
JOB SPECIFICATION 

Position: Digital Designer  
Company: Bremont Watch Company  
Location: 
Report: 

Henley on Thames, Oxfordshire, U.K.  
Head of Ecommerce 

  
  
COMPANY OVERVIEW 

Bremont is a leading luxury British watch company producing beautifully engineered 
mechanical watches at their state of the art Manufacturing and Technology Center 
“The Wing” in  Henley on Thames, England  
 
Founded 2002, when Nick and Giles English, Co-Founders, embarked on a journey to 
make beautifully crafted pilot’s watches of exceptional quality. Driven by the desire to 
play their part in reviving the British watch industry and build a globally recognized 
luxury brand.  
 
Bremont is global business operating its own boutiques and a wholesale network 
across the world with its own manufacturing center based in the UK. As we grow the 
business we look to invest in the right talent to enable us to achieve our goals. 
 
 
CONTEXT AND PURPOSE OF THE ROLE 

The purpose of this role is to play an integral role in the DTC team and Marketing and 
Brand teams. 

The role is to constantly improve brand expression through better design; with an 
understanding of digital design best practice also possessing a range of offline design 
experience.  

 

KEY RESPONSIBILITIES  

− Working through and delivering BAU and ad hoc design tasks 

− Own the full project lifecycle - from brief to design to usability and overlooking 
the build of designs with development team. 

− Following direction from your colleagues to conceptualise seasonal campaigns 

− Working collaboratively with Developers and Ecom Department to deliver digital 
output of the highest quality and to brief 

− Staying on track with emerging digital trends and culture and engaging with the 
wider digital creative community 

− Ensure all Design work across digital and print is executed with creative flair, at 
pace, and to the required brand standards and guidelines. 

− Lead site design in refining and developing the customer journey, working with 

responsive wire frames to design and execute. Work with peers to create UI/UX 

focused website designs on projects such as navigation, PLP, PDP and checkout, 

to name a few. 

− Demonstrate the highest design standards for all channels and touchpoints and 

motivate others to display the same. Have a good understanding of digital 



technology including the back-end systems and functionality along with working 

with front and back end developers. 

− Constantly maintain awareness of new trends in design, on and off-line, and how 

these can be appropriately applied to the brand. 

− Manage multiple briefs and communicate progress accurately to wider teams. 

− Articulating and presenting creative ideas/treatments to team 

 
 
 

 

KEY SKILLS & EXPERIENCE 

The successful candidates will be/have:  

− Relevant industry experience with an e-commerce high end/luxury fashion brand 
or agency that has had similar clients 

− Experience in designing cutting-edge websites, interfaces and/or digital 
campaigns (including affiliate banners, site updates, emails, ad hoc design tasks) 

− An exceptional online portfolio showcasing innovative design concepts and highly 
considered visual executions 

− High attention to detail 

− Lead the design process from creative development to sign off for all digital 
design. Some offline support may be required on an adhoc basis 

 
 

COMPETENCIES AND LEADERSHIP CHARACTERISTICS 

The ideal candidate will  possess most, if not all, of the following competencies:  

− A self-starter, able to work at a fast pace and adapt to an ever-changing 
retail environment 

− Have a passion for innovation and trying new ideas to improve sales 
opportunities 

− Understand and show passion for the Bremont brand and luxury sector as 
a whole 

− A positive and upbeat team player who can focus on the customer 
experience  

− Confident working with KPIs and with an analytical, problem-solving 
attitude 

 
 

 


