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1. Google (90%)

2. Bing (5%)

3. Yahoo (2%)

4. MSN (1%)

5. Other - AOL, Baidu, etc. (1%)

Popular Search Engine Rankings for the UK



Google processes 40,000 search queries a second.

The #1 position in Google search results receives 18.2% 

of all click-through traffic. The second position receives 

10.1%, the third 7.2%, the fourth 4.8%, and all others 

under 2%.

Why Are Search Engines Important?



Search engines have two major functions: 

1. Crawling and building an index

2. Providing search users with a ranked list of the websites they've determined are the most relevant.

How do Search Engines Work?



What Search Engines See



1. Link Features

2. Keywords and Content

3. Engagement and Traffic

The Ranking Factors



First thing you do to get started. Google yourself. 

There is perhaps no greater tool available in researching the activities of search engines than the freedom to use the 
search engines themselves to perform experiments, test hypotheses, and form opinions. 

How to get started?



On-Site 



Make a site with a clear hierarchy. This is why your site navigation is important. Ideally every page should be 

maximum 3 clicks away from your homepage. 

Navigation and Links



Make pages primarily for users, not for search engines. Don't deceive your users or present different content to 

search engines than you display to users, a practice commonly referred to as "cloaking."

Keywords are fundamental to the search process. They are the building blocks of language and of search. In fact, 

the entire science of information retrieval is based on keywords. 

Ask yourself...

Is the keyword relevant to your website's content? 

Will searchers find what they are looking for on your site when they search using these keywords? 

Will they be happy with what they find? 

Keywords



The Long Tail of Keyword Demand



Do your own brainstorm

Google Trends: https://trends.google.com/trends/

Google Search Console: https://search.google.com/search-console/about

Google Adwords Keyword Planner Tool: 
https://adwords.google.co.uk/ko/KeywordPlanner/Home

Keywords Resources



Tools: Screaming Frog (https://www.screamingfrog.co.uk/seo-spider/)

How to fix? 
1. Publish the page. 
2. Create a 301-redirect. 

404 Pages



Page Titles, URL’s and Meta Description

Page Titles: Be 50-55 Characters

Meta Descriptions: Be min 150 to max 
170 characters

URL: Simple and descriptive. 



All copy matters.

Create a useful, information-rich site, and write pages 

that clearly and accurately describe your content. 

Content



Over the past few years, search engines have cracked 
down on pages with thin or duplicate content by 

assigning them lower rankings.

Duplicate Content



Search Engines cannot read text on images. This is why Alt Text is important. 

Images and Alt Text



Rich Snippets



Google My Business Listing



Search Engines love reviews.

Reviews



Google needs to be able read your content. But once it can, it needs to 
know that people want to look at it. 

Once you have gotten your website content update. Now is the time to 
share it. Share it on social platforms, featured on other blogs, in web 
publications, on friend’s sites, etc. 

Share Your Content



Search Engine’s are constantly learning. Becoming 
smarter everyday. 

Wrap-Up



Thank You


