TCAS Crusade for Children
Walk of Fame
Commemorative Brick Order Form

NOTE: Please use one form for each
brick order

NAME:
____________________________________________________________
STREET / TOWN: ____________________________________________________________
PROV / POSTAL CODE: ______________________________________________________
DAYTIME PHONE #
___ ___ ___ - ___ ___ ___ - ___ ___ ___ ___ EXT ___________
PLEASE SELECT A BRICK SIZE
A duplicate stone for you 4” X 8” = $25

4” X 8” = $35

Engraved message maximum 2 lines, 18 upper case characters including spaces and punctuation

A duplicate stone for you 4” X 8” = $60

8” X 8” = $80

Engraved message maximum 4 lines, 18 upper case characters including spaces and punctuation

A duplicate stone for you 4” X 8” = $150

12” X 12” = $200

Engraved message maximum 6 lines, 21 upper case characters including spaces and punctuation
Please note: you can also have a logo on a 12” x 12” stone, please call for details

Payment Information:

Check

Visa

Master Card

American Express

Credit Card Number:
Expiration date:
Make checks payable to: TCAS Crusade for Children
Mail this form to: TCAS Crusade for Children
555 Newlane Drive, Yourtown, ON., R1W3E4

TOTAL
Questions? Tel: (555)124-5565
Fax (555)124-5566 or email info@tcas.com

Stone Engraving Ontario
www.rockyourworld.ca sales@rockyourworld.ca

289-231-8751

Brick Pavers FAQ
Brick - Brick paving stones are different from the brick used on house walls in that they
are solid, i.e., without holes. Typical sizes used for fundraising are 4"x 8", 8"x 8",
12”x12” and the typical thickness is approx 2 1/4". There are also many different styles
to choose from with each manufacturer carrying its own selection but for engraved
pavers, only stones with a flat surface are acceptable. Examples of bricks that work well
are Oak Pavers classic series which comes in all 3 sizes mentioned above and Holland
stone from Unilock which only comes in 4x4 and 8x8 sizes.

What materials will you need?
Sand - This is what holds the brick in place. Use only well-graded, washed concrete
sand, some of the new polymer sands available are said to be the best choice for bricks
installed into the ground.
Crushed Stone - This creates a strong base. It may be called different things in different
parts of the country - gravel, road base, or crusher run and can be made from many
different types of stone but the most common is crushed Limestone. Whatever the name,
the stones should range in size from about 3/4" down to fine dust.
Border or Edging Material Options
1. Brick
2. Rigid plastic or metal specifically intended as edging material
3. Wood: 2 x 4 or 4 x 4 pressure-treated, or natural redwood
For wood, metal or rigid plastic, you’ll need metal spikes that are at least 8" long.
4. String and Wooden Stakes (for aligning brickwork)

How to Determine How Much You'll Need
Paving stones
1. Determine the square feet (length x width) of the area you want to pave.
2. Estimate the number of pavers needed:
For 4" x 8" pavers - 4.5 pavers per sq. ft.
For 8” x 8” pavers – 2.25 pavers per sq. ft.
For 12” x 12" pavers - 1 paver per sq. ft.
Add 5% extra for chipped or broken pavers.

Example: A 10’ by 20’ patio = 200 sq. ft. x 4.5 pavers/sq. ft. = 900 pavers
An additional 5% (900 x .05) = 45 pavers
Total needed so far = 945 pavers
Typically, you should also include an additional 1 1/2 bricks per linear foot of edge for
cutting.
Example: linear footage = 10+20+20+10 = 60 linear feet
60 x 1.5 = 90 pavers
945 + 90 = 1035 total pavers needed for the job.
Edging Material
1. Measure the linear foot of open edges - those not up against a house, curb,
driveway, etc. This is the number of feet of edging material you will need. If you
plan to edge with brick standing on end (soldier position), calculate one brick for
each 4" of edge.
2. For wood or rigid plastic edging, plan on one stake for each 2 to 3 feet of edge.
Sand and Crushed Stone
1. The sand and crushed stone you will use in your project are measured in cubic
yards (1 cubic yard = 27 cubic feet).
2. For any type of paving project, whether patio, walkway or driveway, you will
need approx a 1" depth of sand. To determine the number of cubic yards of sand,
multiply the square footage by .00309.
Example: 200 sq. ft. patio x .00309 = 0.62 cubic yards of sand.
3. The amount of crushed stone you will need depends on your type of paving
project:
o For light duty projects, such as walkways or patios, you will use a 4"
depth of crushed stone. To determine the cubic yards of crushed stone
needed to create a 4" base, multiply the total square footage by .01235.
o For heavy duty projects such as driveways, you will use an 8" depth of
crushed stone. To determine the cubic yards of crushed stone needed to
create an 8" base, multiply the total square footage by .02469.
Example: For a 200 sq. ft. patio, you will want a 4" base of crushed stone.
200 sq ft. x .01235 = 2.47 cubic yards of crushed stone.
Example: For a 200 sq. ft. driveway, you will want an 8" base of crushed stone.
200 sq. ft. x .02469 = 4.94 cubic yards of crushed stone.
(In areas of extreme wetness or severe freeze/thaw, you may need a deeper base.

Tips for Laying Brick Pavers
Laying brick pavers is a job that can transform the look of any space. When you are
about to take on this job, there are several things that you will want to keep in mind. Here
are a few tips for laying brick pavers effectively.

Buy Enough For the Job
Many people try to skimp on the amount of brick pavers that they purchase initially. In
most cases, you will want to buy extra brick pavers when you make your initial purchase.
If you end up short on the job, you are going to have to go back and try to find brick
pavers from the same batch. In many cases, this can be next to impossible. Therefore, you
will want to make sure that you buy plenty of brick pavers to cover the space that you
want to cover. When you are measuring the space, you will want to calculate the square
footage of the area and then add approximately 10 percent to that number. This is going
to provide you with enough material for the job in most cases.

Base
When you are about to start the job, you want to spend a lot of time preparing the base.
You need to start out by digging out the area in which you are going to lay the brick
pavers. Make sure that the area that you dig out is completely level. You are going to
want to put about 6 or 7 inches of stones in the hole as a base before pouring the sand and
putting on the pavers. Therefore, you will want to make sure that you dig the hole deep
enough so that you can account for this depth. Once you have a hole deep enough, you
need to pour it full of stones about 6 to 7 inches deep. Then put 1 to 2 inches of fine sand
on top of the rocks. You are then going to want to take your time to smooth out the sand.
You can use a board and a level to smooth out the sand and make sure that it is smooth.

Planning
When you are ready to start laying the brick pavers, you may want to take some time to
plan out how you are going to lay them in the space. Take a piece of paper and a pencil
and draw a detailed diagram of the area with dimensions. Then you are going to want to
draw in the pattern for the brick pavers on your paper. You will also want to take note of
any areas that you are going to have to work around. For example, you may need to
calculate where a flower garden or monument is located in the area so that you can
account for it in your pattern. By spending a few minutes laying out how you are going to
lay out the brick pavers, you will save yourself hours later.

Do I need to seal the brick pavers?
Sealing your brick pavers not only keeps them looking new and beautiful, but provides a
protective layer between the bricks and the elements. As well it will extend the life of the
paint that has been applied to the engraved areas of the bricks. There are a number of
finishes you can choose from but if you prefer a natural look to your pavers, you will

want to steer clear of the high sheen finish.
DISCLAIMER, PLEASE NOTE: This FAQ is intended as a reference only, rockyourworld.ca
is not responsible for any inaccuracies or damages resulting from the use of this document.
We recommend you use a qualified installer to ensure a proper installation based upon the
climate and your location.

PLEASE SAVE LIST AS A 'TXT' FILE WITHOUT FORMATTING
AND KEEP ALL THE SAME BRICK SIZES TOGETHER
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The Just Enough Planning Guide™

Stage 6

PrioritizeYourTargetAudiences

ARoadmaptoHelpNonprofitsReachTheirCampaignGoals

List and prioritize all the important target audiences that you
will need to engage to influence your primary decision maker(s)
(these are the audiences that popped up in Stages 3 through 5).
When prioritizing target audiences, consider the following:
• What do you need them to know?
• What do you need them to do?
• What do they know and do already?

Planning Tool
Stage 2

SetaClear,MeasurableGoalThatIsAchievable

What should they know?

Audience

Start by writing down what you want to accomplish
and when you want to accomplish it. Your goal
should pass the SMART test:
• Specific
• Measurable
• Achievable
• Realistic
• Time Bound

What should they do?

#

1

#

2

#

3

#

4

Refer to page 21 of the guide for helpful questions to ask.

Stage 7

Refer to page 11 of the guide for examples.

Stage 3

People need to be inspired to join your campaign.
Your name and messaging are the first opportunity
you get to motivate them, so they need to convey
your values in quick and memorable ways. Write down
your campaign name and the four main messages you
want to get out. Then, run your campaign name and
main messages by your Hard Truth Squad.

Chart Your Course
Once you have a SMART goal, consider the main
steps needed to make it happen and the order in
which they must happen. Estimate the timing for
each one. Don’t worry just yet about the
challenges ahead.

PutaPublicFaceonYourCampaign

Go to the Planning Chart (below) and fill in the
Steps to Your Goal. These are the main steps you
need to take to win your campaign. When you
have written these steps down, take them to your
Hard Truth Squad and have its members poke holes
in them. Then settle on a course.

What are the four main messages you want to get out?
#

1

#

2

#

3

#

4

Stage 4

Refer to page 15 of the guide for examples.

Campaign Name

Anticipate Conditions

Refer to page 23 of the guide for tips and examples to help you choose your campaign name.

Before you get too far ahead, survey the campaign
landscape. Take a moment to note the major external
and internal factors, as well as the dependencies and
assumptions that may affect your progress.

Stage 8

Notes

1
Stage 9

KnowHowtoMakeHeadway
You know your goal, your steps to your goal and
some potential obstacles and opportunities that may
affect your progress. It is time to make headway and
move your campaign forward. Go to the Planning
Chart and list the MajorCampaignActivities
necessary to complete your steps. Don’t get into the
weeds yet; just give a broad overview of how and
when you envision completing each step.
Refer to page 19 of the guide for examples and questions to ask.

Planning Chart

Consider the six principal tactics used by most campaigns:
• Intellectual Knowledge (p. 33)
• Government Relations (p. 35)
• Mobilization / Field Organizing (p. 36)
• Communications (p. 37)
• Coalitions (p. 38)
• Fundraising (p. 39)

Decide which of these tactics are relevant to your
campaign and then consider the purpose, impact,
major activities, potential obstacles, measures of
impact and budget implications for each. If you
identify an additional tactic, write it down. Use the
Operational Chart to plan your day-to-day activities.
Fit each tactic into your master timeline and assign
someone to manage it.

Refer to the above pages of the guide for examples, tips and considerations.

Refer to page 16 of the guide for a list of questions to consider and tips on how to find the answers you need.

Stage 5

OperationalizeYourCampaign

For each campaign activity, be clear about who the
decision makers are, what you are asking them to do
and when you are asking them to do it. Go to your
Planning Chart and fill in the following information
for each step:
• Activity (What specifically needs to happen?)
• Timeline (When will it happen?)
• PersonResponsible(Who will oversee it?)
• Benchmark (How will success be judged?)

Stay on Track
Your campaign plan is ready to go, but it is important
to make sure everyone stays on the same page.
Regular status meetings help you prepare for and
react to unexpected circumstances, as well as measure
progress and share successes with your team. Be sure
to include these meetings in your timeline. Let the
participants know the meetings are not optional, and
send out agendas and meeting information in advance.

After each meeting, adjust your strategy and tactics
based on decisions made during the meeting. Then
circulate the revised strategy to your planning team.

Refer to page 32 of the guide for more information and sample criteria by which to assess opportunities.

Goal:

Steps to Your Goal (Stage 3)

Timeline

Benchmark

Activity (Stage 5)

Timeline (Stage 5) Person (Stage 5)

Benchmark (Stage 5)

01

Hard Truth Squad Approved?

02

Hard Truth Squad Approved?

03

Hard Truth Squad Approved?

04

Hard Truth Squad Approved?

05

Hard Truth Squad Approved?

06

Hard Truth Squad Approved?

07

Hard Truth Squad Approved?

08

Hard Truth Squad Approved?

Operational Chart

Goal:

There are six main categories of campaign tactics:

1

•IntellectualKnowledge
•GovernmentRelations
•Mobilization/FieldOrganizing

•Communications
•Coalitions
•Fundraising

Summary (Stage 8)

MajorActivities(Stage 8)

Review the sections on MeasuresofImpact,
Anticipated Obstacles and BudgetImplications
from Stage 8 (pp. 27-28). Then write a guiding
summary about your strategy for this campaign tactic.

MajorActivity

Photocopy this chart once for each tactic that is relevant to your campaign, including any
other tactic you identify. Fill in the appropriate information.
Campaign Tactic:

Person in Charge:

Now, list the major activities you plan to pursue, along with the specific person who will drive them and the measures of impact.

PersonResponsible

MeasuresofImpact

Timeline (Stage 8)
Plot each activity on the timeline. (Use a pencil!) Start by
segmenting your timeline by weeks or months, whichever
makes more sense.

Week/Month
01

Week/Month
02

Week/Month
03

Week/Month
04

Tier A*

Tier B*

*Tier A activities are must-dos. Tier B activities are things to do if time allows.

Week/Month
05

Week/Month
06

Week/Month
07

Week/Month
08

Week/Month
09

Week/Month
10

Week/Month
11

Week/Month
12

