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EDITORIAL
BEFULFILLED is jam-packed with tools 
and tips for entrepreneurs in order to 
help you reach your goals and achieve 
your dreams.

In this inspiring second issue of BEFULFILLED, we continue to 
bring you the trends, tips, and truths that you can leverage to 
make an actionable difference in your business and life.  

If you missed our inaugural issue earlier this year, 
BEFULFILLED is a new valuable resource for entrepreneurs 
who are seeking to pursue success on their own terms. It’s rich 
with information, strategies, and helpful tips. In BEFULFILLED, 
we openly share the advice we give to our clients and friends.  

In each issue, we aim to distill expert advice into an 
approachable and engaging read that gives you the facts and 
guidance you need. We provide key, need-to-know, tips for 
ecommerce marketing success, based on the most up-to-
date practices. Drawing from our own experience, as well as 
interviews with colleagues in the field, we give you the data 
and tips you need to set yourself up for success. We also 
introduce you to the partners that have helped many of our 
clients overcome challenges and find success.

In this current issue, we look at what the hot greens 
supplement trend can do for your product portfolio, talk 
about how to plan your offer to maximize success, and 
explore the professional benefits of joining a mastermind 
group. We also share an inspiring case study featuring the 
founder of weight-loss program Code Red, examine changes 
in the digital market sales landscape, look at what Walt 
Disney can teach us about pricing, and more. 

I am very excited to be part of the conception and launch of 
this magazine. In our over 18 years in the field, we’ve helped 
thousands of partners achieve their goals and realize their 
dreams. We’re known for bringing 100% of our expertise, 
commitment, and passion to the ShipOffers’ table. 

BEFULFILLED is a magazine designed to help entrepreneurs 
recognize not only what success is, but also how to actually 
achieve it.

Sign up at shipoffers.com/magazine to stay connected!

Co-Founder, ShipOffers

Doug Roberts
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Partners to Support 
Your Business
Since 2001, ShipOffers has been providing contract manufacturing, sourcing, and fulfillment services. 
During this process we have developed strong strategic partnerships with industry leaders in a variety 
of fields, as we support everything it takes to run and grow a successful online campaign.

Manufacturers
UST Corp 1 (801) 547-8052 www.ustcorp.com

Nutratech Labs, Inc. 1 (315) 695-2256 www.nutratechlabs.com

Media
ShipOffers Book Printing 1 (866) 393-3483 www.shipoffers.com

CRM
Konnektive 1 (800) 270-8701 www.konnektive.com

Limelight 1 (800) 455-9645 www.www.limelightcrm.com

WooCommerce www.woocommerce.com

PayKickstart support@paykickstart.com www.paykickstart.com

UltraCart 1 (209) 383-9870 www.ultracart.com

ClickFunnels 1 (208) 323-9451 www.clickfunnels.com

Shopify 1 (855) 816-3857 www.shopify.com

Marketplace
ClickBank 1 (800) 390-6035 www.clickbank.com

BuyGoods 1 (302) 404-2568 www.buygoods.com

Processing
Cambridge Commerce 1 (760) 444-9000 www.cambridgecommerce.com

Easy Pay Direct 1 (800) 805-4949 www.easypaydirect.com

Seamless Chex 1 (888) 998-2439 www.seamlesschex.com

Moneta Management, Inc. 1 (844) 666-3821 www.monetamanagement.com
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Chargeback Midigation
Chargebacks911 1 (877) 634-9808 www.chargebacks911.com

Midigator 1 (800) 960-2184 www.midigator.com

Accounting
Fully Accountable 1 (877) 330-9401 www.fullyaccountable.com

Traffic
Union 1 (800) 876-8408 www.unionsquaremedia.com

Consulting
RedOx 1 (702) 984-5359 www.redoxconsulting.com

Fairall Group 1 (877) 234-5672 www.bfairall.com

Ecomm Insider 1 (775) 432-1757 www.buildgrowscale.com/ecom-insider

Amplified Partnerships 1 (775) 432-1757 www.buildgrowscale.com/amplified-
partnerships

Customer Service
Turtle Peak 1 (844) 702-4220 www.turtlepeakcs.com

Great Falls Marketing 1 (800) 640-0676 www.greatfallsmarketing.com

HelpGrid 1 (302) 200-4456 www.helpgrid.com

Masterminds
War Room Mastermind www.warroommastermind.com

Baby Bath Water 1 (720) 722-2216 www.babybathwater.com

Genius Network 1 (480) 858-0008 www.geniusnetwork.com

TotalCEO 1 (888) 208-4941 www.thetotalceo.com
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Cristy Nickel’s Journey 
to Becoming an 

Entrepreneur

Case Study

The Evolution of Code Red
In her early thirties, Cristy was one of the top three 
professional boxers in the world. After a stint on MTV’s reality 
TV show called MADE, she was lauded as a top celebrity 
personal trainer. That’s when she noticed herself quickly 
putting on pounds. “Here I am training three to five hours a 
day, and I’m actually getting fat. It was astonishing to me 
because I had people who would come to me as a top-level 
trainer,” she remarks.

She had an epiphany: You can exercise and exercise, yet not 
lose any weight. Why? It’s all about what you’re putting in 
your mouth – namely, carbs and sugars. Rather than ramping 
up an already robust exercise regimen, she needed to revamp 
her diet. 

“We believe in eating real food, drinking water, and sleeping; 
we don’t believe in pills and shakes and any crap – no 
gimmicks,” Cristy says.

“The diet industry has been lying to us for years,” says her 
sister Cari, who now works with her. “I’ve lost over a hundred 
pounds and kept it off with the Code Red lifestyle.” 

That means every single person can lose weight, regardless 
of physical ability, she realized.

Learn the key moves that 
brought her lasting success.

Finding the Right Business Model
When Cristy launched Code Red five years ago, she had little 
knowledge of Internet marketing or business in general. She 
spent one-on-one time with each client, in addition to working 
with the people she trained. 

Then, Natasha Hayslett – a high-level business coach and 
marketing strategist who just happened to want to lose 
some weight – came along. A month into the program, she 
was astonished at how many pounds she’d dropped. “The 
world needs to hear this message – you are very special,” 
she told Cristy. 

She gave Cristy three pieces of advice. Cristy implemented 
them all. “I was blown away,” she says. “Implementing three 
small changes tripled my income, and I was floored.”

She brought Natasha on board to advise her. “Immediately, 
we completely changed the business model,” Cristy says. 
She went from accompanying clients to work parties to 
keep them away from the snack table, to delivering powerful 
techniques for developing self-discipline. Realizing the 
power of the Internet, she quickly left her brick-and-mortar 
office behind.

Cristy Nickel, the founder of Code Red, has become a successful entrepreneur, prolific 
author and sought after speaker. She has written The Code Red Revolution, outlining 

her revolutionary weight-loss plan, among other books. However, she wasn’t always an 
entrepreneur. She discovered her path to business leadership in her mid-thirties, fueled 

by her passion for helping people live healthy, fit lives.  



9

Early Challenges
Money was a major hurdle at first. Fortunately, Cristy was 
able to borrow enough to get off the ground. 

She was also challenged with how to take her knowledge and 
share it on a larger scale. Natasha guided her in identifying 
her niche, developing her vision and strategy, and articulating 
her purpose and message. 

“Like most, I’m not a natural entrepreneur. I am now, but I 
had to grow into it,” Cristy said. She’s the first to admit that at 
the outset, she didn’t have a clue about marketing funnels or 
Internet platforms. “But I’m smart enough to learn and to hire 
people who know,” she affirms.

Cristy also needed advice on when to level up and the steps 
to make that happen – like hiring more staff, working with a 
shipping company, and automating processes.

“I used to hand-print from my computer and hand-bind every 
single custom program book that went out myself,” she laughs. 

 
She also dealt with the frustrations of her husband, Miles, who 
saw her working sixteen-hour days for few rewards. “We were 
never together. And it was not the life that he had envisioned.”
 
But Cristy kept building her knowledge. Natasha had her do 
exercises on where she saw herself in one year or five. That 
proved challenging as Cristy was a hard worker, but not a 
natural visionary. Through much effort, reading, and classwork, 
she developed an impressive level of business savvy. 

She would also visualize herself speaking to a huge audience 
and having thousands of clients. “I had to believe what 
Natasha saw about me because it was such a synergistic 
relationship,” she says. “I believed that she would be 140 
pounds, and she didn’t see it – and I said, ‘I see it, I see it.’”

“I believed in her when she didn’t believe in the program or 
didn’t believe in herself. And I loved her through that. And she 
loves me through building. And so we both had to see each 
other the way that we saw the other person.”

Cristy and Cari, the team behind Code Red
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The Path to Entreprenuership
Cristy reflects back on the key milestones and lessons in 
her path to entrepreneurship, sharing vital tips for those 
embarking on their own journey. 

1. Find a coach.

Cristy credits the start of her journey to entrepreneurship 
to working with a coach. She found herself considering 
her goals, and envisioning the life she wanted in the future, 
something she hadn’t spent much time on before. Although 
she was used to working hard, Cristy had never really 
envisioned where she wanted all that effort to take her. 
By putting in the hours and investing time and energy into 
personal and business development, she developed her 
business skills and crafted a vision for her life.

Natasha and Cristy both acted as one another’s coaches in 
different respects. “I believed in her when she didn’t believe 
in the program or didn’t believe in herself,” says Cristy. “And 
I loved her through that. And she loves me through building. 
And so we both had to see each other the way that we saw 
the other person.”

2. Stop waiting for the stars to align.

Get crystal clear on your message, Cristy says. After that, 
“Done is better than perfect. Get something out there; start 
creating content on social media.”

If you’re a parent, she remarks, “You are putting out content 
every day to those kids, and you are selling to those kids. 
You’re selling them on peas and carrots; you’re selling them 
on taking a nap.” You can use the same skills for another 
product and platform.

You don’t need a particular background to succeed, she 
stresses. “I want to continue to be an influencer and 
somebody that motivates people to want to achieve more – 
because I came from nothing. Cari and I came from nothing. I 
mean, we got an orange one time for Christmas.”

Cristy didn’t wait until everything fell into place financially. 
Rather, she took smart risks. She knew that as a nurse, her 
sister Cari would bring tremendous knowledge to the table. 
But five years ago, when Cari told her the salary she would 
need in order to quit her current jobs, Cristy wondered how 
she could swing it. 

“I just sat there with my head in my hands like, ‘I know I have 
to do this; I know that nobody’s got my back like Cari does,’” 
Cristy says.

“I took a huge leap of faith and signed her on,” she continues, 
noting that Cari now runs the day-to-day operations.

3. Be protective of your time.

At a recent conference, Cristy was astounded by how much 
time people admitted they wasted on mindless pastimes, 
like binge-watching Netflix. While Cristy loves to travel and 
maintain an active lifestyle, you won’t find her catching up on 
the last season of Game of Thrones.

“I only want to level up, so I’m very protective of who I hang 
around. I know what I’m capable of,” she says. “I know what 
my potential is. And I only want to associate with people who 
challenge me to be the best version of myself.” 

Cristy keeps a consistent schedule. She wakes up early to 
exercise, then gets dressed. Though she works from home, 
Cristy always makes an effort to look polished. Then she’s 
ready to share her message on Facebook and elsewhere, and 
spends her day continuing to develop and support the Code 
Red community.  She goes to bed early every day so she can 
wake up recharged. 

Cari works twelve to sixteen hours a day, starting at 5 a.m. 
She’s definitely an early morning person – she can’t wait to 
get to sleep because she can’t wait to wake up, she says. She 
starts every day by working out -- focusing on self-care and 
then moving on to Code Red.

Cristy admits that her brand of work/life balance isn’t right for 
everyone – she works a lot. But she loves it.

Plus, she’s brought in enough money for her and her 
husband to take a couple of high-end trips to Europe, as 
they have a passion for travel. While they’re away, Cari holds 
down the company.

4. Stay focused.

In her life as a whole, Cristy is highly focused. Code Red and 
her marriage are her key priorities. Her sister Cari is her best 
friend. She’s focused on her goals and the core relationships 
that are most important to her.

Cristy has quickly become a pro at delegation. “I’m always 
offloading more and more responsibilities,” she notes. “I’m 
really focused on only doing things that bring Code Red money, 
and outsourcing stuff like compliance.” Maintaining this laser 
focus has led the duo to triple their income each year.

Cari is highly efficient with her time, too. Time blocking has 
maximized her productivity. As a working mom, she’s good at 
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prepping, prioritizing, and keeping a tight schedule. She does 
large chunks of work in the early morning before the family 
wakes up, then turns off the volume on her phone during 
family time.

To parents, Cristy emphasizes, “You can’t be the best 
parent – or anything else in life – if you’re not taking care of 
yourself.” Don’t be the martyr who boasts that you only got 
three hours of sleep last night. “Turn the phone off, turn the 
TV off, start putting your foot down in your household, and 
start creating content. You can do it all; you really can. It 
just takes saying yes to some things and saying no to other 
things to stop selling yourself short,” she says.

5. Level up.

If you want to continue growing, you need to keep stepping 
outside of your comfort zone. Challenge yourself to do 
something you don’t feel quite ready for. Push yourself 
to follow your coach’s guidance even when you feel self-
doubts. Pushing through those doubts is the only way to 
level up. By doing that, you prove those doubts wrong time 
after time and increase your confidence, becoming the 
person you aspire to be.

Surround yourself with people who challenge you. “I seek out 
people that are high-level, high-octane; multi-million-dollar 
earners who have high levels of influence,” Cristy asserts. 
Why? Because they challenge her to level up.

What’s Next?  
Cristy sees an exciting future for herself as a motivational 
speaker on small business or entrepreneurship, as well as an 
author of more books on healthy living and weight loss.

With her own challenging rise to success, Cristy always 
strives to encourage others and give opportunities to 
deserving people with few advantages, Cari says.

She’s prepared to navigate the changes that come with scaling 
up further, too. “I know how to handle the success that’s going 
to come my way. I know how to treat the staff,” she explains.

She also wants to continue striving toward a higher level of 
fitness and traveling more, all while continuing to level up 
with Code Red.

“I can’t imagine being retired. I don’t want to be without Code 
Red,” Cristy says. “I know with every ounce of my being that I 
am the absolute best person when it comes to weight loss.”

Check out Code Red and Cristy at coderedlifestyle.com
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Imagine you’re in a bubble bath, with soothing hot water 
enveloping you completely. Then, little by little, you notice the 
water creeping down. You feel the chill of the air against your 
damp skin. Before you know it, you’re sitting in a puddle that’s 
only a couple of inches deep. You’re not warm anymore, and 
you definitely don’t feel relaxed.
 
That’s what drainers do to us – they suck the energy from 
our lives. Whether it’s a deluge or a slow leak, before you 
know it, you’re sitting in the energy equivalent of an empty 
bath.
 
You turn on the faucet. A rush of hot water starts filling the 
tub back up. You lean back into the relaxing warmth. That’s 
the effect of drivers – they fill us back up, replenishing our 
energy and vitality.

We all encounter drainers at times. They become a serious 
problem when they become a pattern, distracting us from 
what drives us. We then end up exhausting our drivers, or not 
even discovering them. The important thing is to recognize 
and deal with our drainers – otherwise, we’ll find ourselves 
sitting in the cold, empty bathtub of life. 
 
Let’s get started with putting plugs in your drainers before 
they sap any more of your energy and focus. To do this, we’ll 
embark on a three-step process. First, we’ll identify what 
you want to experience more of. Then, we will focus on 

Co-Founder, ShipOffers

Banish Your Drainers  
and Seek Out Your Drivers!

Tony Grebmeier

where you are blocked from doing so. Finally, we’ll make a 
plan to delve into filling you with more of what drives you.

So let’s ask a few question to identify what you want more of.
 

• Want to feel more EXCITED about your work?

• Want more TIME freedom?

• Want to TRAVEL more?

• Want to EARN more money?

• Want BETTER relationships?

Now we want to identify your drainers. You can only find what 
rejuvenates and transforms you by changing the patterns that 
are depleting your energy. Break free of your comfort zone by 
looking deep inside to determine what drives you.
 
Look at the personal patterns you’ve been living out in key 
aspects of life, like your professional work, relationships, 
and ability to manage your time. Tracking these patterns will 
show you what’s truly going on in your life and how you need 
to get unstuck.
 
Patterns give us the big picture, rather than just the little 
picture of what we feel at this moment.
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Stumped on where to look? Feeling drained but unsure why? 
Here are a few key questions to ask yourself:
 

• Do you feel a sense of balance in your life, or do you feel 
constantly strapped for time?

• Do you feel a sense of purpose in your daily work, or do 
you have trouble finding meaning in it?

• Do you have ways of truly relaxing and recharging during 
your downtime?

• Do you and your loved ones communicate and handle 
conflict well, or do you have room for growth in that regard?

• Do you take smart risks in different aspects of life, or do 
you always play it safe?

• Do you proactively seek out work projects that excite and 
challenge you?

• Do you avoid conflict, or do you address it before the 
issue begins to fester?

We often grow more comfortable living with our drainers than 
taking the risks that could move us beyond them. 

Write down five things or people that drain you – for example, 

the friend who’s always complaining or the task you’re 
procrastinating on that ends up dominating your focus.

If you and your partner are experiencing an ongoing point of 
contention that you’re unwilling to address head-on, having 
those hard conversations and dealing with some initial 
discomfort is the only way to move into a more harmonious 
state of being. 

If you’ve been keeping a low profile at work and getting bored 
with your job, pitching more challenging, high-profile projects 
to your boss will bring you more fulfillment in your work. 
Once you get through that initial discomfort, you’ll have set a 
new pattern, gained confidence in your ability to maintain it, 
and found a deeper level of satisfaction in life.

Now, list five things or people that drive you. They could be 
that hobby that enriches your sense of self, or that friend who 
always helps you believe in yourself. They’re the things that 
motivate you and make you feel pumped.

Then, name the drivers that you wish you had in your life. 
It’s time to give your drivers more space in your life – 
probably much more. 

Go ahead and take a risk – plug up those drainers and seek 
out those drivers! Demand more from life; not less. You are 
fully capable of achieving it, and getting what you truly want 
will come more naturally as you learn to live your new patterns. 

Today, create a new pattern for yourself to take back control 
of your life. Begin by starting a journal, reflecting on where you 
feel stuck, and identifying the challenges you yearn to tackle. 
Post a written reminder of the new pattern you’re setting 
where you’ll see it frequently. What feels challenging today will 
become tomorrow’s new norm, and you’ll find yourself thriving 
rather than just surviving — and living the life you deserve.

To learn more about how to turn obstacles into 
breakthroughs visit the FREE Drainers and Drivers course at 
www.drainersanddrivers.com

Gain deeper fulfillment in 
life by eliminating energy 
sucks and discovering what 

revitalizes you.
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• Natural sugar substitutes: Stevia leaf extract, monk fruit 
extract

• Extra fiber: Rice bran, inulin, apple fiber

You’ve probably heard of green nutrition powders, maybe in 
an ad on social media or in the health food section of stores. 
They’re such a viral trend by now that you may be wondering 
if you should be offering them to your customer base. 

But first things first: What are they?

These powders — often simply called “greens” — usually contain 
25 to 40 different veggie, fruit, and mineral ingredients. You 
could call them healthy, natural nutrition that’s been distilled into 
an easy-to-digest powder form. They’re as natural as nutrition 
gets, which healthy-minded consumers absolutely love. 

Here are some common components:

• Leafy greens: Spinach, kale, collards, parsley

• Seaweed: Spirulina, chlorella, dulse, kelp

• Grasses: Barley grass, wheat grass, oat grass, alfalfa

• Plant-based digestive enzymes: Amylase, cellulase, 
lipase, papain, protease

• Herbs: Holy basil, astragalus, echinacea, milk thistle

• Mushrooms: Maitake mushroom extract, shiitake 
mushroom extract

• High-antioxidant fruits: Blueberries, raspberries, goji, and 
acai berries

• Other vegetables: Broccoli, beets, carrots, tomatoes, 
green cabbage

• Nutritional extracts: Green tea extract, grape seed extract, 
ginkgo biloba extract

• Probiotics: Lactobacillus (L.) rhamnosus, L. acidophilus, 
Bifidobacterium lactis

20222019

8.3%
Greens are the hot trend 
in natural nutrition, and 
the powdered nutrition 
supplements market is 
expected to continue growing 
at 8.3% CAGR through 20221. 

The U.S. led market growth in 2017, with a market share of 
47%2. 

With the viral growth in the greens market, you could be 
looking at your hottest new product.

You might be thinking, “I can’t even pronounce half the words! 
Why are greens so popular?” Well, we’re about to give you the 
scoop on why you need them in your diet—and maybe in your 
offer.

On Chris Kresser’s podcast, guest Dr. Thomas Cowan, MD 
notes the diversity of plants that some of our ancestors ate: 
“Healthy hunter-gatherer humans ate a much wider variety of 
vegetables than we do today—up to 20 species per day and 
100 species throughout the year!”

Humans today are grossly undernourished3. We went from a 
constant buffet of nutritious plants to barely scraping together 
enough nutrition to survive. Consider these stark facts4:

• Fewer than one in ten Americans today get the vegetable 
servings they need.

• Men are less likely than women to eat enough veggies, at 
7.6%.

• Young adults are least likely to meet vegetable 
requirements, at 6.7%

Why Are Green Nutrition 
Powders so Popular?
Learn about the viral superfood powder market 

and how you can join this growing trend.
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Greens are flying off the shelves because one scoop of 
powder can replenish so many vital nutrients.

The facts show that in today’s society, it’s hard to meet 
nutrition requirements just from chowing down on veggies 
alone. From body-builders to parent bloggers, everyone 
seems to be catching the greens wave because of how 
simple and tasty it makes nutrition for both kids and adults. 
What could be easier than tossing a scoopful of green 
nutrient powder into a smoothie?

Health blogger Yuri Elkaim delves into the major health 
benefits of adding these superfoods to your daily diet. 

“They are believed to reduce the risk of blood clots, regulate 
triglyceride and cholesterol levels, and slash the chances 
of developing cardiovascular disease,” he says. “Also, 
greens have been shown to promote healthy cell division 
while spurring cell death of cancer cells and inactivating 
carcinogens.” (These statements have not been evaluated by 
the FDA.)

In short, there’s no downside. Just fast, delicious nutrition 
that your health-conscious customers will love. 

Sources:
1. News Tech Markets, “Powder Dietary Supplements Market Projected to 
Increase at a Notable CAGR through 2017-2022”
https://newstechmarkets.com/2019/05/17/powder-dietary-supplements-
market-projected-to-increase-at-a-notable-cagr-through-2017-2022/
2. BusinessWire, “Global Superfood Powders Market 2018-2022 | Rise in 
Demand for New Varieties of Superfoods to Boost Growth | Technavio”
https://www.businesswire.com/news/home/20181228005065/en/Global-
Superfood-Powders-Market-2018-2022%C2%A0-Rise-Demand
3. Time, “About 90% of Americans Don’t Eat Enough Fruits and 
Vegetables”
https://time.com/5029164/fruit-vegetable-diet/
4. CDC, “Disparities in State-Specific Adult Fruit and Vegetable 
Consumption — United States, 2015”
https://www.cdc.gov/mmwr/volumes/66/wr/mm6645a1.
htm?s_cid=mm6645a1_w&utm_source=STAT+Newsletters&utm_
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term=0_8cab1d7961-f26644060f-150444909

“The customer response to 
on-demand greens has been 

tremendous,” says Sarah 
Huerta, Growth Manager 
at ShipOffers. “There is a 

lot of opportunity, and our 
clients know it.” 
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I’ve been a keen student of Walt Disney ever since my teens. 
I was fascinated with how he started and grew one of the 
most loved and profitable companies in the world.  To 
this day, Disney is synonymous with a unique, high-quality 
experience and outstanding customer service.

Interestingly, compared with other theme parks, Disney has 
always had the highest priced tickets, and they can justify 
the premium prices because of the premium experience they 
provide. Last year, Disney even introduced tiered pricing, 
which allows them to further increase prices during the 
busiest periods of peak demand.

I suspect that if Walt were alive today, he’d be uncomfortable 
with the dizzying heights that ticket prices have reached, but 
then again, the world has changed drastically in the last fifty 
or so years since he passed away.

Disney does not discount their prices to the public. Ever. They 
don’t need to. The brand is so well established and trusted 
that every guest knows what they’re going to get, and there’s 
never a shortage of customers.

But what if you don’t believe you’re in an industry that can 
charge premium prices?  It’s important to understand that in 
virtually every market, there are a percentage of customers 
that simply want the very best you have to offer, regardless of 
price. Typically, it’s about 15 - 20% of customers.

As another example from Disney, although water is available 
for free at drinking fountains, Disney sells both mid and high-

priced water: DASANI water for the mid-range, and SMART 
water at the high-end. This is by design, because they’re well 
aware that a percentage of their customers always want a 
higher priced, premium offering.

Sadly, most businesses ignore this premium demographic, 
either because they’re too lazy to create other offerings, 
or because they refuse to admit that some customers are 
willing to pay more.  Remember, you are not your customer!  
Be especially careful with your thinking if you are the type of 
person who is price conscious – not everyone is like you!

The lesson is clear.  
 
I encourage you to consider how you might add some 
premium-priced offerings to your lineup of products or 
services to serve the demographic who wants them.

Remember, in every market, there’s always a percentage of 
people who want the very best you have to offer, and as long as 
they get value, price is not an obstacle in their buying decision.

Andrew Lock is often described as “The Yoda of Marketing” 
– not because he’s short with green pointy ears - but because 
of his encyclopedic knowledge of marketing.  Andrew is 
also the presenter of the popular online TV show “Help My 
Business!” that proves business doesn’t have to be boring! 
(www.HelpMyBusiness.com).  Originally from the UK, he now 
resides in Las Vegas, Nevada.

Presenter of “Help My Business!”

What Walt Disney Can 
Teach Us About Pricing

Andrew Lock
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What’s the key to an offer’s success? Advance planning. You 
need time to fully develop your concept and strategy before 
you can implement them effectively.
 
Here, I’m going to delve into five key elements of planning 
your offer. But first, how much time should you allot to the 
planning process? 

From Square One...
If you’re starting from scratch, you’re going to want to allow a 
solid 60-90 days to get your offer off the ground. Budget in at 
least a month to get processing set up and finalize your copy. 

Bear in mind that you’ll still need to be running on all 
cylinders and moving fast — and you will face speed bumps 
and hurdles!

Already Up and Running…
If you’re already operating and want to add a special feature 
or promotion, create a 30-60 day timeline. This will give you 
time to create the copy and set up processing.

Budgeting enough time will save you both time and money 
in the long run. You might want it done yesterday, but those 
30-60 days will give you time to make sure the website is 
working well and everything can be processed smoothly. 

That way, you won’t run into frustrating and costly issues.
 
Always think down the road, too. In August, you should be 
thinking about what your New Year’s promo is going to look like. 

Now, let’s dive into the five core elements of planning for your 
next offer.

1. Who is your target audience?

Understanding your target audience and what you’re offering 
them is the central element of creating an offer and launching 
a product. What are their demographics? Who do they aspire 
to be, and what products reflect the image they want to 
project? Know your customers inside and out  — their income 
level, career status, age, and other key details. Create customer 
profiles to keep those traits at the front of your mind.

2. Where is your traffic coming from?

Develop your plan for drawing traffic to your site. You’ll 
definitely see more traffic if you go the CPA (cost-per-action) 
route. Paying the people who are driving that traffic for more 
exposure will pay off. 
 
Remember — there’s warm traffic, and there’s cold traffic. 
Warm traffic has been to your site already and is at least a 
little familiar with your product. Cold traffic is learning about 

Director of New Business Development, ShipOffers

Plan Your 
Next Offer Now

Josh Noble
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your product for the first time. They may have seen an ad on 
Facebook or Google, but you haven’t established trust with 
them yet. You might gain warm traffic by partnering with 
affiliates who sell products or services that complement 
yours. Offer tutorials or informative posts on your site that 
draw people back again and again.

3. How should you choose an offer?

It depends on what you’re passionate about — you need 
something that fits into your vision. You need the knowledge 
and drive to hone your idea and explain it to customers.

Of course, it’s crucial to follow market trends as well. If it’s 
New Year’s time, you can think of something related to weight 
loss. For example, today, an offering related to the ketogenic 
diet would take advantage of current trends. Always stay on 
top of the market.

Be willing to make changes to your offer based on how 
it performs, too. You’ll gain valuable data once you start 
promoting it.

4. What message are you giving your audience?

Without strong copy, you will not sell, and your offer will 
not convert people into customers. The genius of strong 
copywriting is creating a message that the customer can 

identify with while addressing the specific pain point that the 
customer is trying to solve. 

For instance, rather than just saying, “Keto is hot,” you should 
give people the meat behind why it’s hot. Give the story of 
why a celebrity promoter loves the product. 

5. How can you grow and scale without hiccups?  

Finding the right partners will keep you on track to scale up. 
You will encounter hurdles, but having skilled partners to 
handle specialized aspects of operations will help you find 
solutions to any challenges that arise.
We cover the product and logistics side of shipping to your 
customers — a huge component of the scaling process.

In short, having a strong plan with a clear and realistic 
timeline, coupled with a sense of urgency and passion, will 
ensure your success. Now, dive in, create your timeline, and 
start planning!

5 key steps to 
choosing the 
right product 
and strategy.

Are you ready to discover what other elite marketers already 
know? Schedule a talk with Josh Noble at 
shipoffers.com/consultation 
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What is a Mastermind? In his 1925 book The Law of Success, 
Napoleon Hill originated the concept of a peer-to-peer 
mentoring group where members help each other to learn 
and grow.

In a Mastermind community, members share their thoughts, 
ideas, and goals while providing group accountability and 
support for each other’s development. 

For this article, we sat down to chat with Michael Lovitch 
– who not only has been a member of many Mastermind 
communities but also runs his own – to gain insights on 
choosing the right group.

Before he founded three multi-million-dollar companies, 
Michael was a special education teacher. He then started a 
publishing company focusing on psychology books. Joining 
Mastermind groups played a pivotal role in his growth.

Lovitch first joined a Mastermind community in 2004, when 
he was marketing his own company and wished to learn 
more about digital marketing. Anyone who wants to learn and 
grow can benefit from a Mastermind, he says.

Over the years, he participated in various Mastermind 
groups. “Some Masterminds are good, some are bad, 
some are okay,” he says. “Make sure that you vet them.” He 
learned there is something for everyone out there, if you 
screen prospective groups carefully.

Private coaching is most effective for developing a specific 
capability. However, if you can’t afford a private coach or 
you need a broad range of knowledge on a certain topic, a 
Mastermind can provide the benefits of peer coaching. It’s 
basically a think tank and support group all in one, composed 
of people bound by a common interest or goal. If you’ve 
identified a gap in your knowledge or in your company, you 
could join a Mastermind that will help you fill it.

Groups often have a theme, like developing a public 
personality, cultivating leadership, boosting online presence, 
or learning a specific growth technique, Lovitch says. For 
example, Ezra Firestone focuses on ecommerce, and James 
Shramko concentrates on systems in business. Whatever your 
area of interest, hone in on Masterminds focused on that topic.

How to Find a Mastermind?
• At conferences, keep your eyes open for opportunities to 

join Mastermind groups in your area of interest.

• Throw out the idea to your social media groups and see 
who bites.

• Ask for personal recommendations from colleagues.

Entrepreneur

What’s a Mastermind 
(and Should You Join One?)

Michael Lovitch
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How to Vet a Mastermind?
“The vetting process is huge,” says Lovitch. The objective when 
vetting a Mastermind is to say, “This is what I want out of a 
Mastermind. Will this group you help me to reach my goal?”

1. Determine whether the focus and format of the 
group meets your needs.

• What are its objectives?

• What is the meeting format?

• How many members does it have?

• How much are members expected to spend on travel? 

2. Evaluate the leadership.

• Does a professional facilitator guide group discussion?

• Does the group leader have expertise in the group topic? 

3. What is the selection process for members?

• Can anyone join, or are there criteria?

• Will you take part in an interview?

• Are you talking to a group leader or a salesperson? 

4. What do members say about the group?

• How has it helped them to grow?

• Do you already know people in the group whom you 
respect?

• Do current members plan to stay with the group?

Ensure the group’s level of expertise will challenge you but 
not be too far over your head. “If it’s peer-to-peer, you want 
to bring something to the table because you don’t want 
to be the weak link,” says Lovitch. Likewise, you want to 
make sure that the other participants have experiences and 
backgrounds you can benefit from too.

“A Mastermind implies everybody sharing equally. Make sure 
that it’s set up that way,” he says.

Be wary of groups that just want your money. “Is it always a 
yes? Are they just trying to get cash from a lot of people?” 
Lovitch says. 
Consider how you feel when interacting with the participants. 
Do you feel encouraged to share? Do you admire their work? 

If those dimensions are lacking, you won’t be likely to grow, 
says Lovitch.

How to Leverage a Mastermind?
• Strive to both contribute and learn. “You don’t want to be 

that guy that’s getting help all the time and never giving 
back,” says Lovitch. “Find a group where you add value 
and feel good about going.”

• Stay as long as you’re enjoying and benefiting from it. If 
you’ve accomplished your goal, you might find another 
group – or if everyone is still learning and growing 
together, you might continue with it, Lovitch advises.

According to Lovitch, the comradery is the best part of 
belonging to a Mastermind. You know somebody always 
has your back – and you have theirs. That in itself is a huge 
confidence builder!

Connect with Michael at babybathwater.com
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The ecommerce market has been undergoing some serious 
shifts as carriers respond to consumers’ changing needs 
and expectations. 

Convenience and speed are the name of the game.  
“Consumers want instant gratification—they don’t want to 
wait days for a package,” says D. J. Kelly, FedEx’s district 
sales manager.

Consider These Facts:
• Last year, more than 50 million ecommerce packages 

were shipped, as Kelly notes.

• In seven years, this number will reach 100 million.

• Ecommerce is growing at a higher rate than the rest of 
the retail market. In 2018, ecommerce sales accounted 
for more than half1 of retail sales growth.

Due to the competitiveness of the ecommerce market, sellers 
need to have high marks from their customers to become 
preferred retailers. The most successful sellers are finding 
smart shipping solutions to accomplish that goal.

The Key Changes: Speed, 
Convenience, and Cross-Border Sales
 
The landscape of ecommerce is rapidly evolving as leading 
shippers design innovative practices. 

For example, FedEx is helping change the game for 
ecommerce in the following ways:

• Providing service seven days a week. 

• Adding pick-up and delivery services in more than 62,000 
U.S. locations.

• Making international shipping easier than ever.

Importantly, the seven-day-a-week service makes use of 
materials the company already owns, like its trucks. Without 
having to reinvent anything, FedEx has ramped up productivity 
to support digital marketers in meeting customer demands.

How Today’s Shipping 
Solutions Are 

Transforming Ecommerce
Learn how today’s leading shipping companies are 
responding to customers’ shifting expectations.
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“By the end of 2020, FedEx will have pick-up and delivery 
services in more than 62,000 retail locations,” says Bryce 
Hansen, FedEx’s account representative. “Ninety-eight 
percent of the U.S. lives within five miles of one of these 
locations.” 

That will make shipping more cost-effective and convenient, 
not to mention safe—customers will be able to have 
packages sent to these shipping centers to prevent their 
items from being stolen from their porch. And with a 
few hours of notice, customers will be able to re-route 
their packages to the retail center or home, making 
pickups as easy as possible. Returns will become more 
straightforward, too—customers will simply stop by the 
center to drop them off.

On the purchasing side, retail sales are providing the instant 
gratification that customers demand. Increasingly, consumers 
are making purchases directly from their smartphones2. Now, 
shippers like FedEx are tailoring the rest of the process to 
provide the same level of convenience and ease that sellers 
offer with mobile sales options, Hansen emphasizes.

In 2025, there will be more than 
100,000,000 ecommerce orders shipped. 

Many ecommerce retailers avoid selling across borders 
because they perceive cross-border sales as more complex. 
However, the ease of international sales has been increasing 
steadily as more customers demand access to items from 
sellers in other countries. “FedEx is taking the scary out of 
the unknown,” says Kelly. They’re quickly getting sellers up to 
speed on how to ship internationally, using electronic trade 
documents that facilitate the process. 

Here’s another reason to ship internationally: By 2020, 85% 
of the world’s middle class2 will live in the Asian Pacific. 
Smart sellers are reaching this growing population through 
streamlined shipping solutions.

How to get started with international shipping? Kelly urges 
retailers to speak with their fulfillment house about selling 
across borders using FedEx’s simple process.

Offering convenient options leads to satisfied customers—
and great reviews.
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Expectations of a CRM
Matthew emphasizes that a quality CRM offers all of these 
features, which create a smooth, user-friendly experience for 
your business and customers alike.

1. Speed — Your platform should never keep customers 
waiting. “For every four seconds a customer has to wait, 
your conversion rate drops by 50%,” Matthew explains. 
Because Konnektive handles millions of transactions each 
month for numerous clients, speed is a major priority for 
them. Konnektive is completely cloud-based, Matthew 
explains. “We have technologies built into the system that 
no other platforms have in order to truly manage every 
customer interaction,” he says. This allows for fast and 
smooth performance that gives customers the experience 
they demand. “We’ve never reached the point where a 
client hasn’t been able to scale,” Matthew says. “The 
system’s always been incredibly fast.”

2. Top-tier customer service — Don’t fly solo. Instead, choose 
a CRM partner who will quickly respond to questions and 
walk you through implementation of the platform. (With 

Konnektive, every client receives a dedicated account 
manager to train them on using the platform, answer 
questions, and help them fully build out and integrate their 
system.) With many CRMs, clients may not receive much 
help with navigating the system and fully utilizing their 
features, Matthew notes.

3. Ease of use — Your CRM platform needs to be intuitive, 
providing a user-friendly way to design your website, build 
your sales funnel, and manage all business functions. 
Traditionally, when a customer had a product idea, they’d 
contract a web designer and programmer to design and 
integrate their pages into the back end of their website--a 
process that could drag on for a month. Today, the best 
CRM systems offer a better experience. With Konnektive’s 
system, customers can instantly test out design ideas or 
use drag-and-drop technology to launch their campaign in 
as little as 30 or 40 minutes, says Matthew.

4. Versatility — Make sure your platform gives you the option 
to scale. Consider which integrations, apps, and plug-ins it 
can integrate so you can adapt your business as needed. 
Through over 500 possible integrations, Konnektive 

Meet Matthew Martorano from Konnektive. 
With over 18 years of experience in the 
ecommerce space, he shares his insights 
on how to achieve success.

CEO - Founder Konnektive

Insights for 
Ecommerce Success

Matthew Martorano

 Matthew shares the most important features to look for 
in a CRM platform, three key tips for new businesses, 
predictions for the future of ecommerce, and more.
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About Konnektive

While working as a product marketer in 2001, Matthew 
realized that the various business units of his company 
weren’t operating efficiently. They were handling product 
fulfillment, quality assurance, and affiliate advertising, but 
they lacked cohesion between all of these functions. The 
unit that took orders had no connection with the one that 
processed transactions. Matthew had an epiphany: By 
merging all of these business units into one CRM (customer 
relationship management) platform, they could provide a 
much smoother experience for everyone involved. In 2010, 
they began offering Konnektive as a solution for other 
ecommerce businesses.

“A good CRM allows you 
to centralize all of your 
business processes from 

transaction processing, to 
campaign management, to 

customer behaviors.”

provides access to business processes that the client may 
not have yet, Matthew notes. Businesses have the ability 
to utilize any type of billing model they want, creating 
multiple product tiers, special deals, or subscriptions and 
easily managing them all through the same platform.

5. Reporting features — Choose a platform that gives you all 
the data and analytics you need to make smart business 
decisions, letting you know where your traffic is coming 
from and what promotions are getting the best conversions.

6. Forward thinking — You want a CRM that will continue 
responding to and redefining the market need. For 
example, Konnective has developed FunnelKonnekt 
to make it easy to build a sales funnel that’s entirely 
integrated with the transaction processing platform, the 
fulfillment side, and other business components.

3 Key Tips for New Marketers
If you’re launching a business, make sure you’re well funded 
first, Matthew emphasizes. “You can’t come into business 
with a couple of thousand dollars and think you’re going 
to make millions,” he says. You need to have the initial 
investment that gives you the ability to scale, and ultimately, 
to get the ROI you want.

You also need to understand your data. Konnektive’s 
reporting and analytical tools will help you to understand 
which traffic sources are working, how much revenue they’re 
generating, and where customer conversion is coming from. 
This allows you to analyze every element of the fulfillment 
side of your business. It breaks down every component of 
the process, from how long it takes for an order to reach 
the fulfillment company to when it gets delivered. Because 
customers increasingly expect immediate gratification, 
fulfillment time is becoming more and more important.

And most importantly, make sure you have partners you 

can trust. Whenever you outsource a function like customer 
service, you need to be certain your partner is answering the 
phone and fulfilling their role with integrity.

“Many people will fail within the first 90 days because they 
don’t have those business processes in place,” Matthew says. 
With Konnektive, clients tend to see a fairly high sales volume 
starting in those early days because the company helps them 
cover all those bases.

What’s the Future of CRM?
“The future of CRMs will be driven by the payment 
processors,” says Matthew. Today, a quality CRM needs to 
handle all of the non-traditional payment methods in use at 
the moment.

For instance, Apple Pay is now used for many purposes 
aside from buying products from Apple. Now, platforms 
need integrations with Apply Pay as well as numerous other 
non-traditional options. About 80% of all sales today are done 
through a mobile phone, often through emerging payment 
methods. Ecommerce has evolved dramatically over the past 
ten years, and businesses will continue finding diverse new 
ways to sell to their customers, Matthew emphasizes. “Being 
able to aggregate that all into one centralized location is 
monumentally important.”

Even if customers are dealing with multiple non-traditional 
payment options—say, ClickBank, Shopify, and Apple Pay—
Konnektive can integrate and process them within one 
centralized location. This lets customers easily track and 
manage their affiliate marketing, generating metrics and KPIs 
for each payment source rather than using multiple platforms 
to manage each one separately and then attempting to 
compare their metrics through separate reports.

Connect with Matt at matt.m@konnective.com
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Senior Logistics Manager at ShipOffers

Inside a Fulfillment & 
Logistics Company

Kaleb Mondragon

FAQ on Choosing the right CRM and Marketplace Cart with 
Kaleb Mondragon, Senior Logistics Manager at ShipOffers.

How Do You Choose a Marketplace 
Cart for Your Offer? 

There are several key aspects you’ll want to consider when 
selecting a platform for your offer.

What you WANT your platform to do: 

Some marketers just want the processing aspect, while 
others want a complete suite that offers a range of services.  
Often platforms cater to particular roles and IGNORE 
customers looking for a variety of services, functions, and 
integrations. Once you have an idea of something you want 
to achieve with your platform, you should, request a demo 
with these things in mind.

What do you NEED your platform to do:  

If you are only offering a small scale campaign, you don’t 
need a robust platform to support your store while keeping 
the ability to scale in mind.  Make sure you consider your 

minimum basic requirements, as well as your short term and 
long-term goals. As you review various platforms, keep your 
own needs and goals at the forefront of your mind. You’ll 
want to be sure that your selection is in alignment with your 
needs. After all, you do not want to have to switch platforms 
after a few months or even years.

Your development and technology resources: 

More complete platforms are typically higher priced, as they 
are designed to minimize the need to hire a development 
team. If you are technically inclined, or have a strong tech 
support team, you may be able to do a lot of set-up and launch 
yourself.  But many marketers can benefit from the tech 
support offered by the platform.  Make sure that the platform 
you are considering has the level of tech support need.

Your budget:  

How much money do you have to spend? We often forget the 
cost that comes with starting something new; it’s important 
we’re realistic about the price of starting something new. 
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What is the actual cost of the platform? If technology 
resources are required, be sure to factor that in to your initial 
cost, as well as your ongoing maintenance costs.

Your anticipated sales volume:  

Many platforms are designed to manage smaller volumes, 
while others cater to the needs of large transaction 
transactions. Ask yourself: Does this platform have the ability 
to scale and integrate with other products in order to keep 
cost and backend set up minimal.
 

What Else Should I Look for in a 
CRM?

Reporting features are essential. Being able to see tracking, 
revenue, and customer support features will give you a good 
idea of how your store is performing. As you grow, reporting 
data provides key insights into trends, helps you identify 
needs, and enables you to provide stronger support to your 
customers.  Knowing your numbers can tell you a lot!

Finding a platform that clearly shows paid, pending, and on-
hold shipments will make your revenue and margins clearer, 
which is the key to cash flow management.
 

Inventory management is another feature that can be 
extremely helpful. 

Having a system that gives you the ability to add, forecast, 
and manage product is a key component to figuring out 
whether your platform has the ability to build, grow, and 
scale.
 

What Should You Expect from Your 
Fulfillment Company?

You should expect reporting of all key metrics. In addition, 
you should have easy access to customer service tools in 
order to manage orders. You’ll want to provide your customer 
with the best possible service, and that starts with the choice 
of a high-quality platform that will meet their expectations 
and allow you to serve them well.

Email Kaleb at kaleb@shipoffers.com
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   For information, contact us at www.shipoffers.com

30 caps
1 cap serving

Phytoceramides

15 ml
Twice Daily

Eye Wrinkle Cream

1 oz.
Daily Use

Anti Aging Cream

SKIN CARE

Topical cream designed to naturally reduce 
the appearance of stretch marks.* 
SKU-210-STRTCHSIL

Anti-aging eye cream formula for a natural, 
vibrant and youthful appearance.*
SKU-119-HYDROEYES 

Phytoceramides are an effective solution for 
healthy, youthful-ooking skin and wrinkle 
reduction.*
SKU-132-PHYT

Topical facial skin care formulated with 
Hyaluronic Acid for a youthful and smooth 
look.* 
SKU-266-VCSRM

1 oz.
Daily Use

Super C Serum

15 ml
Daily Use

Correcting formula for age spots, dark 
spots, sun spots or discoloration.*
SKU-282-DRKSPT

Dark Spot Formula

37 INVERNESS DR E #100. ENGLEWOOD, CO 80112  |  PHONE: 866.393.3483
*Formulas are subject to change. For information, contact us at www.shipoffers.com

*These statements have not been evaluated by the Food and Drug Administration. 
These products are not intended to diagnose, treat, cure or prevent any disease.
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WEIGHT LOSS

60 caps
2 cap serving

Forskolin

Powerful Coleus Forskohlii Extract.  
Fat-burning appetite suppressant and 
weight loss supplement.*
SKU-115-FSKLN

60 caps
2 cap serving

Keto

Ketogenic weight loss and energy building 
formula.*
SKU-898-KETO

60 caps
2 cap serving

Raspberry Ketones

Made from pure Raspberry Ketones this 
formula has been called “fat-burner in a 
bottle.”*
SKU-137-RASP

60 caps
2 cap serving

Green Coffee

100% pure green coffee bean extract. 
Advanced weight loss and stimulant 
formula.*
SKU-117-GCBE

60 caps
2 cap serving

Garcinia Cambogia

Doctor-endorsed as the holy grail of weight 
loss. Contains a potent 60% HCA.*
SKU-116-GAR
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CBD SUPPLEMENTS

1 ml
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30 caps
1 cap serving

300 mg CBD Pills

Loaded with full-spectrum hemp oil extract 
our capsules deliver incredible nutrition and 
the calming effects of CBD in an 
easy-to-swallow capsule.*
SKU-1054-HMPPLL

1 oz. (30ml)

CBD Tincture Pet

CBD Pet was formulated with your furry 
friends in mind to give them all natural relief. 
Easy to use by just adding drops as directed 
into water or food.*
SKU-1302-PETTINC

1 ml
1 oz. (30ml)

300 mg CBD Tincture 

CBD Oil is one of the most beloved and 
popular supplements worldwide. An 
excellent option for those looking for a 
natural relief from pain and other 
symptoms. 99%+ CBD and MCT oil in 300 
mg. *
SKU-922-TINCCB
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POWDER FORMULAS

12 oz.
65 servings

Creatine Powder

Pure Creatine for improved performance, 
power and recovery.*
SKU-305-CRERAW

4.7 oz.
45 servings

Pre-Workout Powder

Pre-Workout formula to enhance strength, 
endurance and energy.*
SKU-304-PNRGFP

5.6 oz.
30 servings

BCAA Powder

Branched Chain Amino Acids (BCAAs) for 
strength training and recovery.*
SKU-306-BCAAFP

5.55 oz.
30 servings

Greens Powders

Drink your greens in an incredible tasting 
nutrient packaged formula with none of the 
juicing mess.*
SKU-1280-GRNPWDR
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Powder Formulas
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MENS HEALTH

60 caps
2 cap serving

Testosterone Booster

Powerful testosterone boosting formula for 
muscle mass, libido and performance.*
SKU-141-TSTBLACK

60 caps
2 cap serving

Nitric Oxide

Powerful body-building formula with amino 
acids for massive strength and power.*
SKU-128-NO2

60 caps
2 cap serving

BCAA

Branched Chain Amino Acids for advanced 
muscle growth, metabolism and 
recuperation.*
SKU-100-BCAA

1 oz.
30 applications

HGA Spray

Revolutionary liquid formula designed to 
naturally increase your own levels of HGH 
in the body.*
SKU-118-HGASPRAY

60 caps
2 cap serving

available in blue bottle*

Virility Pills

The original male enhancement pill. World 
famous, potent, and incredibly effective.*
SKU-146-VPRX BLUE
SKU-147-VPRX WHITE

30 tabs
1 tab serving

Enhance9

Once-daily male enhancement tablet for 
ultimate sexual power and virility.*
SKU-149-VTABS
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POWDER FORMULAS

12 oz.
65 servings

Creatine Powder

Pure Creatine for improved performance, 
power and recovery.*
SKU-305-CRERAW

4.7 oz.
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Pre-Workout Powder

Pre-Workout formula to enhance strength, 
endurance and energy.*
SKU-304-PNRGFP
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30 servings
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Branched Chain Amino Acids (BCAAs) for 
strength training and recovery.*
SKU-306-BCAAFP
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Greens Powders

Drink your greens in an incredible tasting 
nutrient packaged formula with none of the 
juicing mess.*
SKU-1280-GRNPWDR
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MENS HEALTH
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Testosterone Booster

Powerful testosterone boosting formula for 
muscle mass, libido and performance.*
SKU-141-TSTBLACK
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Nitric Oxide

Powerful body-building formula with amino 
acids for massive strength and power.*
SKU-128-NO2

60 caps
2 cap serving

BCAA

Branched Chain Amino Acids for advanced 
muscle growth, metabolism and 
recuperation.*
SKU-100-BCAA

1 oz.
30 applications

HGA Spray

Revolutionary liquid formula designed to 
naturally increase your own levels of HGH 
in the body.*
SKU-118-HGASPRAY

60 caps
2 cap serving

available in blue bottle*

Virility Pills

The original male enhancement pill. World 
famous, potent, and incredibly effective.*
SKU-146-VPRX BLUE
SKU-147-VPRX WHITE

30 tabs
1 tab serving

Enhance9

Once-daily male enhancement tablet for 
ultimate sexual power and virility.*
SKU-149-VTABS
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WOMENS HEALTH

60 caps
3 cap serving

Hair, Skin and Nails

Fortified with nutrients to help the body’s 
youthful appearance and overall health.*
SKU-321-HSN60

60 caps
2 cap serving

Hormone Support

Formulated with natural herbs and extracts 
to help support women’s hormones.*
SKU-296-HRMSPT
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Womens Health
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Powerful, fast-acting capsule for focus, 
clarity and improved cognitive memory.*
SKU-168-BRNBSTR

GENERAL HEALTH

30 caps
1 cap serving

Nootropics

Developed with nutrients for enhanced brain 
function, clarity and increased feelings of 
well-being.*
SKU-387-NOOT30

30 caps
1 cap serving

Blood Sugar Support

A combination of herbs and nutrients 
designed to balance and maintain healthy 
blood sugar levels.*
SKU-102-BLSG

60 caps
2 cap serving

Liver Detox

Liver Detox works to support liver work and 
to help in keeping up the liver.*
SKU-738-SOLIVER

Apple Cider Vinegar is a great supplement 
that has been utilized by millions to get 
more fit, and to help you generally feel 
better.*
SKU-740-SOAPCID

90 caps
3 cap serving

MCT Oil

MCT's are a unique type of fatty acid found 
in coconut oil that are a much faster source 
of energy.*
SKU-723-MCTOIL

60 caps
2 cap serving

30 caps
1 cap serving

Vision Support

Vitamins, extracts and amino acids 
formulated to help promote natural vision 
health.*
SKU-148-VISSUPPORT

60 caps
2 cap serving

Blood Pressure Support

Unique blend of vitamins and herbs to help 
support normal blood pressure levels.*
SKU-101-BLPR

Ashwagandha

Known as a standout amongst the most 
ground-breaking herbs available and is most 
notable for its helpful advantages.*
SKU-739-ASWAGA

60 caps
2 cap serving

Apple Cider Vinegar

Mind Matrix

60 caps
2 cap serving
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WOMENS HEALTH

60 caps
3 cap serving

Hair, Skin and Nails

Fortified with nutrients to help the body’s 
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to help support women’s hormones.*
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Powerful, fast-acting capsule for focus, 
clarity and improved cognitive memory.*
SKU-168-BRNBSTR

GENERAL HEALTH

30 caps
1 cap serving

Nootropics

Developed with nutrients for enhanced brain 
function, clarity and increased feelings of 
well-being.*
SKU-387-NOOT30

30 caps
1 cap serving

Blood Sugar Support

A combination of herbs and nutrients 
designed to balance and maintain healthy 
blood sugar levels.*
SKU-102-BLSG

60 caps
2 cap serving

Liver Detox

Liver Detox works to support liver work and 
to help in keeping up the liver.*
SKU-738-SOLIVER

Apple Cider Vinegar is a great supplement 
that has been utilized by millions to get 
more fit, and to help you generally feel 
better.*
SKU-740-SOAPCID

90 caps
3 cap serving

MCT Oil

MCT's are a unique type of fatty acid found 
in coconut oil that are a much faster source 
of energy.*
SKU-723-MCTOIL

60 caps
2 cap serving

30 caps
1 cap serving

Vision Support

Vitamins, extracts and amino acids 
formulated to help promote natural vision 
health.*
SKU-148-VISSUPPORT

60 caps
2 cap serving

Blood Pressure Support

Unique blend of vitamins and herbs to help 
support normal blood pressure levels.*
SKU-101-BLPR

Ashwagandha

Known as a standout amongst the most 
ground-breaking herbs available and is most 
notable for its helpful advantages.*
SKU-739-ASWAGA

60 caps
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Apple Cider Vinegar

Mind Matrix

60 caps
2 cap serving

37 INVERNESS DR E #100. ENGLEWOOD, CO 80112  |  PHONE: 866.393.3483
*Formulas are subject to change. For information, contact us at www.shipoffers.com

*These statements have not been evaluated by the Food and Drug Administration. 
These products are not intended to diagnose, treat, cure or prevent any disease.

GENERAL HEALTHGeneral Health

* These statements have not been evaluated by the Food and Drug Administration. 
   These products are not intended to diagnose, treat, cure or prevent any disease.



38

60 caps
2 cap serving

Cholesterol Support

Designed to support normal cholesterol and 
triglyceride levels for natural heart health.*
SKU-109-CHOL

60 caps
2 cap serving

Nerve Support

Nerve support formula designed for 
peripheral neuropathy and nerve pain relief.*
SKU-297-NRVSPT

60 caps
2 cap serving

Prostate Support

Complex mixtures of vitamins, herbs, 
extracts and powders for prostate health.*
SKU-504-PRST60

60 caps
2 cap serving

Thyroid Support

Daily herbal supplement designed for 
natural thyroid support and overall health.*
SKU-140-THYRO

30 caps
1 cap serving

Positive Mood

Daily mood capsules for a happy, positive 
state of mind and well-being.*
SKU-172-LIFETABS

30 tabs
1 tab serving

Daily Multi Vitamin

Complex multivitamin for optimal nutrition, 
health and wellness. Contains over 25 
ingredients.*
SKU-127-MVIT

60 caps
2 cap serving

Immune Support

Complex antioxidants and nutrients for 
helping to enhance the body’s immune 
system.*
SKU-155-IMSUPPORT

60 caps
2 cap serving

Joint Formula

Advanced combination of vitamins, extracts 
and amino acids for natural joint health.*
SKU-120-JNT

90 caps
1 cap serving

Fish Oil

EPA / DHA Omega 3 Fish oil for supporting 
cholesterol, heart and brain function.*
SKU-114-FISHOIL
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30 caps
1 cap serving

Energy Formula

Energy supplement for enhanced stamina, 
endurance and focused energy.*
SKU-214-ENERGY

30 soft gels
1 soft gel serv

Krill Oil

Rich in omega-3 fatty acids, Krill oil supports 
heart health, immunity, positive mood and 
health.*
SKU-122-KRL30

60 caps
1 cap serving

Turmeric

Powerful anti-inflammatory formula for full 
body health and youth.*
SKU-225-TRMRIC

30 caps
1 cap serving

Probiotics

Contains essential microorganisms thought 
to be helpful for overall health and 
well-being.*
SKU-134-PROB30

60 caps
2 cap serving

Maintenance Cleanse

Herbal formula designed for natural colon 
health, cleansing and weight loss.*
SKU-181-MCLNSE
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SKU-504-PRST60

60 caps
2 cap serving

Thyroid Support

Daily herbal supplement designed for 
natural thyroid support and overall health.*
SKU-140-THYRO

30 caps
1 cap serving

Positive Mood

Daily mood capsules for a happy, positive 
state of mind and well-being.*
SKU-172-LIFETABS

30 tabs
1 tab serving

Daily Multi Vitamin
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body health and youth.*
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Contains essential microorganisms thought 
to be helpful for overall health and 
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