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LETTER FROM THE EDITOR

VOLUME 12         FALL/WINTER 2021

Welcome to the 12th edition of Spectacle magazine. It’s been 

far too long and so much has changed, which is clearly an 

obvious statement. I used to pride myself in my ability to 

be completely vulnerable with this letter in each edition of 

Spectacle. This has always been the place for my people to 

check where my head is at and it was always a bit of a splat-

tered canvas of my heart and soul. But ultimately an open 

invitation for you to see me at my absolute core. I threw cau-

tion to the wind and let the words fall where they may. Today, 

I have less to say here than regular fans might be used to, 

but there’s nothing that matters more than how good it feels 

to bring this publication back.

For those of you that don’t know, Spectacle is a collection 

of my influences and my community. It’s a vibrant painting of 

the city and people that I love shining on my canvas. For this 

edition, we stayed true to our California roots to showcase 

the diverse landscape and creative community of Los Angeles. 

My hope is always to try and inspire our readers by sharing 

our culture with you. We put together a unique collection of 

creative individuals within these pages that shine bright on 

my behalf so that this time around I don’t have to do the 

talking here. 

Within these pages you will find a wealth of creativity, pas-

sion, originality, and really just pure love and goodness — 

all of which I’ve tried to bring to the world over the course 

of a decade of running this brand. Zero percent discrimina-

tion. Zero percent judgement. One hundred percent love. A full 

360 representation of the up, down, left, right and center of 

our reality here in California. It just feels damn good to 

be back. I missed you all and I’m beyond thrilled to be here 

sharing another edition of Spectacle.

Garrett Leight 
Los Angeles California, October 2021
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CALIFORNIA
PHOTOGRAPHY BY KATE BERRY

INTERVIEW BY GARRETT LEIGHT

DREAMING SCHEMING
Jenni Kayne and Garrett Leight sat down on a sunny afternoon in her Brentwood 
home she co-created with Belgian architect Vincent Van Duysen for a conversation 
on turning childhood dreams into a successful enterprise.
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Garrett Leight: What inspired you to do 

what you do?

Jenni Kayne: My mom took me to a fashion 

show when I was eight and I still remember 

what I was wearing: a little velvet outfit. 

It was the early ‘90s and it was a Chanel 

charity fashion show. Linda Evangelista was 

in it and I just was like… my jaw dropped, 

and I knew from that moment that I wanted 

to be a designer. So, I worked and finished 

school early, started in the industry when 

I was 17 and then started my own business 

when I was 19.

GL: Did you just learn it all yourself? Did 

you take any classes?

JK: I went to Otis for a minute, but truly, 

I never loved school and I really learned 

from experience. I worked for some design-

ers that are no longer around. I helped 

them buy for their stores — I went to Eu-

rope and was buying Galliano and Gaultier 

and Miu Miu and all these amazing brands. 

The lady I worked for also had a small 

line so I helped her kind of produce and 

design it. It was through trial and error 

and I just knew that’s what I wanted to do. 

I think I was so young and naive that I 

didn’t really realize what it would entail. 

So in a way the fearlessness drove me to do 

something that I probably never would have 

done now.

GL: How did you go about launching the 

brand?

JK: It started like a traditional wholesale 

business, you know, showing four times a 

year in New York. But after having children 

and in 2008, seeing how I was not in con-

trol of my business and I was not as close 

to my customer as I wanted to be, I really 

was inspired to open a store. So I opened 

14 years ago and I just had so much fun 

designing the store, buying for the store, 

being involved in the store, working out 

the back of the store and getting to know 

my customer. That really kind of changed 

the course of my business. For me it was 

about getting as close to the customer as 

possible and finding out what women wanted 

from me and helping women live well. And 

that was the first step. The ethos of Jenni 

Kayne is helping women live well and live 

beautifully.

GL: Were you just apparel in the beginning 

or was the brand always a full lifestyle 

experience?

JK: I launched as a traditional wholesale 

business but I always wanted to be a life-

style business and I wanted to be like the 

younger version of Ralph Lauren or Donna 

Karan. Not in terms of aesthetic but in 

terms of what they built. I really believed 

that we would get there but, you know, you 

only have so much bandwidth and you can 

only do what your team can support. So not 

until the past couple of years was I able 

to go into these other categories like fur-

niture and accessories. Shoes came much 

earlier and is kind of what built the brand 

in terms of awareness and got my name out 

there a lot more.

GL: You launched about the same time I did 

and it was during a financial crisis era. 

How do you think that played a role? 

JK: I was really hungry and I was really 

ambitious. I think we’ve been around almost 

20 years now and there’s ebbs and flows. I 

think just being able to pull back when you 

need to and then press the gas when you 

can, that can keep you alive.

GL: So if you’ve been around 20 years, you 

obviously did not launch with e-commerce. 

How much is e-commerce a part of your busi-

ness now?

JK: We launched with a wholesale-only strate-

gy selling to the 20 best stores in the coun-

try. I don’t even remember when e-commerce 

came to be, but the goal was to create an on-

line store that would give our customers the 

same feeling you would get when you would walk 

into a Jenni Kayne store. I asked my team, how 

can we get as close to that as possible online 

and reach our customers? I would say once we 

figured out the formula and how to execute it, 

it completely changed my business.
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GL: Do you feel like you’re still learning the digital 

space, or do you feel like an expert?

JK: I don’t think I’m an expert at anything digitally. 

I call myself a dinosaur. I just learned how to do my 

calendar online, like how to sync with my kids and 

everything. But my philosophy in running my business 

is always hire people that are better than you at the 

roles that you need and empower them. I don’t like to 

micromanage. I’m super fortunate that I have an amaz-

ing team that is doing all the digital and I feel like 

they’re young and awesome and smart. And I’ve reaped 

the benefits of having them around.

GL: I believe the brand has really taken shape over 

the past few years with the introduction of all the 

lifestyle categories from home to furniture and ev-

erything else. For me, visually, I can really see the 

California lifestyle through the Jenni Kayne lens now 

more than ever.

JK: Totally, yeah. Thank you. I think I’ve always 

had this vision of a “Jenni Kayne” lifestyle, and of 

living effortlessly. This kind of California-feel, 

supernatural, clean, timeless, but it’s hard. It’s 

like I had all the ingredients, but to tackle it all 

and then to market it and get it out, really took my 

team spending a ton of time with me to be like, “Okay, 

these are the categories we’re going to go into and 

here’s how we’re going to tell the story.” And they 

took all the ideas that I’ve always had or things 

I’ve always wanted to make and they’ve created this 

beautiful world.

GL: You have a great team then.

JK: Thank God. 

GL: Every designer’s favorite question, where do you 

draw your inspiration?

JK: Yeah, so I think actually one of the hardest 

things is when you have interviews and people are like 

what inspires you? I think it’s innate, like it’s in 

me and it’s really hard to explain why I think this 

all works together, but I’m so visual that I just see 

it. If I could figure out where I’m normally inspired, 

it’s mostly nature, it’s traveling. It’s like when I’m 

able to be quiet and not stressed. Which is why hav-

ing an incredible team is so important because being 

a working mom, I have all of these animals everywhere 

and putting it all together and having time to take 

care of myself, it’s a lot. And if I’m not feeling 

good and if I’m not feeling quiet and centered, then 

I don’t find that I am as inspired.

GL: I definitely relate to that. Sometimes it’s so hard 

to know where you’re even at. Like you’re in it and 

you don’t even realize it. Do you feel you have seen 

significant changes in your customer over 14 years from 

what they wanted then or what they want now?

JK: I think it’s pretty consistent what women want 

from me. I think they want beautiful basics that will 

stand the test of time. I think texture and the way 

things feel and the way you feel when you put them on 

is really important. But, yeah, silhouettes change, 

color changes, all of that. But I think the DNA is 

very much the same.

GL: It seems that you do a good job of living in a pri-

vate life of who Jenni Kayne is, the individual. For 

example you don’t have, that I’m aware of, a personal 

instagram and things of that nature. 
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JK: I do and it’s very personal and it’s very small 

and private.

GL: But it seems if you speak to someone who’s a big 

fan of the brand, I feel like they probably say they 

feel like they know you. What do you attribute that 

to? How have you been able to make sure your cus-

tomer has a connection to Jenni Kayne, the person. 

And whatever that magic is, please tell me, because 

I want to do it.

JK: So, I started a blog on our site and that’s re-

ally where we created all the content. It was ev-

erything that I was inspired by about living well. 

Wellness, cooking, and all my favorite things to 

buy. What was paramount to me is that it was authen-

tic and that it never felt like you were cashing in 

on it. We started getting more and more followers 

and then it became a part of the brand. It was called 

Rip and Tan. It’s now integrated into the website 

and we use it to tell stories and create content. 

For the first couple of years, I really did all of it 

and was really passionate about it. I think that’s 

just been kind of a thoroughfare, it’s like, as my 

life has changed I’ve become more inspired in dif-

ferent parts of the business. So where it was fash-

ion, then it was accessories, then it was the blog 

because I was really into cooking and creating a 

home, and then it was furniture, and now I’m rein-

vested in the clothing. It just ebbs and flows. But I 

think to my point, I put myself out there a lot in 

that way but I never had comments. I was very in con-

trol of what I was showing people but also was super 

authentic. So that was my way of kind of getting in 

front of the camera.

GL: So you were featured in it?

JK: Yes, definitely. But in terms of being more pub-

lic, I really am not super comfortable with that and 

that’s been a balance and a dance for a long time. 

I’m quiet. I love my privacy. I like my anonymity. I 

mean, even just having Architectural Digest come out 

which was really exciting and great for the brand. I 

said to Richard [Jenni’s husband], “I feel like I’m 

standing naked in my living room.”

GL: It’s so much harder nowadays too. I mean, I know 

you know how important it is but you built the whole 

foundation of your audience on this blog from that era 

and those customers will stay with you forever.

JK: Yes.

GL: But as you grow older and evolve and maybe don’t 

want to do that, how much can the brand continue to 

grow without you doing that?

JK: Totally. It’s a challenging thing. There’s no way 

to answer that. I feel like the team has a good formu-

la where the brand can stand without me, but I’m also 

very much needed. 

GL: Do you ever wonder how you’ll maybe one day be 

able to transition? Not necessarily from working, but 

at what point is the brand big enough to where it 

doesn’t need Jenni?

JK: Right. I would like to think that eventually the 

brand will get large enough that we’ll have such an 

incredible team that if I want to step back in some 

capacity, I would be able to. If you had told my 19 

year old self that the brand would be what it is to-

day, would I have named it my name? Probably not.

GL: So, my last questions here: where do you see the 

brand going and what’s your vision for the future?

JK: I think the sky’s the limit. I would just like to 

be on as many women as possible and create a life-

style that women can bring into their lives from what 

they’re wearing, to how they’re setting their table, 

to how they’re decorating their home. So more stores, 

more eyes, more people, and more categories.

GL: Amazing. I think you’ll reach all your goals.

JK: Thanks!
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AS A PHOTOGRAPHER, Valerie is in a posi-

tion to offer a unique perspective. The 

half Filipina, half German grew up in the 

predominantly Latino neighborhood of Wilm-

ington, CA, sensing early on that she was 

part of the “underdogs.” She laments that 

the lack of authentic portrayals and sto-

ries of her community in art and photogra-

phy gave her a direction when it came to 

who and what she photographed. “You don’t 

feel represented in a true way. I started 

getting inspiration from where I grew up, 

my own family and background…just trying to 

share that.”

 In Valerie’s offering of authentic 

portrayals of under-represented communi-

ties, what may feel like a simple black 

and white image is deeply grounded in the 

shared human experience around “connec-

tion”. In distilling her subject to their 

core sense of self, she relates her subject 

with the viewer, no matter the viewer’s 

background. There’s something for everyone 

— whether you relate directly to the sub-

ject’s physical environment or appearance, 

their connection to a secondary subject, or 

simply their expression. In her own words, 

“No matter what, it comes down to being hu-

man. We’re all just connecting in some way 

or another.”

 The larger conversation around rep-

resentation is disparate and specific to the 

individual. In an effort to not insert my 

own commentary and filter her perspective, 

I’d like to present Valerie’s words as her 

own. Below are portions of our discussion.

Molly Lee-Teng: Can you share a bit about 

your background and how you were introduced 

to photography?

WE’RE NOT                 WHO YOU

VALERIE J BOWER

THINK WE ARE

PORTRAIT BY JOSHUA SPENCER

INTERVIEW BY MOLLY LEE-TENG
Valerie J Bower: I started taking photos 

of trends, things I liked, things I found 

interesting and used it to help me under-

stand the world around me. As I was taking 

more photos and trying to shoot more people 

of color, maybe [my objective with photog-

raphy] came about from seeing the lack of 

representation and authentic stories and 

voices in photos. I wanted to do something 

that could mean something to me and may-

be other people that grew up in a similar 

background as me where you feel like noth-

ing really connects to you. 

MT: Much of your earlier work focuses on 

the LA lowrider scene, but is presented in 

a way that differs from how that scene is 

typically portrayed. 

VB: With the low rider community, I feel 

like I have an insider’s-outsider’s per-

spective. My oldest brother is in a lowrid-

er club and he introduced me to car shows. 

That was really inspirational for me be-

cause I saw the car shows in a different 

way. I’m not a car person so I was seeing 

it from a “lowrider’s kid sister’s” point 

of view. I started documenting some of the 

women involved. Not the pin-up girls but 

the daughters of these guys, the wives and 

sisters and trying to show that there are 

women in that scene but they’re not always 

the super sexy pin up girls. 

 I’m not in that scene by any means, 

but I do see that there is more to it than 

what people think. Even if I’m shooting 

other areas I’m not from, I can see sim-

ilarities with the neighborhood I grew up 

in. It’s multi-dimensional, there’s more 

to it, and there’s some curiosity in there 

too. Peeling the layers back, trying to 

discover and explore, meet people. Just 

being human and trying to talk to people. 

Even when I travel, I’m trying to get to 

human nature. I just keep getting back to, 

“It’s not what you think.” “We’re not who 

you think we are.” Trying to show other 

sides of people who maybe have stereotypes 

put on them or negative connotations. 

MT: You mentioned you’re not part of the 

lowrider scene, yet your photos have been 

received by the community as an intimate, 

authentic representation. As a photogra-

pher, how are you connecting with the sub-

cultures you may not be a part of in order 

to present an accurate portrayal? 

VB: I’m a soft presence and a soft person, 

so anytime I go somewhere I’m not familiar 

ALL OTHER PHOTOS BY VALERIE J BOWER



Volume 12 14 15Fall Winter 2021

with, I’m a fly on the wall. The intention 

is always important. I would never go any-

where to try to exploit something. Art and 

photography can be very biased. Two peo-

ple can shoot the same thing and they can 

tell you different things with the way they 

shoot it. I think about a lot of things 

like that lately — there’s so much photog-

raphy that’s from a white point of view. I 

just try to be careful about what I’m doing 

and I try to question myself, “Why am I 

shooting this, what’s my intention? Should 

I be shooting this?” Always trying to be 

respectful is key. 

MT: It’s interesting you mention your “fly 

on the wall” style. When I saw your “Home-

girls” series, I felt like these girls were 

completely natural, in their element. You 

just happened to be there taking their pho-

to.

VB: Yeah, exactly. We met at a park, I 

didn’t tell them how to dress, I didn’t 

tell them what to do. I just let them be 

free. I also wanted to shoot them from a 

female perspective because the way they 

dressed was more of that “chola look”. A 

lot of times when I see photos of that 

style, men shoot them in a hyper-sexual-

ized way. But the girls started doing their 

own makeup, helping each other with their 

hair, and doing their eyelashes. I thought 

that was so special — this sisterhood. I 

felt their connection was so special. They 

were friends and two of them are actually 

sisters. They weren’t three girls I pulled 

that don’t know each other. I didn’t grow 

up with sisters but I still felt their con-

nection. I hope that maybe people who grew 

up with a lot of girls around could feel 

that. 

MT: What kind of feedback have you received 

from the communities and subcultures you’ve 

photographed?

VB: For my “BLUE LINE” zine, [interviewer’s 

note: The “BLUE LINE” is a collection of 

photos Valerie captured on her daily com-

mute on the LA Metro A Line (Blue), which 

run from Long Beach, Compton, Watts, South 

Central, to downtown Los Angeles] the pub-

lisher and I did a talk. Afterwards, a girl 

came up in tears. She said she takes the 

Blue Line and has never seen a book like 

this and it was really meaningful to her. 

I’m really happy when people connect to any 

work that I make. I always try to do things 

with love and respect and show a different 

side to something. It seems like people 

connect to different aspects of my work for 

different reasons. 

 

MT: And now you’re on tour now and focusing 

more on the music scene.

VB: Yeah, I’m following my boyfriend [In-

terviewer’s note: Valerie’s boyfriend is 

N8 NoFace] on tour. In the last year or 

two, he’s blown up and I’m documenting 

that journey. It’s interesting because you 

can’t really pinpoint his genre but there’s 

mixes of punk influences with rap influenc-

ers. There’s a lot of newer artists right 

now that, maybe because of the internet, 

they have these different influences from 

all over. Before it was like, you’re either 

this or you’re that. You’re into rap or 

you’re into country. Now all these worlds 

are mixing. This scene is really unique and 

it’s very new. 

I WAS SEEING IT     FROM A

“LOWRIDER’S KID SISTER’S”

POINT OF     VIEW.
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 There’s always a thread connecting 

all my work, even if they’re different. 

I’m at the shows observing people again 

and seeing who they are, what type of fans 

they are. This tour we’re on is tying a lot 

of different things together and I’m prob-

ably going to make a tour zine from this. 

I’m imagining it’ll be a mix of the shows, 

fans, some photos of us and our travels…

going to all these cities and states we’ve 

never been to. With my work, it’s always 

about exploring, curiosity, connecting 

with people, and trying to share. 

 I’m also working on a zine high-

lighting AAPI photographers. I had this 

idea after a lot of the Asian American 

violence. I was like, I don’t know what I 

want to do, but I feel like I need to do 

something and this is what I know. I pulled 

some photographers together and asked ev-

eryone to submit work reflecting the Asian 

American or Pacific Islander communities. 

It’s a little anthology of work from us, 

about us. 

 Even within the book, the photos 

are breaking stereotypes. They’re not of 

the model minority myth. I have a few pho-

tos in there of Asian American and Pacific 

Islander prisoners in San Quentin. These 

guys are huge. That’s breaking the stereo-

type that all asian males are very frail, 

fragile, and feminine — and that’s not the 

case. I think this an important project 

that I’m excited to put out soon. I’ve nev-

er seen anything like that and it kind of 

represents for all of us. 

MT: Wow. I’m part Chinese and my husband 

is Taiwanese. Recently, we’ve been talking 

more with our families about the model mi-

nority myth…how it’s outdated yet still so 

prevalent today. 

VB: It’s so heavy. There’s so much to do 

but if this is a little thing I can do to 

help break these stereotypes, that’s what I 

gotta do. And we’re all doing it together — 

me and all these photographers. I’m excited 

because it’s not photos of Chinatown. It’s 

photos of us being us. That’s the only way 

I can put it.

 We’re calling it AAPI, and now I’m 

even reading that Pacific Islanders don’t 

like that term and they don’t like being 

lumped in. So I’m trying to be careful – I 

want to include Pacific Islanders. I’m put-

ting it in the “AAPI” label so I need to 

make sure they’re being represented. And 

then I need to make sure I’m doing the same 

thing with South Asian representation, In-

dian communities. Even within the Asian 

community, there’s always these calls for 

“Asian Artists”, and then it’s like, “No, 

you just really wanted East Asian.” I’m 

trying to be as inclusive as possible so 

I’m not doing a disservice. That’s always 

in my head because I’m always trying to be 

respectful, aware, and careful. This is 

trying to say something. It’s not going to 

be perfect, we probably wanted more photog-

raphers and more diverse backgrounds but 

we did the best we could — I’m excited for 

people to hopefully be inspired by it. 

MT: How do you balance being delicate with 

the subject matter with your creative free-

dom?

VB: I’m trying to be organic with it but 

also be socially conscious. In the past 

couple of weeks, I’ve been thinking about 

it a lot — being aware but not letting 

that dictate my creativity. I know it’s not 

going to be perfect. This one book isn’t 

going to sum up the Asian American or Pacif-

ic Islander experience, but we’re trying, 

we’re just doing what we can. I have to do 

my best with that. Just being aware to make 

sure it’s what I want to say and of how 

we’re saying it. 

NO MATTER WHAT, 

IT COMES DOWN TO      BEING HUMAN

WE’RE      ALL JUST      CONNECTING IN

SOME WAY OR ANOTHER
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A THOUGHT EXPERIMENT BLOWING THE ARTIST’S MIND 

AS A 14 YEAR OLD IN TEXARKANA, TEXAS 

Will
Bryant

PHOTOS BY GIDEON TSANG ARTICLE BY GIDEON TSANG

A FUN THOUGHT EXPERIMENT I like to play is asking friends what 

their 14-year-old self would think of their life today. I’ve ac-

tually never asked Will Bryant that question but let’s imagine 

together, eh?

Will grew up in Texarkana, Texas, in the middle of God, country 

and football, which essentially is the same thing as football, 

football and football. At 14, Will was running track, playing 

beach volleyball and being a leader on his basketball and football 

team. Less evident at the time, underneath that young football 

helmet, was a blossoming artist. 

After finishing his MFA in Contemporary Art Practice at Portland 

State University, adult Will moved back to Austin where he and I 

became fast friends. There’s a scene from White Men Can’t Jump 

that describes Will as an artist. Wesley Snipes is hustling the 

court wearing a cycling cap and a flashy basketball getup. Will 

looks more like Woody Harrelson but embodies the athleticism, 

charisma, and fashion of Snipes.

If you peruse Will’s site or do a quick google search, his body 

of work is somehow equally impressive and fun. However, three 

projects stand out to me as the ones that would blow 14-year-old 

Will’s mind the most:

1
In 2017, the NBA All-Star game was in Houston. Will was invited to 

do a live three day mural in collaboration with Adidas and James 

Harden. The mural was designed to mimic an outdoor playground 

complete with a chain link wall. Over several days, the court was 

hand painted with Will’s signature squiggle alongside Harden’s 

iconic beard. Could 14-year-old Will have handled Candace Park-

er, Kyle Lowry, and Jamal Murray signing the backboard? Doubtful. 

Also, James Harden won the MVP the following year which doesn’t 

feel like a coincidence.

Both Will and his parents are graduates of Mississippi State. In 

2018, Will was asked to design athletic sleeves for Mississippi 

State’s football team. A 14-year-old Will being handed a sleeve 

from one of the Bulldogs after the game would have been a teenage 

highlight. Twenty years later, he got to watch them run onto the 

field with his design on their arms. 

2
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MIND BLOWING FACTS

(TO 14-YEAR-OLD WILL BRYANT)

Finally, perhaps at the height of what would have kept 14-year-old 

Will sleepless with excitement, was designing AN ICE CREAM SHOP! 

He put together a mural and fashioned a cup for Amy’s Ice Cream. 

Dale Whisler took Will’s design and created a massive ice cream 

cup sculpture on the top of the building. That’s worth a young 

scream and an old scream for ice cream. 

 

Last week, on a 95 degree “autumn” night, three friends, Will and 

I raced west down 6th street weaving in and out of traffic towards 

the Austin hills. With a camera in hand, I fired off a few shots 

going 20 miles an hour shooting Will Bryant’s new Texas inspired 

Magnum PI cycling kits. We climbed up to Mount Bonnell and sat on 

the cliff enjoying the sunset over Lake Austin. I wish 14-year-

old Will could have been there. With an ice cream cone in hand. 

3
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PROUST NO. 1

IMAGINE FOR A MOMENT: you on a surfboard, facing 

Venice Beach from the Pacific Ocean. The sky slowly 

brightening from its orange dawn to a clear blue 

daybreak. The only thing you hear is the rhythmic 

swoosh of salt water against your board. It’s been 

over 20 minutes since your last big wave — do you 

find yourself at peace and content or impatiently 

scanning the ocean?

 That’s the metaphor B-Wade uses for describing 

the ebb and flow of his creative process. The artist-

designer-DJ picked up surfing while living in Venice 

and likens the feeling of waiting for the next wave 

to waiting for artistic inspiration to find him. 

 “Some days, I would go out and I’d be sitting 

on my board for 20 minutes and nothing would come. And 

out of nowhere, a really big wave comes. Sometimes 

I’d catch it. I’m learning creatively, that’s how 

things come — in waves. So in the ‘between time,’ I 

can just be living life. There’s times where nothing 

creatively has come to me for three months. That 

shit just comes in waves.”

 Viewing B-Wade’s vast and diverse body of 

work, it’s hard to imagine him not catching the 

wave. His oeuvre includes photography, graphic 

design, video direction and editing, space design for 

built spaces and stage design, animation, and music 

production. He’s notably self-taught in each medium 

instilled with a “just figure it out” philosophy. 

And while each creative output pulls from influences 

independent of each other, he finds his variety of 

mediums helps rouse his creative energy.

 “Maybe I did a DJ mix and now I’m inspired 

because of the music to draw while I listen to the 

mix. And because I’m drawing, I’m half ass dancing, 

half ass scrolling through the internet because I 

can’t just do one thing. All these different mediums 

are just different elements of myself to tap into. I 

get to play these different characters within myself  

and they motivate me to do the next thing.”

 And if you thought B-Wade’s portfolio was 

extensive, he approaches his personal hobbies with the 

same curious nature and range of outlets he attributes 

to having “only-child syndrome”, or constantly keeping 

himself occupied and entertained. To name a select few, 

he surfs, motorcycles, skateboards, and rollerskates 

— the last of which, unsurprisingly now knowing a bit 

of his nature, has led to another personal project 

with his friend Daniel, a DJ collaboration “curating 

sounds for the roller rinks and dance floors.” The 

joint project, aptly named The Bounce Distribution 

Co., combines their love for music and rollerskating 

with a side-intent of educating newcomers on the 

cultural richness of the activity starting with the 

community and progressive movement that stems back to 

the Studio 54 days.

 So with an extensive repertoire and interest 

in diverse fields, what’s the common theme that drives 

B-Wade’s pursuits?

 “I’ve realized the things I gravitate towards…

these are all atmospheres where it’s like, ‘Come 

as you are.’ There’s no judgement. I love being in 

environments where the focus is just on the love for 

whatever that thing is. I love being in spaces where 

it’s not anything too cool or wallflowers or anybody 

trying to be in the VIP, it’s about a safe space.”

YOUR FAVORITE VIRTUE?

PHOTOGRAPHS BY ALLEN DANIEL

WORDS BY MOLLY LEE-TENG

B-Wade
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PROUST NO. 1

B-Wade

YOUR FAVORITE QUALITIES IN A WOMAN? YOUR CHIEF CHARACTERISTIC?

YOUR FAVORITE MOTTO? HOW I WISH TO DIE? 

YOUR FAVORITE PAINTERS AND COMPOSERS? IF NOT YOURSELF, WHO WOULD YOU BE? 

WHERE WOULD YOU LIKE TO LIVE? YOUR FAVORITE FOOD AND DRINK?

NOW WHEN A MULTI MILIONAIRE
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PROUST NO. 2

DR. YEWANDE PEARSE IS A London-born, Los Angeles-

based neuroscientist and science communicator. But 

the unique thing about Dr. Yewande is that, if we’re 

talking about being left or right brained, she is ALL 

brain. Yewande has carved a niche for herself which 

combines music, art, culture and holistic living with 

her profession: creating “Pop Science.” The power of 

plants, scent, psychedelics, flirting, and heartbreak 

are just a few of the topics she has covered. By day, 

she can be found developing stem cell therapies and 

in her spare time, writing reports for TEDMED and 

collaborating with the Natural History Museum, John 

Legend and Headspace in the YouTube series “Music on 

My Mind” and Dublab — LA’s radio station where she 

hosts her show “Sound Science.” 

Explain to us the importance of combining the two 

worlds: science and art?

 I’m into music and art and was kind of living 

a double life: I had these two parts of myself that 

were happening separately. When I moved to LA, I 

began to see clearly that the two things weren’t 

as separate as I thought. I saw how art, music and 

culture can be an entry point into understanding 

science but how science can benefit from creativity. 

Like, what does music do to the brain? That’s how 

I came up with the podcast. The first topic was 

heartbreak: I went through a heartbreak and wanted 

to know why it was actually physically hurting me, 

what goes on in the brain during that and did other 

non-scientists have similar questions? It was a 

great outlet for me to play music that I love, ask 

questions about science that I was interested in 

and connect with a community outside of the science 

world. Collaboration is so important: there are so 

many people from different backgrounds and brands and 

I wonder what they want to know and love the challenge 

of figuring it out.

What would you like to impact, or see change in your 

industry?

 More emphasis on an interdisciplinary approach. 

Bring more people in. I’m talking about anthropology 

and ethics and more ease towards collaboration. 

Science connects to everything, it shouldn’t be kept 

isolated.

 More equity. Being a BIPOC person in science, 

the microaggressions can be off-the-scale. Also the 

way science is done and seen can feel super archaic, 

colonial even. Science has caused a lot of harm and 

atrocities and part of that is because of the lack 

of inclusion. Disability justice comes into it too. 

Science doesn’t always take into account the social 

side of things: labelling people according to data and 

statistics. There’s a disconnect in language alone, 

for example, talking about ‘disorders,’ etc. 

 If there’s more representation where the 

decisions are made, it will affect what grants you 

write, what funding there is, the research questions, 

who’s at the table. There’s a powerful knock-on 

effect. 

 And the third one: I wish there was more time 

for creativity! Rather than just learning how to use 

a microscope, let’s learn how to make videos so we can 

communicate our work!

WHAT DO YOU HATE THE MOST? 

Yewande

PHOTOGRAPHS BY KATE BERRY

WORDS BY KATE BERRY
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PROUST NO. 2

Yewande

YOUR FAVORITE VIRTUE? YOUR FAVORITE QUALITIES IN A WOMAN?

YOUR FAVORITE NAMES? YOUR FAVORITE FOOD?

YOUR MAIN FAULT? YOUR FAVORITE COLOR AND FLOWER? 

YOUR IDEA OF HAPPINESS? YOUR IDEA OF MISERY?

AND A MAN
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PROUST NO. 3

THERE’S A LONG LIST in response to: Who is Rick 

Rodney? Photographer, creator, musician, actor, 

father and husband, adventurer. One could say he’s 

lived many, separate lives, but as he puts it, it’s 

all interconnected. It’s informed parts of who he is 

and reflects on how he treats others. From growing 

up in Southern California adventuring and camping 

with his parents to life on tour with his hardcore 

punk band, STRIFE, Rick credits both his childhood 

and hardcore scene with his morals, ethics, and 

compassion. 

 “At an early age, punk and hardcore advocated 

equality amongst everyone and it advocated trying to 

be the best person you could be. I’ve always tried 

to be an open-minded person who lives my life in a 

peaceful way. It’s a blessing to grow up listening 

to the music and being involved in that music.”

 This philosophy carries over to his 30 year 

career as a fashion and commercial photographer, 

shooting for brands like Vans, NEIGHBORHOOD, Red 

Bull, The Standard, and, of course, Garrett Leight. 

 “You have to treat people equally, make 

sure people are comfortable, have an open line of 

communication. There’s a lot of horror stories with 

photographers and I don’t want to be one of them. I 

want to be always professional no matter what and 

respectful.”

 Though at first glance, his photography style 

possesses a unique “Rick Rodney” quality, he’s quick 

to note that he doesn’t strictly adhere to a set style. 

His approach is about creating a comfortable, free 

flowing vibe on set that allows everyone involved to 

infuse their true selves into the project — where that 

lands them is open for collaborative inspiration. “I 

love happenstance, I love happy mistakes, and I love 

experimenting. I’m pretty open minded when it comes 

to experimenting or trying new things.”

 And now as a dad to a four year old and five 

and a half month old, he’s spending more of his free 

time adventuring, mountain biking, and camping with 

his family. Going back to his childhood pastime is 

trickling into his photography as well – he’s planning 

on shooting more outdoors and allowing his hobbies to 

inspire his photography.

 “It’s funny, it’s taken 40 years for it to 

come full circle.”

WHAT IS YOUR PRESENT STATE OF MIND? 

Rick

PHOTOGRAPHS BY RICK RODNEY

WORDS BY MOLLY LEE-TENG
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PROUST NO. 3

Rick

HOW I WISH TO DIE? FOR WHAT FAULT DO YOU HAVE THE MOST TOLERANCE? 

YOUR IDEA OF HAPPINESS? YOUR IDEA OF MISERY?

THE MILITARY EVENT I ADMIRE THE MOST? YOUR CHIEF CHARACTERISTIC?

THE NATURAL TALENT I’D LIKE TO BE GIFTED WITH? WHERE WOULD YOU LIKE TO LIVE? 
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Till Janz

ARTICLE  BY ELLIOT ARONOW 
ARTWORK BY TILL JANZ

Multi-hyphenate artist and creator Till Janz doesn’t just straddle the lines between 
fine art and commerce, he lovingly explodes them and then reassembles it all to make 
something the world has never seen or felt before. His reinterpretation of the human 
form is striking, curiously provocative, and begs the question: is this the future of human 
evolution? Here’s a look into his extended universe.
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THEY SAY THAT the art world hasn’t had any real center of gravity 

since the passing of Andy Warhol and Jean-Michel Basquiat in New 

York City in the late ’80s.

 

Another perspective might be that due to the “internet of things” 

there is no longer a need for a center, or even an art world. 

In a time when the barrier between commercial art and fine art is 

laughably dated, everything is up for grabs.  

 

Few artists speak to this new landscape better than Till Janz, a 

German-born creator whose striking work includes editorial pho-

tography, digital campaigns, AR, Avatars, 3D scanning, moving 

images, portraiture, and a variety of other interdisciplinary 

practices which have yet to be formally named. 

 

In step with the spirit of the times, Till Janz’s work doesn’t 

create hierarchies between content and art, or technology and hu-

manity. It’s all blended, although “reprogrammed” might be a more 

fitting term.

 

Where things get interesting is when you start to notice how 

Janz’s keen eye for composition, lighting, and color (all the 

tentpoles of traditional “good” art) start to rub up against his 

love of a good story. His work can be very pretty, but not in the 

safe and saccharine way that a lot of fashion images can be. Hid-

den inside his images are myths of power, beauty, mortality, and 

consumerism. There’s also a few not so subtle sexual metaphors as 

well, just to keep things spicy. 

Part of Janz’s appeal is that while he takes his work very seri-

ously — most of his pieces go through hours of painstaking digital 

editing and manipulation — he doesn’t shy away from using humor 

to create intimacy and connection. As a former UX designer, he’s 

always been focused on drawing others into his world. 

 

Thanks to partnerships and col-

laborations with everyone from 

Nike, Burberry, and Maison Mar-

giela to hip publications like 

Interview, Dazed and Confused, 

and Wallpaper, more and more 

people are finding their way 

into Janz’s world. 

 

For an intro to his work, you 

can look no further than his 

recent campaign for our collab- 

oration with Milan-based Slam 

Jam, which was photographed and 

creative directed by Janz and 

is featured throughout this 

spread. Using a combination of 

digital manipulation and stark 

portraiture, the world he cre-

ates is the frontier of a wide 

open landscape. 

 

We hope you enjoy the journey 

into this new terrain. 
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Mr. Cox
Scotland-born Brian Cox has been in the acting game for nearly 60 years, which 
makes him an O.G. of epic proportions. But his most recent role at 73 – as media 
magnate Logan Roy on the HBO hit Succession – may be his most influential to date. 
We caught up with Cox in a quiet corner of the Peninsula Hotel in Beverly Hills, a day 
after he accepted a Golden Globe for his performance as Roy. He was tired, but still 

sharp, funny as hell, and full of stories. He was also sporting a super sleek pair of 
custom dyed Mr. Leight sunglasses

PHOTOGRAPHY BY JOSH SPENCER INTERVIEW BY SEAN HOTCHKISS
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GLCO: Dig the purple Mr. Leight Coopers…especially 

with the tux the other night. 

Brain Cox: You know, I like the tint of these. I used 

to wear a lot of Oliver Peoples, and I was excited to 

learn these came from the founder’s son. It’s funny 

because I usually wear reading glasses for seeing up 

close, and couldn’t see very well on the night of the 

awards. People would be walking towards me in the hall 

and say “Hey Brian,” and I’d not know who the hell 

they were. 

GLCO: But you were going for style points? 

BC: Phoebe Waller-Bridge said I had to wear them. 

GLCO: How’d you originally get into drama?  

BC: I was 15. I left school. My education was a di-

saster. I walked down to the theatre in Dundee, my 

hometown, to apply for a job. Verdi’s Triumphal March 

from Aida was playing, and they asked me if I liked 

classical music. I lied to them of course. I said ‘Oh 

yeah, fantastic.’ 

GLCO: I bet you met some characters in those early 

days. 

BC: I almost got punched in the face coming through 

the door that first evening. Two guys – the stage man-

ager and an actor – were swinging at each other in a 

drunken brawl. After it was over, one of them lit up 

a cigarette and asked the other: “Are you alright, 

Darling?” I knew it was the place for me. 

GLCO: You were with the Royal Shakespeare Company for 

years. What was your best performance? 

BC: Titus Andronicus in 1988 really launched me. It’s 

a part a lot of people had done and failed. I was giv-

en a bunch of directors to think about working with – 

all of whom didn’t want to do Titus, because they were 

intimidated by it. I thought it was a bit cowardly. I 

knew of a young visionary named Deborah Warner working 

with the Kick Company in Ireland who we thought would 

be good. But she had just lost her funding, and was 

about to leave the UK. Luckily, we were able to get 

her, and it was a big success. Then I played King Lear 

at the National Theatre in 1990. But I always wanted 

to do movies. 

GLCO: What was your first experience with Hollywood? 

BC: Well, I’d been here in the seventies. I had some 

friends who lived over here. But the first time I came 

to Hollywood to look for work as an actor was in 1995. 

I was set to meet with John Schlesinger who was in 

the middle of editing Marathon Man. I was summoned 

to go to Paramount, and I thought ‘Oh, my moment has 

come,’ and then Schlesinger says ‘Well, we were actu-

ally thinking of you for a role of Julius Caesar in a 

production back in London.’ 

GLCO: They kept trying to drag you back.

BC: I thought that was funny.

GLCO: Now you’re winning a Golden Globe twenty-five 

years later. 

BC: [Succession’s producer, Jesse Armstrong] told me 

this role of Logan Roy would only be for a season, but 

then it ended up going longer. I’m grateful. Once in 

a while a role comes along where you think, ‘Yes, this 

is exactly where I need to be right now.’

GLCO: You’ve played a lot of bad-asses on screen. I 

was on the phone with Garrett earlier and he was like 

‘I wonder if Brian is going to be anything like Logan 

Roy’ and frankly, I thought the same thing myself. 

BC: [Laughs] Maybe a much more tired version of him. 

I’m not nearly as contemptuous. All human beings are 

rife with flaws.     

 

GLCO: You’ve mentored a lot of young actors. It must 

be confusing for them these days with so many poten-

tial avenues to go down.  

BC: There’s a lot of choice. And I think choice can be 

confusing. I think you have to be very careful and not 

get sidetracked from what you want to do. My thing was 

to keep them on the straight and narrow, not get dis-

tracted into something they’d later regret, because 

you’re very vulnerable in that stage. I set up these 

counseling sessions for new actors who were coming out 

of school and going into the casting process, which 

can be so humiliating. I enjoyed working with younger 

actors, but it took a lot out of me. 

GLCO: Maybe a few weeks out here will rejuvenate you. 

BC: I lived here! The reason why I left LA is I ran 

out of farmer’s markets. 

GLCO: [Laughs.]

BC: As my mother used to say, ‘LA isn’t a bad place, 

it’s just [in a Scottish brogue] “No real.’”

GLCO: Probably fair. When you come back to California 

is there anything you miss and just have to do? 

BC: I like TreePeople. And I love Mulholland. I lived 

in Laurel Canyon for a while before I bought a house 

in Sherman Oaks — bad decision. LA is weird because 

there are certain areas where you’ve got a bit of the 

old hippie stuff, and it feels like a community, like 

Laurel. And then you can move a few miles and end up 

in pure suburbia and you go ‘Oh fuck.’ But on the 

whole, I didn’t mind LA. I loved the weather. My wife 

loved the weather. But I spend a bit of time in the 

UK so getting back and forth is hard. We spend a lot 

of time in the Berkshires, in Massachusetts, which is 

like LA because you can do your marijuana shopping 

there.  

GLCO: That’s important I guess. 

BC: You guess? What’s the place everyone goes here? 

MedMen?
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“This ain’t no food desert. Compton has 
the most ideal weather for organic gar-
dening, yet we’re still considered a food 
desert?  

How did we get here?  Is this by accident? 
PHOTOGRAPHY BY D’ANDRE WILLIAMS ARTICLE BY JONATHAN FAJARDO

THE COMPTON COMMUNITY GARDEN

We have the chance to change the narra-
tive & restore balance - to heal ourselves, 
feed ourselves, employ ourselves, and 
build wealth collectively”
— TEMU ASYR BEY
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ON A BEIGE AND BROWN tinted stretch of Long Beach Blvd 

between the 91 freeway and Rosecrans, tucked tight-

ly amongst two faded pastel apartment buildings atop 

the bones of an old motel car park lies the Compton 

Community Garden - a hub for community regeneration & 

urban farming in South LA. 

 Community gardens have long been heralded by 

ecologists, social critics, and thinkers throughout 

human history as the focal point of true social and 

ecological revolution.  The idea is simple: in an era 

of dwindling resources, faltering environmental equi-

librium & alarmingly limited access to green spaces, 

especially in hyper-developed cities like Los Ange-

les, those who learn to sustain themselves through ur-

ban farming and reintegration into the natural world 

are at the advantage.   

 In Compton, a crew of diverse young leaders 

from across Los Angeles have spotted this brief window 

of time within which change - limitless in nature - is 

possible.  Urgency and timeliness are a factor.

 Collectively, they have coalesced around the 

Compton Community Garden as a home base; a tactile, 

living, breathing outdoor garden built from the ground 

up with the intent purpose of offering to South LA’s 

largely Black and Brown communities a safe space to 

reaffirm our innate belonging to the natural world - a 

starting point to the development of a new agricul-

ture of farmer-citizens and citizen-farmers, commu-

nity-centric, democratic, diverse, owned by all.  As 

the world struggles to adapt, Compton is creating the 

framework for a new, ecological world. 

 Summer afternoons in this part of South LA are 

tial, though I found interesting the way topics of 

discussion so organically interweaved between ecolo-

gy, culture, politics, art, skateboarding, robotics, 

and rap. This is the very profound potentiality of 

community gardens; beyond a place to grow and feed, 

they are a safe space to share ideas and politics and 

cultures - a home to exercise mental, intellectual, 

and spiritual well-being through ecological thought & 

cultural exchange.  After all, when boiled down, the 

single concentric idea that bonds us all is nature and 

our duty to it.

 

HERE’S THE CAST of characters at Compton Community 

Garden:

 Temu Asyr Bey: A Compton native, Temu has had 

a hand in building the CCG from the ground up. Horti-

culturist, artist, thinker, author, and plant-based 

chef, Temu is the engine that drives this garden 

and community.  When discussing topics like eco-con-

sciousness and empowering his community, Temu’s eyes 

light up. “This ain’t no food desert,” he proclaims, 

gesturing at the backdrop of the city of Compton just 

beyond the garden gates. In fact, “Compton has the 

most ideal weather for organic gardening, yet we’re 

still considered a food desert?  How did we get here?  

Is this by accident?  We have the chance to change 

the narrative & restore balance - to heal ourselves, 

feed ourselves, employ ourselves, and build wealth 

collectively.”  Temu continues to educate through his 

company Holistic Divine Innovations, which he oper-

ates out of Compton Community Garden. 

 Keira Adams: The glue to the entire CCG proj-

ect. Kind, patient, soft-spoken, Keira brings a hu-

manity and groundedness to everything she touches. As 

my guide through the Compton garden on my first ever 

visit, Keira has put me on game to both the technical 

and spiritual aspects of organic gardening, and how 

to magnify the two concepts on the path to self-bet-

terment. As of recent, she is working with children in 

Inglewood to encourage and inspire tomorrow’s urban 

farmers and ecologists, utilizing Compton Community 

Garden as a home base for teaching and exploring. 

 Luther ‘Lu’ Keith III:  I met Lu nearly 5 

years ago on-set at Magasin, a shuttered menswear 

shop well ahead of its time. Lu was modeling; I was 

on photography - we clicked immediately. At the time, 

he was running Sweetgreen’s research and development 

program, innovating new ways of using fresh produce 

in the context of a cutting-edge kitchen. Unbeknownst 

to me at the time, Lu was also setting the framework 

for Compton Community Garden with his bare hands. To 

reconnect with Lu years down the line feels cosmic - 

his confidence, energy, passion, and unmatched knowl-

edge of how to make best use of our natural resources 

is impressive. Compton is in good hands with Lu at 

the helm; he is lovingly raising his son to become a 

future leader in South LA and beyond. 

 Justin Brown:  A man of few words but wisdom & 

intelligence beyond his years, Justin is a product of 

Compton Community Garden’s rigorous organic gardening 

and horticulture programs.  One of a handful of CCG’s 

day-one growers, his encyclopedia-like knowledge of 

the ever evolving garden is astounding. Any technical 

questions regarding organic growing are deferred to 

Justin. 

 Dr. Sheridan Ross: The OG.  A retired doctor 

of neurology, founder of 16 community gardens (and 

brutal, especially these days.  I should know - I came 

up (and still live) in North Long Beach, an equally 

under-resourced neighborhood just 3 minutes south of 

Compton Community Garden.  I met up with the crew at 

noon under the garden’s vine-wrapped pergola to de-

construct some lingering ideas from our previous con-

versation.  We discussed the merits of cross-cultural 

exchange within the community garden and the CDFA’s 

“Specialty Crop Grant Program,” through which urban 

farmers, ranchers, community organizations, tribes, 

and schools could ostensibly receive a state-sponsored 

stipend by growing intensively cultivated crops such 

as fruits and vegetables, tree nuts, dried fruits, 

floriculture and nursery crops.

 The point is vehemently brought up by Temu 

Bey, a young Compton leader, that the CDFA (Califor-

nia Department of Food & Agriculture) and USDA federal 

programs regularly end fiscal years with a budgetary 

surplus; that is, unused dollars up for grabs for 

individuals and groups who foray into horticulture 

and urban farming.  I raised concerns that many of 

these programs required intensive applications and 

grant-writing, a skillset which many urban farmers, 

especially in Compton, are often unequipped with due 

to lack of educational resources and, quite frankly, 

the most scarce resource, time.  

 Temu suggested that it’s the explicit role of 

community leaders to guide urban farmers to these op-

portunities.  

 Before I could retort, the conversation erupt-

ed into an overlapping series of informed opinions 

and social criticisms.  The dialogue became tangen-
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counting), and expert organic gardener.  Under the 

tutelage of Dr. Ross, an experimental & determined 

vanguard of young growers are leading for change in 

Compton from the inside, out.  When Dr. Ross shares 

his wisdom and master gardening techniques, one feels 

compelled to listen carefully.  I came across Dr. 

Ross in the garden one day (a rare occurrence) - we 

ate fresh tomatoes from the vine as he described 

why red fresh-picked tomatoes taste so differently 

than store-bought tomatoes (they are picked green and 

gassed with ethylene so that they turn red).  He made 

sure to emphasize that plants are social and must be 

treated as such, as well as how to “awaken” still soil 

with egg shells and banana peels.

UPON MEETING UP WITH the CCG team, I was pleased to 

cross paths with two old friends from deep in my 

past - an experience that so succinctly reaffirms my 

confidence in the role of this community garden as a 

catalyst for human-to-human engagement.  The photog-

rapher, a talented young skater/shop head (word to 

18East)/creative named D’Andre, whom I’d met in New 

York years ago in a very different context, was in 

deep conversation with another gentleman who I recog-

nized instantaneously as Lu, a friend from a vastly 

different part of my life.  Lu was breaking down the 

end-of-summer crops, and which would be the ripest for 

the picking that particular day (the greens, squash, 

and cucumbers were particularly fresh).

Recommended Research

Organic Gardening Basics 

w/ Dr. Sheridan Ross 

Theodore Roszak on 

Ecological Consciousness 

Murray Bookchin on Nature 

& Ideology
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 Together, with Lu & Keira as our guides, we 

chewed on fresh chocolate mint and sage, picked blue-

berries and summer greens from the vine, shot photos 

and shared laughs.  I could sense D’Andre easing into 

the comfort of the garden and refueling his roots 

with nature, an experience that is often too far 

removed from megalopolises like his hometown of New 

York City. Between the sunlight, greenery, dodging 

bumblebees and occasional bantering with joyous com-

munity members, all within the safe space of Comp-

ton’s garden, we couldn’t help but smile. As D’An-

dre exclaimed before he left, “this is a beautiful 

place.”

It really is. 

 This is no ordinary community garden.  There 

is no pay-per-plot structure; in fact, “community” 

garden is taken quite literally.  Each plot, affec-

tionately tagged with words of affirmation (“Rebirth,” 

“Family”), belongs wholly and truly, to the Compton 

community.

 Ecological counter-institutions like Compton 

Community Garden are necessary if we hope to reestab-

lish our bond between nature and community, culture 

and society.  At a hyper-localized level, Compton 

Community Garden is a blueprint for gardens to be 

built every few blocks, starting in Black, Brown, 

and indigenous communities and stemming outwards. By 

By weaving ideas and concepts of great ecological 

thinkers like Bookchin & Roszak, indigenous growing 

techniques (Gabreliño Tongva people grew & foraged 

for generations on this very land) with a grounded 

cultural understanding, CCG is laying a solid foun-

dation for self-sustainability in Compton for today, 

tomorrow, and the next generation. 

 I leave you with this quote from the late 

great Airmiess Joseph Asghedom, a hero to us Angele-

nos, who the world came to know as Nipsey Hussle:

“Still somehow I understood that I could make the 

seed grow

And that one day that tree will bear fruit to feed 

my people

That one day is upon us, grab your fork it’s time to 

eat bro.”
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DAYTRIPPERS No.1

 Foster Huntington’s Tree Houses

 A Plausible 
Fictional World  
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with rooftop tents decorate the various levels 

of the property. Everyone in their own zone, the 

puppies running around weaving the itinerant 

web. A sunny day malaise melts away any expec-

tation to do or say, meals and projects unfold 

like a wake working toward the shoreline. To-

day, the exhaustion from this week’s labor has 

everyone horizontal for a spell, rising occa-

sionally to chat or snack. One person searches 

for a missing Land Cruiser key, another pre-

pares to head north for a coastal excursion. We 

rally just enough to all pile into the old Volvo 

for a swim at the river house. Dogs on laps, 

no shoes, no phone, no towels needed. Down the 

mountain, every inch of the waterfront historic 

cabin is being revisited by the craft of wood-

working friends and family, the site suggests a 

work in progress, while the record collection 

left behind by the former owner lays out the 

soundtrack to our brief recess. With what ener-

gy we have left over, we get steak and veggies 

on the grill to pick at, sun not yet set and all 

ready to retire, except me. Coming from LA, I 

wander agape beneath the treehouses, still not 

sure what to do with my hands, not sure where to 

look, as I’m reminded of the night sky that is 

typically stolen from me by society’s dystopic 

smog. 

  A distant train sounds from the BNSF 

line on the northern side of the Columbia Riv-

er Gorge. Crickets on full blast. Sometimes, a 

barking dog in the distance, direction of ori-

gin hard to determine. It’s 9pm and all is quiet 

save for this subtle cinderscape. I count my 

breaths as I listen to the wind inspire a thud 

against the treehouse. We don’t lock the doors, 

we don’t even close them. The lights of the main 

house stay on; I don’t stress it. It feels warm 

and I like it. Some things are like that. A pre-

carious contraption made of wooden shapes helps 

me open the door in the dark when I step out to 

pee off the platform and wonder,  “will this be 

my legendary death?” I don’t mind the pine nee-

dles on the floor. My feet still dirty from the 

plunge I stole out of the waterfall earlier. I 

vaguely recall a tomorrow still set up on the 

horizon. One has nowhere to be but here, speed-

ing along the sunset, falling in love again with 

every mile of these country roads, speckled 

with prancing fawns and timeworn drive-thrus, 

fresh berry shakes and the open book.

WAKING UP, IT’S AS if I don’t know what to do 

with my hands. I reach for my phone, but know 

it offers me nothing, while outside the morn-

ing fog pours through the mountains all around 

me. Unsure of whether or not to get out of 

bed, I clamber in and out for the early hours 

as dawn’s fog burns off opening up to a pink 

sunrise. Eventually, the bright morning light 

entertains me with shadows cast across the 

wooden wall inching toward the VHS collection 

at the foot of the bed and beckons toward the 

day. When I finally step off the bed, my feet 

land on pine needles blown into the lower tree-

house by the wind.

 In literature, writers undergo the pro-

cess of developing a plausible fictional world 

in which to take the reader. These places, 

borne from the imagination of unbound creators 

may have their own histories, flora, fauna, 

possibility. Up on the Cinder Cone, Foster 

Huntington takes on this world-building with 

hammers and the collective power of an endless 

supply of friends. The task is to imagine be-

yond the boundaries, and then get to work. One 

could get the impression that this is a space 

of respite, to disappear from the world into 

the trees and gain a new perspective. Perspec-

tive, yes, but there’s a microcosm of its own, 

and many more being constructed as well from 

within the movie studio added to the proper-

ty in recent years. Part home, part compound, 

part production studio and summer camp island 

in the sky. What you find is a place where each 

new day you wake with the slow but determined 

might of germination in spring. That said, we 

find ourselves parting ways with summer, and 

harvesting every drop of it’s sap is our tâche 

du jour.

 Up here, I feel like a summer berry 

plucked from the stem. Away from all familiar 

reference points, no city lights to point to 

at night, no noise from highways. Having mis-

placed my pocket calendar, I count on my fin-

gers how many days have passed since I arrived 

or until I depart, but I surrender my inquiry 

to the sunshine. My true mission is to find 

a dog to pet and a bathing suit for a daily 

swim, maybe make a mental list of somethings 

to forget. On any given day there is a coming 

and going of friends on the land. A breadcrumb 

trail of sleeping bags and overland vehicles 
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Commodore Perry Estate

‘Genius Loci’
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‘GENIUS LOCI’ REFERS TO the spirit or a char-

acter of a place. Most often I touch that 

spirit in nature—the desert of West Texas or 

the San Juan Islands outside of Washington. 

Sometimes, I feel it in a building, like Don-

ald Judd’s Spring Street home in SoHo. I can 

feel the spirit of the land, the people who’ve 

passed through and the vision of the archi-

tect. It’s the reason the mansion in “The 

Shining” or Wes Anderson’s magical “Grand Bu-

dapest Hotel” never leave me. 

 A two-minute drive in Austin from my 

1940’s Hyde Park bungalow finds me in the midst 

of  such a spirit: the Commodore Perry Estate. 

Ten acres and a 10K square foot summer mansion 

for the Perry family in the roaring 20’s. I 

learned that Edgar Perry earned the nickname 

“Commodore” when a flood carried his boat away 

on Lake Austin, and I found myself weirdly 

jealous of both having a boat wash away and 

having such a sick nickname.

 So in 2021, I, who have never had a 

boat wash away, instead of turning left into 

Jersey Mike’s Subs, turned right through the 

estate gates into another world. Let’s see 

what it feels like to spend one night as a 

1920’s decadent Texan, eh?

 Our car was greeted by a French va-

let dressed in white linen. Immediately, I am 

relieved I wore my brownish grey linen out-

fit because that would have been embarrassing. 

My partner Christie and I enter through a 

heavy iron door to meet Adam, our lovely host, 

who leads us into the sitting room. The room 

smells like leather. I feel like I’m sitting 

in the living room of someone who’s regular-

ly won out on the Antiques Roadshow. Christie 

touches all the chairs in the room, and Adam 

leads us to our room. 

 Christie and I have a wonderful hotel 

routine. Step 1: try on the hotel robes. De-

lightfully soft. Very cute. We take bathroom 

mirror selfies. Gold faucets look good on us. 

Step 2: We take turns running and launching 

ourselves onto the hotel bed. Firm with a per-

fect bounce at the finish. It’s a fun way to 

know what our night’s sleep is going to feel 

like. 

 After a quick nap, we went downstairs 

to the mansion for cocktails and hushpuppies 

at their daily Punch Bowl social. Two Zebras, 

(we named them Ziggy and Zaggy) mounted on the 

wall welcome us into the hall. With cocktails 

in hand, we explore the main mansion, includ-

ing the current art installation by Delaney 

Allen. The immersive piece made me feel like 

I was in a charcoal bath filled with roses, 

apparently the official estate flower. (Note to 

self: declare my own estate flower when I re-

turn home. Can one declare an official estate 

weed?)  

 We finished our drinks in time for our 

reservation at the estate restaurant, Luties. 

You guessed it, named after Mrs. Commodore. 

Instead of her legendary jazz soiree, we set-

tled for a delicious meal, a solid playlist, 

and a nightcap back at the mansion while watch-

ing Rollfast Ramblers, a Western Swing band. 

 The next morning was spent at the es-

tate’s Palm Springs style pool. Under yellow 

striped umbrellas, I read Eckhart Tolle and 

wrote poetry while sipping a late morning va-

cation Modelo. 

 So what is the spirit of the Commodore 

Perry estate? I can go on recounting all the 

gorgeous architectural details or describing 

the way the heat rises off the crushed granite 

walkways, but in the end, as with any strong 

spirit, you’ll just have to come discover it 

for yourself. 
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Maine Oyster Tour

Summer Forever, 
Please 
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IT WAS TOO HOT to think straight.  The air 

thick, ripe and unbearably still.  We had 

flung from the fog in San Francisco into the 

full-throated swan song of Maine in the sum-

mer, frantically ripping off our sweatshirts 

upon arrival and succumbing to the sticky 

heat like wilted flowers craning their necks 

towards the light. I had simply forgotten.  

Quickly, we adjusted.

  Cue heaps of swimming in all the bod-

ies of water possible.  Such relief, such a 

deliciously, full-bodied sigh.  As often as 

the long hours of August and our unburdened 

schedules allowed, we went in search of water.  

The filled-in quarry, the countless lakes, the 

ocean, the docks; the jumping off of rocks, 

the checking of tides; the prick of sun too 

long on the skin, the refreshing jolt of water 

screaming down to the unattended small of my 

back.  I close my eyes and picture everything 

in a pool of condensation – droplets every-

where, on everyone.  Summer’s own sparkle, 

light dancing gleefully on the water.

 A braille of mosquito bites dotting 

my arms and legs like constellations; baby 

wisps of hair around his neck, matted down 

with sweat.  The distinct and specific rus-

tling of leaves and moss underfoot – no other 

city sounds to interfere – mingling with the 

drum of our pounding hearts on climbing hikes 

as we zig zag up and up and up, and farther 

up still, until our line-of-sight breaks the 

treetops and we are again greeted with water, 

water as far as the eye can see.  

  Boats in every direction, boats of 

every size.  Took a ferry one day to an 

island, gawked at the pine trees seeming-

ly sprouted straight out of rock.  Basked 

on the radiating stone, our paperback 

books dog-eared and wrinkled from careless 

splashes of water.  Stories picked up and 

put down again – no urgency here.  A girl 

could get used to this.

  Produce showing off, sun-drunk and 

boldly flirtatious from the months of fickle 

rain and shine.  Peaches, their fuzzy flesh 

still warm.  The freshest corn for every 

meal, corn on repeat, corn in abundance, 

ears of corn grilled and boiled and on oc-

casion, raw.  Fat, bursting tomatoes, cra-

dled in a makeshift tee-shirt sling, more 

than half the haul devoured before even 

making it indoors.  And the classics – oh 

the classics! – in such abundance and in 

clichéd good fun: the whole lobster, the 

steamer clams, the butter dripping down off 

the tips of our lazy table-laden elbows, a 

squeeze of lemon a blast of bright in a sea 

of brine.

  With wide, open windows we invite 

in the damp coolness of night, our sheets 

still kicked off in the dark, both of us a 

tangle of limbs and hot breath, his exhales 

sweet from the late-night gin and orange 

slice.

  Let’s do it all again, tomorrow, 

shall we?  A highlight summer reel, if you 

will.  Summer forever, please.

DAYTRIPPERS No.3



Volume 12 68 69Fall Winter 2021

Burritos 

Califas

Taking a deep dive into a small burrito.  
Let’s see if it lives up to the 

hype... 
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SINCE 1981, I have been enjoying burritos 

in Los Angeles. My first burrito experiences 

were home-cooked meals that my mother and/or 

grandmothers prepared for the family. Small, 

hand-folded deliciousness was a weekly oc-

currence. These flour tortillas were about 10” 

round and were not your two-handed giant tor-

tillas.  We had tortillas with most meals, 

and my favorite combos were definitely chorizo 

con huevos, bean and cheese, steak picado, 

and potato and shredded beef. These simple, 

flavorful, aroma-laden concoctions would fill 

the house with recipes of the past and pres-

ent. Both Mexican and California-inspired 

meals that came out of our family kitchen on 

a weekly basis were foundational in educating 

my palette. 

Over the past 40-50 years there have been a 

few burrito icons that followed a format for 

grande-sized tortillas filled with coma-in-

ducing contents here in LA. El Tepeyac and 

their iconic Manuel Special burrito (that is 

about the length of my arm and as wide as my 

hand) is one of the kings of the ring, and 

if you can take down one, I salute you. My 

second favorite that has been around for the 

past 42 years has to be Lupes 12 Kinds of Bur-

ritos on 3rd street. This spot you definitely 

need two hands and several napkins. If you 

can catch them when they are open and are su-

per hungry, the Chile Relleno burrito is full 

of flavor and then some.

My experience with both making and eating 

homemade burritos is that they are smaller 

than restaurant or taco truck versions. I 

usually will take down 2-3 as you can’t just 

have one burrito. The fillings usually are 

slow-cooked and in a flavorful sauce. These 

suburban delicacies that I grew up on bring 

back memories of my grandmother in her kitch-

en making us steak picado and rolling tortil-

la after tortilla for us. Watching The Taco 

Chronicles series and learning about Burritos 

La Palma and their passion for making the best 

homemade flour tortilla around and homestyle 

slow-cooked and braised fillings brought me 

back to my youth and her cooking. Their ap-

proach to the burrito from a size perspective 

breaks the mold for what most people would 

expect from a taco and burrito establishment. 

Their approach focuses on flavor and the best 

ingredients that bucks the burrito norm. It’s 

not overstuffed with extras that you have to 

use both your hands to eat and risk some end-

ing up on your shirt. BLP keeps it simple and 

only creates the most flavorful essentials all 

rolled up in the softest tortillas. 

The GLCO crew rolled through the Santa Ana 

location to see the Burritos La Palma team in 

action. They started in Jerez, Zacatecas Mex-

ico, and have expanded to 3 locations in the 

US. It is exciting that this amazing cuisine 

and cultural staple was recognized as one of 

the best burritos in the world in 2019 when 

it was awarded a Michelin Bib Gourmand Award. 

The only proper way to fully experience Bur-

ritos La Palma is to order all the burritos 

on the menu times 4.

I like to use the Bean and Cheese burrito 

at any local spot as the gauge for how good 

the establishment might be. The simplest 

burrito could also be the most difficult to 

make. The texture of the refried beans al-

ways should be smooth, not watery where it 

runs everywhere, and absent of bean skins. 

You have to also taste the subtle flavor of 

rendered pork fat which adds to the creami-

ness of the beans. The cheese is also crit-

ical. I am from the camp of either Monterey 

Jack cheese or Queso Oaxaca should be the 

go-to in any Bean and Cheese burrito. Both 

options melt well and integrate well and 

help create a super melty creamy consist-

ency to the burrito where every bite is 

sublime. Burritos La Palma hits it right 

on the nose with flavor. When you pair it 

with salsa, the harmony of the ingredients 

comes together perfectly. The salsa that is 

paired with the BLP bean and cheese is the 

perfect pairing. I think it is the addition 

of the green onions in the salsa that adds a 

really complementary flavor that is differ-

ent from most house salsas. The confidence 

in the quality of the ingredients and the 

care that goes into each burrito is reflected 

on all the burritos at BLP. The modus oper-

andi at other burrito establishments is to 

overstuff and mask intended flavor by add-

ing so many other ingredients that are not 

essential, to make you feel that bigger is 

better. In this case, it is not. 

So the next time you are in Boyle Heights, 

El Monte, Santa Ana California, or Jerez, 

Zacatecas Mexico, stop by Burritos La Pal-

ma and experience the best burrito on the 

block. For those of you out of state, you 

can order online and they will ship to your 

door. Big thanks to Alberto Bañuelos, Chef 

and Founder of Burritos La Palma, for al-

lowing us to come down to Santana and expe-

rience the magic first hand. 
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SYNTH UP THE PUNKS
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ONE MAN WRECKING CREW N8 Noface is a self-de-

scribed “synth punk.” His music sits in the 

lineage of Seminal LA synth punks The Scream-

ers and New York’s Suicide. 

But N8’s street poetry and cautionary narco 

tales are very clearly of this exact moment 

in time; he speaks on these topics with pas-

sion and authority. You can hear that these 

stories and topics are firsthand accounts. N8 

is open about the demons he has encountered 

growing up in Arizona and the world he sees 

now from Long Beach where he has resided for 

the past eight years. 

Sonically, he uses his keyboard to create 

short impactful riff-like melodies, sounding 

more like a tight three piece punk band than 

some of his more noise-focused contemporar-

ies like Death Grips or collaborators Ho99o9. 

N8 keeps it tight and to the point with most 

songs coming in under 90 seconds. 

There is power in the efficiency of being a one 

man show: his ability to process experiences 

and then get it out into the world with just 

his keyboard and an upload button is unique 

to this moment. The notion of the solitary 

artist is often a romantic idea but rarely a 

reality, yet N8 seems to have found a way to 

go directly from the street to your ears in 

the straightest line. 

I remember hearing NWA for the first time in 

1989 — it sounded like it had come direct-

ly from Compton. Like it had been spit that 

morning and laid over a rough drum beat and 

then sent to my Sony walkman that night. It 

had an immediacy that was so powerful. I still 

feel the same way hearing Bad Brains “Big Take 

Over.” It’s over 40 years old but I get goose-

bumps every time I hear it because it sounds 

like H.R. is screaming a warning to you — MOVE 

RIGHT NOW. YOU ARE IN IMMINENT DANGER.

This is the beauty of punk music and hip hop 

— it can be the true sound of right now. Yes, 

it can lack musical sophistication and pro-

duction values, but it has power. N8 as a one 

man team has found the most direct way to get 

his message out to the world and his music 

has that innate sense of power and urgency. 

These are the stories of the streets and the 

youth of today, police brutality, opiates, 

alienation, a broken system. Listen now or 

disregard at your own peril.
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