
Page 4Description Page 1Store Audit



Page 2Homepage - Smaller width

Max Width - Keeps the 
page looking clean



Page 3Clarity Results

75% of Users

50% of Users

Homepage Heatmap

- People scroll much deeper than a typical 
e-com store

- Content is engaging, but maybe we can 
add more content by shrinking some of 
the blocks to bring things higher on the 
page



Page 4Clarity Results

Second Highest click rate - Bracelets
- on every page tested, this is the 

primary clicked menu item.
- Bring this to the left side of the Nav 

bar and build out landing pages for 
this product type



Page 5Clarity Results

Highest Click on HP
- Users are looking at your trending now 

section more than anything else



Page 6Other Research Items

Research / UX



Page 7Shop by Category

Category Block / Section

- Instead of the large block section under the hero as current, utilize a smaller version 
that allows for more details and less scrolling



Page 8Model + Products

Image with Items

- Instead of showing just a carousel of products, show 
multiple products on an image and then link the individual 
products

- We can even put “dots” over the model to signify where on 
the model that product is

- Keep to 3-4 items per image to prevent overwhelming the 
user



Page 9Hero Image



Page 10Hero Image



Page 11Large Product Elements

Full Width Product Element



Page 12Mega Menu - Shape Example

Interesting Way to have your megamenu

Has color / diamonds / styles and shapes



Page 13Landing Page for Overall Product Types - lIke bracelets

https://www.bluenile.com/diamond-jewelry/diamond-earrings

Earrings Landing Page
- Like a HP but for each product line with more customized 

/ designed 



Page 14Video on the Homepage

Video on HP


