
 
Print/ Digital Graphic Designer  
 
About Yoto:  
Yoto is an interactive audio platform founded by experienced entrepreneurs that aims to 
change the way children access audio content. The Yoto ecosystem revolves around a curated 
library of stories, music, activities, sound effects, podcasts and radio. Children listen to the 
content on Yoto Player, a safely connected speaker that is controlled using physical cards with 
NFC technology.  
 
Our partners include Roald Dahl Story Company, Penguin Random House, Hachette, Macmillan, 
Harper Collins, Naxos, Bonnier and more. Luke Kelly, grandson of Roald Dahl and MD of the 
Roald Dahl Story Company, is on our board, and we are well-funded – backed by leading 
investors.  
 
Our fast-growing team has extensive experience in the worlds of tech, music, publishing, 
marketing, toys, audio and product design. 
 
The role:  
We are looking for a talented visual designer to help us create meaningful and pleasurable 
experiences for our customers - both children and adults - across all our touchpoints. Our 
ecosystem comprises physical cards, printed material, a smart speaker, an app, and a web 
store, and the Yoto experience should have consistency and value for our customers across all 
areas. We’re looking for someone who can think across the whole issue, be organised and 
pragmatic and have creative flair and a visual style. 
 
The role is based in our office in London, Angel, with flexible working hours or remote working 
where possible and appropriate. Many of the team are parents and we truly understand that 
life and work need to work together. 
 
What you’ll be doing: 

• Working directly with the creative principal to make stuff happen 
• Be able to work from a graphic style guide, but be confident enough to build on that 

guide and expand the creative boundaries of the Yoto brand 
• Work with the creative team to visualise concepts for new content ideas, and product 

features 
• Design Yoto cards and the printed material and packaging artwork that goes with them 
• Develop printed material for Yoto card packs; including activity sheets, colouring in 

games, quiz sheets, etc. 
• Create display icons (for the 16 x 16 display on the front of Yoto) that integrate with the 

content and play experience 
• Create designs and artwork for the app and web store, as our content library expands 

and as new product features are developed 
• Develop marketing assets for social media, advertising campaigns, mail outs, etc. 



• Take a design thinking approach to all creative work, that puts the user at the heart of 
every aspect, and makes interactions delightful and intuitive for everyone - incl. 2 year 
olds! 

• Develop creative ways to quickly validate new ideas 
• Introduce design processes, templates and guides to ensure design consistency can be 

achieved by all team members 
 
What you’ll need:  

• A strong visual design skills 
• A track record of creating delightful visual design work across print and digital 
• Hands on experience with identifying personas, developing user stories, and design 

thinking 
• Have an organised way of working and be an excellent communicator 

 
We’re a fast moving start-up, so you’ll get a chance to play with plenty of different things all the 
time - bonus points for any experience or desire to dig into any of the following: 

• Designing beyond print and digital - e.g. connected HW, toys, board games, voice 
• Pixel art, iconography, animation skills 
• Children’s illustration skills 
• Information design 
• Copy writing talent 

 
What we offer: 

• Competitive salary and equity (tax-efficient EMI share options). 
• 25 days holidays (pro rata). 
• Workplace pension. 
• Exciting ride in a fast-growth start-up. 

Drop us an email at join@yotoplay.com with ‘Graphic Designer’ as the subject heading, and your 
CV and/or portfolio, LinkedIn profile. 

 
 


