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FROMTHE WOMENOF SRILANKA

Many Sri Lankan women with potential lack the opportunity to participate in the labor force due to gender related
issues and culture. 'kelluna! believes that all women have the right to be in the labor force doing what they love,
to be independent and to be empowered. Therefore, we are working with many local women to put their passion
and talent out there using amazing Sri Lankan talent in the industry as well as the unique fabrics.

TOTHE JAPANESE WOMENWITHLOVE

In Japan, many women are victimized by the society’s value of “being thinner is better” and many women have
pushed themselves into unhealthy diets or being in a state where they cannot recognize their own beauty. Since
certain media and society promotes that being thin is ‘better’ to an extreme degree, many women are not capable
of accepting themselves as they are regardless of their shapes and 'self-love’ ‘self-acceptance’ has been a distant
concept for many women.

THEREFORE

Wouldn't it be beautiful if Sri Lankan women could inspire how beauty can be in many forms and shapes by pack-
aging those messages into their work? And wouldn't it also be beautiful if Sri Lankan women were able to be more
independent in the labor force by having these Japanese women enjoy ‘kelluna. products because they agree to
the message of embracing themselves? 'kelluna! seeks synergy between the two types of women in two different
places by becoming a bridge. Simply put: Sri Lankan women and Japanese women exchanging intangible gifts.
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