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Empowered Bakery launched in 2019 as a California Benefit Corporation. Becoming a  
profitable company that also fully delivers positive social and environmental impacts is a 
journey that we are just beginning.  
 
Early in 2020 we assessed our prior year’s activities and accomplishments using the B 
Impact Assessment from B corporation. We identified areas where we are strong and 
also uncovered aspects of our business that need additional attention. Below is an 
overview of where Empowered Bakery stands at the end of 2019. 
 
Areas of Strength 
 

• We are strongly purpose-driven. Our company mission is, “To empower everyone to 

reduce their stress and to empower victims of domestic violence.” We have carried out 

that mission in a variety of ways including raising awareness of domestic violence via 

interviews and social media, connecting people to local resources where they can learn 

and find help, and telling our story. 

• We have more than fulfilled our commitment to contribute 5% of net profits to domestic 

violence non-profits. Empowered Bakery, like most start-up food companies, was not 

profitable in 2019, yet we still made a significant contribution to The National Domestic 

Violence Hotline. 

• We are focused on ethical and environmentally sound food sourcing.  Roughly 50% of 

our ingredients are organic and all but one ingredient is non-GMO (unfortunately, a fully 

non-GMO white chocolate does not appear to exist.) We have worked to secure 

ingredients from local suppliers whenever possible, with the bulk of our ingredients being 

grown in California and the Pacific North West. 

 

Areas of Opportunity 

 

• We currently have recyclable packaging. However, we would like to have fully 

compostable packaging. In late 2019 we began to explore what would be required to 

transition to a compostable package. 

• While we have focused on organic ingredients and suppliers located closer to our 

headquarters, we have more work to do to ensure that our suppliers are purpose-driven 

and holding themselves to high standards relative to social and environmental impact. 

• We have the opportunity to pursue and secure additional social and food certifications 

including gluten free and organic. 

If you would like more information about Empowered Bakery’s Benefit Corporation 
achievements and opportunities, please contact us using the information below.  
 


