


Hi there! Folks know us as an innovative

barware company, but we fancy ourselves

more of a bartender's brand. We want to

create positive change in our industry, and to "lnclusive spaces affirm

us that means advocating for inclusive
- business practices.

customers that they are

seen, supported and will be

n hospitality we strive to create the optimal "
wironment for every guest: inviting, accommodated, which

‘ortable, fun, and if done correctly, attracts both new and
for our businesses. Programs that —
consider every detail of their repeat customers.
d the subtle messages that :

rons. From

clusive spaces isn't just a

s better for business.

ded to serve as a
ased resource to

h modern

ower leaders

t boost both

- Cheyenne Serene, Bar Manager, New Orleans

“The word ‘inclusive’ has to
be woven into the fiber of a

restaurant or hospitality

small oroup. It’s a longer journe
re are
sive

to become authentically

inclusive—it takes
education, exposure and a

Allow freedom from gender-standardized
uniforms (like ties or vests) culture shift, versus a

performative reaction.”

Develop a code of conduct for all partners
and employees, and make it transparent to
the public —Michelle Herndor_1, | .

Director of Diversity and Community, Chicago g Institute, 2012)

morale and team culture.

Offer gender-neutral restrooms
ur spaces people connect and share ideas
ving us the opportunity to reach
ate audiences, to inspire social growth
tual support.

Develop a guest-facing statement of beliefs
and feature it prominently on your menu and
website

Encourage your employee
authentic selves

a big opportunity and the stakes have never
been higher. Together we can go further. If not
us, then who?

Support charities and orgs that champio
POC and LGBTQ+ causes
@onduct non-assuming language training and =
use preferred pronouns in the workplace
Recognize important days of the year

(Transgender Day of Visibility, IN
Coming Out Day, ete.) )

relcome people

What does LGBTQ+ agfirming mean?
ties and sexual

ly inclusivity.

y is the value placed on personal
eping the lights differences beyond hiring diverse. It is an
efforts there's a proven tie between ongoing practice, achieved when all staff and

3 ward inclusivity and the overall guests experience equal access to
Encourage your staff and profitability of a program. The opportunities and resources in the
f inclusivity on customer behavior workplace. Perfection is nearly impossible,
JTrain management £c iable; investing in authentically but implementing steps to a more inclusive
incidents occur so tha ng spaces pays off in dividends. envircnment is the place to start.
they’re supported

Ifnclude D&l statements |

Enforce an official z - 5 = = 3
any racist, sexist ane Diverse, inclusive companies are 35% more likely to outperform the

Rehavior on K least ethnically diverse companies (ckinsey, 2015) and have a 2.3x higher

Don't be afraid t cash flow per employee. Bershin, 2019)
abusive custom




