
Dear Reseller, 

At Great Lakes, we are committed to you— the reseller partners that that enable our company to provide wellness 

products with an impeccable record for safety and quality.  To protect our brand and the integrity of our authorized 

distribution channels, Great Lakes is announcing and implementing an Authorized Reseller Program for Great Lakes 

products, effective December 15, 2020.  

Among other benefits, our Authorized Reseller Program will ensure that all sellers of Great Lakes products 

understand and take the steps necessary to ensure product quality and provide the excellent customer service that is 

integral to the reputation of our brand.  In addition, our Authorized Reseller Program will assist us in identifying and 

taking action against unauthorized sellers that are harming you and consumers through the sale of damaged and 

diverted products. 

Your obligations under our new Authorized Reseller Program are outlined in the Great Lakes Authorized Reseller 

Policy, which is attached for your review. 

Key Features of the Authorized Reseller Policy: 

• Where and to Whom You May Sell Great Lakes Products:  Great Lakes is committed to maintaining

the integrity of its authorized distribution channels and to stopping the diversion of Great Lakes products to

unauthorized sellers.  To this end, the Authorized Reseller Policy requires that you sell Great Lakes

products solely to end users and not to persons or entities who intend to resell Great Lakes products.  In

addition, you may not market for sale or ship Great Lakes products outside of the United States without our

prior written consent.

• Online Sales:  The Authorized Reseller Policy prohibits you from selling Great Lakes products online

without Great Lakes’ prior written consent.  This prohibition will be strictly enforced.  If you wish to apply

for permission to sell online, please contact Great Lakes at contactus@greatlakesgelatin.com.

• Ensuring Product Quality and Satisfaction:  To ensure that the consumers who purchase Great Lakes

products have the best experience possible, the Authorized Reseller Policy outlines our expectations for the

service you will provide to your customers.  The Authorized Reseller Policy also describes certain steps

you must take to maintain the quality of Great Lakes products until they reach consumers.

Finally, Great Lakes has updated its unilateral Minimum Advertised Price Policy (“UMAP Policy”), which applies 

to all authorized sellers of Great Lakes products in the United States.  A copy of the UMAP Policy, which will be 

effective on November 30, 2020, is attached for your review and reference. 

Thank you for your careful attention to the Authorized Reseller Policy and for your continued support of Great 

Lakes. 

Sincerely, 

Great Lakes Gelatin Company, LLC 

mailto:contactus@greatlakesgelatin.com
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GREAT LAKES AUTHORIZED RESELLER POLICY 

Effective Date:  December 15, 2020 

This Great Lakes Authorized Reseller Policy (“Reseller Policy”) is issued by Great Lakes Gelatin Company, LLC 

and any successor entities thereto (“GL”) and applies to Authorized Resellers of GL products (“Product(s)”) in the 

United States of America.  By purchasing Products from GL or a GL Authorized Distributor for resale to End Users, 

you (“Reseller”) agree to adhere to the following terms.  Until such status is otherwise revoked by GL in GL’s sole 

and absolute discretion, Reseller shall be considered an “Authorized Reseller.”  GL may review Reseller’s activities 

for compliance with this Reseller Policy, and Reseller agrees to cooperate with any investigation, including, but not 

limited to, permitting inspection of Reseller’s facility and records related to the sale of the Products. 

1. Authorized Customers.  Reseller is authorized to sell Products to End Users.  An “End User” is a

purchaser of the Products who is the ultimate consumer of the Products and who does not intend to resell the

Products to any third party.  Reseller shall not sell or transfer Products to any person or entity Reseller knows or has

reason to know intends to resell the Products.  Reseller shall not sell or transfer a quantity of the Products to any

individual greater than that typically purchased for personal use.  Reseller shall not sell, ship, invoice, or promote

the Products outside the United States of America without GL’s prior written consent.

2. Online Sales.  Reseller shall not offer for sale or sell Products on or through any website, online

marketplace (including, but not limited to, Amazon, eBay, Walmart Marketplace, Target+, or Sears

Marketplace), mobile application, or other online forum without the prior written consent of GL, granted

through execution by GL of the Great Lakes Authorized Online Seller Agreement.  The terms of this Reseller

Policy supersede any prior agreement between GL and Reseller regarding the sale of the Products on or through

websites, mobile applications, and other online forums.  Any authorization previously granted to Reseller by GL to

sell the Products on or through a website, mobile application, or other online forum is hereby revoked.

3. Sales Practices.  Reseller shall conduct its business in a reasonable and ethical manner at all times and

shall not engage in any deceptive, misleading, or unethical practices or advertising at any time.  Reseller shall not

make any warranties or representations concerning the Products except as expressly authorized by GL.  Reseller

shall comply with all applicable laws, rules, regulations, and policies (a) applicable to Reseller’s business or (b)

related to the marketing and sale of the Products.  Reseller shall represent the Products in a professional manner and

refrain from any conduct that is or could be detrimental to the reputation of GL or the Products.

4. Product Care, Customer Service, and Other Quality Controls.  Reseller shall comply with the Great

Lakes Product Care, Customer Service, and Other Quality Controls, attached as Exhibit A, as GL may amend from

time to time. 

5. Intellectual Property.  Reseller acknowledges and agrees that GL owns all proprietary rights in and to

GL’s brand, name, logo, trademarks, service marks, trade dress, copyrights, and other intellectual property related to

the Products (the “GL IP”).  Reseller is granted a limited, non-exclusive, non-transferable, revocable license to use

the GL IP solely for purposes of marketing and selling the Products as set forth herein.  This license will cease upon

termination of Reseller’s status as an Authorized Reseller.  All goodwill arising from Reseller’s use of the GL IP

shall inure solely to the benefit of GL.  Reseller’s use of the GL IP shall be in accordance with any guidelines that

may be provided by GL from time to time, and must be commercially reasonable as to the size, placement, and other

manners of use.  GL reserves the right to review and approve, in its sole discretion, Reseller’s use or intended use of

the GL IP at any time, without limitation.  Reseller shall not create, register, or use any domain name or any mobile

application that contains any GL product name or trademark, nor a misspelling or confusingly similar variation of

any GL product name or trademark.  In marketing the Products, Reseller shall only use images of Products either

supplied by or authorized by GL and shall ensure that all Product images and descriptions are up to date.

6. Termination.  If Reseller violates this Reseller Policy, GL reserves the right to terminate Reseller’s status

as an Authorized Reseller with written or electronic notice.  Upon termination of a Reseller’s status as an Authorized

Reseller, Reseller shall immediately cease (i) selling the Products; (ii) acting in any manner that may reasonably

give the impression that Reseller is an Authorized Reseller of GL Products or has any affiliation whatsoever with

GL; and (iii) using all GL IP.

7. Modification.  GL reserves the right to update, amend, or modify this Reseller Policy at any time.  Unless

otherwise provided, such amendments will take effect immediately, and Reseller’s continued use, advertising,
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offering for sale, or sale of the Products, use of the GL IP, or use of any other information or materials provided by 

GL to Reseller will be deemed Reseller’s acceptance of the amendments. 

8. Confidentiality.  This Reseller Policy, and its attachments, if any, constitute confidential, proprietary

information of GL and shall not be used for any purpose other than the authorized advertising and sale of the

Products nor disclosed to any third party without the prior written consent of GL.



EXHIBIT A 

GREAT LAKES  

PRODUCT CARE, CUSTOMER SERVICE, AND OTHER QUALITY CONTROLS 

To ensure Product quality and the high level of customer service that is integral to the Products’ brand value and reputation, 

authorized sellers of Products must adhere to the following requirements:  

(a) Comply with all instructions provided by GL regarding the storage, handling, shipping, disposal, or other aspect of

the Products, including instructions provided herein, on Product labels, or Product Safety Data Sheets.  Safety Data Sheets for

the Products are available from GL upon request.  Products should be distributed only via transport approved for food

distribution.

Product Storage Conditions Specifications 

Product Category Storage Specifications 

Collagen & Gelatin Products Store in a cool, dry environment (between 12˚C and 35˚C) with 

relative humidity less than 80%.  Storage areas should be free of 

chemicals and strong odors.  Product should not be stored or 

transported in refrigerated conditions. 

MCT Oil Store in a cool, dry place (between 10˚C and 21˚C).  Keep 

products away from direct sources of heat, sunlight, and other 

oxidizers. 

MCT Powder Store in a cool, dry place (between 10˚C and 21˚C).  Keep 

product away from direct sources of heat, sunlight, and other 

oxidizers. 

(b) Sell Products with their original labels, tags and/or associated literature, and in original retail packaging (if any).

Relabeling, repackaging (including, without the separate written authorization of GL, the separation of paired or bundled

Products or the pairing or bundling of Products with any non-GL products), and other alterations to Products or their

packaging, tags and/or associated literature are not permitted.

(c) Do not remove, translate, or modify the contents of any label or literature on or accompanying the Products.  Do not

tamper with, deface, or otherwise alter any serial number, UPC code, lot code, or other identifying information on Products

or their packaging.  Do not dilute Products.

(d) Do not resell any Product that has been returned.

(e) Promptly upon receipt of the Products, inspect the Products and their packaging for damage, defect, broken seals,

evidence of tampering, or other nonconformance (a “Defect”).  If any Defect is identified, do not offer the Product for sale

and promptly report the Defect to GL at contactus@greatlakesgelatin.com.

(f) Inspect inventory regularly for expired or soon-to-be expired Products past their expiration date and do not sell any

Products that are past such date or within 90 days of that date.  Destroy or dispose of past their expiration date Products in

accordance with instructions provided by GL and applicable law.

(g) Be familiar with the special features of all Products marketed for sale and obtain sufficient Product knowledge to

advise customers on the selection and safe use of the Products, as well as any applicable guarantee or return policy.  Be

available to respond to customer questions and concerns both before and after sale of the Products and respond to customer

inquiries promptly.  If unable to respond to customer inquiries effectively, immediately notify GL.

(h) Cooperate with GL with respect to any Product tracking systems that may be implemented from time to time.

(i) Cooperate with GL with respect to any Product recall or other consumer safety information dissemination efforts.

mailto:contactus@greatlakesgelatin.com
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(j) Report to GL any customer complaint or adverse claim regarding the Products and assist GL in investigating any

such complaints or adverse claims.

(k) Cooperate with GL in the investigation and resolution of any quality or customer service issues related to the sale of

the Products, including disclosing information regarding Product sources, shipment, and handling.
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GREAT LAKES  
UNILATERAL MINIMUM ADVERTISED PRICE POLICY 

In order to maintain and to further enhance the brand integrity and image of the Great Lakes Gelatin brand, 

Great Lakes Gelatin Company, LLC, on its behalf and on behalf of any successor entities thereto (“GL”) is 

adopting and issuing this Unilateral Minimum Advertised Price Policy (“UMAP Policy”), which applies to all 

authorized sellers of GL products in the United States of America.  The UMAP Policy applies to digital 

advertisements of the GL products listed on the Great Lakes MAP Schedule attached here as Schedule A, and as 

GL may update from time to time (“Covered Products”).  GL is solely responsible for establishing the minimum 

advertised price (“MAP”) for each Covered Product and communicating the MAP to all sellers  via the Great Lakes 

MAP Schedule.  The Great Lakes MAP Schedule will be made available to all sellers and may be amended by GL 

in its sole discretion at any time. 

From time to time, GL may announce MAP holidays or promotions that are applicable to all sellers, during which 

periods a seller that advertises a Covered Product in accordance with the terms of the authorized promoti on will 

not be deemed to have violated the UMAP Policy.  GL will notify all sellers of any such authorized promotions, 

generally not fewer than 30 days in advance.   The current Great Lakes MAP Holiday and Authorized Promotion 

Schedule is attached hereto as Schedule B.  

It has been determined by GL that certain digital advertising practices undermine GL’s trade reputation, brand, 

and premium image within the target consumer population and discourage GL’s sellers from investing in GL 

product lines and providing the best possible service and support to consumers.  

Under the UMAP Policy, GL will take the following actions against any reseller that fails to comply with th is 

UMAP Policy with respect to the digital advertisement of any Covered Product: 

i. For a seller’s first violation of the UMAP Policy, GL will notify the seller in writing of such failure.

ii. For a seller’s second violation of the UMAP Policy, GL will notify the seller in writing of such failure and
will immediately place the seller’s account on shipping hold for thirty (30) days.  GL will revoke its
acceptance of any pending orders, cancel any pending shipments to the seller, and not accept any new
orders from seller during this 30-day period.

iii. For a seller’s third violation of the UMAP Policy, GL will terminate its business relationship with the
seller.  GL will revoke its acceptance of any pending orders and cancel any pending shipments to the
seller.

While sellers remain free to advertise and sell Covered Products at any price they deem appropriate, it is a 

violation of the UMAP Policy to advertise any Covered Product at a price below the Covered Product’s MAP.  

Such advertisements include, but are not limited to: 

i. Offering covered product- or GL-specific coupons, discounts, or seller rebates that, when applied, result
in a price lower than the MAP.

ii. Offering store-wide coupons which exclude certain products or brands from the coupon.
iii. Bundling Covered Products with non-GL products or services in a manner that implies below-MAP pricing

for the bundled Covered Product.   Certain bundling of Covered Products does not violate this UMAP
Policy, as detailed below.

iv. Strikeouts or strikethroughs of prices suggesting a lower price may be found at checkout (unless such
discount is allowed via subscription or similar discounts, detailed below).

v. Permitting any third party to alter the advertised price for any Covered Product.
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Direct or indirect attempts to circumvent this UMAP Policy also violate this UMAP Policy; however, it is not a 

violation to advertise that a customer may “call for price,” “text for price,” or “email for price” as long as no 

price is listed and no automated call, text message, or  “bounce-back” email is used in response.   

For purposes of this UMAP Policy, the terms “advertise” and “advertisement” include all promotional or pricing 

information displayed via any digital media, including, but not limited to, online catalogs, websites (including 

search results, home pages, category pages, or product pages within such websites) , blogs, social media, 

affiliate marketing networks/comparison shopping engines, seller-initiated text messages or emails to customers 

or prospective customers, mobile/smart phone applications, banner ads, online product ads, paid search ads, 

pay-per-click ads, display ads, mobile ads, product listing ads, sponsored links, ads in any other media in a 

digital format that is communicated or conveyed via the Internet, and any other marketing or promotional 

materials displayed online.  Advertisements covered by this UMAP Policy do not include non-digital advertising 

displayed only in-store or circulars relating to in-store only promotions. 

The following types of promotional or pricing information are not considered “advertising” or “advertisements” 

under this UMAP Policy: 

i. The advertisement of free or reduced-price shipping.

ii. Store-wide sales which apply to all products offered for sale by the seller  (i.e., the sale does not

exclude any products or brands offered for sale by the seller) .

iii. Category-wide sales which apply to all products offered for sale by the seller which are in the same

category as the Covered Products.

iv. Promotional offers which do not refer specifically to the Great Lakes Gelatin brand or any Covered

Products.

v. The use of language such as “See Price in Cart” suggesting a lower price may be found at checkout.

vi. “Subscribe and save,” “Auto-ship and save,” “Repeat Delivery,” or other subscription or auto-

replenishment loyalty discount programs, provided (a) such discounts offer a discount of no more than

20% off the customer’s first order upon enrolling and 10% off subsequent replenishment orders, and

(b) no one-month term subscriptions are allowed, whereby the subscription auto-cancels following the

first month’s order. 

vii. Advertisement of pricing discounts due to rewards redemption in a rewards program.

viii. Bundling certain Covered Products with other Covered Products which imply a below -MAP pricing for the

bundled Covered Products, provided:

a. The implied pricing for each Covered Product in a bundle containing two to five Covered

Products is no more than 5% below each Covered Product’s MAP (prior to the addition of

applicable sales or similar taxes and charges), or

b. The implied pricing for each Covered Product in a bundle containing six or more Covered

Products is no more than 10% below each Covered Product’s MAP (prior to the addition of

applicable sales or similar taxes and charges).

ix. Coupons or discount codes specific to Covered Products or the GL brand which are applied in a

customer’s shopping cart or at the checkout stage, provided such discounts (i) last no longer than 3

days, (ii) offer a discount of 30% or less, and (iii) the seller does not offer any additional coupons for

the same Covered Products within 30 days of such discount’s availability.

Notwithstanding the foregoing, pricing information displayed at the final online checkout stage of a transaction 

is not considered “advertising” under this UMAP Policy.  The “final online checkout stage” is the stage when a 

Covered Product is put into a shopping cart that contains the customer’s name, shipping address, email address, 

and payment information.  Pricing information in the “shopping cart” or “checkout” stages must be obscured 
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technically so that it is not retrievable by shopping and pricing engines, and not displayed on search page 

results within the seller’s own website.  

This UMAP Policy does not constitute an agreement between GL and any other entity.  GL does not 

seek, nor will GL accept, any agreement or assent from any seller of Covered Products respecting the UMAP 

Policy, either now or at any future time. The UMAP Policy is being established by GL unilaterally and therefore is 

not subject to negotiation, and will not be altered for any individual seller .  GL will implement the UMAP Policy 

unilaterally based upon information deemed sufficient by GL and all such determinations will be made without 

notice and are final.  No seller has the right to enforce the UMAP Policy.  GL reserves the right at any time to 

modify the UMAP Policy, to establish new or different policies or to discontinue any or all such policies.   GL shall 

make any such modifications available to sellers.  No GL employee or agent, including a seller’s sales 

representative, is authorized to modify, interpret, or grant exceptions to this UMAP Policy; solicit or obtain the 

agreement of any person to this UMAP Policy; or otherwise discuss any aspect of this UMAP Poli cy with any 

seller, including that seller’s or any other seller’s compliance with the terms of the UMAP Policy.  This UMAP 

Policy shall remain in effect until modified or terminated by GL in a writing sent to you. 

This UMAP Policy applies only to advertised prices, and does not affect the prices that a seller may charge for 

Covered Products.  Each seller must independently choose whether to comply with the terms of this UMAP 

Policy. 

Any questions about this UMAP Policy should be submitted in writing and d irected to GL’s UMAP Policy 

Administrator at contactus@greatlakesgelatin.com.  GL will accept no other form of communication from 

resellers regarding the UMAP Policy.  

This UMAP Policy is effective November 30, 2020, and supersedes all prior GL policies and/or representations 

regarding minimum advertised prices or resale prices for Covered Products applicable to any seller.  To the 

extent that any provision, term, or agreement governing the relationship between GL and any seller may be 

construed in a manner that is inconsistent with the terms of this UMAP Policy, the terms of this UMAP Policy 

control. 

Thank you for your cooperation in this matter.  



Schedule A 
Great Lakes MAP Schedule 

SKU Description MSRP MAP 

Group A – CH 

N16ozCH1 COLLAGEN HYDROLYSATE - 1 lb can $27.99 $25.99 

GLGCHCP20 COLLAGEN HYDROLYSATE CONVENIENCE PACK 20 

Ct - 1 pk 

$27.99 $25.99 

N10ozCH1 COLLAGEN HYDROLYSATE - 10 oz can $23.49 $21.49 

Group B – CH 

10ozCH_Van COLLAGEN HYDROLYSATE - 10 oz can_Van $23.49 $21.49 

10ozCH_Choc COLLAGEN HYDROLYSATE - 10 oz can_Choc $23.49 $21.49 

10ozCH_MixBer COLLAGEN HYDROLYSATE - 10 oz can_MixBer $23.49 $21.49 

10ozCH_LemLim COLLAGEN HYDROLYSATE - 10 oz can_LemLim $23.49 $21.49 

10ozCH_AppCuc COLLAGEN HYDROLYSATE - 10 oz can_AppCuc $23.49 $21.49 

10ozCH_Chai COLLAGEN HYDROLYSATE - 10 oz can_Chai $23.49 $21.49 

Group C – KETO 

MCTPWD300g MCT POWDER - 10.6 oz. Can $38.99 $36.99 

MCTOIL16oz MCT Oil - 16 fl. oz. Bottle $23.99 $21.99 

KCMCT400g_Van KETO COLLAGEN + MCT VANILLA - 14.1 oz. Can $39.99 $37.99 

Group D – Gelatin 

GLGPG1 PORK GELATIN - 1 lb Can $24.99 $22.99 

GLGBG1 BEEF GELATIN - 1 lb Can $24.99 $22.99 

Group E – Performance 

CEP1CAN COLLAGEN ENDURANCE PLUS - 20 oz. Can $41.99 $39.99 



Schedule B 
Great Lakes MAP Holiday and Authorized Promotion Schedule 

During the MAP Holiday periods specified below, advertisements of Covered Products at or above the 

Minimum Holiday MAP will not be deemed violations of the UMAP Policy. 

MAP HOLIDAY PERIOD 

(for reference 
purposes) 

MAP Holiday Start MAP Holiday End 

1 1/13/2021 1/19/2021 

2 2/11/2021 2/17/2021

3 3/13/2021 3/19/2021 

4 4/29/2021 5/5/2021 

5 5/28/2021 6/3/2021 

6 6/18/2021 6/24/2021 

SKU Description Recommended 

Holiday MAP 

 Minimum 

Holiday MAP 

Group A - CH 

N16ozCH1 COLLAGEN HYDROLYSATE - 1 lb can $20.79 $18.29 

GLGCHCP20 COLLAGEN HYDROLYSATE CONVENIENCE 

PACK 20 Ct - 1 pk 

$20.79 $18.29 

N10ozCH1 COLLAGEN HYDROLYSATE - 10 oz can $17.29 $14.99 

Group B – CH 

10ozCH_Van COLLAGEN HYDROLYSATE - 10 oz can_Van $17.29 $14.99 

10ozCH_Choc COLLAGEN HYDROLYSATE - 10 oz can_Choc $17.29 $14.99 

10ozCH_MixBer COLLAGEN HYDROLYSATE - 10 oz can_MixBer $17.29 $14.99 

10ozCH_LemLim COLLAGEN HYDROLYSATE - 10 oz can_LemLim $17.29 $14.99 

10ozCH_AppCuc COLLAGEN HYDROLYSATE - 10 oz can_AppCuc $17.29 $14.99 

10ozCH_Chai COLLAGEN HYDROLYSATE - 10 oz can_Chai $17.29 $14.99 

Group C - KETO 

MCTPWD300g MCT POWDER - 10.6 oz. Can $29.59 $25.89 

MCTOIL16oz MCT Oil - 16 fl. oz. Bottle $17.59 $15.39 

KCMCT400g_Van KETO COLLAGEN + MCT VANILLA - 14.1 oz. 

Can 

$30.39 $26.59 

Group D – Gelatin 

GLGPG1 PORK GELATIN - 1 lb Can $18.39 $15.99 

GLGBG1 BEEF GELATIN - 1 lb Can $18.39 $15.99 

Group E – Performance 

CEP1CAN COLLAGEN ENDURANCE PLUS - 20 oz. Can $31.99 $27.99 




