
 

 

 
 

 
Ambitious vision: One billion planted trees and plastic-free shelves by 2030 

 

     Purpose over profit – Startup challenges the food 

industry 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

Dresden, 06.02.2020. – The German food start-up behind the nucao chocolate bar brand 

grew by 300 percent in 2019 to 2.3 million euros in annual sales. "We believe that especially 

in the food sector, companies should not only strive for profit. Rather, they must focus on 

the needs of our society and our planet," says co-founder Christian Fenner. Their approach: 

They offer novel organic snacks, package them without plastic and plant one tree per 

product sold in cooperation with the renowned reforestation organization Eden Projects. In 

this way, over a million trees have already been planted. 

 

Rethinking consumption 

The vision of the three founders is ambitious: "We want to plant one billion trees by 2030, 

but above all, we want to initiate a rethink in the food industry and bring sustainable business 

models and plastic-free packaging onto the retail agenda," explains co-founder Mathias 

Tholey. The three industrial engineers started out with the idea of a healthy chocolate bar for 

long days in the library at the beginning of 2016. In the meantime, they are concerned with 

much more than just healthy snacking. The startup aims to exemplify sense-driven 

entrepreneurship and their growth is giving them a tailwind: their biggest brand to date, the 

nucao chocolate bar, is now sold in over 5,000 supermarkets across Europe, also entering 

the Asian market. 

 



 

 

Pioneer in the plastic-free movement 

Even with the first prototypes, the green startup focused on plastic-free packaging – now 

they are innovation drivers on supermarket shelves. The latest nucao packaging is 100 

percent home compostable and printed with organic inks. In contrast to many plastic-free 

alternatives, it actually decomposes after a few months on the home compost. 

 

Climate positive with the 1+1 principle  

The green startup is thinking ahead and wants to use consumer goods as a lever in the fight 

against climate change. Since 2018, the young company has therefore been cooperating with 

the reforestation organization Eden Reforestation Projects. The so-called 1+1 principle is 

simple and effective: for every product sold, a mangrove is planted in Madagascar. "Over 

time, a mangrove binds more than 300kg of CO2 – that is equivalent to the emissions of a 

car journey from Rome to Stockholm," explains Fenner. In total, over one million trees have 

already been planted, and the number is rising sharply.   

 

Images can be found here 

  

 

 

 

About the nu company 

The nu company is a purpose-driven social food startup from Dresden, Germany. Founded in 2016 by 

three business engineers, the impact business changes the way people eat. Following its claim “Rethink 

Food”, the impact business makes snacking healthy and sustainable and it challenges the food industry 

by showing that consumption can also have a positive impact. All ingredients are natural, ecologically-

sourced and plant-based, the packaging is plastic-free and sustainable. On its mission to be climate-

positive, one tree is planted for every product sold. In its fight against plastic, the nu company 

developed the world’s first home-compostable packaging made from cellulose. 
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