
Dos and don’ts 



 

 

 



Do Do Not 

Make sure your campaign can be easily 

scalable from small to big 

Incorporate a free offer (product, 

service, ebook, etc.) 

Make your product easily transferable 

from person to person  

Take advantage of other people's 

resources and networks 

Utilize public sympathy whenever 

possible, as in be personable 

Welcome feedback, complaints, and 

discussion so that you can interact 

with your customers / audience 

Track the results and conversions 

Use high quality product and graphic 

design to appeal to your audience 

Exploit common motivations, behaviors, 

or conversions (such as people 

reacting to hot topics) 

Share topics and content that encourage 

reactions (current events) 

Utilize social networks and other public 

forums for maximum exposure 

Encourage word of mouth marketing via 

sharing and reposting content 

Have methods for contact or branding 

within your campaign (product, post, 

etc) 

Incorporate paid traffic methods to get 

the ball rolling, if necessary 

Provide free trials or free content from 

products with an upgrade offer 

Implement activities such as games, 

polls, or other features that allow for 

viral sharing potential 

Pause an ad or campaign to see if it 

impact your sales 

Segment your audience when possible 

 Skip over replying to interactions, 

comments, and other feedback 

 Promote irrelevant content to the 

topic of your campaign, otherwise 

conversions will suffer 

 Forget to track each aspect of your 

viral marketing campaign 

 Use unoriginal or rehashed content 

as the basis for your viral campaign  

 Promote more than one product or 

offer within your campaign, keep 

the focus on one main feature 

 Let traffic slip through without 

trying to convert them to a list 

 Offer irrelevant rewards or content 

to the topic of your campaign 

 Utilize spam techniques or black hat 

techniques (they don't pay off!) 

 Continue running a campaign that isn't 

giving you beneficial results 

 Overlook the importance of building 

your email list from day one  

 Include more than one distinct call to 

action on any blog post, social post or 

any email broadcast 

 Pursue viral marketing campaigns for 

keywords or topics you haven't 

thoroughly researched properly 

 


