
WHY WRITE ABOUT THIS:

Customers love the product and have 
used our cards to reconnect with old 
friends, have deeper conversations 
with their parents, and make family 
trips incredibly meaningful – these are 
extraordinary human stories.

If you are writing about IRL, tech 
addiction, loneliness in America, the 
superficial nature of online relation-
ships, or the polarization of society … 
this is for you.

We can paint a historical perspective 
on the evolution of conversations from 
Proust to Twitter and beyond.

The founding team comes from 
Pinterest, BCG Digital Ventures, and 
Google (Sidewalk Labs) and have  
insights on the state of conversation 
and connection in society today.

We look forward to hearing from you.

WHO WE ARE is a beautifully designed box of 55 cards, each with a fascinat-
ing question proven to start extraordinary conversations. We launched in 
October 2018 and have sold nearly 5000 units online and in stores. 

Who We Are uses a simple intentional device – thoughtful questions – to get 
groups past facades, filters, and small talk. It is designed to work with close 
groups of friends and family as well as new acquaintances. Questions are 
organized into three levels, from simple conversation starters (Level 1) to 
deeper, more thought-provoking questions (Level 2) to the “hard stuff” we 
almost never talk about (Level 3). Groups are encouraged to put their phones 
away and commit fully to the experience.

Who We Are draws inspiration from the best conversations we have ever had 
and builds on a rich tradition from 19th century British confession albums 
including the famous Proust Questionnaire, to purpose-driven Jeffersonian 
dinners that encouraged focused discussion of a single topic. 

Who We Are is the first product from THE CONVERSATION LAB, a newly 
formed company whose mission is to deepen human connections through 
empathy, humor, and language.

“ ... such a nice way to spend 
time with my parents in a 
way that didn’t feel forced ... 
it gave them permission to 
talk about things they nor-
mally would never bring up. ”

FRIENDS EDITION

“ This was unexpectedly fun – 
I learned a LOT about people 
I thought I knew well already. 
It felt more ... purposeful than 
our usual trips. I also laughed 
harder than I have in weeks. ”

55 questions that 
start extraordinary 
conversations and 
deepen connections.

WORKS WELL FOR :
Dinner parties that guests 
will remember

Road trips that create 
bonds, not boredom

Making new friends, avoid-
ing awkward silences

Game nights / weekends / 
any gathering where you 
want people to                
really connect
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FAMILY EDITION
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WE HAVE LAUNCHED TWO EDITIONS FOR PUBLIC SALE

TWO NEW 
EDITIONS WILL 

LAUNCH IN 2019

COUPLES EDITION

TEAMS EDITION
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WORKS WELL FOR :
Dinner table talk beyond 
“How was your day?”

Holiday gatherings without 
the tense standoffs

Reunions that really bring 
family together

Any family occasion where 
you would rather make 
memories than                
small talk.
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“The perfect stocking-stuffer.”

FabFitFun is an influential retail subscription service 
that curates a thoughtful selection of high-end pieces 
for its seasonal boxes. We were delighted to be selected 
for their Winter box, and were featured on their Face-
book Live video the day it launched. The feature instant-
ly kicked off a massive flood of orders and we were fully 
sold out of stock in less than 24 hours.

“Best for families who never shut up.”

Refinery 29, the visionary fashion, retail and lifestyle site 
named us one of the 10 Best Board Games for the 
Holidays. calling out the “richly thoughtful variety of 
prompts” and how Who We Are is great for “kick-start-
ing dinner conversations”. We were proud to be in the 
company of Cards Against Humanity, Taboo, and 
Monopoly.

“A little bit of citizenM luxury.”

CitizenM is a global chain of boutique luxury hotels with 
locations in New York, Amsterdam, London, Zurich, and 
Shanghai, among others. Each of their distinctive, 
stylish, design-forward, and cutting edge properties has 
a curated retail space called CollectionM, which 
carries Who We Are. Turns out long, deep conversations 
are a great way to spend time while traveling.

“The power of individual personal moments.”

Humanly’s platform Our Story offers a trusted space for 
people living with cancer to be themselves—to speak 
and be seen, heard, and understood. It celebrates their 
humanity and the nuanced moments that make up 
their lives. Humanly approached us about making a 
limited-run Special Edition of Who We Are to be used 
in conjunction with their work and community events.

WHAT PEOPLE ARE SAYING:

“Last month, I went home to 
support my family as we transi-
tioned my father into a home 
hospice situation. He struggles to 
see or hear and sleeps most of the 
day now. But your cards were a 
perfect way to share memories, 
and time together with him in this 
current state. Thank you so much! 
They truly are a fantastic conversa-
tion starter and I was so grateful 
to have made the purchase!”

Sarah, Family Edition

“We went straight to Level 3 and 
stayed there for hours. The game 
is really special. Really special.”

John, Family Edition

“We used it on a long road trip 
and it was a really nice change 
from music and podcasts. Just 
because everyone was into it and 
involved and we were all stuck in 
the car together anyway. So many 
stories and revelations - and 3 of 
us didn’t really know each other 
well to begin with, but really feel 
very bonded now. I talked about 
things I hadn’t talked about in a 
long time.”

Stef, Friends Edition

“LOVE LOVE LOVE. Especially love 
that the levels correspond to how 
many drinks you’ve had.”

Vim, Friends Edition



HOW IT WORKS:

Get a group of 3-8 people together (such as over dinner).

Find a bag and put everyone’s phone in it. Any bag will do, but it 
is essential that everyone commits to being present and avoiding 
distractions.

Lay the cards out in 3 piles: Level 1, Level 2, and Level 3.

Pick a card from any pile (we suggest starting with Level 1 and 
working your way up). Answer the question, taking as much time 
as you want and going to whatever level of detail you feel like.

Go around the group answering the same question. If a question 
makes someone uncomfortable, allow them to pass so that 
others can answer it.

Ask follow up questions. Deeper discussion of an answer almost 
always leads to interesting places.

When everyone has answered or passed, the next person picks a 
card from whichever level they want.

Keep playing and move to higher levels if you like. Feel free to go 
back to lower levels based on mood and energy.
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“ Anger. It’s like a red mist comes 
down over my eyes and I’m not 
really me any more.”

“ Pajamas. 
Popcorn. Netflix. 
Good single malt. 
Ideally asleep by 
9pm or earlier.”

“ Home is people. 
Doesn’t really matter 
where I am. If I’m with 
him, I’m home. It’s 
always been like that.”

“ I need to talk things through. 
In excruciating detail. With as 
many people as possible.”

“ I really wish I had hobbies 
that I loved. I actually worry 
about not knowing what to 
do with myself when I am 
older and retired.”

“ I always say I 
don’t care what 
other people 
think. I wish 
that was true.”

“ I’ve wanted to be a 
cowboy ever since I 
was a little girl. 
There’s this place in 
Montana where ... ”

“ At work I’m in 
charge. At home I am 
decidedly not ... ”

Groups  of four or more usually 
get through 1 or 2 questions in 
an hour of play. Most sessions 
last a few hours.

WH
W
AR

a game of
extraordinary
conversations

PRESS PACKET April 2019
@whowearegame

whowearegame.com
info@whowearegame.com



http://whowearegame.com
4

Who We Are - Friends Edition
SKU : 680334876658
Weight : 5.6 oz
Dimensions : 4.02”L x 3.37”W x 1.07”H
Wholesale Value : $14.99 USD
Max. Retail Price : $24.99 USD
2-piece box contains 55 question 
cards and 1 folded instruction pam-

Who We Are - Family Edition
SKU : 680334876641
Weight : 5.6 oz
Dimensions : 4.02”L x 3.37”W x 1.07”H
Wholesale Value : $14.99 USD
Max. Retail Price : $24.99 USD
2-piece box contains 55 question 
cards and 1 folded instruction pam-

Available for pre-order now at
whowearegame.com
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OUR MISSION

Anthony, Laura, and Vikram spend their days in the tech and media world where the things they build are primarily 
designed to connect people. However, it has become increasingly apparent to them that these products and services 
frequently have the opposite effect, making people polarized, lonely, anxious, and addicted to their phones. We have 
never been more disconnected from each other and ourselves. 

The Conversation Lab builds thoughtful products that foster empathy, create connections, and deepen relationships 
with the people around us.

Vikram Bhaskaran is currently 
Head of Market Development at 
Pinterest. Vikram grew up in 
Bangalore, India and his fondest 
memories are of family and friends 
having deep, long, and playful 
conversations by candlelight 
(powercuts were a regular occur-
rence). Vikram lives and breathes 
language, and in a prior life built 
Samosapedia, a cultural encyclope-
dia for South Asia. 

Favorite question : If you had a 
dinner party and you could invite 4 
people dead or alive to dine with 
you, who would they be and why?

Laura Fox is an Associate Director 
at Sidewalk Labs (a Google compa-
ny) and spends her days reimagin-
ing the future of cities and their 
inhabitants. Laura was a golf caddie 
for seven summers as a kid and 
learned to use a steady stream of 
questions as a way of connecting 
with older, richer players she had 
nothing in common with – which 
led to her nickname “20 Questions” 
(a subject covered in her TED talk.)

Favorite question : When did you 
last change a strongly held opin-
ion? What was it and what made 
you change? 

Anthony Koithra is a Partner and 
Founding Member at BCG Digital 
Ventures. Anthony is a strange 
multi-headed beast, constantly 
moving between the worlds of 
strategy, art, design, and engineer-
ing. He uses empathetic questions 
and precise language to bridge the 
gaps between perspectives that 
are frequently at odds. He is 
happiest when he is making things, 
telling stories, and singing karaoke.

Favorite question : What role has 
luck played in your life? What is one 
of the luckiest things that has 
happened to you?

We want to deepen human connections 
through empathy, humor, and language.

We look forward to extraordinary conversations with you.

The Conversation Lab
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