audits for existing suppliers are up to date. 

• As we continue to grow, we will ensure that all new suppliers we partner with agree 
and adhere to our Partnership Policy and have fully up to date audits carried out by a 
third party. 

• As the world opens up post COVID-19, we are committed to visiting our suppliers around 
the world so we can guarantee for ourselves the working conditions of our partners. 
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P E O P L E

Why?
We are fully committed to building strong and friendly relationships with our suppliers.  
We see the relationship between our suppliers as a partnership where we can innovate 
and develop together.  

What are We Currently Doing?
With our current suppliers, we have negotiated fair payment terms that suit both parties.

Plan of Action & Commitments
• Continue open discussions with new and existing suppliers to ensure no malpractice. 

08 09
To ensure fair, safe, equitable  
working conditions for everyone 
involved in our supply chain.

To carry out responsible buying 
practices with fair payment terms 
for our suppliers.  
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P E O P L E

Why?
There are more enslaved people now than at any other time in history, and garment 
workers are the second most at risk of Modern Slavery according to the Global Slavery 
Index. We want to ensure we are taking all the steps possible to ensure fair treatment for 
everyone involved with garment production. 

Plan of Action & Commitments
• We strive to work in close collaboration with all partners, factories and suppliers to 

achieve honesty and transparency across our supply chain and undertake third party 
audits where possible.
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P E O P L E

Why?
As a sustainable fashion brand, we cannot stand behind this mission if we do not stand 
up for the basic equal rights of all the people who make up our extremely diverse supply 
chain. 

Plan of Action & Commitments
• We will use our platform to learn and educate alongside customers and will ensure that 

all company decisions are made with inclusivity at the forefront of our minds. 

• As we grow, design our collections to be as accessible as possible with inclusive sizing.

• Include diverse representation across our marketing collateral to reflect our brand 
ethos of inclusivity.

• Ensure our social media content is fully accessible to all, with image captions, alt text 
and video subtitles where relevant.

• Include preferred pronouns in our company email communications.
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To ensure that modern slavery  
does not exist at any point  
throughout our supply chain.

To be committed to inclusivity 
across all areas of the business, 
irrespective of gender, disability, 
race, ethnicity, origin or religion.  



03 - Greater Good
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G R E AT E R  G O O D

Why?
For us, supporting the planet and our people is more than just the clothes we design. 
We want to build relationships and support people and charities that are making positive 
change. 

What are We Currently Doing?
We are participating in the #yearofgivingwater campaign with Drip by Drip – the world’s first 
NGO committed to tackling the water issues in the fashion and textile industry. Through 
our partnership we are helping to fund bio-sand water filters in Bangladesh. 

We have also partnered with TreeSisters - a UK-based social change and reforestation 
charity that funds community-led tropical reforestation projects to expand natural forest 
cover and aim to avoid further deforestation. TreeSisters projects focus on gender parity 
and the participation of women.

Plan of Action & Commitments
•  Work in collaboration with our suppliers to help the local communities worst affected 

by the negative impacts of the fashion industry. 

• Partner with two additional new charities for the year ahead. 

12
To support environmental causes 
and charities that share our values 
and objectives. 
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G R E AT E R  G O O D

Why?
We’ve learnt a lot in our first year of business and are continually learning and developing 
new ways of building a sustainable fashion brand. We believe it is important to educate 
our consumers and the next generation of fashion insiders on everything from fabric 
traceability to how best to care for their garments. 

What are We Currently Doing?
Planning exciting, informative content for our customers that we can deliver through our 
blog and social platforms.

Plan of Action & Commitments
• Publish educational content on our blog and social channels, to inspire and engage our 

community.

• Hold discussions on issues of sustainability within the fashion industry to help inspire 
the next generation. 

• Be fully transparent about our factories, suppliers and pricing models on our website, 
as well as our learnings and challenges, in order to build a more sustainable industry.

13
To share our knowledge with  
our customer community and  
the future generation of retail. 


