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Social media is a crucial component of any business that allows you to 
connect with your customers in an engaging, immediate and fun way.
 
There are so many social media platforms available for your business that it 
can often be difficult to know where to start. Hopefully we make that a whole 
lot easier for you! 
 
This checklist provides steps and prompts to get you off and running with 
your social media accounts.

WHERE WILL YOU FIND YOUR CLIENT?

Who is your ideal client?
Where do they shop, eat, sleep?
Are they part of a family, living solo, sharing a house?
Who do they hang out with?
What keeps them awake at night?
What problems do they have and how can your business idea help? 
What social media platforms do they use?
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OVERVIEW

How well do you know your ideal client? Answer these questions to help 
understand them a little better and discover where they might be hanging out 
on social media. 
 
As yourself questions such as;



YOUR BRAND VOICE

Before you start on social media be as clear as you can on your brand. 

GET VISUAL

What are your values and how do you behave? 
How do you talk? Is it in a casual, fun tone or a more serious and 
educational tone? 
What language and tone of voice will your ideal client best relate to? 

The answers to these questions will help you decide on how to best 
communicate with your followers on social media in a way that resonates 
with them. 

What does your business brand look like? Create a mood board to define 
the colours and imagery of your brand. Use these colours in your social 
media posts consistently. Your followers should know that it's you just at a 
glance.



PICK YOUR PLATFORMS

Select 2 social media platforms to start with. Below are our top 4.

Facebook
Instagram
Pinterest
LinkedIn

Set your business social media accounts up with the same social media 
handle (the same or reflective of your business name) - consistency across 
social media platforms is important.

POST

Post between 6 to 9 social media posts on your accounts before asking 
people to follow your accounts. This will allow people to get a feel for what 
your social media account is about as soon as they land on your page or 
account.



PLAN

Plan out your content in advance. You can schedule your social media 
content using third party apps such as Plainly, Buffer, Co-Schedule, Later or 
Hootsuite. Our recommendation is that you schedule your Facebook 
content within Facebook (Publishing Tools)  as it gets jealous when you use 
other tools!

BE SOCIAL

Social media is about being social, engaging with others and providing 
content that evokes a response from your target audience. Spend time each 
day commenting, liking and sharing others content. Be a collaborator and 
the hub where people can come to find information relevant to your 
business or brand.

CONTENT

Posts that feature you or your own product imagery generally perform better 
when it comes to engagement. Invest in some flatly product photography or 
buy a Lightbox to take your own. Book in a session with a photographer to 
capture images of you and your team. From these two things alone you will 
create a mountain of content. Short on images? Try websites like 
www.unsplash.com to find photos that align with your brand. 

NEXT STEPS

The best thing you can do is #juststart. If you need help jump onto the 
@likemindscreate Facebook page and ask. 


