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R
esearch firm Markets and Markets has 
predicted that by 2023, the Digital 
Out-of-Home (DOOH) market will 

reach $26.21 billion. According to the firm, 
North America is leading DOOH with its early 
adoption of the latest display technology, 
with retail and hospitality being the stron-
gest commercial players in this realm. But the 
opportunities don’t stop there, and AV design 
and integration companies stand to benefit 
as corporate campuses, banks, government 
agencies, and public and commercial transport 
bodies all explore how digital signage—spe-
cifically, interactive displays—can assist in the 
distribution of advertising, entertainment, and 
information. 

For organizations 
whose job is to create 
stickiness with con-
sumers, interactive dig-
ital signage offers more 
potential to achieve 
customer engagement. 
“What interactive digital 
signage has over static 
signage—or signage 
that’s not interactive—

is the ability for the viewer to click through 
ads and interact and engage with advertising 
messages,” said Christina Radigan, managing 
director of marketing and communications 
at Outdoor Media Group, an Out-of-Home 
(OOH) media buying agency network head-
quartered in Jersey City, N.J. The digital ads 
that are being created today are already pro-
grammed for interaction, “so that is 
where I see the compelling proposi-
tion of interactive digital signage.” 

TJ DiQuollo, director of creative 
services at Diversified, notes that 
the integration of augmented reality 
(AR) and artificial intelligence (AI) 
with digital signage technology 
will provide more opportunities for 
engagement. “I’m looking forward 
to how augmented reality is going 
to offset some of the physical 
interactions with signage, and also 
how artificial intelligence is going to help 
create interactive experiences that are very 
specific and very tailored to the user,” he said. 
While users may already interact with signage 
via their smartphones—he cites AR-based 
way-finding apps as an example—he believes 

that wearables are the next frontier. “Future 
augmented reality is going to take the phone 
out of the equation. In that case, there will be 
a whole new world of potential—especially for 
retail and advertising, where you will be able 
to interact with new products that aren’t even 
there, and imagine them as if they were sitting 
there on the table, right in front of you.”

The very nature of the smart city model is 
another area that lends itself to interactive 
digital signage. A number of cities across 
North America are currently enhancing 

their infrastructures to boost 
connectivity between government 
agencies, public service providers, 
and citizens, and interactive digital 
signage is often one of the best 
ways to achieve this. “Interactive, 
combined with geospatial mapping, 
allows a user to [access] way-
finding,” Radigan said. The same 
displays could also be programmed 
to enable users to access breaking 
news, alerts, and traffic data—the 
kind of information that is useful to 

those trying to get around town and go about 
their day. “It’s already starting to grow, but I 
think within the next decade, smart cities are 
going to be a huge opportunity for interactive 
digital signage.” 

Along these lines, Carousel Industries is 

Signing In
OPPORTUNITIES IN INTERACTIVE DISPLAYS

TJ DiQuollo

Christina Radigan

With the DOOH market reaching $26.21 billion by 2023, 
it’s no wonder verticals from corporate campuses to 
quick-serve restaurants are adopting interactive digital 
signage.
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CREATE OUTSTANDING OUTDOOR                                   EXPERIENCES

Transform everyday spaces into amazing AV 
experiences with Fusion Outdoor Mounts. Extreme 
temperatures, moisture and UV exposure can lead 
to faded color, brittle plastic and rusting metal. To 
combat these problems, Chief’s outdoor mounts 
are designed with multiple layers of protection. For 
some installs, wind adds another level of complexity, 
which is why our new ceiling and pedestal mounts are 
engineered to stand up to extreme wind loads and 
avoid catastrophic failure. The included wind deflector 
provides an additional layer of defense to protect 
technology investments and guests. 

Learn more at legrandav.com
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ing out a project that 
will equip the state of 
Florida’s Department of 
Motor Vehicles (DMV) 
locations with interac-
tive displays, as well 
as videoconferencing 
technologies. The sys-
tems are designed to 
serve as remote tellers 
that drivers may inter-

act with in an effort to facilitate the license 
renewal process, explained Brian Fichter, 
director of portfolio strategy, video collabo-
ration, at Carousel. “I think remote tellers will 
continue to grow—I think it keeps the costs in 
check for the different [agencies], and it cen-
tralizes and streamlines processes,” he said. 
And, it may make having to deal with the DMV 
a little less unpleasant. 

On a more modest level, Fichter points to 
the development of “all-in-one” displays that 
incorporate interactive capabilities, audio, 
cameras, and features such as white boarding 
functionality as good solutions for smaller 
deployments. “There is still this craze for small 
to medium-sized huddle rooms, and these all-
in-one displays fit that model nicely,” he said. 

Fichter argues, however, that the actual 

technology is only part of the equation; 
content is what drives the message that 
brands, sports and entertainment franchises, 
government agencies, and municipalities are 
trying to get across. “The digital signage 
piece is pretty basic when it comes to the 
hardware and software—it’s a player, a 
receiver, and a display, and the network in 
between. But the content creation piece, 
I think, has been the struggle for a lot of 
service providers,” he said. Determining who 
will create the content, who will develop the 
templates, and who will manage updates 
is a challenge for organizations that don’t 
necessarily have these resources in-house; 
in these cases, outsourcing these tasks to a 
capable provider is the solution. “The content 
piece is the sticky piece. That’s where I think 
service providers add the most value. It’s not 
a set-it-and-forget-it technology, that’s for 
sure.” 

And, for AV firms that are addressing this 
need by offering content-related services, the 
lines are blurring between content creation 
and management, design, and technology 
deployment and monitoring. But at the same 
time, it’s all about the content. “The real 
potential is around the creative application of 
it: how do you evoke the emotion of the person 
interacting with the device?” DiQuollo said. 

For brands, the goal is building a bond with 
consumers, which is the work of creatives, 
marketers, and agencies—entities with whom 
DiQuollo and his team members are in regular 
contact. “It’s really the creative application 
for how you’re using that technology that is 
an open-ended question, and it could take 
you anywhere you need to go.” 
Carolyn Heinze is a freelance writer/editor.
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lectrosonics.com or 1-800-821-1121 

In Canada, call 877-753-2876

In Europe, call +33 (0) 78558-3735

With its tiny size and feather weight, the 

Lectrosonics SSM bodypack transmitter 

gives you the freedom of placement on 

your talent. Wig? Ankle? No problem. 

And the SSM never heats up, so it 

can even go against the skin.

Of course, you have the freedom to 

spend quite a bit more than the 

SSM on other minature 

bodypack transmitters, 

  but why would you?

  

No Big DealLittle Black Dress is

It’s small, light weight and it’s Lectrosonics, you know it’s quality! 

That
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With interactive digital signage, engagement is key. 
At Macy’s, Premier Mounts and Reflect teamed up to 
create an “interactive social wall” where the screens 
displayed dynamic content with social media feeds using 
#MacysLove.

Brian Fichter
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