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Dear reader,

Rosebud Woman is a US based intimate and body care company inviting more reverence and joy 
throughout all of a woman’s sensual, sexual and reproductive stages.

This survey is part of our ongoing commitment to understanding and providing solutions for a fuller, 
happier and healthier intimate life. We collected responses through an online survey. The survey 
was distributed through our company, partners, membership associations and physicians. There 
were no inducements given for participation. Responses are tallied from 396 self-identifying women 
between the ages of 28 and 79, in the US and Canada. There are some limitations to the participant 
recruitment method, which might give the data a sex-positive bias. Also, the survey design forced 
“top choice”, instead of “check all that apply” or forced rankings, which understates the frequency of 
occurrence in certain responses. Nonetheless, there are interesting underlying stories in the data. 

It’s clear that while our attitudes are evolving, our inner experience as women is still misrepresented, 
and our sexual health needs are still largely unmet. Survey respondents would like to see a more 
accurate expression of our sexuality in media, and a wider range of female bodies throughout a 
human lifecycle. Women would like fewer surprises in understanding our biology and the phases the 
body goes through. Respondents would like more support in arousal and orgasm from the medical 
community, and for their sexual partners to understand how the female body works so that sex is 
more pleasurable for all people. 

We hope you find something in this survey that supports more joy in your own embodiment, and/or 
greater understanding of the women in your life, and prompts a change in attitude and action.

 
Christine Marie Mason 
Founder, Rosebud Woman

Thank you to all of the participants in this 
survey for sharing your intimate experiences 
and needs - we all learn more about life when 

one person tells their story. 
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

How easy is it to talk  
about intimate wellness?

O N A SC A L E O F 1  ( V E RY D I FFI CU LT ) TO 5 ( V E RY E A S Y ),  
TH E AV E R AG E R E S P O N S E WA S 2.7 (N EU TR A L TO D I FFI CU LT ).

2.7

S E C T I O N  O N E : 

Intimate Health 
Communication
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y I N T I M A T E  H E A L T H  C O M M U N I C A T I O N

It was encouraging to see that between the 
Early Boomers [1946-1954] and Millenials [1981-
1996], talking about sexuality is getting easier, 
although it’s still considered a difficult topic 
across the board. This is heartening, because 
sharing information leads to less confusion and 
less suffering. Surprisingly, the hardest person 
to talk to about sexuality for all generations, 
was a person’s own mother – harder than their 
partner, friends or doctor. That says a lot about 
how much important information is getting 
lost in transgenerational transmission. We 
might consider emphasizing regular, consistent 
communication between parents and children 
making things less taboo.

Overall, it was easiest  
to speak with partners  

and friends, and hardest  
to speak with your  

own mother. 

But the data had two split patterns: some people 
could easily talk to their friends and mother but 
not partner, and others could talk to partner but 
no one else.

It’s Getting Easier by Generation

Under 40 Average (Millennials)

41-56 Average (GenX)

57-66 Average (Boomers II)

67-75 Average (Boomers I)

3.01

2.93

2.52

2.34

76-93 Average (Post War): Not enough data
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W H O I S IT E A S I E S T TO TA L K TO? 
Average score on scale of 1-5

Partner Friend Mom Kids Combo

Avg. Across All 
Generations 3.29 2.67 1.96 2.81 2.67

Millennials 
1981-1996 3.80 3.00 2.10 3.40 3.01

GenX 
1965-1980 3.30 2.90 2.30 3.10 2.93

Boomer II 
1955-1964 3.10 2.50 1.80 2.60 2.52

Boomer I 
1946-1954 3.10 2.30 1.60 2.40 2.34

Post War	
1928-1945 -- 2.20 1.40 -- --

AV E R AG E R E S P O N S E S BY G E N E R ATI O N 



Older Women Are Much More 
Sexual than is Commonly Held
94% O F R E S P O N D E NT S I N PE R I M E N O PAU S E ,  M E N O PAU S E O R  

B E YO N D A R E S E X UA L LY AC TI V E O R WO U L D LI K E TO B E .
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S E X U A L  A C T I V I T Y  I N  P E R I ,  M E N O  A N D  P O S T  M E N O  W O M E N
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

S E C T I O N  T W O : 

Sexual Activity in  
Peri, Meno and Post 

Meno Women

62%  

S E X UA L M A R R I AG E S 
O R PA RTN E R S H I P S

22%  

SO LO S E X UA L

7.4%  

COM PL E T E LY
C E L I BATE 

BY C HO I C E

8 .3%  

S E X UA L & O P E N , 
DAT I N G  O R  P OLY
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S E C T I O N  T I T L E
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

The Partner Gap
If they aren’t having sex, the number one reason older women report isn’t due to lack of desire, it’s 
that they have no partner. Of the people who are solo sexual, “no partner” is biggest issue for those 
want to be sexual (15.7%). A bad marriage or lack of interest from an existing partner (4.1%) is the 
second reason. Long Distance or COVID restrictions comes in third (2.4%).

#1  

N O PA RTN E R

15.5%

4.1%
2 .4%

#2  

BA D M A R R I AG E O R
L AC K  O F  I N T E R E S T

#3  

LO N G D IS TA N C E  O R 
COV I D R E S TR I C TI O N S
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Too Stressed to Orgasm
For more than half of respondents, the top two issues they report in the sexual arena are 1) the inability 
to relax and 2) difficulty with arousal. Relaxation, stress, arousal and orgasm are interconnected. These 
two issues were also highly correlated to how women perceive and judge their own bodies.

TO P T WO B LOC K S TO S E X UA L J OY:

B L O C K S  T O  S E X U A L  J O Y

S E C T I O N  T H R E E : 

Blocks to Sexual Joy
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

#2  

DIFFIC U LT Y 
W ITH A RO U S A L

#1  

TH E I N A B I L IT Y 
TO R E L A X
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D E S I R E S  F O R  B O D Y  R E P R E S E N T A T I O N

S E C T I O N  F O U R : 

Desires for Body 
Representation
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

Body Standards Impact Pleasure
Women are dissatisfied with seeing one beauty standard represented in the media. They seek, 
in descending rank order: broader age representation, weight representation, body shape 
representation, racial variety and more varied types of beauty overall.

#1  

B ROA D E R  AG E R E PR E S E N TAT I O N

#2  

W E I G H T  R E PR E S E N TAT I O N

#3  

B O DY S H A PE R E PR E S E N TAT I O N

#4  

R AC I A L VA R I E T Y

#4  

M O R E  VA R I E D 
B E AU T Y T Y PES 
OV E R A L L
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W O M E N ’ S  P H Y S I C A L  N E E D S

S E C T I O N  F I V E : 

Women’s Physical Needs
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

Dryness and other Vulva  
Skincare Needs are Pervasive

Two thirds of all respondents (and seven eights of women in perimenopause, natural or surgically-
induced menopause) reported one or more vulvar skincare needs, including the need for moisture, 
sensation, calming, arousal, firming and freshness.

2/3  

O F A L L 
R E S P O N D E N T S

7/8  

O F WO M E N I N 
P E R I M E N O PAU S E
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W O M E N ’ S  P H Y S I C A L  N E E D S
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R O S E B U D  W O M A N ’ S  S E X U A L  H E A L T H  S T U D Y

Common Intimate Health  
Concerns are Poorly Addressed

19% of women are regularly impacted by UTIs, STIs, Yeast Infections, Excessive Bleeding, and 
Endometriosis, and are unsatisfied with available solutions.

Rosebud Woman Products Addressing 
Top Intimate Skin Concerns

19%  

FI N D H E A LTH CO N C E R N S 
P O O R LY A D D R E S S E D

 Rosebud
woman™

Calming Cream
soothe

CRUELTY FREE • PLANT BASED

 Rosebud
woman™

For redness, itching, swelling and discomfort
of the skin of the body, face and hands.
External use only. Safe for tender areas.

 100% NATURAL INGREDIENTS. NO SYNTHETICS. NEVER TESTED 

 ON ANIMALS. MADE WITH LOVE IN CALIFORNIA, USA

WWW.ROSEWOMAN.COM

Ingredients: Purified Water, Aloe Barbadensis Leaf Juice, Prunus 
Armeniaca (Apricot) Kernel Oil, Prunus Amygdalus Dulcis (Sweet 

Almond) Oil, Vitis Vinifera (Grape) Seed Oil, Glycerin, Cocos 
Nucifera (Coconut) Oil, Cetearyl Alcohol, Cetearyl Glucoside, 

Caprylic/Capric Triglyceride, Triolein, Lecithin, Phytosteryl Canola 
Glycerides, Linoleic Acid, Palmitic Acid, Oleic Acid, Stearic Acid, 
Sodium Stearoyl Glutamate, Stearyl Alcohol, Oryza Sativa (Rice) 

Bran Extract, Rosmarinus O�cinalis (Rosemary) Leaf Extract, 
Heliantus Annuus (Sunflower) Seed Extract, Tocopherol (Vitamin E), 

Bisabolol (Chamomile Derived), Zingiber O�cinale (Ginger) 
Root Extract, Helianthus Annuus (Sunflower) Seed Oil, Arnica 

Montana Flower Extract, Symphytum O�cinale (Comfrey) 
Root Extract, Ulmus Fulva Bark (Slippery Elm) Extract, 

Withania Somnifera (Ashwagandha) Root Extract, Mentha 
Piperita (Peppermint) Oil, Citrus Aurantium Dulcis (Orange) 

Peel Extract, Citrus Nobilis (Mandarin Orange) Fruit Extract, 
Rose Damascena Flower Extract, Vanilla Plantifolia Fruit Extract, 
Vitis Vinifera (Grape) Fruit Extract, Citrus Limon (Lemon) Peel 

Extract, Eugenia Caryophyllus (Clove) Flower Extract, 
Lavendula Angustifloia (Lavender) Flower/Leaf/Stem Extract, 
Beeswax, Behenyl Beeswax, Citric Acid, Acacia Senegal Gum, 

Xanthan Gum, Lonicera Caprifolium (Honeysuckle) Flower 
Extract, Lonicera Japonica (Honeysuckle) Flower Extract.

Dist. by Moonglow Inc., Venice CA, 90291

80 ml 2.7 fl oz

6
91

0
34

37
70

7
9

Ingredients: Purified Water, Aloe Barbadensis Leaf Juice, Prunus 
Armeniaca (Apricot) Kernel Oil, Prunus Amygdalus Dulcis (Sweet 

Almond) Oil, Vitis Vinifera (Grape) Seed Oil, Glycerin, Cocos Nucifera 
(Coconut) Oil, Cetearyl Alcohol, Cetearyl Glucoside, Caprylic/Capric 

Triglyceride, Triolein, Lecithin, Phytosteryl Canola Glycerides, Linoleic 
Acid, Palmitic Acid, Oleic Acid, Stearic Acid, Sodium Stearoyl 
Glutamate, Stearyl Alcohol, Oryza Sativa (Rice) Bran Extract, 

Rosmarinus O�cinalis (Rosemary) Leaf Extract, Heliantus Annuus 
(Sunflower) Seed Extract, Tocopherol (Vitamin E), Bisabolol 

(Chamomile Derived), Zingiber O�cinale (Ginger) Root Extract, 
Helianthus Annuus (Sunflower) Seed Oil, Arnica Montana Flower 

Extract, Symphytum O�cinale (Comfrey) Root Extract, Ulmus 
Fulva Bark (Slippery Elm) Extract, Withania Somnifera 

(Ashwagandha) Root Extract, Mentha Piperita (Peppermint) Oil, 
Citrus Aurantium Dulcis (Orange) Peel Extract, Citrus Nobilis 

(Mandarin Orange) Fruit Extract, Rose Damascena Flower Extract, 
Vanilla Plantifolia Fruit Extract, Vitis Vinifera (Grape) Fruit Extract, 

Citrus Limon (Lemon) Peel Extract, Eugenia Caryophyllus
(Clove) Flower Extract, Lavendula Angustifloia (Lavender) 

Flower/Leaf/Stem Extract, Beeswax, Behenyl Beeswax,
Citric Acid, Acacia Senegal Gum, Xanthan Gum, Lonicera 

Caprifolium (Honeysuckle) Flower Extract, Lonicera 
Japonica (Honeysuckle) Flower Extract.

Dist. by Moonglow Inc., Venice CA, 90291

Calming Cream
soothe

For External Use Only
 15 ml 0.5 oz    

Honor  
Everyday Balm

Arouse  
Stimulating Serum

Soothe  
Calming Cream

Refresh Intimate 
Cleansing Wipes

 Lubrication  Lack of Sensation  Sensitivity/Irritation  Ingrowns

 Vulvar Dryness  Lubrication  Itching  Odor

 Thinning Skin

 Loose Skin



A B O U T  R O S E B U D  W O M A N
Rosebud Woman is a pioneer in women’s intimate wellness and body care. The company makes non-
prescription, hormone-free and organic all-body and intimate care products, as well as items to support 
an inspired and reverent lifestyle. Through books, events and the celebrated Rose Woman podcast, the 
company creates conversations on women's embodiment, sexuality and self-love, so that women may 
stand in greater peace and power in the world. You can find Rosebud Woman online at rosewoman.
com. You can find the company on Instagram @rosebudwoman and the podcast @the.rose.woman. 

F O R  M O R E  I N F O R M A T I O N : 
E D U C A T I O N @ R O S E W O M A N . C O M 

R O S E W O M A N . C O M

http://rosewoman.com
http://rosewoman.com
http://
https://www.instagram.com/the.rose.woman/
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