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About Love

Photography by Mason Poole

Tiffany 2021 Ad Campaign 
Featuring: Jay-Z, Beyoncé, the Tiffany 
Diamond and Basquiat's artwork 
Equals Pi.

Thesis: 
Looking at the Tiffany Ad as an 
exhibition that was visited by 
millions of viewers, I seek to show 
that this campaign is an example of 
white supremacist capitalist 
patriarchy still exploiting the 
resources, ideas, and people of 
Africa to create value and 
materialistic wealth for itself. 

 



Main Points
Who is this for?
• The Origins of The Royal African Company  

• The History and Influence of Tiffany & Co 

• LVMH - Bernard and Alexandre Arnault 

• Basquiat’s Provenance 

• Who’s Love? The Missing African Aesthetic 

• The Psychology of Colonization  

• The Aesthetics of Value 

“The spectacle is not a collection of images, but a social relation among people, mediated by images.” 
- Guy Debord, Society of Spectacle p.4



From Gold to Slaves
The Origins of the Royal African Company 

• Founded in London in 1660 by the royal Stuart family and 
the City of London. Granted a monopoly over English trade 
along the west coast fo Africa with the principal objective 
being gold. 

• By 1672 a new charter of the Company had the right to set 
up forts, factories, maintain troops, exercise martial law in 
West Africa, in the pursuit of trade in gold, silver and 
African Slaves 

• Historian William Pettigrew states: “This company shipped 
more enslaved African women, men and children to the 
Americas than any other single institution during the entire 
period of the transatlantic slave trade” 

• Between 1662 -1731 the company transported 212,000 
slaves, or whom 44,000 died en route, around 3000 per year

This is all about British Consumption. This is about draining Africa of its resources: the minerals, the people, and the ideas.  
This is about how the value of the West is (still) based in Africa. - At a certain point because of the demand for slave labor and the relative 
expensiveness of shipping enslaved Africans, the Black body became more valuable than all the other resources looted from Africa. 

- Dr. Stephanie E. Smallwood, Saltwater Slavery

<



The History of Tiffany & Co
Rules of Colonization: 
Rule #1: You must first create a conglomerate for the purpose of stripping Africa of all its resources. 

• Tiffany & Co founded in 1837 in New York City by Charles 
Lewis Tiffany and John B. Young.  

• Tiffany & Co is awarded the grand prize for silver 
craftsmanship at the 1867 Paris World’s Fair. 

•  Tiffany is the 1st American company to employ the British 
silver standard - Tiffany influenced the U.S. Gov’t to adopt this 
same standard. 

• Tiffany & Co’s silver studio is the first American studio of 
design - Known for designing jewelry based on patterns in 
nature 

•  Made swords, medals, and other war materials for the 
American Civil War 

• Tiffany creates Jewelry for US Presidents 



The History of Tiffany & Co
Rule #2: Create symbols of success, wealth, and power.

• 1870 created an insignia that would become the New York Yankees 
“NY” logo. 

• In 1878 acquired one of the worlds largest yellow diamonds from 
the Kimberly Diamond Mines in South Africa (DeBeers) - 287 
carats cut to 128 carats - named the Tiffany Diamond.  

• 1885 redesigned the Great Seal of the United States - which appears 
on the back of the $1 bill.  

• 1886 Tiffany introduces the Tiffany setting for engagement rings - 
becomes the standard. 

• 1887 Tiffany purchases 1/3 of French Crown Jewels. Cemented the 
company’s reputation for luxury goods and diamonds.  

• Tiffany designs the trophies for The Super Bowl, The World Series, 
The PGA Tour, The NBA Championship, the Nascar Sprint Cup, the 
US Open, the MLS Cup Champion, and the NHL Presidents trophy. 

• Tiffany sold to LVMH in 2021 for 15.8 billion dollars The Tiffany Diamond



Moët Hennessy Louis Vuitton - LVMH
Rule #3: Consolidate your power by owning the most valuable resources and objects on the planet.

• French Holding multinational corporation and 
conglomerate specializing in luxury goods. - Valuation 
$329 billion. 

• Brands owned by LVMH: Christian Dior, Fendi, Givenchy, 
Marc Jacobs, Loewe, Kenzo, Celine, Fenty, Bulgari, Off-
White, Rimowa, Hublot, Ace of Spades, in total 75 
subsidiaries.  

• Founded by Businessman, media proprietor and art 
collector Bernard Arnault - 3rd richest person in the world. 
- Networth $200 billion. 

• After acquiring Tiffany he places his 26 yr old son 
Alexandre Arnault as the Executive Vice President of 
Tiffany & Co.



Equals Pi - The Provenance of Basquiat 
Equals Pi was painted by Jean-Michel Basquiat in 1982, his most coveted year.  
It was acquired by Anne Dayton advertising manager of Artforum for $7000 
In 2021 Tiffany & Co acquired the painting from Sabbadini Family for a price ranging from $15 - 20 million 
It is scheduled to be exhibited in Tiffany’s flagship store in NYC in 2022.



About (Who’s) Love ?
The Diamond / the Art / the Body - An Exhibition of white value through Blackness - “This is what white people would do if they were Black.”

About Love Commercial shot by Emanuel Adjei Photography by Mason PooleFashion by Givenchy

Rule #4: Create propaganda that associates identity through the having of your objects. 



About (Who’s) Love ? The Love of Consumption

Photography by Mason Poole

From the Black Feminist Perspective: 
Why is Beyoncé standing while Jay- Z has the luxury of sitting and gazing at 
her?  Black misogyny, it’s roots stem from the propaganda created by white 
supremacy for the Black identity (Moynihan Report 1965). Beyoncé is 
objectified by the male gaze, she must stand picturesque like a statue, she too is 
owned like the painting and the diamond, an object with which patriarchy 
measures its wealth and power. 

Why is Beyoncé always blonde? 
Blonde is associated with European aesthetics of beauty, Jay-Z boasts his hair 
style, which resembles Basquiat’s, as a symbol of his freedom, but does having 
locs bring with it an Afro-centric consciousness? 

Why Jay-Z and Beyoncé? 
“Who made Jay- Z and Beyoncé rich? Black folks weren’t buying CD’s in the 
90’s, that’s them white kids in suburbia.” Jay-Z sold crack to his community and 
has never built any centers of culture in the Marcy projects where he grew up.  
-They represent white ideas of Blackness 

The Tiffany ad exhibits the value of aesthetics - value looks 
like luxury, value is blonde, value wears a designer suits, 
value is Black people who essentially look and act white, 
value is white ownership of the Black idea, style, and body. 

“Being a celebrity means specializing in the seemingly lived. Passing into the spectacle as a model for identification, the agent renounces all 
autonomous qualities in order to identify  himself with the general law of obedience.” -Guy Debord Society of spectacle p.61



About Who’s Love ? - The Black Clapback

Controversy and PR surrounding the Tiffany Ad: 
Social media in an uproar about a rarely seen Basquiat painting being used for a Tiffany Ad 
-Questions role of art in society  

Beyoncé burned in the media for wearing the Tiffany diamond 
A source close to Beyonce says: 
“She is upset and feels taking advantage of when it comes to not knowing the violent history of the Tiffany Diamond.”
Beyonce’s mother comes to her defense: Y’all did’t say anything when Audrey Hepburn or Lady Gaga wore this diamond, 
how many of y’all know the history of where your diamond’s come from?!” 

Alexandre Arnault: 
In an interview before the release of the actual campaign says: 

“Bey and Jay were already very informed about the history of jewelry and diamonds. We chose to work with them because 
they are a representation of Modern love.” 

“We don’t care about bad press, more people are talking about Tiffany than ever before.” 

“We want to modernize Tiffany what better way than to do it than with he best rapper and best singer in the world.” 

“We don’t have any literature that says he made the painting for Tiffany, But know Basquiat, his family, and that he loved 
luxury. My guess is that the blue painting is not by chance, it must be some kind of homage…”

The Implications of this exhibition are disturbing. The spoils from centuries of colonization are being put on display in an effort to 
rebrand white supremacist capitalist patriarchy for a new generation looking to gain access to wealth and power.

Tiffany commercial co-directed by  
Derek Milton and Emanuel Adjei

Tiffany donates 2 million dollars in the form of 60 one year scholarships to 2 HBCU universities…a drop in the bucket.

Social media’s role as a new space for the exhibition of art, consumerism, and Western ideologies



The Missing African Aesthetic 
Are you really going to wear a symbol of Black death around your neck?

Photography by Mason Poole

The African aesthetic goes beyond Western ideals 
of beauty. It must serve a spiritual and political 
purpose: 
“The overall objective: the liberation of African minds for the self 
determination and victorious evolution of the African World. To be 
Afrocentrically political is to be concerned with the group interest, 
not individual gain or ambition. We need a concept which takes as 
its focal point the African sensibility not ”beauty” as an abstraction 
but as the spirit within.”  

- Dona Marimba Richards, The African Aesthetic and National 
Consciousness p.65 

Does Capitalism come in Black?

Does this exhibition work to liberate Black 
people politically and spiritually? Naw.



The Psychology of Colonization
From The Royal African company to Tiffany & Co -  you create 
conglomerates in order to strip Black people of their resources and 
assign a European value to them. 

-Seen also in the Modern Artistic Movement Primitivism   

-The statutes of capitalism are diametrically opposed to Black 
freedom, in fact capitalism is built on the dehumanization and 
exploitation of Black people.  

-Malcom X was broke, Harriet Tubman was broke, your value cannot 
solely be based in capitalism and work towards the liberation of 
African peoples 

white people are driven by a consciousness to 
create a value for things that have no value - 
there is no innate monetary value on a person’s 
body, or gold, or diamonds.  

Photography by Mason Poole

The value is Jay-Z, Beyoncé, and Basquiat 
  

It’s the value of the Black body - Historically in 
Western civilization the value of the Black body 

is greater than that of gold or diamonds. The 
value is in the Visual African Aesthetic 
represented by the Basquiat painting. 

"The value is Black, but to be valuable Black must 
be painted white.”

“The Western world’s ability to beam its message and culture to the entire 
world is a technological feat with implications for cultural imperialism.” 

-Kariamu Welsh-Asante, Introduction to the African Aesthetic p.2



The Aesthetics of Value

2021 Tiffany Advent Calendar 
4ft tall - cabinet - constructed with white oak - conceals 24 individually 
wrapped Tiffany Blue presents

Rule #5: Rinse and Repeat 

The Return of the Cabinets of Curiosity 

Questions for your next Philosophers walk: 

What do we value? 
How do we value? 

Who is allowed to value? 
How is value shared? 

How is “having” associated with value? 
How do we use objects of value to create our identity?  

And lastly, who is this all for?



The Value of identity

“Picasso arrived at primitive art in order to give its nobility 
to western art. And I arrived at Picasso to give his nobility 

to the art called “primitive.” 

- Jean-Michel Basquiat

Rules to end colonization 
Rule #1: Know thyself.


