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Tra Publishing creates beautifully 
crafted books that celebrate 
art in all its forms, as well as its 
creators. At Tra, each book is a 
unique experience, meticulously 
designed and fabricated in 
response to and with utmost 
respect for its contents. Tra works 
closely and often collaboratively 
with artists and writers to create 
books about fine and decorative 
arts, architecture, and design 
that inspire social, cultural, 
and environmental awareness. 
Particular emphasis is placed on 
the physical components of the 
bookmaking process, resulting 
in books that are works of art and 
modes of expression in and 
of themselves. 



Tra was founded in 2016 in Miami by Swiss-born graphic designer 
and author Ilona Oppenheim. The publishing company builds on 
twenty years of graphic design excellence through Ilona Creative 
Studio, Oppenheim’s creative consultancy firm. The impetus for Tra 
was to create beautiful, substantial, and special books that readers 
experience physically, as opposed to digitally. “In today’s world 
of excess and technology, we believe that the tactile process of 
holding and reading a book is a mindful experience that creates a 
real connection to life,” Oppenheim says. “We want our readers to 
appreciate details such as the beauty of color on paper, and we want 
people to share these books with their friends and family.” 

Tra’s design aesthetic is one of restraint; the images and words on  
the pages take precedence. Tra’s award-winning designers treat 
each title as an entirely original expression—in essence, there is no 
typical Tra book. The firm works with carefully selected bookmakers 
around the world and places a premium on ethical bookmaking 
practices and materials. Once a book is published, the relationship 
continues: Tra goes beyond traditional publicity practices to bring 
the contents of each title to life in additional ways, such as through 
exhibitions, events, and workshops. 

Tra is passionate about books, and passionate about the contribution 
each book can make. As part of that commitment, proceeds  
from many of Tra’s titles are donated to environmental, arts, and 
activist organizations. 
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Heroes: A Tribute 
Doug Meyer
TRADE EDITION · ART EDITIONS · COLLECTOR’S EDITION

Doug Meyer is a conceptual artist and 
designer based in New York City whose work 
ranges from creating site-specific spaces 
to curating museum exhibitions. His recent 
work focuses on three-dimensional art 
pieces, including the portraits in Heroes, and 
his ongoing Cameos series. He has created 
collections of fabric, wallpaper, rugs, lighting, 
and tiles with his brother, fashion designer 
Gene Meyer. Doug was named one of the 
most influential designers in the world by 
Architectural Digest France for multiple years. 
His work has been published worldwide.

“All these people were pioneers 
in their fields—art, design, fashion, 
entertainment, theater, film… 
This book is my way of reminding 
people that these men and women 
existed and what they did—how 
their work contributed to and 
certainly helped shape 
our world.”—Doug Meyer
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Heroes: A Tribute pays homage to fifty brilliant, creative figures who were 

early victims of AIDS and AIDS-related illnesses. Through captivating, three-

dimensional portraits that reflect core aspects of each individual, artist Doug 

Meyer celebrates the lives and accomplishments of pioneers from the worlds 

of art, design, film, and dance—people such as Robert Mapplethorpe, Keith 

Haring, Rudolph Nureyev, Freddie Mercury, Rock Hudson, John Duka,  

Tina Chow, Klaus Nomi, Halston, and Angelo Donghia. In addition to honoring 

the individuals portrayed, Meyer hopes to highlight their contributions  

for younger generations.

Heroes began as an installation at a DIFFA (Design Industries Foundation  

Fighting AIDS) event, and grew into a traveling exhibition. The portraits vary 

significantly in form, material, and style, and incorporate drawing, painting, 

sculpture, and photography. Meyer often blends techniques and media, such 

as terracotta, églomisé, papier-mâché, and computer-generated collage. 

The text includes essays by Meyer and contributing writer Beth Dunlop as 

well as short biographies of each hero. The Trade Edition was produced in 

response to the popularity of the Art and Collector’s editions and includes new 

photography of many of the portraits, a graphic redesign featuring colorful 

backgrounds, and reorganized editorial content.   

Trade Edition  
Publication Date: 
June 4, 2019

Hardcover 
Smyth Sewn Binding 
200 Pages 
143 Photographs 
8 x 11½ in. 
Retail Price: $45 
978-1-7322978-0-7

Heroes: A Tribute 
Doug Meyer
TRADE EDITION



 10  11Heroes: A Tribute · Doug Meyer · Trade Edition



 12  13

The Blue and Pink Art Editions of Heroes: A Tribute are stamped, signed, and 

numbered by Doug Meyer. Each volume comes with a stand-alone print of 

a fifty-first hero that is specific to that edition. The book is printed in multiple 

papers with pops of neon color and painted edges in the spirit of Meyer’s 

portraits. A portion of the proceeds benefit organizations that advance  

HIV/AIDS awareness and research.

Art Editions  
Publication Date:  
May 22, 2018

Hardcover  
Smyth Sewn Binding 
220 Pages 
Painted Edges 
143 Photographs 
8 x 11½ in. 
 
All Copies Stamped, Signed, 
and Numbered by the Artist

Blue Edition No. 101-1050 
Includes 51st Hero 
Blue Edition Print 
Retail Price: $95 
978-0-9986931-5-6

Pink Edition No. 1051-2000 
Includes 51st Hero 
Pink Edition Print 
Retail Price: $95 
978-0-9986931-7-0

Heroes: A Tribute 
Doug Meyer
BLUE AND PINK ART EDITIONS
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Collector’s Edition  
No. 1-100 
Publication Date:  
May 22, 2018

Acrylic Slipcase and 
Blue and Pink Art Edition Prints 
Hardcover 
Smyth Sewn Binding 
220 Pages 
Painted Edges 
143 Photographs 
8 x 11½ in. 
Retail Price: $295 
978-0-9986931-8-7

 
All Copies Stamped,  
Signed, and Numbered  
by the Artist

The Collector’s Edition of Heroes: A Tribute is stamped, signed, and numbered 

by the artist. While the book itself is the same as the Blue and Pink Art 

Editions, the Collector’s Edition, produced in a limited set of one hundred, 

comes with the prints of the fifty-first heroes from both of the other editions, 

but with different collage elements applied. The Collector’s Edition is housed 

in a colorful, translucent acrylic slipcase. A portion of the proceeds benefit 

organizations that advance HIV/AIDS awareness and research.

Heroes: A Tribute 
Doug Meyer
COLLECTOR’S EDITION
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Chad Oppenheim is a Miami-based architect 
whose work has been praised for its ability 
to transform the prosaic into the poetic. A 
graduate of Cornell University and a Fellow 
of the American Institute of Architects, 
Oppenheim has lectured widely and has taught 
at several architecture schools, including 
Harvard University’s Graduate School of 
Design. In 1999, he founded Oppenheim 
Architecture (Miami, Basel, New York), which 
has garnered global recognition for large-
scale urban architecture, hotels and resorts, 
private residences, interiors, and furnishings. 
Oppenheim Architecture has received more 
than seventy industry awards and distinctions, 
including the Silver Medal for Design, the 
highest distinction bestowed by the Miami 
Chapter of the American Institute of Architects, 
and the Cooper Hewitt 2018 National Design 
Award. The firm’s work has been featured in 
numerous publications, including The New 
York Times and Architectural Record.

Spirit of Place  
Oppenheim Architecture
TRADE EDITION · COLLECTOR’S EDITION · COLLECTOR’S SET

“How do you create an experience 
rather than a building? How can 
we evoke the spirit of place? The 
built world and visions in this book 
demonstrate an architecture that 
attempts to realign and reconnect 
us to the world around us.”
—Chad Oppenheim 
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“For thousands of years, civilization has constructed its buildings on the land. 

We prefer to construct our buildings with the land, where architecture recedes 

and becomes a frame,” writes Chad Oppenheim. These words are the theme 

of Spirit of Place, the first monograph of the work of Oppenheim Architecture. 

Through passion and sensitivity toward man and nature, the firm creates 

monumental yet silent work that invokes a site’s inherent power. 

The book, with 120 stunning photographs and minimal text, features seven of 

the firm’s projects, ranging in scale and location from homes in the Bahamas 

and Aspen to a resort in the Jordanian desert. The projects are categorized 

by each site’s predominant natural element: dune, desert, stream, river, 

sea, canyon, and peninsula. The images, like the architecture, focus on and 

celebrate the natural world, illustrating Oppenheim’s design philosophy that 

“form follows feeling.” The volume includes text by Chad Oppenheim, Val K. 

Warke, Antón García-Abril, and Mark Jarzombek. 

Trade Edition 
Publication Date:  
June 4, 2019

Paperback with Dust Jacket 
Lay Flat Binding 
236 Pages 
120 Photographs 
9 x 13 in. 
Retail price: $45 
978-1-7322978-2-1

Spirit of Place  
Oppenheim Architecture
TRADE EDITION 
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The design of the Collector’s Edition of Spirit of Place maximizes the viewer’s 

engagement with the sites highlighted. The book’s unique format, like 

Oppenheim’s architecture itself, is designed to beautifully and effectively frame 

the natural world without demanding attention. The book is a large-scale white 

block with a lay flat binding that allows the book to open fully, maximizing the 

impact of the photography. The thickness of the pages and the substantial 

weight of the book create a reassuring heft, while the white-on-white cover, 

white book sleeve, and white hard-shell slipcase further emphasize that the 

focus here is not on the structures but on the nature that we celebrate from 

the vantage point (shelter) of the structures. Proceeds benefit Oceana.

Collector’s Edition 
Publication Date:  
March 1, 2018 

Hard-Shell Slipcase 
Book Sleeve 
Lay Flat Binding 
236 Pages 
120 Photographs  
9 x 13 in. 
Retail price: $175  
978-0-9986931-1-8

Spirit of Place  
Oppenheim Architecture
COLLECTOR’S EDITION
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The Spirit of Place Collector’s Set includes the Collector’s Edition of 

Oppenheim Architecture’s Spirit of Place, signed by Chad Oppenheim, along 

with a bookstand designed specifically for the book. The sturdy wooden 

bookstand allows for display of the open book in order to showcase the strong 

images. The bookstand’s innovative rocking design works with gravity to 

keep the open book perfectly horizontal. The white-stained finish highlights 

the grain of the maple veneer and complements the design of Spirit of Place, 

with its white cover and emphasis on white space as a framing device for the 

imagery. The bookstand, crafted by a local Miami artisan, is in keeping with 

Oppenheim Architecture’s design aesthetic, in which the natural surroundings 

drive the built products. Proceeds benefit Oceana.

Collector’s Set 
Plywood Bookstand  
with White-Stained 
Domestic Maple Veneer 
Includes Signed  
Spirit of Place  
Collector’s Edition 
Publication Date:  
March 1, 2018

Hard-Shell Slipcase 
Book Sleeve 
Lay Flat Binding 
236 Pages 
120 Photographs  
9 x 13 in. 
Retail price: $425 
978-0-9986931-1-8

Spirit of Place  
Oppenheim Architecture
COLLECTOR’S SET
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Lair—1: a resting or sleeping  
place 2: the resting or living place 
of a wild animal 3: a secret or 
private place in which a person 
seeks concealment or seclusion // 
a villain’s lair 

Villain—1: a deliberate scoundrel 
or criminal 2: a character in a story 
or place who opposes the hero 
3: one blamed for a particular evil 
or difficulty

Lair: Radical Homes of Movie Villains 
Chad Oppenheim
TRADE EDITION

Chad Oppenheim is a Miami-based architect 
whose work has been praised for its ability to 
transform the prosaic into the poetic.  
A graduate of Cornell University and a Fellow 
of the American Institute of Architects, 
Oppenheim has lectured widely and has taught 
at several architecture schools, including 
Harvard University’s Graduate School of 
Design. In 1999, he founded Oppenheim 
Architecture (Miami, Basel, New York), which 
has garnered global recognition for large-
scale urban architecture, hotels and resorts, 
private residences, interiors, and furnishings. 
Oppenheim Architecture has received more 
than seventy industry awards and distinctions, 
including the Silver Medal for Design, the 
highest distinction bestowed by the Miami 
Chapter of the American Institute of Architects, 
and the Cooper Hewitt 2018 National Design 
Award. The firm’s work has been featured in 
numerous publications, including The New 
York Times and Architectural Record.
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From Atlantis in The Spy Who Loved Me to Nathan Bateman’s ultra-modern 

abode in Ex Machina, big-screen villains tend to live in architectural splendor. 

The villain’s lair, as popularized in many of our favorite movies, is much more 

than where the megalomaniac goes to get some rest. Instead, the homes 

of the villains are places where evil is plotted and where, often, the hero is 

tested and must prove him/herself. Like evil itself, the abodes of the villains are 

frequently compelling and seductive. From a design standpoint, they tend to 

be stunning, sophisticated, envy-inducing expressions of the warped drives 

and desires of their occupants. Lair, the first title in Tra’s Design in Cinema 

series, celebrates and considers several iconic villains’ lairs from recent film 

history. The book explores the architectural design of these structures through 

drawings, photographs, essays, and references to real-world examples. Lair 

is the brainchild of internationally acclaimed architect Chad Oppenheim, who 

provides commentary on the design of each abode. From futuristic fantasies 

to deathtrap-laden hives, from dwellings in space to those under the sea, pop 

culture and architecture join forces in these outlandish homes and in Lair, 

which appreciates and celebrates all things villain. Printed in silver ink on black 

paper, Lair features villains’ homes from a range of films, including The Spy 

Who Loved Me, Dr. Strangelove, The Incredibles, Ex Machina, Blade Runner 

2049, You Only Live Twice, and Diamonds are Forever. 

Trade Edition 
Publication Date:  
July 2, 2019

Hardcover 
Smyth Sewn Binding 
Clear Foil Stamping 
360 Pages 
9¼ x 13 in. 
Retail Price: $65 
978-1-7322978-6-9

COMING SOON
Lair

Collector’s Edition

COMING SOON
Ride

Trade and 
Collector’s Editions

Lair: Radical Homes of Movie Villains 
Chad Oppenheim
TRADE EDITION
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Michele Oka Doner is an internationally 
renowned artist whose production 
encompasses sculpture, prints, drawings, 
furniture, jewelry, public art, functional 
objects, video, costume and set design, and 
artist’s books. She is well known for such 
permanent art installations as Flight at Reagan 
International Airport, Radiant Site at the Herald 
Square 34th Street Subway Station, and  
A Walk on the Beach, the mile-and-a-quarter-
long bronze terrazzo concourse at Miami 
International Airport. Oka Doner’s work is 
found in the collections of The Metropolitan 
Museum of Art, the Whitney Museum of 
American Art, the Art Institute of Chicago, 
the Victoria & Albert Museum, and the art 
museums at Yale, Harvard, and the University 
of Michigan, where she received her BSD and 
MFA degrees and was recently awarded  
an honorary Doctor of Fine Arts.

“The exploration of nature into 
language has fascinated me 
since childhood. It seems almost 
magical, like incantations…
Intuitive Alphabet reminds 
children, as well as adults, to look 
at the natural world, to understand 
how much we depend on nature 
for sustenance in all ways.”
—Michele Oka Doner

Intuitive Alphabet 
Michele Oka Doner
TRADE EDITION · COLLECTOR’S EDITION · COLLECTOR’S SET
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Intuitive Alphabet is, literally, a gift from the sea, like life itself. Michele Oka 

Doner grew up in Miami Beach combing the sand for treasures—shells, 

stones, coral—that formed her own alphabet well before she knew how to 

read. In this book, an homage to that world of discovery, the renowned artist 

shows us the glyphic forms embedded in the treasures she has collected 

during a lifetime of walks on the beach. Intuitive Alphabet is both an artist’s 

book and, yes, an alphabet book, one that conveys a profound message about 

looking and seeing. On an even deeper level, Intuitive Alphabet offers insights 

into the ways in which language has evolved and is learned.

Minimal text, handwritten by the artist, is paired with photographs of sea 

objects that represent forms, such as “A is for Animal,” and “S is for Spiral.” 

The result is a thoroughly original, evocative, and thought-provoking work that 

underscores the connection between humans and nature. 

Trade Edition 
Publication Date:  
May 5, 2017 

Paperback 
French-Fold Binding 
Forest Stewardship Council  
Certified Paper 
98 Pages 
5¾ x 8¼ in.  
Retail Price: $27  
978-0-9986931-0-1

Intuitive Alphabet 
Michele Oka Doner
TRADE EDITION



 42  43Intuitive Alphabet · Michele Oka Doner · Trade Edition



 44  45

The Collector’s Edition of Intuitive Alphabet is a meticulously crafted, large-

scale art book designed to celebrate the traditional form of bookmaking in its 

purest sense. Each book is numbered and signed by Michele Oka Doner  

and includes an original drawing by the artist.

The cover is fabricated from handmade paper with a naturally deckled  

edge, crafted by Twinrocker Handmade Paper, and the title is handwritten by 

the artist on every copy. The interior pages are uncoated textured recycled 

paper interspersed with vellum. The spine is left raw to reveal the sewn-

together pages, with the bookbinding expertly executed by Patist in the 

Netherlands. Proceeds benefit Oceana. 

Collector’s Edition  
No. 1-150  
Publication Date: 
November 15, 2017 

Handmade Paper Cover 
Smyth Sewn Binding 
134 Pages 
Vellum and Uncoated 
Textured Recycled Paper  
Original Drawing  
Signed by the Artist 
10¾ x 16¼ in.  
Retail Price: $1,200 
978-0-9986931-3-2

Intuitive Alphabet 
Michele Oka Doner
COLLECTOR’S EDITION
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The Intuitive Alphabet Collector’s Set includes the Collector’s Edition of 

Intuitive Alphabet and a custom-designed, protective bookstand. The wooden 

and acrylic bookstand is constructed at a 10-degree angle with a wooden 

back, clear acrylic sides and front, and a wooden ledge that supports the 

book. The bookstand’s innovative design showcases many of the book’s 

special features, such as the front cover, with its hand-lettered title on 

handmade paper with a deckled edge, and the raw, Smyth Sewn binding.  

The bookstand is crafted by a local Miami artisan. Proceeds benefit Oceana.

Collector’s Set 
Plywood Bookstand  
with Domestic Maple 
Veneer and Acrylic  
Front and Sides  
Includes Intuitive Alphabet 
Collector’s Edition 
Publication Date: 
November 15, 2017

Handmade Paper Cover 
Smyth Sewn Binding 
134 Pages 
Vellum and Uncoated 
Textured Recycled Paper  
Original Drawing Signed 
by the Artist 
10¾ x 16¼ in.  
Retail Price: $1,500  
978-0-9986931-3-2

Intuitive Alphabet 
Michele Oka Doner
COLLECTOR’S SET
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The Jorge M. Pérez Family Foundation 
conceives and/or supports cultural projects 
such as Island in the Light / Isla en la luz as 
part of its mission. The foundation fulfills 
the philanthropic vision of Jorge M. Pérez, 
chairman and CEO of The Related Group, 
and his family to develop South Florida as 
an exemplary urban center and to promote 
sustainable communities. The foundation 
supports programs and organizations focused 
on the arts and culture, health and well-being, 
education, the environment, and economic 
development. 

“This book offers a unique 
opportunity to nurture the bridges 
and promote conversation 
between artistic disciplines… 
I believe in the transformative 
power of art and the importance 
of generating forums where 
artists of various disciplines can 
exchange ideas.”—Jorge M. Pérez 

Island in the Light / Isla en la luz
The Jorge M. Pérez Family Foundation
TRADE EDITION



 52  53

Contemporary Cuban art, literature, and music meet, mingle, and procreate in 

Island in the Light / Isla en la luz. This bilingual compilation of the work of thirty-

five artists and thirty writers developed from the idea to select art pieces by 

renowned artists and ask writers to respond. The result is a thoroughly original 

and captivating selection of visual arts and literature in dialogue that conveys a 

sense of the essence and energy of Cuban arts today. 

Artists represented include Tania Bruguera, María Magdalena Campos-

Pons, Yoan Capote, Teresita Fernández, Roberto Fabelo, Carlos Garaicoa, 

and Enrique Martínez Celaya. Among the writers are Wendy Guerra, José 

Kozer, Jorge Enrique Lage, Legna Rodríguez Iglesias, Achy Obejas, Leonardo 

Padura, and Reina María Rodríguez. The works are drawn from the Jorge M. 

Pérez Art Collection; the majority have been gifted to the Pérez Art Museum 

Miami (PAMM), while the others are promised gifts to PAMM. The volume also 

includes music: Pavel Urkiza composed original scores inspired by several of 

the selections. In addition to the short stories, poems, and essays inspired by 

the artwork, the volume includes commentary and critical essays by Jorge M. 

Pérez, Carlos Garaicoa, and Wendy Guerra and Leonardo Padura. Proceeds 

benefit The Jorge M. Pérez Family Foundation, which will redirect the funds  

to arts organizations. 

Trade Edition  
Publication Date:  
June 11, 2019

Hardcover 
Smyth Sewn Binding 
320 Pages 
10¼ x 13 in. 
Retail Price: $60 
978-1-7322978-5-2

Island in the Light / Isla en la luz
The Jorge M. Pérez Family Foundation
TRADE EDITION



 54  55Island in the Light / Isla en la luz · The Jorge M. Pérez Family Foundation · Trade Edition



 5756

Locust Projects was founded in 1998 by 
Miami-based artists Elizabeth Withstandley, 
Westen Charles, and COOPER. The not-
for-profit exhibition space has grown from 
a grassroots endeavor for emerging visual 
artists to the foremost alternative art space in 
the Southeast, showcasing the work of local, 
national, and international artists who create 
site-specific installations unconstrained by 
commercial concerns or the typical limitations 
of conventional exhibition spaces. In addition 
to exhibitions and an artist residency,  
Locust Projects offers public programs  
and community collaborations.

This retrospective celebrates 
twenty years of ground-breaking, 
contemporary visual art from 
the Southeast’s leading alternative 
art space. The result is a print 
record as unique and experimental 
as the institution itself, featuring 
unconventional layouts and  
a playful exploration of  
visual design. 

The 20th Anniversary Retrospective 
Locust Projects
TRADE EDITION
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Locust Projects is a leading alternative art space, located in Miami, that for 

the past twenty years has offered contemporary visual artists the freedom 

to experiment with new ideas. Locust’s ethos of encouraging exploration 

and breaking boundaries has, at times, extended to the very integrity of its 

physical space (think jackhammered floors). This volume celebrates the 

institution’s twentieth anniversary with a comprehensive visual record of 

exhibitions and projects, a written timeline, and extensive quotes. Included 

are works by renowned artists such as Daniel Arsham, Hernan Bas, Nathan 

Carter, Francesca DiMattio, Jim Drain, Jon Pylypchuk, Retna, and Cristina 

Lei Rodriguez. The volume includes text by director Lorie Mertes and board 

members Steve Lanster and Debra and Dennis Scholl. 

The innovative book design, like Locust Projects itself, experiments with 

convention. Visually referencing a calendar, the volume leads readers on 

a voyage of discovery through the organization’s history, with each year’s 

images visually bleeding into the next across French-fold pages. The cover’s 

thin strips of images are details from installation photos.

Trade Edition 
Publication Date:  
March 1, 2019

Paperback  
French-Fold Binding 
360 Pages 
9½ x 7½ in.  
Retail Price: $50 
978-0-7322978-1-4

The 20th Anniversary Retrospective 
Locust Projects
TRADE EDITION
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Cristina Lei Rodriguez is a Miami-
based sculptor whose work has 
been exhibited nationally and 
internationally, including shows at 
the Astrup Fearnley Museum of 
Modern Art, Serpentine Galleries, 
Galerie Emmanuel Perrotin, Team 
Gallery, and Deitch Projects. In 
Miami, Rodriguez’s work is part of 
the permanent collections of PAMM, 
the de la Cruz Collection, The Bass, 
and the Rubell Family Collection. 
She received a BA from Middlebury 
College and an MFA from California 
College of Art. She has been artist 
in residence at Vizcaya Museum and 
Gardens in Miami, the International 
Studio & Curatorial Program of New 
York, and the Oakland Museum  
of California. 

“So much of our landscape…
is something that has been 
essentially man-made. So I’m 
interested in the clashing of the 
man-made and the natural, and 
what happens there, but I’m  
really aware that so much is man-
made, and I play with the forces 
of nature, chemistry, and physics.” 
—Cristina Lei Rodriguez

Act Natural: 
Retrospective of Work, 2003–2018
Cristina Lei Rodriguez
COLLECTOR’S EDITION
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A visit to the outdoor studio of Miami-based artist Cristina Lei Rodriguez is 

like being transported into a kaleidoscopic daydream—or directly into one 

of her sculptures. Bohemian chandeliers dangle off trees and vivid colors 

drip from every corner; this setting, this deliberate intrusion of the man-made 

into the natural world, is a theme Rodriguez explores again and again. She 

works outside in part because much of her work involves heating, melting, 

and reforming toxic materials, such as plastic, epoxy, plaster, and concrete. 

The resulting multi-layered work replicates nature, but it’s nature with a twist: 

nature studded with the artificial, including a generous helping of glitter.  

The result transports viewers to layered, magical worlds that unfold slowly. 

In Act Natural, Rodriguez’s sculptural landscapes and photographs, which 

employ the sculptures as a starting point, are documented comprehensively 

for the first time. The book’s lush design reflects the exuberant, thought-

provoking spirit of the artist’s work. Act Natural includes essays by Cristina Lei 

Rodriguez, Shane Aslan Selzer, José Carlos Diaz, and Christian Larsen.

The Collector’s Edition of Act Natural includes a twenty-four page insert that 

shows the artist at work. The volume comes in a slipcase that is an original 

sculpture. Each is a unique expression, individually handmade by the artist. 

The sculptures are fabricated from industrial materials such as plastic, epoxy, 

and grout that are mixed with metallic pigments and colorful dyes. The shape 

of each sculpture is irregular and textured, which the artist likens to a naturally 

formed mineral or baroque pearl. Proceeds benefit Oceana.

Collector’s Edition No. 1-50 
Publication Date:  
May 15, 2018

Hardcover 
Smyth Sewn Binding 
Booklet Insert  
Translucent Pages 
256 Pages 
Foldouts 
Original Sculpture Slipcase  
by the Artist 
8½ x 12 in.  
Retail Price: $1,500 
978-0-9986931-2-5

Act Natural: 
Retrospective of Work, 2003–2018
Cristina Lei Rodriguez
COLLECTOR’S EDITION
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 6968Tra Notebook

Write, sketch, write some more—this well-constructed, substantial blank 

notebook is a hybrid of journal and sketchbook, with half of its pages lined 

and half unlined. The warm yellow tone of the cover is repeated on the painted 

edges of the paper, and the satisfying page weight invites your thoughts, 

notes, and drawings. At 5½ x 8¼ in., this notebook is easily portable.

Publication Date:  
Fall 2018

Paperback 
120 Pages 
60 Lined, 60 Unlined 
Painted Edges 
5½ x 8¼ in.  
$12 
978-1-7322978-7-6 

Cultivate your ideas with 
a little help from the Tra Notebook,  
a convenient combination of 
journal and sketchbook.



Tra Publishing creates beautifully crafted books that           celebrate art in all its forms, as well as its creators.



Team

A House for My Mother: Architects Build for 
their Families, Miami Trends and Traditions, 
Florida’s Vanishing Architecture (which 
was turned into an award-winning public 
television documentary), Classic Florida 
Style, and (with Joanna Lombard) Great 
Houses of Florida.

Terry Newell 
Publishing Consultant

Terry is a thirty-year veteran of the 
publishing industry, having worked with 
Simon & Schuster, Grolier, Time Life Books, 
and then as president and publisher  
at Weldon Owen. He began his career 
in sales and marketing with Procter & 
Gamble and Clorox, and next moved 
to Atari and Activision before transitioning 
into publishing. He is now a publishing 
consultant to small presses, advising  
them on strategy, sales, marketing,  
and distribution.

Andrea Gollin 
Managing Editor 

Andrea is an editor, writer, and project 
manager with more than twenty years of 
experience for a variety of publications, 
organizations, and audiences. She has 
edited dozens of books, museum exhibition 
catalogues, and academic journals, primarily 
in the fields of art, architecture, and urban 
planning. Her clients include The Wolfsonian 
Museum, Vizcaya Museum and Gardens, 
the High Museum of Art, the Dallas Museum 
of Art, The Bass Museum, University of 
Miami, Nantucket Island School of Design 
and the Arts, and multiple graphic design 
firms. She has been on staff at magazines 
and newspapers, and her journalism and 
book reviews have appeared in publications 
including The Miami Herald, The Washington 
Post, New York Newsday, Entertainment 
Weekly, and Salon.com. Her fiction has been 
published in several literary journals.

Ileana Oroza 
Copy Editor

Ileana brings decades of extensive editorial 
experience to Tra. After a career as a 
lecturer at the University of Miami’s School 
of Communication and as an editor at The 
Miami Herald, she is now a freelance editor 
with a focus on cultural issues and Latin 
American affairs. Among the positions she 
held during twenty years at The Herald were 
arts editor and assistant managing editor. 
At the University of Miami, Ileana taught a 
wide variety of journalism classes, including 
editing and features reporting. 

Andrea Burnett 
Public Relations Consultant 

Andrea has over twenty years of innovative 
public relations and marketing experience. 
She creates highly visible and successful 
campaigns for award-winning publishers 
across the globe. With a robust background 
in publishing, Andrea has worked with 
authors in virtually every artistic discipline 
and boasts an impressive list of media 
contacts.

Donna Fields  
Communications  
and Marketing Consultant

Donna has two decades of experience 
creating innovative public relations and 
marketing initiatives in the areas of art, 
culture, design, architecture, and other 
creative sectors. A skilled writer, editor, 
and communicator, her expertise includes 
strategic planning, messaging, media 
relations, advertising, branding, and content 
development. Her extensive experience 
working with prominent cultural institutions 
gives her a unique ability to understand and 
tap into their strengths to effectively convey 
their stories, goals and missions.

Raúl Lira 
Associate Creative Director

Raúl is a seasoned editorial and graphic 
designer with an extensive background in 
book publishing. At Tra, he is responsible 
for leading multiple projects and working 
closely with authors and artists to ensure the 
editorial and artistic voice and book design 
excellence is maintained through all aspects 
of the publication process. Prior to his work 
with Tra, he was founder and director of 
Fonte Design in Caracas, Venezuela, where 
he developed projects in the cultural and 
corporate fields, working with clients in 
multiple countries.

Samuel Guevara 
Marketing Strategist 

Samuel conceptualizes creative campaigns 
for each title, taking a 360-degree 
approach that goes well beyond traditional 
publicity campaigns for books. His role 
is foundational to Tra’s commitment 
to maximizing exposure for its books, 
connecting them to multiple audiences, 
and doing so in unique ways. A gifted 
creative director, designer, and illustrator 
in his own right, and a partner at Tra’s 
sister organization, Ilona Creative Studio, 
Samuel’s skills create original and strategic 
opportunities for each book on an individual 
basis. He brings more than twenty years of 
experience in advertising and marketing and 
wealth of knowledge in designing messages 
that reach the consumer with credibility 
and efficacy.

Jefferson Quintana 
Art Director 

Jeff is a graphic designer and illustrator. 
He determines the overall style and tone 
desired for Tra’s projects and develops 
design concepts. Prior to joining Tra, Jeff 
illustrated and designed the children’s 
book La Tía Berta, which was selected 
as one of the 2014 White Ravens books 
by the Internationale Jugendbibliothek 
(International Youth Library) in Munich, 
Germany. Many of his other works have 
been recognized in Spain, Germany, 
Slovakia, Canada, and the United States.

Luis Angeli 
Web Designer, Photographer, 
Videographer

Luis serves as Tra’s photographer and 
videographer and oversees its web 
presence. His extensive experience as a 
designer and art director with a focus on 
branding and digital design informs his work 
in these capacities. He has received national 
and international awards for his work, 
including a HOW International Design Award 
and GDUSA Packaging Design Award.

Andres Toledo 
Senior Designer and Digital Marketing

Andres is a graphic designer with a 
wealth of knowledge and experience in 
the advertising and branding fields and 
extensive experience working with boutique 
design and marketing agencies. At Tra, he 
brings his multifaceted skills to bear on book 
design, on creating and executing design 
concepts for print and online marketing 
campaigns to publicize books and events, 
and on producing digital mock-ups of  
book covers. 

Tra has assembled 
an exceptional 
team of editors, 
designers, marketing 
professionals, and 
consultants who bring 
a wealth of talent and 
experience to bear 
on each title. Tra’s 
team is multinational 
and multilingual, 
lending a unique and 
global perspective 
to the endeavor of 
creating its beautifully 
crafted books.

Ilona Oppenheim 
Publisher and Creative Director  

Ilona is a graphic designer and author with 
over two decades of sophisticated graphic 
design and high-end branding experience to 
Tra. She grew up in Switzerland, where she 
began her graphic design career working 
with luxury brands including Clinique La 
Prairie, Niki de Saint Phalle perfume, and 
Swiss Perfection cosmetics. Tra Publishing 
builds on her experience as the founder 
and principal of Ilona Creative Studio (ICS), 
a branding and graphic design studio that 
works extensively with clients in art, fashion, 
real estate, and hospitality. She is also the 
author of Savor, a cookbook of rustic recipes 
inspired by forest, field, and farm, published 
by Artisan. Her love of books and belief in 
the value of experiencing books as physical 
objects inspired her to found Tra and to 
commit to the highest level of quality.

Rita DelCarmen Martin 
Director of Operations 

Rita brings over twenty years of 
experience in event production, operations 
management, and audience engagement 
to Tra. An expert at establishing processes 
and building organizations from the ground 
up, Rita rose through the ranks to become 
executive director of the YMI Cultural 
Center in Asheville, North Carolina, by 
the age of twenty-four. She continued her 
career at Miami’s Adrienne Arsht Center 
for the Performing Arts as part of the 
team that opened the Center in 2006, and 
she produced several high-end events. 
Committed to being involved in the arts 
and her community, Rita later joined The 
Bass Museum, where she played a vital role 
developing collaborative partnerships that 
helped advance the museum’s mission and 
expanded audience attendance.

Beth Dunlop 
Editorial Consultant

Beth is an architecture and design critic 
and author. She has been the editor of 
the international design and architecture 
quarterly Modern Magazine and was 
previously the editor of HOME Miami and 
HOME Fort Lauderdale magazines as well 
as the online-only HOME Los Angeles. As 
a book editor, she has worked with The 
Wolfsonian Museum and the University of 
Miami. She was the longtime architecture 
critic for The Miami Herald, where her work 
garnered numerous awards, and she has 
written for a wide array of magazines and 
newspapers, including House and Garden, 
Architectural Digest, Dwell, Metropolis, 
Metropolitan Home, Elle Decor, Interior 
Design, The New York Times, and the 
International Herald Tribune. She is the 
author of numerous books, including Miami: 
Mediterranean Splendor and Deco Dreams, 
The Tropical Cottage, Building a Dream,  
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