
JOB SPECIFICATION 

Position: CRM Executive 
Company: Bremont Watch Company  
Location: 
Report: 

Henley on Thames, Oxfordshire, U.K.  
Head of CRM 

  
  
COMPANY OVERVIEW 

Bremont is a leading luxury British watch company producing beautifully engineered 
mechanical watches at their state of the art Manufacturing and Technology Center 
“The Wing” in Henley on Thames, England  
 
Founded 2002, when Nick and Giles English, Co-Founders, embarked on a journey 
to make beautifully crafted pilot’s watches of exceptional quality. Driven by the 
desire to play their part in reviving the British watch industry and build a globally 
recognized luxury brand.  
 
Bremont is global business operating its own boutiques and a wholesale network 
across the world with its own manufacturing center based in the UK. As we grow the 
business, we look to invest in the right talent to enable us to achieve our goals. 
 
CONTEXT AND PURPOSE OF THE ROLE 

 
We are seeking a driven CRM Executive to play an integral part in ensuring we 
continue to build strong relationships with our customers.  

The team is responsible for ensuring the execution and enhancement of our CRM 
plan. Focusing on targeted, personalised content with the long-term aim of driving 
customer loyalty, brand recognition and conversion of prospects. 

As CRM Executive you’ll be joining us to innovate our CRM function, ensuring data 
is used efficiently, carrying out customer segmentation and ensuring campaigns are 
targeted and relevant. You will support in the delivery of our CRM across various 
customer touch points including Email, SMS, Events, Chat, Web and In-Store.  

Reporting directly to the Head of CRM, you will work closely with internal teams to 
build good relationships and collaborate with a range of stakeholders in key areas.  

 

KEY RESPONSIBILITIES  

  

• You’ll be responsible for managing CRM campaigns from initial brief through 

to delivery, ensuring campaigns are optimised and delivered effectively. 

• Oversee marketing comms, triggered communications, customer journeys, 

and have end-to-end involvement with planning, implementation and 

reporting of CRM. 

• Working closely with data to select or create targeted audiences, and any 

subsequent reports required. 



• Identify, setup and monitor automated campaigns to improve customer 

lifecycle. 

• Prepare weekly and monthly reports on key performance indicators.  

• Monitor Prospects and Customer Databases to ensure correct data is 

available. 

• Share and react appropriately to trends and monitor competitor analysis. 

• Assist with creating and delivering CRM best practice guidance.  

• Support the Head of CRM in developing and analysing a test and learn plan, 

and to create a continuous process of improvement. 

• Build and execute the email communication calendar.  

• Closely work with other teams to develop the customer journey and ensure 

consistent brand messaging at each touch point.  

KEY SKILLS & EXPERIENCE 

The successful candidates will be/have: 
  

• Experience working with Email Service Providers and Marketing Automation 
tools. 

• Knowledge and experience of CRM, building emails and creating audience 
segments.  

• Ability to use Microsoft Office software packages to a competent standard.  

• Customer-centric & data-driven mentality.  

• An understanding of GDPR and the ability to question and voice concerns or 
considerations. 

• Excellent communication (written and verbal) and interpersonal skills to 
effectively and appropriately with colleagues, at varying levels 

• Knowledge of Priority ERP an advantage but not essential 

• Knowledge of SQL an advantage but not essential 

• Knowledge of consumer analysis tools such as Google Analytics would be an 
advantage but not essential 

 
 

COMPETENCIES AND LEADERSHIP CHARACTERISTICS 

The ideal candidate will possess most of the following competencies:  
 

• Inquisitive thinker and looking at communication from a customer point of 

view. 

• The ability to thrive within a fast-paced work environment   

• Proactive and highly organised, with the ability to prioritize workload and 

effectively multitask.  

• Experience solving challenging and sometimes technical problems.  

 


