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COLORS

The Hammer logo should always be used with its tagline. If the logo becomes too small and the tagline is no 
longer legible, or if space is an issue, it may be removed. Logo may not be rotated, stretched or manipulated in 
any way unless approved. For special requests, please contact the Ebonite International Creative Team.

There are no size guidelines on typography, but the sub headline under the headline should 
be around 30% smaller in size. Body copy should be between 10 pt and 12 pt. Other fonts may 
used in colloboration with this guideline for specific projects (eg: Ball campaigns).

Rich black should always be used when creating printed materials. When creating pieces that will be used 
digitally, 100% black may be used. Grey and white are to be used as accent colors only.

RICH BLACK

CMYK: 40/30/30/100

RGB: 0/1/4

HEX CODE: 000104

PANTONE ORANGE 021

CMYK: 0/65/100/0

RGB: 254/80/0

HEX CODE: FE5000

GREY

CMYK: 0/0/0/70

RGB: 109/110/113

HEX CODE: 6d6e71
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HEADLINES
FONT NAME - OPEN SANS CONDENSED BOLD

SUBHEAD
SUBHEAD 2
FONT NAME - OPEN SANS CONDENSED BOLD OR LIGHT

Body Copy, confici intebatis huis, qui sis 
moludam pravena, etra rei prit anum re coere-
mum a viveriti, que 

FONT NAME - MERRIWEATHER BOLD

BRAND VOICE

The Hammer brand is iconic in the bowling 
industry. It’s known for its toughness 
and durability, as well as its focus on fan 
interaction. 

The brand name and taglines “Nothing Hits 
Like A Hammer” and “Bowlings’ Toughest 
Brand” emote the strong, rugged appeal of 
the brand. 

Our fans refer to themselves as 
“Hammerheads” and we refer to them as 
“The Best Fans in Bowling.” 

BRAND 
KEYWORDS
Tough
Strong
Durable
Rugged
Blue-Collar
Competitive
Interactive
Winning
Exciting
Solid
Resilient
Aggressive
Confident

HAMMER BRAND GUIDELINES QUESTIONS REGARDING HAMMER BRAND GUIDELINES SHOULD BE SENT TO  CREATIVESERVICES@EBIBOWLING.COM


