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Wingme Cosmetics is a Detroit based vegan and cruelty-free makeup brand 
established by mother-daughter duo, Nadia and Fadia Shuayto. We set out 
to create a wholesome cosmetic line focused on innovation, quality, and 
transparency. Wingme Cosmetics is shaping the future of the beauty world, 
providing go-to essentials that accentuate the user’s natural features while 
incorporating more ethical choices into the daily beauty routine. 

Hello!
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WINGS

sustainably sourced ingredients

Beyond Beauty
Using sustainably sourced ingredients that comply with the 
European Union’s cosmetic regulations, we created  high 
quality formulas to serve the contemporary women who care 
about their beauty regimen as well as the environment they live 
in. We strive to be mindful of packaging as well. In addition to 
aesthetics, we focus on environmental responsibility, 
transitioning to fully biodegradable packaging by 2021.  

With each product sold, a portion of proceeds are donated to 
select women and children’s charities vested in abolishing 
female genital mutilation and child marriage.

Ethics
+

Charity

*Start tooling 

New packaging

Our DNA

For our que
ens!

* PETA certified * x Mineral Oil

x Phthalatesx Formaldehyde
x Parabens

releasers

WINGME
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Unique ess
entials

Future of beauty



Products
Current collection 

✦ Brow Jam in 3 shades 
✦ Eye Shadow Singles in 11 shades* 
✦ Dual Ended Angled Brush 
✦ Original Makeup Bag*

* Limited edition items

Products in development for 2021-2022 
✦ Liquid Eyeliner 
✦ Pencil Eyeliner 
✦ Mascara 
✦ Gel Liner* 
✦ Liner Brush
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A unique product to market, the Brow Jam is unlike 
any other. Its silky, lightweight, putty texture makes it 
the perfect compliment for a naturally polished brow.

Honey I’m Home Call Me Ebony

Brow Jam

Just Met Brownette

water resistant & sweat-proof

lightweight buildable formula
without the fallout

without the typical heaviness or dryness
Multi-use

Brows
Shadow Liner

 all day wear

Unique Hybrid formula

Brow Jam

PowderPomade
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Ultra pigmented and rich, create  multiple looks with this exclusive 
collection of single eye shadows. With a universal range of soft to 
dramatic neutral tones, the limited edition eye shadows include a 
variety of finishes from matte to metallic, and everything in between.

Angel

Eye Shadow
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VintageKola BearBashPearlesqueGoddess

SerendipityLibra’s AutumnFirst PlaceFrankWink Wink
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(THE bro

wn)
(buttery 

satin)
(rich matt

e with g
litter)

(peachy t
ransition

)
(warm matte) (deep bro

wn matte)
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Accessories

A perfect pairing for the Brow Jam, the dual ended 
angled brush is handcrafted in Italy and features 
duo-fiber synthetic bristles with a sharp slanted 
edge. The tapered spoolie softens harsh edges and 
blends product evenly.

A durable bag for everyday beauty essentials. 
Roomy yet compact, the on-the-go beauty routine 
fits right in. The beauty bag  features durable poly 
material with the embroidered signature wings.

Dual Ended Angled Brush
Beauty Bag
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Beauty
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North America
30%

Latin America
1%

Europe
24%

Asia Pacific
43%

Africa & 
 Middle East

2%

The global cosmetics market is a powerful and dynamic market driven by strong consumption growth 
potential. This potential is expanding with the rise of the middle and upper income classes on the lookout 
for products that meet their diverse aspirations and their infinite quest for beauty. Luxury cosmetics 
accounts for a quarter of the beauty market and half of the worldwide cosmetics market growth. The 
luxury cosmetics market has increased by 10% in 2019, and is expected to continue in the years to come.

Luxury Cosmetics Global Market in 2019

 Market

Source: L’oreal (2020)



Competition
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Competitive Advantage
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Wingme Cosmetics is shaping the future of the beauty world. We 
provide unique essentials that accentuate the user’s natural features 
while incorporating more ethical choices into the daily beauty 
routine with our social cause at the heart of the brand 

We offer a “feel-good” approach to beauty while bringing the best 
in quality, innovation, and sustainability at a competitive price point.  



Sales Channels
Utilizing online marketing through social media, our online 
presence appeals to customers nationally and globally. 

Online (official website) 
Pop-ups  

Specialty stores  
Niche boutiques

Wholesale & Retail

Direct to Customer
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2020

Growth Objectives

2021
2022 2023

✦ Expand local retail 
presence 

✦ Initiate PR strategies

✦ Transition to fully 
biodegradable 
packaging 

✦ Grow product line 

✦ Expand to national retail

✦ Expand retail to global 
markets and specialty 
retailers 

✦ Grow product line 

✦ Establish PR Partnership 

✦ Strengthen global 
market presence and 
retail markets 

✦ Grow product line
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As a full-time professor for over twenty years, Nadia took the leap of 
faith and joined her daughter in establishing their own brand. She 
taught marketing and international business at the American University 
of Beirut and Lawrence Tech University. With her extensive business 
knowledge combined with her passion for helping others, she’s 
involved with product development, marketing, and strategic planning.  
She enjoys sewing, collecting antiques, and spending time with family.

Combining Fadia’s long standing spirit for entrepreneurship and her 
activism in human rights, the idea of Wingme was born. She leveraged 
her academic background in architecture, implementing the creative 
branding and communication for the company. With a passion for 
quality and perfection, Fadia is actively involved in every element of 
developing the brand, from formula creation to product distribution. 
She enjoys traveling, music, cooking vegan dishes,  and sketching.

Our Story

Fadia Shuayto
Co-founder & CEO

Nadia Shuayto
Co-founder & COO
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Thank You!


